The United States 
Government Build- 
ing at the New York 
World’s Fair 1940. 
It stands at the head 
of the Court of 
Peace, a_ structure 
of architectural 
beauty. 
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The imposing figure 
of Washington, “first 
in war, first in peace, 
first in the hearts 
in Constitution Mall. 
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Composite battalion 
from Camp Wash- 
ington headed by a 
detachment of U. S. 
Marines marching 
into the Plaza of 
Light. The four 
columns are known 
as “The Four Ele- 
ments.” The sculp- 
tured group in the 
background is “The 
Four Victories of 
Peace”; behind, the 
Perisphere and 
Trylon. 
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{OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable spe- 
cial articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commer- 
cial stationery dealers and 
many of the largest corpora- 
tions in the United States. 
It also reaches some dealers 
in fifty-four other countries 
who deal in American office 
equipment. 


{/No person, firm or corpo- 
ration, either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it asks 
its readers in all parts of the 
world to aid it with inquiries 
and suggestions to which it 
will give prompt and earnest 
consideration. 
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{SUBSCRIPTION RATES 
in the United States and its 
possessions and Mexico—one 
year, $2.00; two years, $3.00; 
three years, $4.00. Canada— 
one year, $2.50; two years, 
$4.00; three years, $5.50. 
Foreign — one year, $3.00; 
two years, $5.00. Remit- 
tances may be made by 
personal checks, drafts on 
New York or Chicago, Post- 
office or Express Money Or- 
ders, or in American Postage 
Stamps or currency, if sent 
by registered mail. Single 
copies, twenty-five cents. 
{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. Notice re- 
ceived before the fifteenth of 
the month will permit de- 
livery of next issue at new 
address. Both old and new 
addresses must be given. 
{CONTRIBUTIONS are in- 
vited upon any topic of in- 
terest to this trade. All ac- 
cepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 
{ADVERTISING RATES 
upon application—only ar- 
ticles of office equipment or 
directly related products 
eligible. 

Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 
{Office Appliances” is regis- 
tered in the United States Pat- 
ent Office, Washington, D. C. 
{COPYRIGHT. Contents 
covered by Copyright, 1940, 
by the Office Appliance 
Company. 
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ADVERTISEMENTS 








These advertisements present the products of the leading manufacturers in each division of the industry. Because of the ground 
for honest differences of opinion, the publishers obviously cannot undertake to guarantee transactions between advertisers and 
offer their services in resolving any disagreements which result from relations established 

through the journal. 


customer§. They do, however, 
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Acco Products, Inc. 92 
Ace Fastener Corp. 146 
Acme Staple Co. 168 
Acme Visible Records, Inc.......122 
Adams, Henry T., Mfg. Co. 178 
Aigner, G. J., Co. 167 
Allen & Co. 106 
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Alma Desk Co. 151 


Amer. Autmtic. Elec. Sales Co.152 
Amer. Number. Machine Co.......109 
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Amer. Writing Machine Co. 71 
Ames Supply Company 61 
Anderson-Hickey Co., Inc. 150 
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B 
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Bickett, L. M., Co. 161 
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Bristow, Stanley R. 109 
British Stationer 178 
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Chicago Venetian Blind Co....... 145 
Clarotype Co., The 108 
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Darnell Corp. 176 
Dawn Mfg. Corp., The 76 
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Macey Co., The 74 
Manifold Supplies Co. 57 
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Methodes 179 
Meyer & Wenthe 171 
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Monroe Calculating Machine Co. 97 


Moore Push-Pin Co. 177 
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Pruitt Co., The 177 








THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. In the execution 
of its various commissions this bureau calls upon 
practically every member of the staff. It answers by 
personal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, pre- 
pares advertising copy, furnishes list of desirable 
agents and dealers in nearly every country, aids for- 
eign dealers in securing U. S. A. lines, and in many 
other ways performs useful service, all without charge. 
Subscribers in every land have made, and are making, 
good use of this bureau; manufacturers in every sec- 
tion of the field have evidence of its proved value. 
Subscribers’ requests for catalogues to bring their files 
up to date, or to replace the file in case of fire or 
other form of destruction, are broadcasted in a bulle- 
tin which is mailed frequently to leading manufac- 


turers, 
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Quality Park Envelope Co. 119 
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Redi-Record Co. 106 
Reliable Tw. & A. M. Corp. 175 
Rex-O-Graph Co. 176 
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Sengbusch Self Closing Ink- 
stand Co... 116 
Shaw-Walker Co.. 63, 121 
Sheaffer, W. A., Pen Co........... 64 
Shepherd Chair Co. 178 
Sheppard, C. E., Co. ee 
Sherman-Manson Mfg. Co.........131 
Shipman-Ward Mfg. Co.. scone 
Sikes Co., Inc., The . 59 
Sloane, W. & J.... 107 
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Triner Seale & Mfg. Co. .153 
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Co. Sn OIA TE | 
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Union Rubber & Asbestos Co.....109 
U. S. Tw. Ribbon Mfg. Co.......174 
Universal Office Equipment Co.109 
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Vail Manufacturing Co. 75 
Van Dyke Industries 142 
Varat, Murray, Co..... 157 
Victor Adding Machine Co. 73 
Victor Safe & Equipment Co._.144 
Vogel-Peterson Co... 158 
Ww 
Wabash Cabinet Co., Inc. 149 
Warshaw Mfg. Co. 110 
Webster, F. S., Co... ei Sa 
Weis Mfg. Co...............67, 68, 69, 70 
Wholesale Typewriter Co. . 96 
Wiggins, John B., Co. 179 
Wilson-Jones Co. ...141 
Y 
Yawman and Erbe Mfg. Co. 137 
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For the benefit of the subscribers the lines advertised are here classified. Many of the requirements of the modern business office 
are represented. Should subscribers be interested in any article of office equipment not listed here, they are cordially invited to 
communicate with the service bureau, through which the information will be promptly and cheerfully furnished by letter, without 
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WANTS AND FOR SA 


The rate for classified advertisements is eight cents a word, minimum charge, $1.60. 


SITUATIONS _WANTED 





SALESMAN WHO HAS TRAVELED the northeast 
vears seeks new connection, preferably with furniture 
may be interested in a stationery line which offers the 
Has traveled Michigan. Ohio, Pennsylvania, New York and New Eng 
land Knows every office furniture dealer, most of them by their first 
names, Has had an excellent record Has a prestige with dealers in 
his territory which some manufacturer” can capitalize to advantage 
Not particular as to territory limits. Will consider any area where 
suitable potential earnings are presented Convincing references Ad 
dress D-149, care Office Appliances Chicago 


area for seventeen 
manufacturer but 
right opportunity 





SALESMAN WITH 18 YEARS experience with one specialty organiza 
tion is open for new connection Has worked as city salesman, branch 
manager, assistant sales manager, established and managed ribbon and 
carbon plant. Has done field work with local men in all parts of the 


United States and for a short time sold to dealers. Training is in field 
of duplicating, including systems work. Competent to handle any specialty 
of real merit. Owns home near Chicago but will sell and move if better 
opportunity is elsewhere. Top references Address D-154, care Office 
Appliances, Chicago. - - 

SALESMAN WITH WIDE and successful experience in the Middle West 
and Rocky Mountain states seeks connection as manufacturer's sales 
man calling upon retail dealers. Enjoys excellent reputation with the 
trade. Has been active in association affairs Principal experience in 
ribbons and carbons and wood furniture. Thoroughly competent to sell 
a furniture line, wood or steel, or to do justice to a line of stationery 
supplies. Can furnish top references Address D-148, care Office Ap- 
pliances, Chicago. ee ee 
SALESMAN WITH TEN YEARS experience in ribbons and carbons, six 
years in wholesale stationery, and four years retail, is open for new 
connection with manufacturer Principal experience has been in Tllinois 
but has called upon dealers in other Acquainted with prac- 








sections 





tically all lines for office use. Address D-158, care Office Appliances, 
Chicago. _ wed pay 
THOROUGHLY EXPERIENCED in wood and. steel office equipment: 


Chicago ard the surreunding 


manufacturer in 
Address D-159. care 


represent 
Files or accessories. 


would like to 
territory. Chairs, 


Desks, 
Office Apnliances, Chicago. 


CHEMIST EXPERIENCED IN 
ing any kind of Duplieating stencils 
M. Durant, 673 W. Madison Street : | z 
MAINTENANCE-UTILITY MAN available. Capable. Reliable. | Type- 
writers, Dictanhones, Comptometers, Electric Fans, ete Married. Go 
anywhere. Solicits year’s contract. John R. Grigal, T)-152, eare Office 
Appliances, Chicago. _ 

AVAILABLE—capable executive with ten 
experience for position of general manager. 


COLLOID chemistry and in manufactur- 
desires position. Will go anywhere. 
Chieago, TI 





years stationery and printing 
purchasing agent or printing 


production manager. Chicago position preferred, but would accept per 
manent connection elsewhere. Address 1-150, care Office Appliances, 
Chicago Caen LS awe: oy oe ae 
~~ §ALESMEN WANTED __ : 

IF YOU ARE NOW selling to offices, we have a product that will prove 
to he a very profitable sideline. It ouicklv hecomes a major line. Ex- 
elusive territories are available Box R-187, care Office Appliances, 


Chicago. 
FULL OR PART-TIME 





to represent manufac- 
earbon paper. Several 
experienced men. 


~ COMMISSION SALESMEN 
turer of high grade line typewriter ribbons and 
territories open, presenting urusual opnortunities for 
Write R-188. care Office Anpnlinnces, Chicago 


N LARG ENGLAND CITY by a large 


IN LARGE NEW BE financially strong Sta- 


tioner, to sell complete line office stationery. furniture, eanipment, print- 
ing and engraving. Must be experienced Reply in detail. tox R-185, 
care Office Appliances 100 EB. 42d St.. New York 

WANTED—aggressive young inside salesman and asst. manager. Com 


plete loose leaf and filing selling ys iy Fine opportunity in Ohio. 
State details and sals iry. R-184, care Office Applis inces, Chie Ago, 
SALESMAN to handle systems in Massac hnsetts: Shaw-Walker-Master- 
C raft and Acme. Must have knowledge of accounting. Drawing account 
hasis. Address, R 181. care Office Appliances, Chicago ; _ 





i STORE MANAGERS WANTED 


MANAGER FOR STATIONERY STORE. thoroughly 





experienced. Store 


has full line of office and school supplies, office furniture. typewriters 
and office machines. The stationery store is one of the finest in the 
Northwest and is a live, modern business that is making money and 


expanded to the point where additional executive ability is needed. The 
stationery store is operated with a large commercial printing plant and 
the advertiser wishes to devote his time to the printing division. The 
man we employ will be given full charge of the store, paid a salary of 
$50.00 a week and also receive 20% of the net earnings. An investment 
of $6,000.00 to $8,000.00 is required. If interested give full particulars 








of past experience and history in first letter. Address R-183, Care 
Office Appliances, Chicago. om 
MANAGER WANTED Experienced man with a knowledge of type- 
writers and adding machines—manage a store handling general office 
machines. Salary and profit sharing arrangement—Give age—experience 


present connection and if family. Strictly confidential. Address R-175, 
care Office Appliances, Chicago. 


“MECHANICS WANTED ; 


Typewriter mechanic, also adding 
mechanic. Pruitt ruitt Corporation, 425 North LaSalle Street, Chicago, 
COMBINATION TYPEWRITER AND adding-machine mechanic who is 
sober and industrious, to take charge of repair and service for an active 
and aggressive young firm located in Northern Ohio city. Not necessary 
to know bookkeeping machines, although this is an advantage. To the 
right man this is a fine opportunity to secure a satisfactory, permanent 
position. Write, giving reference, age, nationalitv, and photograph if 
noaathle at once to R-177. eare Offic “e p_ Appliances. Chicago. 


BOOK- KEEPER WANTED 











MECHANICS WANTED machine 

















Opportunity ‘for advancement to some young man who 
Bookkeeping and has a knowledge of typewriters 
Address R-179, care Office Appliances, Chicago. 





BOOK-KEEPER— 
understands Elementary 
and adding machines. 








FOUNTAIN PEN REPAIRING 
Desk Sets, ete. Repaired 
Welty Pen & Repair Co., 





usually 12 to 24 
38 So. State 





Pens, Pencils, 
Standard prices. 


ALL MAKES 
hour service. 
St., Chicago. 


REPRESENTATIVES AVAILABLE 

HAS COVERED a denen states, mostly west of the 
travels most ef that territory, is open for an addi 
Present area is from Missouri 
consider any line offering definite 


SALESMAN WHO 
Mississippi. and now 
tional line either furniture or stationery 
north and west to Colorado Will 
possibilities for all or major part of that section In furniture will be 
glad to consider chairs or files: in stationery, practically any type of 
merchandise sold by retail dealer Excellent references Address D-151 
care Office Appliances, Chicago. 
SALESMAN COVERING NEW 
would like to handle one additional line 
office furniture or any other product sold by 
references Send particulars to D-157. care 
SALES ORGANIZATION covering eastern 
space in New York is in a position to handle an additional line Can 
carry stock if manufacturer desires Well informed on small office 
specialties Will consider any line of merit sold by retail dealers Ad 
dress D-156. care Office Appliances, Chicago. 

DO YOU WANT RESULTS in Texas—An aggressive sales org* nization 
with a reputation for getting results will shortly open new offices and 
display rooms in San Antonio We will consider one or two additional 
outstanding popular stationery lines tox D-155, care Office Appliances, 


manufacturer 
anything in 
Convincing 

Chicago 


ENGLAND for wood desk 
Will consider 
retail dealers 
Office Appliances, 


territory “and with warehouse 





LINES WANTED calling on large concerns, banks, ete., 


Salesman now 





covering Texas wants additional specialtv lines of office equipment 
Send particulars to D-153, care Office Appliances, Chicago. 

, ‘REPRESENTATIVES WANTED 

THE SELECT-0-PHONE COMPANY bas territories open for aggressive 
salesmen who have ability, experience and energy, which they are 
willing to use abundantly in exchange for assured substantial rewards 
and a permanent business. The Select-O-Phone is the only complete 


service, and, as the result of recent im 
provements, is now offered at new low prices. It has been on the market 
inany years, and has satisfied users all over the country: also in foreign 
countries Sales representatives receive liberal territories with protected 
exclusive selling rights. They are assisted by extensive direct mail ad 
vertising. Orders run from a few hundred to a number of thousand 
dollars Purchasers are industrial establishments, stores, banks, hos- 
pitals. schools, government buildings, private residences, ete Send us 
a letter outlining briefly your experience. Then if advisable, we will 
arrange for a personal interview Address Select-0-Phone Company, 
1012 Fddv Street. Providence, Rhode Island. 

MANUFACTURERS’ REPRESENTATIVES WANTED in principal cities 
in South, Middle West. West, and on the Pacific Coast: to sell as a 
side line essential machine needed in every bank. Straight commission 
basis Mention territory covered, lines handled, and references. Address 
R-178, Office Appliances, 100 FE. 42d St., New York, N. ¥ 
REPRESENTATIVES WANTED—Manufacturer of complete line of ad 


private automatic telephone 


vertised trimming boards has two territories available for reputable 
salesman carrying two or three other stationery lines and calling on 
office equipmert dealers Openings in central east and south. Address 


R-174, care Office Appliances. Chicago. 
SALES REPRESENTATIVES WANTED—Successful men, with estab 
lished lines. and following among Stationery and Office Eauipment 


to give manufacturer good representation on desirable high 
grade line of Desk Pads on commission basis in Western, Southern, and 
Eastern territories Complete data in reply is solicited Immediate or 
future submission of references optional. Our representatives know of 
this ad Address R-189, care Office Appliances, Chicago. 


Dealers. able 











RETAIL BUSINESS FOR SALE 
FOR CASH, in 
Service and Supply 
Owner inherited other interest. 


A RARGAIN 


} Machines, Cash Registers, 
doing nice business. 
. Chieago 


Large Southern City, Office 
business with efficient personnel, 
Owner inh R-180, care Office Appliances 
FOR SALE AT service and 


Established typewriter sales, 


office supply business in Chicago Net income $200 a month up. Com 
plete shop and fixtures Attractive service contracts 1000 active ens 
tomers Low rent. Step right into an income preducing business. Will 
stay to introdnee purchaser to all enustomers Reason for selling, ill 
ness Price $800 for quick eash Address R-176, care Office Appliances, 
Chicago 

FOR SALE. profitable office furniture and equipment store in Southern 


with clean stock 
abont $18,000 
favor of a 


located, modern, up-to-date store, 
Stock and fixtures inventory at 
wanting to step aside in 


Centrally 
of reputation 
excellent reasons for 


California 
and best 
Owner has 


successor, Willing to remain long enough to aequaint purchaser with 
varions angles of business Address R-182. care Office Appliances, Chicago. 


located in 
R-186, care 


business, incorporated. ideally 
fixtures £650.00 Address 


FOR SALE—Small office 
citv of 60.000 Invoice 


supply 
$2,000.00, 


Office Appliances, Chicago, 
ADDING MACHINE PARTS, TYPE, ‘ETC, 
NEW PRICE LIST of Marchant parts now available. New low prices 
on adding machine feed rolls by the dozen. Write for prices now Za 
1643 101st_ Ave. a Oakland. _Calit._ 


Dehn. Ir 


DICTATING MACHINE PARTS: ; : : 
~ When you need 


COMPLETE AND VARIED STOCK. No order too small. 
parts, write Central Dictating Service, 2632 Western Ave., Chicago. 
Manavrement G Koe D 





DUPLICATING "MACHINE PARTS. se : 
NEW PRICE LIST of parts for the Mimeograph machine now avail 
able Special attractive prices on all rubber parts for the Mimeo- 
graph Write for catalogue and price list. Mimeo Repair Co., 395 
Broadway _New York City. 


SALES LETTERS» 
BUILD SALES—-For years 1 have built letters that pull 
sales You need them more than ever now. Send me your data for 
new letters, or unsuccessful letters for reshaping. Particulars on re- 
quest Address H. M. Goldthwait, 1659 Broadway, Denver, Colo. 


WANTS 


LETTERS WILL 





AND FOR SALE—Continued on page 8 





WANTS AND FOR SALE—Continued from page 7 








MIMEOGRAPH NEWSPAPER INSTRUCTION 





MIMEOGRAPH Newspaper Instruction, 


machines, 


accessories, 


supplies, 


Two 
advertising 


weeks 


course. 
layout 


book. 


Also, latest 
Write 





Adair Shopper-Reminder Service, Central Trust Building, Sterling, Illinois 





FOR SALE AND WANTED TO BUY 





ELLIOTT-FISHER 
chines—Calculating 


529 


Co., 


S. Wells 


MACHINES 
Machines 
St., 


Chicago. 


—bhought 


Burroughs 
and sold. 


Moon 


Hopkins 


-Adding Ma- 
Chicago Office Appliance 


OFFICE APPLIANCES 


ELLIOTT-FISHER machines, calculating machines, adding machines— 
y 











all office equipment, bought and sold. W. J. Crowley Company, 434 Cas- 
well Bldg., Milwaukee, Wis. 

DICTAPHONES, EDIPHONES, SUPPLIES — headquarters — machines 
bought and sold—Wholesale, Retail—Write us. Chicago Dictating Ma- 
chine Co., 28 S. Wells St., Chicago. 

DICTAPHON BS— EDIPHON ES—established 1923. Largest stock—all 
models. Write for prices of machines and our Cleartone Cylinders. 
American Dictating Machine Co., 235 Fifth Ave., New York, N. Y. 
ADDRESSOGRAPHS, Duplicators, Dictaphones, Multigraphs, Sealers, 
Folders, Typewriters, Adding Machines. Write for FREE Money Making 


Pruitt, 527 Pruitt Bldg., Chicago. 


Circular. 








ELLIOTT-FISHER Machines, Adding Machines, Comptometers, Burroughs 
Typewriters and all office machines bought and 


and Monroe 
Wis. 


sold. 


Calculators, 
Teeter-Warsh Co., 849 North 3rd Street, Milwaukee, 





BURROUC 
Machines, 


+H8, 
and 


Inc., 326 


MOON-HOPKINS, 
everything in the 
serial number and we will quote highest cash prices. 
Appliances, 


Broadway, 


New 


office 


Elliott-Fisher, 
machinery 


York City. 


Remington 


line. Sta 





BU RROUGHS— Duplexes, Moon Hopkins, Bookkeeping Machines, Kardex. 
machines 
Pittsburgh, 


All types 


i444 Liberty 


office 
Avenue, 


bought 


and 
Pa. 


sold. 


Fort 


Pitt Typew 


International 


vriter 


Accounting 
te model, 
Office 


Co., 


Thousands of 
Special service 
Chas. 8. 


KARDEX, ACME, all makes used visible filing equipment. 
reconditioned cabinets, panels, books, always on hand. 
and prices to dealers for purchase or sale. Get our quotation. 





Nathan, Inec., 548 Broadway, New York. 
KARDEX, ACME, POSTINDEX, etc., visible filing equipment of all types 


bought and sold. We specialize in this field and offer full cooperation to 








dealers. Commercial Card System, 395 Broadway, New York City. 
MULTIGRAPH RIBBONS remanufactured. Duplicator inks and_ type- 
writer ribbons. Established over ten years. Write us, save money. 


Lewis Co., 413 W. State St Milwaukee, Wis. 














Export Statistics by United States Department of Commerce 


The statistics here presented are preliminary and subject to revision in the annual published reports. 
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APRIL, 1940 
Argentine - _ 
Bresil _ _ 
Chile 1 5% 
Colombia --- -_ 
Ecuador a 1,220 
Surinas _ _ 
Pere _— _ 
Venezuela _ _ 
Seudi Arabia 

» ete, —— — 
British Balaye—— _ 
6 9,540 
Beth. Indies — _ 
Philippine Is.—— _ 
Australia 22,806 
2,746 
Un of & Africa 1 2,18 
Oth. Br. South 
Bert — — 
Berocce _ - 
Total bs) WO, 504 
Shipments to 
Alaska _ _ 
dewalt 3 3,617 
Puerto Rico — -—— 
Virgia Is. —— _ 
71ST 
Calculating ms- 
chines 
Countries Bo. 
Belgian 2 
Denmark 10 
France 2 
Greece 9 
Treland 3 
I 83 
Netherlands 15 
Norway n 
Portugal 1 
s 
Switzerland 46 
Inited Kingdom 41 
n 
Costa Rica 2 
Gua 1 
Honduras 3 
Rica: u 
Panama, rep of 2 
Panama, Canal 
2 1 
Wexico “ss 
Jamaica 1 
Cuba 7 
Dominican Rep. 1 
Neth W Indies 2 
Argentina x” 
Bolivia 15 
Brazil 8 
Chile 2 
Colombia 17 
Ecuador 1 
Peru 6 
Uruguay 13 
Venezuela 5 
Sandi, Arabia 
Temen, etc. 2 518 
British India -- - 
British Malaya 1 
Ch. — 
Neth. Indies 2 
Japan --- 
Philippine Is 19 
Australia 23 





New Zealand 2 


Belgian Congo 5 267 
Un of § Africa 3 "7 
Oth Port Africa-- -- 
Total 688 1a,lu 
Shipments to: 
Alaska 1 89 
Hawaii 2 4,770 
Puerto Rico 9 576 












7761 
Parts for 
account- 
ing & Cal- 
culating 
machines 
Countries FI + 
Belgiua 2,072 1,4% 
Denmark 12,701 1,104 
5,143 o 
41 364 
238 == 
136 js 
Italy 6,383 7 
Netherlands 5,506 
Norway 885 
Portugal “a ~— 
Rumania 5,913 peas 
Spain 12 = 
Sweden 1,614 1,781 
Switzerland 3,616 164 
Inited Kingdom 48,594 5,138 
Canada 59,811 7,417 
Costa Rica % -- 
juatenala 30 pees 
sonduras 45 _- 
Panama, Rep of 169 330 
Panama Canal 2: --- 163 
Mexico 2,203 1,528 
Newfoundland 
Labrador - 
6129 
Sheet-Metal lockers 
&storage cabinets 
Countries No. ~ 
Netherlands 6 1 
iorway 16 89 
Portugal —_ ons 
Sweden 1 32 
Yugoslavia --- - 
Canada 437 2,325 
Costa Rica --- - 
jua temale a 16 
fondvras 4 u 
Nicaragua <-> -- 
Panana, Republic of 111 842 
Panama, C Zone 53 650 
Salvador --- --- 
Mexico 93 1,463 
Newfoundland & Labrador- - 
Bermuda 4 40 
Jamaica 2 15 
Other Brit W Indies 16 13% 
Cuba 869 6,836 
Dominican Republic 26 105 
Netherlands W Indies 361 2,89 





Haiti — 
Argentina _ 
Bolivia --- — 
Brazil % % 

De a sipnis 
Colombia 238 2,9” 
Ecuador 20 310 
Peru 78 631 
ve ue. 173 2,769 
Saudi Arabia, Yemen 

etc. — 

British India —- 
British Malaya il 
China 86 
Netherlands Indies ™ 
Hong Kong 16 
Palestine bearged 





Philippine Islands 
‘Thailand 











6130 


3 2,212 178 
de 7,25 so 
7 bos x” 
_ _- 65 
_ —_ a 
_ i 
i 2» 
_ ss 
3 

n” 

. 

2 

a 

2 

73 

ww 

31 





s fo. 





10,610 1 
315 1 
1,535 -- 
5,716 19 
Py 

2 














Countries 
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ww 
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7761 and 7762 


(Cont inued) 


Trinidad & 
Tobago 






































223 
317 
12 
r ih Indie 1,297 849 
British Malaya 82 176 
China 34 — 
Neth Incies 803 137 
72 
% 
1,885 
New Zealand --- 
On of S Africa 853 513 
Egypt ~~ 
Total 36,715 
Shipments to: 
Alaska 10 --- 
dawait 224 1,022 
Puerto Rico 315 637 
Sneet 
metal 
shelving 4132 
andwall Sneet-netel f 
bins cases, not insulated 
; No. ‘ 
12 1233 1,375 
seh Rn 2,8 
7 3 108 
115 < 55 
-- i 2 
95 na 5,379 
“6 8 392 
--- a ee 
. 154 
1 Ba 415 
2,805 a7 1,840 
- 9 388 
- 2 &3 
1 75 
2 50. 
125 3,341 
3 105 
16 825 
22 476 
2 159 
20 525 
50 1,715 
43 1,164 
ss] 2,428 
7 252 
17 43 
172 4,441 
176 a” 1, 51€ 
- 1 41 
1 63 
_ 20 522 
4u 104 1,950 
— u 352 
-- 5 47 
416 348 8,15 
~-=. pte) 180 
_~ 2 no. 
3S —_ — 
--- 3 88 
1,076 16 2,044 
oo 5 262 
os a 18 


EXPORTS Advance official date for January 190 (Contimed) 





| 




















Total 3,077 25,346 
Shipments te: 
Alaska a0 S27 
Bewail 548 3,487 
Puerto Rice 220 1,009 
Virgin Islands 7 “3 
6132 
Sheet—setal cabi- 
nets, insulated 
countries Bo. t 
20 1,007 
2,358 
TA 35,787 
167 10,665 
45 2,430 
32 2,483 
Costa Rica 3 isl 
Guatemala - _ 
Honduras 3 1s9 
Nicaragua 3 u3 
Panama, Republic -— -— 
Panama, Canal Zone 11 1,222 
Salvador - 
Mexico 3,410 
Newfoundland & Lab-— —_— 
Jamaica 
Trinidad & Tobago -— _ 
Oth. Brit ind — —_ 
Cw om = 
Dominican Rep a 108 
Netherlands ¥ Ind-— _— 
French © Indies -— _ 
Haiti _ —_ 
Argentina _ 
Bolivia 
Brazil sO 
hile a 
Colombia 17 
cuador _ _ 
British Guiane _ _ 
Peru 8 4% 
Venecuela 23 2,157 
Saudi Arabia, Yemen 
etc. _- 
British India _ -- 
British Malaya _ 
Ca. 
Netherlands Ind 
dong Kong - 
Philippine Islands 
Australia - 
New Zealand —_— 
British E Africa --- 
Un of S Africa -- --- 
beypt 5 233 
Total 1,209 68,238 
Shipments to: 
Alaska i 55 
Hawaii 6 4% 
Puerto Rico 5 469 
Virgin Islands -—— --- 
7770 
Standard typewriters, 
new 
Countries No. ; 7 
Azores & Madeira Is i 9 
Belgt 50 3,745 
Denmark 15 1,034 
France 382 25,072 
Greece 7 435 
Iceland 5 we 
Ireland 25 1,506 
Netherlands 472 30,347 
Norway 7 22,143 
Portugal ok 2,067 
fa oon ane 
143 8,952 
Switzerland 277 22,979 
United Kingdom 1,164 62,989 
Canada 38 4,862 
Costa Rica 18 1,350 
Guatemala h 655 
Honduras 25 1,858 
Nicara, 2,20 
Panama, Republic of 21 1,666 
, Zone 53 3,830 
Salvador “4 1,051 
Mexico 435 2B,3% 
Miquelon & St. 
Pierre Is. 1 72 
Newfoundland & 

Labrador 1 67 
Bermuda 3 130 
Jamaica --- -— 
Trinidad & Tobago 102 
Oth British W Indies 5 508 
Cuba 2 2,006 
Dominican Republic 41 3,180 
Netherlands W Indies 4 530 
French W Indies 7 532 
Haiti 4 2380 
Argentina 579 39, 316 
Bolivia un 766 
Brazil 5% 38,026 
Chile 72 4,655 
Colombia 9 4,834 
Ecuador 1 75 
Surinsa i 2 
Peru 152 8,029 

ruguay 5 510 
Venezuela 77 5,592 
Saudi Arabia, Yemen 

. 5 

British Indie 642 40,673 
British Malaye 12 480 
Ceylon 10 679 
China 59 3,818 
Netherlands Indies 14 53,403 
French Indo-china _ _ 
Hong Kong 9 600 
Palestine 3 208 
Philippine Islands sO 3,463 
Thailand 17 
Syria 53 
Turkey 2 
Australia 223 
Belgian Congo 1 
British — Africa 15 
Un of Se Africa a3 
Oth Brit South africa-—~ 
Gold Coast 3 
Nigeria _ 
tert 1 60 
Madagascar 2 155 
Oth French Africa 12 905 
Liberia 1 7% 
Worecco 2 2,025 
Oth Portuguese Africa—— a 
Total 7,655 486,852 
Shipments to: 

Alaska 6 42l 

Hawaii 158 11,586 

Puerto Rico 104 6,092 

Virgin Islands --- on 

TTT d 
Rebuilt typewriters 

Countries Mo. & 
Belgiua 7 258 
Denmark _ -—_ 
Estonia“ _ — 
France 378 4,201 
Greece _ _ 
Iceland 3 135 
Ireland _ _ 
Netherlands uy 5,469 
Borway 2 1,277 
Portugal a 65 





' 
i 


286 


waku 


7 


354 


ia? 6,382 

















ad store 


and vaul<rurniture 


equipments ¢ 


istere 


i : 





Portable typewriters, 


new 

















Rumen le _ 
Swesen oe 2, See 
Switserland 10 416 
United Kingtos 8 1,8 
Canede 1,7% 





Trinidad & Tobago $ 
Oth Br Wludies 7 





be 
Cominican Republic 
Netherlands © Indies— 
Haiti i 


Argentina 304 








201 

201 

8 

is 

in of South Africe x9 

Nigeria _ =— 

th Br W Africa - = 

Egypt - yor 

Morocco a RS 

Oth Portuguese Africa} 165 

Total 1,805 65,529 
Shipments to: 

Alaska 1 85 

Hawaii 19 593 

uerto Rico , 6 


Virgin Islands -- 





Countries ry 





Honduras -— 
Panama, Republic of 69 15 
Panama, Canal Zone 688 i 
Salvador 13 
Wexico 2,329 is 
Newfd. & Labrador 144 
Trinidad & Tobago 48 
th Br W Indies 150 
Cuba 1,761 2 
Dominican Republic 79 
Neth. © Indies 80 1 





o 
S 
: 


British Guiana 
Peru 

Venetuela 1,274 
British Indie 3 
British Malaya iT 
Ceylon -— 8 


China - 
Netherlands Indies -— 


Japan 

Philippine Islands2,162 n 
Syria --- 1 
Australia 1,095 
Un Of S Africa 309 


Egypt 
Algeria — 


79,014 


6 
2,407 17 
233 ee 
TIT 
Staplers and 
staples (for 
Office use) 


Puerto Rico 


Countries : 





Panama, Canal Zone 84 


Trinidad & Tobago 
Other British West Indies 


Betherlands West Indies 8 


Venezuele 

Saudi Arabia, Yemen, etc. 
British India 

British Maleye 

Ceylon 

China 





Netherlands Indies 
dong Kong 

Jayan “« 
Philippine Islands ” 
The Land 


Australia 
Sew Zealand 

Belgian Congo or 
Union of South Africa 
Tunisia 

Moraabiqae 


Total 





Shipments to Alaska 
Bewait 


Puerto Rico 




















Cash registers, new 











TI 
Cash registers, 





used and rebuilt pa 


Me. & 





160 
357 
La 


yt 


31 BESESE! 
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3k 
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OFFICE APPLIANCES 








NEW TRADE LITERATURE 





(Catalogues, pamphlets, broadsides, folders and other publicity 
material recently released) 


Aome Visible Records, Inc.—An eight-page, 814 by ll-inch catalogue in 
colors, dealing with the manufacturer’s new and extensive line of visible 
pocket equipment, has just been issued by Acme Visible Records, Inc., 
122 South Michigan avenue, Chicago. The catalogue is replete with illus- 
trations of the various features of the line of visible card index files 
comprising the use of transparent protected pockets for cards from 
5 by 3 to 11 by 6 inches in size. Each illustration is accompanied by ample 
text matter to describe the various features shown, and outlines the 
advantages of applying this type of Acme visible equipment to many 
different important and popular records. The catalogue is listed as No 
46 and a copy, as well as the company’s price list, will be sent promptly 
to a dealer upon request to the home office. 

All-Steel-Equip Company.—A new folder featuring the firm’s line of dead 
storage files, well-illustrated with pictures of installations, has been made 
available to the dealer by the All-Steel-Equip Company, Aurora, Ill 
The folders appearance is enhanced by an unusual treatment in which 
colors-,.red and blue—are used to stress various features of the files, and 
a space is left blank for the dealer's imprint. 

Blackwell-Wielandy Company.—A new and outstanding 436-page cata- 
logue has recently been published and issued to the trade by the Black- 
well-Wielandy Company, St. Louis, Mo. The front cover shows the big 
B-W plant and from it a huge hand reaches out to the trade offering 
everything in the way of office and school supplies, all of which are listed 
in the pages of the book. They feature a quick index printed in reverse, 
opposite which are the various items which go to make up that particular 
group. In addition to the regular index, the entire catalogue is fully 
indexed, section to section, that is, in reverse type. Various groups are 
marked at the righthand side of the page. Covers are in color and are 
varnished. Copies are available to dealer customers of the firm. 

L. L. Brown Paper Company..-The first sample book of its new 100 per 
cent rag ledger—Forward Linen ledger—is being mailed to the trade by 
the L. L. Brown Paper Company, Adams, Mass. The book is 84% by 5% 
inches, saddle wire-stitched the 54-inch way, and is so arranged that 
when opened the stock list, together with a sample of each substance 
and color, may be seen at a glance. Forward Linen ledger is described 
in the book as being a non-permanent paper which, nevertheless, has 
outstanding serviceability in addition to perfect writing, erasing, printing 
and ruling properties. Copies of the sample book are available to dealers 
on request. 

Chicago Venetian Blind Company.._No. 1 of Volume 1 of “‘The Venetian 
Vineyard,”’ a new and attractive house organ, has recently been published 
and mailed to dealers by the Chicago Venetian Blind Company, Michigan 
avenue and Thirty-ninth street, Chicago. The booklet consists of four 
pages and is edited by D. L. Jacobson. It is pleasing in format and is 
packed full of informative material for the dealer as well as for those 
connected with the company, of which C. N. Cahill is president 

Dawn Manufacturing Corporation.—Replete with many novel and un 
usual features of format and presentation, a new 1940 catalogue has re- 
cently been issued to the trade by the Dawn Manufacturing Corporation. 
181 St. Paul street, Rochester, N. Y. In addition to being a first-class 
data sheet on the company’s products, the catalogue also contains thumb- 
nail sketches showing when, where and how to uncover applications for 
the Dawn copyholder products and its parent company’s equipment on 
check protection. Dealers desiring a copy of the new catalogue should 
communicate with the corporation's home office. A picture of the cata- 
logue is presented elsewhere in this issue. 

Eaton Paper Corporation.—A new price list on its line of staple pape- 
teries, open stock papers and tablets has been issued to the trade by the 
Eaton Paper Corporation, Pittsfield, Mass. Made in a handy size for easy 
filing and reference, the booklet covers the Eaton Airlaid Kidskin, Cord- 
lyte, Rippleway, Gentlemen’s Club and many other new lines. Copies are 
available to dealers on request. 

The Multipost Company.Featuring the firm’s lines of stamp affixing 
machines, letter openers and envelope dealers, a well-illustrated folder 
has been made available to dealers by the Multipost Company. Rochester, 
N. Y. The folder fully describes the various items and gives prices. 
One section is devoted to the company’s new automatic stamp dispenser, 
and there is a blank section for dealer's imprint. 

Rockwell-Barnes Company.— Featuring the firm’s Dictator line of boxed 
typewriter papers, a new catalogue has been issued to the trade by the 
Rockwell-Barnes Company, 1511 West Thirty-eighth street, Chicago. The 
attractive booklet comprises ten separate sections covering as many types 
of paper. At the front of each section appears a tabbed divider. printed 
to describe the papers in that respective section. The cover matches the 
familiar Dictator box and is made of heavy hammered-silver paper printed 
in a lustrous metallic blue. The catalogue is loose leaf in design and 
measures approximately 8% by 11 inches. Specimen sheets are three-hole 
punched and may be easily removed to fit any standard three-ring binder 
or cost book. Copies will be mailed to dealers on request. 

Murray Varat Company.-Containing complete details of construction 
and size of the firm’s many lines of leather goods, a new catalogue, listed 
as the No. 41, has recently been issued to the trade by the Murray Varat 
Company, 27 South Market street, Chicago, Ill. The book includes the 
Varat Secretary, brief and zipper cases, ring binders, portfolios. envelopes, 
wallets, insurance and collectors’ cases. A considerable portion of the 
catalogue is devoted to full explanations of many special features of the 
Varat output, including the “hand turned-in’’ edges, talon slide fasteners. 
steel guard protectors in ring binders and reinforced handles with a steel 
core enclosed. Copies of the catalogue are available to dealers on request 
Its cover is illustrated elsewhere in this issue. 

Yawman and Erbe Manufacturing Company. Featuring the firm’s line 
of Style-Master steel desks as well as several other well-known “Y and E” 
lines, a new and attractive catalogue has recently been issued to the 
trade by the Yawman and Erbe Manufacturing Company, Rochester, N. Y. 
Up-to-date in layout, typography and general format, the book is in 
keeping with the modern lines of the steel desks it features. A clever 
and unique cover contains an individual office (in colors) against a back- 
ground of office buildings. The reader interest, captured bv the intriguing 
page, is held throughout the book by the use of large illustrations and 
different colors on alternate pages. The Style-Master desks featured are 
the Styled Executive, Styled Associate and Styled Suspension models 
Dealers may obtain a copy of the new catalogue on request to the 
Yawman and Erbe home offices in Rochester. 


BUSINESS OPPORTUNITIES 


Lines Wanted Abroad 


Office Lines Wanted for Philippines.—J. B. Feliciano & Sons, P. O. Box 
491, Manila, Philippine Islands, desire to expand their business to take 
‘are of lines not now carried. At present they specialize in inks of several 
kinds, rubber stamps, stamp pads, daters, numbering machines, designing 
tools and engineering supplies, and other lines. For reference they give 
the Philippine National Bank, of Manila; R. H. Smith Manufacturing Com- 
pany, Springfield, Mass., and The Houghton Mifflin Company, Boston. 

Office Supply Lines Wanted for Brazil. A. Neufeld, whose address is Rua 
Alfandega 124-1, Rio de Janeiro, in sending a subscription order writes that 
he is representing American manufacturers of paper and stationery products 
and is in a position to represent another manufacturer or two. He reports 
that he has contact with the leading distributors throughotu the country. 
teferences were not supplied but he stated he would be glad to furnish them 


upon request. 
Wanted Here at Home 


Agency Wanted for Chicago._Charles P. Avery, for many years pur- 
‘hasing agent for Marshall Field & Company and recently engaged in office 
specialty selling, desires to act as Chicago representative of some office 
specialty manufacturer. Has had wide commercial experience. Has bought 
hundreds of thousands of dollar worth of office equipment and feels that 
he is well equipped to give some manufacturer first-class representation. 
Mr. Avery’s address is 704 N. Ridgeland Ave., Oak Park, III. 

Line Wanted to Sell Direct in Texas...R. H. Folkman, 229 Shell Building, 
Houston, calls upon large industrial concerns, banks and utilities in the 
principal cities of Texas, representing a line of filing equipment. He in- 
dicates that he has the time and capacity to do justice to another line. 
Will consider anything not competitive with files which he can sell direct 
to user. 

New Retail Firm Asks for Catalogues...The Moore Office Supply Com- 
pany has been organized at 123 East William street, Decatur, IIl., for 
the purpose of handling office furniture and equipment, and offering a 
printing service. The business has been established by Walter C. Moore, 
for many years with the Wallender-Pennington Company. Mr. Moore 
would like to receive catalogues and price information from manufac- 
turers. 

Bayonne, N. J., Firm Expanding..-Pengad Manufacturing Company, 
Inc.. 548 Broadway, Bayonne, N. J., is planning to open an additional 
establishment, where a complete line of office desks and stationery will 
be handled on a retail basis. Manufacturers of these lines are invited to 
send catalogues and price information. 

Firm Seeks Mi graph Newspap Products.—.John E. Adair has re- 
cently opened the Adair Shopp-Reminder Service at Sterling, Ill. Firms 
having anything to sell to Mimeograph newspapers are invited to submit 
same to that organization. The company is located in the Central Trust 
building and intends to do business on a national scale. 

—__—__—_——— 


Current Corporation Reports 


Directors of The General Fireproofing Company, Youngstown, Ohio, de 
clared a dividend of $1.75 a share on preferred stock and 25 cents a share 
on common stock at their meeting on March 12, The dividends are pay- 
able April 1 to stock of record March 20.—AK 

A substantial improvement in earnings of The Globe-Wernicke Co. for 
the year ending December 31, 1939, is revealed in the annual report made 
public by President J. S. Sprott. Net profit was $104,772.72 after de- 
ducting interest on outstanding six per cent first mortgage bonds amount- 
ing to $49,690.41 and Federal income taxes of $15,533.59. This represents 
a marked increase over 1938 when earnings were only $13,218.59 and com- 
pares very favorably with 1937, which was the best year under the present 
inanagement. 

During the year quarterly dividends of $1.75 per share were paid on 
seven per cent preferred stock. In his letter to stockholders, President 
Sprott called attention to the progress made by the company during 
the past year; also to the fact that subsidiary, The Globe-Wernicke Co., 
had been absorbed by the parent concern to simplify operations and re- 
duce expenses. ‘‘Advertising was substantially the same as our 1938 
program and will be continued through 1940,’’ he said. ‘‘There will be a 
gradual expansion of sales promotion work as well as the sales force. 
Our research department will continue its work which has proved profit- 
able through development of new products, redesigning and improvements 
in materials." Mr. Sprott again reminded stockholders of the heavy tax 
burden placed upon industry. He pointed out that the total taxes paid 
federal, state and local in 1939 amounted to $96,955.16. This compares 
with taxes amounting to $34,791.90 in 1934, an, increase of 279 per cent 
in five years. 

The International Business Machines Corporation reported last month 
for the year ended December 31, 1939, net income of $9,092,692 after deduct- 
ing $2,270,000 estimated federal taxes. The earnings were equivalent to 
$10.63 a share on 855.408 no par shares at the year-end, and compare with 
1938 earnings of $8,660,033, equivalent to $10.12 a share if computed on the 
same capitalization, or to $10.63 a share on 814,674 shares which were out- 
standing at the end of 1938. A stock dividend of 40,734 shares were issued 
in 1939. Asin previous years, a reserve for the full amount of the company’s 
blocked foreign net profits for 1939 has been deducted in arriving at the 
net profit for the year. 

Marchant Calculating Machine Company of Oakland and wholly owned 
Canadian subsidiary.—For 1939: Net earnings. $674.958, equal to $2.94 
each on 226,642 common shares outstanding, after dividends on preferred 
stock retired on June 30, 1989. Net earnings in 1938, $423.398. or $1.70 
a share. Gross profit from sales, rentals and services, $3,078,675, against 
$2 568.998. (New York Times, March 12, 1940.) 

Directors of L. C. Smith & Corona Typewriters Inc, have declared a 
dividend of 12% cents a share on the common stock and the regular 
quarterly dividend of $1.50 on the preferred, both payable April 1 to 
stockholders of record March 15. In announcing the dividend action 
H. W. Smith, president, said that unfilled orders at the end of February 
showed an increase of 82 per cent over the end of February, 1939. (New 
York Herald-Tribune. March 3, 1940.) 

Citing an increase in January profits over a year ago, the Underwood 
Elliott Fisher Company reported that consolidated net income for 1939 
was $1.857.080, as compared with $1 767.596 for 1988. This is $2.53 per 
share on the outstanding common stock. compared with $2.41 per share 
for 1938. Profits for the final quarter of 1939 were $697.621, or 95 cents 
per share, compared with $569.354, or 78 cents a share, in the correspond- 
ing quarter of 1938. Cash was increased during the year to $6.080.301.96 
as compared with $5,629,530 on Dec. 31, 1938, and dividends of $1.468.600 
were paid during the year. Inventories on Dec. 31, 1939, were $8,404,905, 
compared with $8,442,783 on Dec. 31, 1938.—AK 
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PATENTS 


Copies of patents shown here can be obtained ne “hb 
from the Commissioner of Patents, Washington, = 
D. C., for ten cents each in cash, postoffice \ 3 ; 
money orders or certified check. Stamps and wt ‘| 

personal checks not accepted. a 2191662 








2,191,554. Carbon Feeding Device for Typewriters. 

Benjamin James Bennett, Leicester, England. Appli- 2,191 554 
cation November {2, 1938, Serial No. 240,154. In 
og Britain May 1{3, 1938 Granted February 27, 


2,191,662. Informative Barrel for Pencils, Pens, or 
the’ Like. Lillian Yancey Huffaker, Los Angeles, 
Calif. Application November 30, 1938, Serial No. 
243,249. Granted February 27, 1940. 

2,191,706. Typewriter Key Locking Attachment. 
Martha F. Cooke, Chicago, Ill. Application August 
- 1939, Serial No. 290,120. Granted February 27, 


940. 

2,191,707. Loose-Leaf Binder. James Cooper, Sol- 
vay, and Gerhard H. J. Baule, Syracuse, N. Y., as- 
signors to Hall & McChesney, Inc., Syracuse, N. Y., 
a corporation of New York. Application July 1!2, 1938, 
Serial No. 218,864. Granted February 27, 1940. 

2,191,886. Loose Leaf Binder. Atto WN. Hanna, 
Newark, N. J. Application July 17, 1937, Serial No. 
ait Granted February 27, 1940. 

2,192,149. Pay for Illuminated Globes. Ed- 
ward A. Peterson, ianapolis, Ind., assignor to The 
Geo. F. Cram Co., Indianapolis, Ind., a corporation of 
itinois. Application June 24, 1937, Serial No. 150,053. 
Granted February 27, 1940. 

2,192,337. Office Stand. Hiero G. Tiffany, Maple- 
wood, Mo. Application April 30, 1937, Serial No. 
139,871. Renewed January 22, 1940. Granted Mareh 





2,192,365 
2,192, 149 2,192,337 





5, 1940. 

2,192,365. Combined Typewriting and Computing , 
Machine. Henry L. Pitman, Hartford, Conn., assignor Ren 
to Underwood Elliott Fisher Company, New York, Pe ae ' ° 

Y., a corporation of Delaware. Application Feb- 
ruary 12, 1936, Serial No. 63,627. Granted March 5, 
1 


940. 

2,192,374. Adjustable Envelope Fastener. William | we 

Day Fritz, St. Paul, Minn., assignor of one-half to 2,132,374 2,192,513 
Quality Park Envelope Co., St. Paul, Minn., a cor- . | 2193 158 
poration of Minnesota. Application October A 1937, . ° 
Serial No. 167,215. Granted March 5, 1940. 2192470 


: at Nee ae eo M. —_ — 
co, D. F., exico. pplication February — 43 . 
Serial No. 191,805. Granted March 5, 1940. 2,192,64¢ 

2,192,513. Fountain Pen tink Feed. Ernst O 
Weigel, Sr., Irvington, N. J., assignor to E. O. 
Weigel & Sons, Newark, N. J. Application June 27, 
1939, Serial No. 281,389. Granted March 5, 1940. 

2,192,644. Fastening for Fountain Pen Caps. Wal- 
lace E. La May and George W. Chance, Minneapolis, 
Minn. Application February 21, 1939, Serial No. 
191,663. Granted March 5, 1940. 

2,193,158. Ribbon Spool. Claude E. Bezanson, West 
Hartford, Conn., assignor to Underwood Elliott Fisher 
Company, New York, N. Y., a corporation of Dela- 
ware. oe. a 1937, Serial No. 
182,395. Grante are 2 

2,193,260. Fountain Pen Filling Device. Owen R. 2,193, 260 
Terry. Evanston, Ill. Original application February 
12, 1936, Serial No. 63,648. Divided and this appli- 
cation November 16, 1938, Serial No. 240,656. Granted 
March 12, 1940. 

2,193,347. Loose-Leaf Structure. Frank Stanley 
Schade, Holyoke, Mass., assignor to National Blank 
Book Company, Holyoke, Mass., a corporation of 
Massachusetts. Application December 3, 1938, Serial 
No. 243,806. Granted March 12, 1946 

2,193,564. Stamp. Henry J. Melind, Chicago, Ill., 
assignor to Julius W. Melind, Chicago, Ill. Appli- 
cation August 14, 1939, Serial No. 289,941. Granted 
March 12. 1940. 

2,193,627. Typewriting Machine. William F. Hel- 
mond, West Hartford, Conn., assignor te Underwood 




















Elliott Fisher Company, New York, N. Y., a corpora- 
ticn of Delaware. Application March 12, ‘1937, Serial = ° 
No. 130,537. Granted March 1{2, 40. 4 
2,193,632. Collapsible Container. Frank D. Jonas, 
East Williston, N. Y., assignor to Oxford Filing Sup- 2194 083 
’ ‘ 


ply Co., Brooklyn, N. Y., a partnership comprising 
Richard A. Jonas, Richard A. Jonas, Jr., Robert P. 
Jonas, Frank D. Jonas and Edward F. Jonas. Appli- 
cation November 24, 1937, Serial No. 176,183. Granted 
March 12, 1940. 

2,194,019. Copyholder. Gladys S. Hartsel, St. Paul, 
Minn. Application August 26, 1938, Serial No. 
226,957. Granted March 19, 1940. 

2,194,083. Index and Signal Arrangement. Ray- 
mond C. Finch, Jamestown, N. Y., assignor to Art 
Metal Construction Company, Jamestown, N. Y., a 
corporation of Massachusetts. Application March 15, 
1939, Serial No. 262,013. Granted March 19, 1940. 
2,194,270. Computing and Printing Machine. Oscar 2,194 270 
J. Sundstrand, Rockford, I1l., assignor, by mesne as- " 
signments, to Underwood Elliott Fisher Company, New 2194 333 
York, N. Y., a corporation of Delaware. Application ° 
ie eee 18, 1931, Serial No. 581,800. Granted March 








2,194,333. Typewriter Cabinet. Arthur C. Thomp- 
son, Osage City, Kans., assignor of one-fourth to 
Arth ur R. Munns and one-fourth to Leo J. Pearce, 
both of Olathe. Kans. Application April 17, 1939, ' 
Serial No. 268,207. Granted March 19, 1940. i 

2,194,402. Ink Bottle Stopper. Augustine M. Maz- i 
zarelli, Brooklyn, N. Y. Application March 4, 1939, 
Serial No. 259,922. Granted March 19, 1940. 








DESIGN PATENTS 7 

119,267. Design for a Combination Calendar-Desk 

Unit. William H. Kemp, Westfield, N. J., assignor 
to Ever Ready Calendar Manufacturing Co., Jersey City, 

N. J., a corporation of New Jersey. Application De- 119417 

gal 20, 1939, Serial No. 89,038. Granted March 5, 


119449 














119,417. Design for a Mechanical Pencil or Similar 
Article. Henry Zoll, Eimhurst, N. Y., assignor to 
Eberhard Faber Pencil Co., Brooklyn, N. Y., a cor- corporation of Delaware. Application June 29, 1939, March 12, 1940. 
poration of New York. Application january 16, 1940, Serial No. 85,759. Granted March 12, 1940. 119,484. Design for a Computing Machine. Waiter 
Serial No. 89,497. Granted March 12, 1940. 119,449. Design for an Envelope. Horace W. Davis, A. Anderson, Bridgeport, Conn., assignor to Under- 
119,446. Design for a Computing Machine. Walter Pittsfield, Mass., assignor to Eaton Paper Corporation, wood Elliott Fisher Company, New York, WN. Y., a 
A. Anderson, Bridgeport, Conn., assignor to Under- Pittsfield, Mass., a corporation of Massachusetts. Ap- corporation of Delaware. Application November 30, 
wood Elliott Fisher Company, New York, N. Y., a plication November 4, 1939, Serial No. 88,052. Granted 1939, Serial No. 88,593. Granted March 19, 1940. 











lw York Wh -ld ; Suir Povticns 


With the Theme Center of the great exposition—the Trylon 
and Perisphere—highlighted in beauty, the heroic figure of 
George Washington, brought into being under the deft hands 
of James Earle Fraser, is silhouetted majestically against the 
hugh sphere. Night lighting of the trees adds to the impres- 


siveness of the scene. 


(Special World’s Fair Section starts on page 78) 
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 % the enefit of All 


LET'S GIVE THE "BID" THE BOUNCE! 
Suggestion for Eliminating a —Delvtimentiak P. ractice 


AY, Jim, excuse me. I’ll have 

to quit at the fourteenth hole. 
I’ve got to rush back to the office 
and put in a “bid” for that Corker 
tack business. It’s a big contract 
and there’ll be plenty gunning 
for it. 

So, the foregoing ambitious 
merchant or manufacturer pro- 
ceeds to put the cart before the 
horse and sets himself up to 
“buy” the Corker order, instead 
of “digging in” in the good old- 
fashioned way to sell the prospect 
what he wants to purchase. 

The pencil is sharpened as fine 
as possible and the major cutting 
operation starts. When the “flesh” 
is almost entirely “off the bone,” 
he fills in the figures, inserts the 
document in an envelope, and 
with a double prayer seals and 
mails it. As each subsequent day 
passes he hopes that none of his 
competitors performed so well at 
“surgery” and that the coveted 
order or contract will be his. But 
he appears totally oblivious to the 
painful stage which is certain to 
follow if he is awarded the order. 
For then reality sets in and won- 
derment as to how in the world he 
is going to balance the budget on 
the abbreviated profit he allowed 
in his bid. Better it would have 
been had he finished the eight- 
eenth hole, come back to work 
refreshed with vigor and will to 


By H. U. BITTMAN 


Sales Manager, A. W. Faber, Inc., 
Newark, N. J. 


¥ 


step in on Corker the next morn- 
ing and do a real selling job, in- 
stead of depending on profitless 
prices to get the business. 

How much of our business to- 
day has fallen into the category 
of “bid” stuff! One would almost 
think that many of us are in the 
auction sale business. We “bid” 
for a fellow’s business as though 
he were auctioning off his order 
at the lowest offer! And that is 
precisely what it amounts to. 


Like Auction in Reverse 


Just go over your records and 
see the antics you and others go 
through day after day. It 
wouldn’t be a bad idea if we oper- 
ated as do legitimate auction 
houses; the highest price takes 
the merchandise, and sometimes 
the highest price for the poorest 
goods. But too frequently the 
situation is exactly the opposite; 
the lowest price may be paid for 
the best goods. 

Bids are all right in their place. 
A bid to a dance is something a 
young fellow longs for. He might 
be rewarded with the company 


of a fair maiden and enjoy sev- 
eral hours of delightful pleasure. 
A bid in an auction room where 
distribution is handled that way 
is probably well placed also. But 
a bid which is an invitation to 
quote on specific merchandise, or 
a bid which is a quotation offer- 
ing to sell something to someone 
is properly labeled when identified 
as such. 

Consumers who are the buyers 
should not wave their “bids” in 
the faces of dealers or manufac- 
turers and appear as though they 
were auctioning off an order to 
the lowest bidder. For certainly 
they, too, are in the business of 
selling something, whether it is a 
manufactured product or a serv- 
ice, and doubtless would not tol- 
erate a similar manner of deal- 
ing with their customers. Instead, 
they should send out invitations 
to whomever they please and wel- 
come with sincere cordiality com- 
petitive representatives to come 
in and show their wares and ex- 
plain their services. 

The low price is not by any 
means the criterion of a good pur- 
chase. One should seek the lib- 
eral help gladly proffered by most 
houses to show the why and 
wherefore of the products one 
wishes to buy and give full oppor- 
tunity to judge, after full con- 
sideration, what is best. Not on a 
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price basis alone, but by stand- 
ards of quality, adaptability, and 
service. If all of these are con- 
sidered together, a decision is 
simple. The choice is then predi- 
cated on the time-worn axiom 
that the best of everything at a 
just cost is the best investment. 

We who sell merchandise have 
a fairly definite cost of manufac- 
ture, and, together with dealers, 
a certain cost of distribution, an 
almost inflexible cost for organ- 
ization maintenance, and, last but 
far from least, a fixed capital in- 
vestment which requires a return 
for existence. We therefore can- 
not afford to employ slipshod 
sales methods, thoughtless in pur- 
pose, to “buy” or “bid” for an 
order. A firm policy must exist. 
We've got to stiffen our backbone, 
put a fair price on our products, 
and approach the prospect con- 
fident that the figure at which we 
offer to sell is just and reason- 
able; a product of a certain stand- 
ard of quality which merits a 
quotation that is solid and well- 
grounded. 

With such a premise as a start- 
ing point, we have the essence 





SK y as E i oe 
ae nn Mh Wg 
Yeah! | dune oa to be the low bidder 


INDICATIVE OF JIM’S FRIEND AFTER 
SEVERAL CORKER BIDS—Of similar 
opinion to that expressed by Mr. Bitt- 
man in his article, the Hygrade Print- 
ing & Stationery Co., Inc., New York 
City, featured the above cartoon on a 
blotter advertisement. Below the cap- 
tion was the following: “We figure low 
too—but not that low. Try us... .” 
“We not only SELL but SERVE as well!’ 


OFFICE APPLIANCES 


of a sales effort that we will en- 
joy promoting and which will gain 
the respect of the potential cus- 
tomer. Win or lose on that basis, 
you have the satisfaction that you 
have conformed to sound and 
proven economic principles. 

Should it therefore not be best 
to respond to a “price inquiry” 
with a “quotation” supplemented 
by a genuine sales effort, com- 
prising a full presentation of the 
product and service? 

Would not the subversive psy- 
chology of “bidding” for an “auc- 
tioned order” be better replaced, 
to the long term benefit of all, 
by the consumer inviting com- 
petitive sales endeavors and the 
dealer or manufacturer replying 
with a veritable urge to develop 
or create an order? 

Yes, I think so. 

Let us all, then, for the im- 
provement of our industry, en- 
courage once more the purchaser 
to “buy” and the vendor to “sell” 
according to the good old habit 
of desire to receive and the will 
to give the best. 

All together now: 
“bid” the bounce! 


Give the 


“SELLING DOWN OR SELLING UP" 


By “Art” Johnson, Princeton, Ill., in February “Your Man Friday,” 
Published by Ames Supply Company, Chicago. 


"VE followed the various articles in trade magazines upon “selling” with a great 

deal of interest. All the articles touch upon or depend upon getting across to 
the prospective purchaser the fact that he needs the article being offered, that it 
will “fit the bill” and that “the price is right.” 

All our trade areas interlap—competition is keen—and we have an opportunity 
to observe directly from the reactions of our customers just what is being used in 
the way of sales efforts and which is the most successful and acceptable. 

How is the salesman selling? Is his appeal “price”? Is his appeal “the latest 





thing out’? If he uses either of these, he can’t build a very solid or substantial 
customer list. “Price customers” jump from one supplier to the other at the drop 
of a dime. “The latest thing out” is flashy, but who wants to be a test tube for 
experimental purposes? 

In any line, whether it be staplers, typewriters, or anything else, there are 
grades of merchandise. Standards of comparisons. Five grades in one line are 
not priced on a graded scale just for the salesman to “sell the customer something 
before he leaves.” 

Here enters the fine point of true salesmanship—and the first step. DETER- 
MINE WHAT IS NEEDED, FIRST, then offer, if necessary, several alternative 
propositions—all of which will FILL THE BILL. Always keep that in the fore- 
ground—FILL THE BILL. Many, in their eagerness to sell “something,” com- 
pletely ruin their chances for future business. 

We appreciate value—so do our customers. If an article wouldn’t be what WE 
wanted, most of us wouldn’t have it as a gift. No “Bargain” is ever a bargain if 
it can’t be used. Customers of ours may be a bit odd sometimes—but they are 
just like us—and feel the same way, too. 

Offer the best first—it’s easier to “sell down” than to “sell up.” The better the 
merchandise sold—the more it is appreciated. We can go back, too, and get more 
business—because we have done more than just “sell something.” We have 
FILLED THE BILL and BUILT UP CONFIDENCE. 

Try it—brother, it works. 
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A STATIONER MAKES A CONCESSION 
Satis Shings Tank May Happen fo the Unwary 


HOULD a= stationer accept 

$75.00 or even $50.00 in full 
settlement of a bill for $100.00 
which is honestly and legitimately 
due him? 

Sometimes it’s the _ practical 
thing to do, but, unless the con- 
cession is carefully made, it may 
be a dangerous thing for the sta- 
tioner. Where there is a bona fide 
dispute between the stationer and 
his customer about the amount of 
the bill, it is possible for them to 
reach what the law calls an “ac- 
cord and satisfaction.” This sim- 
ply means that the dispute is ter- 
minated by their finally finding 
themselves in “accord” as to the 
amount that one is willing to pay 
and the other is willing to accept 
in full satisfaction of the bill. 
Once the customer pays the sum 
agreed upon in such a transaction, 
the stationer cannot thereafter 
make any further claim. 

Let’s say that the _ stationer 
agrees to accept $75.00, for exam- 
ple, in full settlement of his bill 
for $100.00. The customer agrees 
to pay the $75.00 but actually 
never pays it. His patience ex- 
hausted, the stationer finally sues 
for $100.00, the true and original 
bill. The customer contests the 
suit by showing that the stationer 
had agreed to accept $75.00 in full 
settlement of his claim for the 
goods sold to the customer. 


Is the stationer, who has been 
thus forced to sue, bound by his 
agreement to accept $75.00? If he 
definitely agreed upon $75.00, after 
what appeared to be a bona fide 
dispute with his customer, most 
courts would probably say that he 
was bound by his agreement, even 
though the original bill was legiti- 
mately for $100.00. The stationer’s 
problem in such situations, there- 
fore, is to make the concession if 
he sees fit, but to do it in such a 
way that he will not be bound by 
it if he is subsequently obliged to 
sue for his money. 


Agreements “Without Prejudice” 


Settlement negotiations are said 
by the law to be “without preju- 
dice,” that is, the offers and coun- 
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ter-offers made in the course of 
an effort to reach some agreement 
cannot be introduced in evidence 
against the stationer if he subse- 
quently has to sue. If he definitely 
agrees upon a sum, however, even 
though it is never paid, the agree- 
ment may ordinarily be proved 
against him at suit. 

Such agreements to accept less 
than the full amount of his bill in 
full settlement should be made 
with a time limitation; for exam- 
ple, a stationer May agree to ac- 
cept $50.00 in full settlement of 
his $100.00 claim, provided the 
$50.00 is paid to him in full within 
ten days. Further than that, he 
should specify that this agreement 
is “without prejudice” if the 
money is not actually received by 
him within the time specified. 

“Without prejudice” simply 
means that if the agreement is 
not carried out within the time 
limit, the fact that he agreed upon 
such a concession cannot be intro- 
duced against him in any suit 
which he may later bring for the 
full amount against the customer. 
In order that there may be no 
question that the agreement had 
a time limit and was made “with- 
out prejudice” on the stationer’s 
part, the stationer will do well to 
put his proposition in a letter to 
the customer, or, better still, to 
draw up and keep a memorandum 
signed by both the customer and 
himself. 

There is one type of concession 
which, if made by a stationer to a 
customer, may cause him to lose 
the entire amount of his bill. It is 
not unusual for a stationer to sell 
on credit to a financially weak 
customer on an arrangement 
whereby the customer gives his 
note for the amount of the invoice 
and the note is endorsed by some- 
one known to be financially re- 
sponsible. If the customer fails to 
pay off his note, the stationer may 
then collect from the endorser. 


Now suppose such a customer is 
unable to pay the note on the date 
it falls due and asks for more 
time. The stationer, feeling that 
he always has the endorser to rely 
on, grants the customer additional 
time for payment. In doing so he 
may lose the entire amount! 


How an Endorser May Be 
“Discharged” of Liability 


Under the common law and also 
by the Negotiable Instruments 
Law the endorser of the note is 
“discharged” of his liability if the 
stationer makes any legally bind- 
ing agreement to extend the time 
of payment or to postpone the sta- 
tioner’s right to enforce the note 
unless such an extension of time 
is made with the consent of the 
endorser, preferably in writing. 
The effect of allowing such addi- 
tional time for payment after the 
due date of the note is to extend 
the maturity date of the note. 

Ordinarily an informal “indulg- 
ing” of the customer by allowing 
him to make payments after the 
due date of the note would not re- 
lieve the endorser. The agreement 
for additional time must be legaliy 
binding on the stationer—mean- 
ing that the customer must give 
some “consideration” for the ex- 
tension of time. The customer’s 
promise of another order might be 
construed as a consideration for 
the extension of time. Regardless 
of these technical legal distinc- 
tions, the stationer’s safest bet is 
not to allow even an informal in- 
dulgence of additional time with- 
out the consent of the endorser. 
If the endorser does not consent, 
the stationer must present the 
note for payment to the customer 
on its maturity date and, if it is 
not paid on that day, he must give 
immediate notice of the “dis- 
honor” of the note to the endorser. 
If such notice is not promptly 
given, the endorser will be relieved 
of his liability on the note because 
of the failure of notice. Tricky 
business, this taking of notes with 
endorsers! 

Where there is no note situation 

(Turn to page 23, please) 
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IMPORTANCE OF OFFICE 


HE American office appliance 

industry is vitally concerned in 
world peace. It has, according to 
Government records, a dozen or 
more factories in Europe, and 
more than fifty-seven agencies in 
as many different cities in Europe, 
Africa, Australia, Asia and South 
America. The importance of the 
industry’s stake in the world’s 
business has been tacitly acknowl- 
edged by the White House. It is 
known that two outstanding men 
of the office appliance industry 
were among the half dozen lead- 
ers who convinced F.D.R. that it 
was worth the effort to send 
Undersecretary Sumner Welles on 
his recent peace-prospecting tour. 

The Government estimates that 
this industry, less than fifty years 
ago virtually zero, today in Amer- 
ica alone sells annually a total 
of products, including machines, 
smaller utilities, supplies and of- 
fice furniture, grossing roughly 
$900,000,000. The Federal Govern- 
ment, using more office appliances 
than any other unit in the world, 
itself spends annually a sum rang- 
ing between $75,000,000 and $100,- 
000,000. This includes the cost of 
maintaining the Government fac- 
tory and the cost of the office ma- 
chinery made in this factory. No 
one actually knows precisely how 
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U. mt Wirld ‘ oLargest Buyer of Utilities 


much money is invested in office 
appliances by the Government, 
despite the Government’s position 
as the world’s greatest user of 
such equipment. This is due to 
the fact that the purchases are 
made independently by many dif- 
ferent agencies and departments, 
and appear separately in the dif- 
ferent accounts kept by the nu- 
merous units. The industry and 
the Government both declare that 
an annual inventory would reveal 
the Government, in all its offices, 
everywhere, possesses a total of 
office appliances valued at not less 
than $85,000,000, and probably as 
much as $125,000,000. 


Less Than Five Per Cent of 
All Office Work Mechanized 


These figures, underscoring the 
huge private and public use of ex- 
peditious labor-saving office appli- 
ances in America, strikingly set off 
the fact that only five per cent of 
the world’s office work is yet done 
with the aid of either small or 
large machinery. We are so ac- 
customed to accepting without 
thought the things around us that 
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we seldom stop to remember this 
whole marvelous wonderland of 
office appliances was created in 
America relatively only a few 
years ago. The typewriter, in- 
vented a hundred years ago, came 
into practical use in the eighties; 
and about the same time, while 
we were struggling with the feeble, 
unsure magneto telephone, Ameri- 
can offices began using self- 
inking numbering machines or 
date stamps which consecutively 
changed numerals automatically 
when the handle was plunged 
towards the paper. Of course we 
had the swivel chair, prototype of 
today’s posture chair, and the 
roll-top desk, both of which fa- 
miliar office conveniences had 
been invented about 1800 by 
Thomas Jefferson, the third Presi- 
dent, and writer of the Declara- 
tion of Independence. Mr. Jeffer- 
son, a far greater man than we 
have yet realized, a very great 
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statesman, a great and advanced 
thinker, an inspired writer, a fine 
musician, an engineer, architect, 
industrialist and organizer, also 
was one of America’s earliest and 
most ingenious inventors. His col- 
lapsible folding panel gate is still 
used on street cars and similar ve- 
hicles. Over a dozen of his busi- 
ness devices are still on record in 
the U. S. Patent Office, of which 
he was the first head. The incan- 
descent universality of Jefferson’s 
ageless genius, and its practical 
adaptations, make him compara- 
ble to Leonardo da Vinci. 

The Federal Government itself 
proudly remembers that it fur- 
nished the urgent necessity which 
spurred one of its employes to in- 
vent the appliances that were the 
grandparents of a numerous me- 
chanical progeny. It was the des- 
perate need of the Census Bureau 
that started the process. It was 
during the final quarter of the 
last century. The Census Bureau 


preciable dent in the huge mass 
of swamping detail, and they were 
confronted with the next and 
tenth Census, whose count would 
start in less than two years. The 
utter hopelessness of accurately 
handling the mountains of paper 
cards and blanks by manual 
means was startlingly apparent to 
Herman Hollerith, a Census offi- 
cial. He was a mathematician with 
a mechanical turn of mind, and 
he set out to find a way to solve 
the problem by means of machin- 
ery. His experiments evolved card 
punches and tabulators. The ap- 
pliances worked like magic. They 
classified, sorted and tabulated 
data in weeks with which large 
numbers of clerks had struggled 
futilely for months, even years. 
The 1880 Census was swiftly 
cleared out of the way, and the 
1890 Census was handled with 
amazing speed and precision that 
won for Hollerith an. academic 
doctorate degree and the gold 
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current of events, can feel the 
stirring sweep of that robust pe- 
riod with its vigorous optimism 
and colorful flowering. In those 
“bully” days of Theodore Roose- 
velt and the lusty liberation of 
Cuba and the Philippines hope 
bloomed everywhere and nothing 
seemed impossible. There were no 
troublesome hyphens, and we were 
scarcely conscious of international 
problems. The driving energy of 
the proudly individualistic Ameri- 
can was focused on the job of or- 
ganizing and expanding business. 
The new era required better meth- 
ods of gauging, weighing, measur- 
ing, recording and appraising 
facts. The experience of the U. S. 
Census Bureau, as in private busi- 
ness, revealed we needed more 
speed, precision, efficiency and 
economy in classifying our multi- 
ple data. 

We had fine periodicals devoted 
to business systems. System and 
efficiency became watchwords of 


THE FEDERAL GOVERNMENT 
P. —roducts of every Sndustry Divison in Use 


was in dire trouble, even worse 
trouble than has beset it today; 
but the trouble was not so public. 
The ninth decennial census, in 
obedience to the mandate of the 
Constitution, had been taken in 
1880. Immigration was still unre- 
strained, and the United States 
was still the flaming beacon of 
hope that beckoned all the op- 
pressed people of Northern Eu- 
rope. France was still to send us, 
in 1886, that magnificent image, 
Liberty, with her eternal torch, 
which stands in New York harbor. 
Nudged along by steamship com- 
panies, thousands of Irish, Ger- 
mans, Scandinavians, British, 
Poles, and even Russians, had 
streamed through our ports. When 
the volume of the 1880 count be- 
gan to diminish, and the finals 
were in sight, the Census people 
in Washington attacked the job of 
tabulating, classifying and digest- 
ing the data; and after they had 
utilized all human help and hu- 
man ingenuity at their disposal 
for almost eight years, they began 
to realize that they faced a hope- 
less task. They had made no ap- 


medal of the Franklin Institute of 
Philadelphia. The Federal Gov- 
ernment in 1889 publicly declared 
that the Hollerith system was the 
swiftest in existence for compiling 
and tabulating masses of data. 
The system was used by the City 
of Baltimore, by the State of New 
York, and in the early nineties 
was adopted for a census by the 
Empire of Austria-Hungary. In 
comparison with later refinements, 
Dr. Hollerith’s original punches 
and tabulators appear crude and 
clumsy. But they incorporated the 
principle which still dominates the 
whole structure of Census appli- 
ances. 


Expansion Followed Basic 
Inventions 


Analogous fundamental inven- 
tions made possible many others. 
Edison produced the profoundly 
effective electric generating and 
distributing system; and pictur- 
esque Nicola Tesla, still living, 
gave us the alternating current 
motor. Sullivan blazed the way in 
designing the skyscraper. Only 
those who were then quick, in the 


business administration; and fol- 
lowing the typewriter came a pro- 
cession of office machines and 
other ingenious utilities to pro- 
mote dispatch, convenience and 
economy. Vibrant young sales or- 
ganizations charged with enthu- 
siasm for these instrumentalities 
of system and efficiency soon 
had them functioning in offices 
throughout the country. 

In 1896 Dr. Herman Hollerith 
incorporated the Tabulating Ma- 
chine Company in New York and 
established his plant in Washing- 
ton, D. C. In 1899 American 
manufacturers started more active 
invasion of England with office 
appliances, large and small. This 
office equipment, now common- 
place even over there, was little 
known across the Atlantic and 
some of the European business 
people were resentfully indiffer- 
ent. They brusquely gave what 
today we vividly call the brush-off 
to the pushing Yankees. Remem- 
ber those days when our British 
cousins loftily looked down their 
noses upon us from the superior 
dignity of the stone-age prece- 
dent, “It isn’t done”? 

But the conquest of this preju- 
dice by American office appliances 
was inevitable. Our card systems, 
our filing devices, our typewriters, 
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our recording machines, our dupli- 
cators, tabulators, cash registers, 
computing machines, accounting 
machines, bookkeeping machines, 
and the myriad of smaller and 
larger appliances, made their way 
into the offices of the Old World 
with the inexorable movement of 
a glacier or a natural law. Today 
our consular reports show that 
wherever in this world the busi- 
ness of state or commerce, indus- 
try or finance, or any other organ- 
ized unit, requires precision, speed, 
accuracy and economy, American 
office appliances are in use. Even 
the amazing translator, the Fi- 
lene-Finlay translator, set up in 
the Hall of the League of Nations 
in Geneva, was made in the United 
States. 

American inventiveness has been 
manifested in business appliances 
ever since the Government issued 
patents. Thomas Jefferson, father 
of the American Patent System, 
who invented more than a score 
of business devices, hated monop- 
olies, but ardently believed in pat- 
ent protection for the inventor. 
From 1790, when the first Patent 





Board of three cabinet members 
was established, Jefferson person- 
ally examined the inventions and 
kept the records; and he con- 
tinued to crowd this task into his 
busy life until 1802, when he was 
given the assistance of a part- 
time clerk and an office in the 
State Department. The first re- 
corded patent still extant, the 
fourth actually issued by the 
United States under the super- 
vision of Mr. Jefferson, was a 
printing device for the business 
office of that day. Mr. Jefferson 
patented fifteen of his own inven- 
tions, and he continued to devise 
inventions even after he left the 
White House for Monticello and 
was busy building the University 
of Virginia, the earliest business 
school in the United States. When 
Mr. Jefferson relaxed his grip 
upon it, the U. S. Patent Office 
passed under the direction of Dr. 
William Thornton, its first formal 
full-time head. Dr. Thornton, 
original designer of the Capitol, a 
West Indian, was another brilliant 
genius of our early history about 
whom we hear very little. A prac- 
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ticing physician, he also was noted 
as an architect, painter, musician, 
essayist, poet, orator and lover of 
fine horses; and, like Jefferson, he 
invented business devices. In 1814 
he saved the original patent office, 
with its models and papers, from 
destruction by the torches of the 
invading British. His dramatic 
personal appeal preserved the 
structure as the only undamaged 
building in the vicinity of the 
charred Capitol. The system under 
which the Patent Office now oper- 
ates came into existence with the 
administration of Andrew Jackson 
in 1836. The first patent issued 
under the new dispensation was 
for a traction wheel on hand 
trucks used in transporting books 
and parcels in Government build- 
ings. Our present patent system 
was found so sound that all gov- 
ernments, except France, have 
copied it. Thirty-three persons 
have headed the U. S. Patent Of- 
fice, and it has issued over 2,200,- 
000 patents in 150 years. It re- 
ceives 70,000 applications annually 
and issues 40,000 patents. 
(Continued next month.) 
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OTH manufacturers 

and users of office 
equipment will note with 
keen interest the an- 
nouncement of the 1940 
National Business Show 
to be held in New York 
the week of October 28 to 
November 2. 

This show is particu- 
larly significant inasmuch 
as it marks the return, 
after a six-year interval, 
to Grand Central Palace, 
scene of so many highly 
successful business shows 
during the twenties and 
early thirties. Its splendid 
location and improved fa- 
cilities make it the most 
desirable place available 
for an exposition in the 
New York area. 

According to Frank E. 
Tupper, who this year is 
rounding out his thirtieth 
consecutive year aS man- 
aging director of the busi- 
ness show, the 1940 expo- 
sition should command 
greater interest than any 
previous show. “For sev- 
eral reasons,” states Mr. 
Tupper, “this year’s show 


should produce unusually good results all around. 
For one thing, the business public of the New York 
market for two years has not had the opportunity to 
get a comprehensive understanding of the progress 
made during that period by the office equipment in- 





View of a section of the beautiful main exhibition floor at 
the last business show held in the Grand Central Palace, 


New York, N. Y. 


dustry—and, more impor- 
tant, an opportunity to in- 
terpret this progress with 
relation to individual ad- 
ministrative wants. New 
methods, ideas and equip- 
ment have been brought 
to the public’s attention 
from time to time, to be 
sure. At the business show 
individual responsible 
business persons will study 
up-to-date systems and 
equipment and will adapt 
to their specific purposes 
the ideas most suited to 
their needs, through thor- 
ough and comprehensive 
knowledge gained from 
qualified demonstration.” 

Serving the greatest sin- 
gle market in the world, 
the New York National 
Business Show has always 
been a vital factor in keep- 
ing the business world in- 
formed of advancements 
in business procedure and 
acting as a clearing house 
for all interested in effi- 
cient office operation. 
Likewise, manufacturers 
of office equipment find in 
the National Business 


Show a universally recognized and approved means 
for presenting their products and proving their merit 
by open public demonstration and direct, face-to-face 
contact with the individuals responsible for use of their 
equipment, who call upon the salesmen.—“‘Jay Tee” 
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TIME IS A TANGIBLE FACTOR 
Sis Concept of 4s Vnbwe Tels in Results 


OR many centuries, thousands 

of words have been spread upon 
the pages of numerous volumes 
telling humanity that time is one 
of its most valued possessions. We 
have been cautioned against the 
waste of time, advised that time 
means money, told that time waits 
for no man, and propositioned 
with many axioms about conser- 
vation of time as well as the wise 
investment of it. Too often, how- 
ever, we have taken these apho- 
risms with a nod of the head, ap- 
proving the wisdom of the author, 
and passing along to what ap- 
peared to be the more important 
routine of the day. 

Let us consider time as a tangi- 
ble factor and its relation to sales 
and profits in business. The con- 
trol of time, the wise use of time, 
and the value of time are impor- 
tant in both production and dis- 
tribution. But we shall concern 
ourselves particularly with its im- 
portance to sales management and 
the salesman. 

Time is a very definite factor in 
the commodity which the railroads 
have to sell. For while they may 
specialize in travel and call it 
rapid transportation, they sell a 
saving in time, they sell con- 
sistency of timing, and other fac- 
tors involving the time element. 
This is also true with the air 
transport companies. Moreover, 
the competition between the air- 
plane and the railroad is one es- 
sentially of saving time. Trans- 
portation, then, has taken this 
nebulous thing called time and 
made a commodity of it. 

In the field of office equipment, 
the extent to which modern ap- 
pliances and utilities save time, or 
enable the user to make better use 
of his time, is of great considera- 
tion. Efficient office practice cen- 
ters around time control and time 
economy. Consequently, emphasis 
upon it comprises a considerable 
part of the sales presentation. 

Thus we see that time is re- 
garded as a very tangible thing. 

We need go no further than the 
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radio for another example. The 
radio sells time just as the news- 
paper or magazine sells space. 
Time is a commodity for sale, and 
it is the only commodity the radio 
has for sale. The talent on the 
program is the means of utilizing 
the time to a profit, and right at 
that point the value of time in 
the conduct of any business is 
manifested. 


Study Radio Announcements for 
Lesson in Salesmanship 


Whether you have ever spon- 
sored a radio program or not, you 
understand fully that time on the 
radio is expensive, and so is talent. 
For a quarter-hour program on 
the radio a merchant or manufac- 
turer pays a _ substantial sum. 
Therefore, to occupy this time in 
an effort to hold the attention of 
the audience, the sponsor natural- 
ly puts on the program the best 
talent he can afford. Beyond that 
point, he pays for the time and 
talent in order to obtain a very 
small fraction of the quarter-hour 
to tell his commercial story. Then 
in a few simple words he attempts 
to get across to the audience a 
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story of the merchandise for sale. 
Assuming that the sponsor uses 
one minute of the fifteen-minute 
program for giving his commercial] 
announcement, which is the usual 
procedure, then it follows that 
only seven per cent of the time 
purchased is employed for the 
selling presentation. This is all 
the time the sponsor uses to make 
enough sales to pay for the full 
amount of the time, plus the 
talent. If you listen to commer- 
cial announcements closely, you 
will hear enough of a sales talk in 
the seven per cent of the time 
consumed to justify the total ex- 
penditure. 

However, in the brief time nec- 
essary to present the “commer- 
cial’, the announcer usually states 
clearly what the sponsor has for 
sale, tells what the product or 
service will do, and, further, tells 
the audience why they should buy 
it. All TOLD IN SEVEN PER CENT 
OF THE TIME PURCHASED! In- 
dicative of the universal applica- 
tion of this practice, listen care- 
fully to these commercials and 
you will be sitting by the radio a 
mighty long time before you hear 
any announcement that does not 
leave you with a clear impression 
of what the sponsor has for sale, 
and why you should use his mer- 
chandise. 

NOW—-salesmen, too, spend only 
a fraction of their day in actual 
contact at the point-of-sale. A 
salesman reasonably should spend 
from ten per cent to twenty per 
cent of his time actually persuad- 
ing prospects. It is safe to 4as- 
sume that the average salesman, 
during the average day of seven 
working hours, is spending at 
least one hour of that time in the 
presence of a customer or pros- 
pect. (The author will dwell in 
detail upon this when discussing 
the matter of Territory in a com- 
ing issue.) 

BUT DO THE SALESMEN 
LEAVE AS CLEAR AN IMPRES- 
SION OF WHAT THEY HAVE FOR 

(Turn to page 23, please) 








These displays which Mr. Mundt installed in the Siekert & Baum windows illustrate his points about the effectiveness 
of windows featuring the single line of merchandise and large displays supplied by manufacturers. 


Al ic Suggestions on 


WINDOW DISPLAY ARRANGEMENTS 


HAT makes the average per- 
son stop to look at a window 
display? What makes him come 
in and buy? Most dealers have 
given a lot of thought to those 
questions. Finding answers by ex- 
perimenting with our displays has 
helped us to bring a good deal of 
extra business into our store. 
We don’t have the advantage of 
a corner window where people 
stop anyhow to catch a street car 
or a bus. We're located in the 
middle of the block, a little out of 
the regular shopping section of 
the downtown area. 


Attention-Getting Devices 
Making the passerby curious 
about some detail in our display- 
making him try to figure out how 
the thing is held together—is one 
way we've succeeded in getting 
people to stop at our windows. 
When that detail is tied in with 
the main Selling feature of the 
item being displayed, we sell. 
Just recently, for instance, I 
wanted to display a new kind of 
loose leaf binder, especially no- 
table for its strength. I hung an 
open binder by one page from a 
cord in the center of my window. 
People stopped—they told me 
when they came into the store- 
because they couldn’t help it. 
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They wanted to find out what was 
preventing that page from tearing 
out of the binder. We sold more 
binders from that display than 
we've ever sold from any other 
binder promotion. 

I use colors freely to attract at- 
tention to the merchandise. Some- 
times the displays are “mixed,” 
including a variety of articles. At 
other times the windows are de- 
signed to feature one line of utili- 
ties. Then the means of getting 
attention may be the dramatized 
manner of showing the items of- 
fered. Or it may be a poster with 
a thought-provoking idea to cause 
the passerby to stop and consider. 
He may not buy at once, but the 
good looking window will impress 
him and he may buy later. 

A map is a good attention- 
getter, especially in these troubled 
times. It can be used to sell desk 
trays, fountain pens, pencils, any- 
thing that is nationally or inter- 


nationally advertised. It can be 
used as a background in the form 
of a wall map, or as the center of 
a display in the form of a globe 
around which sale items are ar- 
ranged. 


Checkerboard Background 


For quick turn-over on a variety 
of items, I have found nothing 
more successful than a checker- 
board display which I worked out 
several years ago and which I use 
at least three times a year. 

This design is made up of 
square sheets of paper in different 
colors placed over the entire area 
of the display window floor and 
back wall. On each square I place 
a different item which can be pur- 
chased in our store, with the price 
of that item clearly printed in one 
corner of the square. Prices range 
all the way from 5 cents to $5.00 
or more, and cover the widest pos- 
sible range of merchandise for 
office and home use. If the dis- 
play features office supplies, I use 
a poster with a legend that will 
lead the passerby into looking at 
each item individually. Large 
streamers might be hung across 
the top of the display, reading, 
“Does your office lack any of these 
things?” Or a small poster could 
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be set up on the floor of the win- 
dow, carrying the suggestion, “By 
the little things we are judged.” 

While my checkerboard window 
has been in, I have watched the 
results, as I do with all my win- 
dows, and 1 know that it has 
drawn into the store 25 per cent 
or more of the people that stopped 
to view it. Several other station- 
ers in various parts of the country 
have also used this type of win- 
dow, with wonderful results. I 
have described it at different 
meetings in the past, and some 
who have adopted the suggestion 
have written me of its success. 

A variation of the checkerboard 
window, which serves the same 
purpose, is the use of pie plates 
instead of colored squares. I put 
sheets of colored paper of various 
colors on the floor and walls, 
then lay pie plates on the floor, 
close together. The color showing 
up between the plates catches the 
eye, without detracting from the 
attention given to each piece of 
merchandise against its white 
background. The white back- 
ground helps to bring the price 
into highlights, too, which has a 
good psychological effect. 

Movement in a window display 
is, of course, excellent but some- 
times prohibitive on account of 
the expense involved. However, 
occasionally movement displays 
can be secured from a manufac- 
turer whose products the dealer is 
carrying. A pen company just re- 
cently furnished us with a large 
moving pen display, which we 
could surround with school sup- 
plies of all kinds. Other action 
displays have been worked out by 
our staff. One was a moving moon 
in a black sky studded with stars, 


made with black cloth and tinsel, 
as a wall background for a carbon 
paper display. This was compara- 
tively simple but it got results. 
Planning Is Important 

Arranging displays artistically 
is an art that develops with prac- 
tice. Working out the layout 
either on paper or in the imagina- 
tion is the first step. We have 
been fortunate in being awarded 
cash prizes in a number of win- 
dow display contests sponsored by 
manufacturers of different sta- 
tionery and office equipment lines. 
When competing for a prize, be- 
fore beginning the installation of 
the actual display, I prepare a 
layout of the plan, to help in the 
effective placement of the items. I 
also make my signs ahead of time, 
look over the stock, and secure 
the cutouts or other displays 
available from the manufacturers. 

My hobby happens to be hand- 
lettering posters, so I make all of 
our posters myself. However, a 
commercial artist may be em- 
ployed or it would be. easy, 
through the high school or voca- 
tional school art department, to 
get a boy or girl who has skill 
in lettering to do this for a small 
sum. No matter who does it, the 
lettering must be neat and clear 

We try to arrange our window 
displays with the small items in 
the front and the larger items to- 
ward the rear. For a centerpiece, 
sometimes we use a large display 
obtained from a manufacturer of 
one of our lines. 

A background for each window 
is to be desired, as it shows off 
the merchandise more effectively 
than the window with an open 
back. The latter causes confusion 
to the observer’s eye, as the visible 
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part of the store interior com- 
petes with the merchandise in 
the window for attention. 


Good lighting is also a feature 
which should be given careful 
attention. The well illuminated 
window can make up for a good 
deal of the disadvantage of loca- 
tion, when this is the case. By 
using a spot light in addition to 
ceiling lights, interest can be 
directed to a given place in the 
display or to the point which tells 
the sales story. 

When displaying specials in a 
window, I manage to have the 
same articles displayed prom- 
inently in the store, to make a 
quickly recognized tie-up between 
window and store displays. I make 
a practice of featuring things ap- 
propriate to the seasons through- 
out the year. Beginning with 
everything pertaining to book- 
keeping and record transfers in 
January, and continuing through 
the months when merchandise 
for inventory, tax reports, school 
supplies and the gift seasons are 
featured. Of course, various 
staples and specialties are also 
played up. 

An attractive window is like a 
good looking girl—it gets atten- 
tion and is not forgotten. Some 
people have immediate use for the 
articles shown in these displays, 
while others remember them and 
come in later to make a purchase. 


To the dealer wishing to in- 
crease the selling power of his 
window displays, I would suggest 
(1) good lighting; (2) clean win- 
dows; (3) clean merchandise; (4) 
neat price tickets; (5) frequent 
change; and (6) the right mer- 
chandise displayed at the right 
time. 





Display of fountain pens in which is emphasized the brand name and world-wide use by large sign and a globe with rib- 
bons to pictures. An effective drinking cup window was completed with a water stand supplied by distributor. 
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THE TYPEWRITER BUSINESS 
His Mistaken P. rosperily Coils With a . in Costs 


VEN as a kid, Tom Smith was 

ambitious and full of pep. He 
was at the head of his class all 
through the grade schools. He 
was very fond of mechanical toys 
and liked to take them apart and 
put them together again; so, he 
took up a technical course, instead 
of commercial, as he wanted to be 
a mechanic—and a good one. He 
believed that anything worth do- 
ing was worth doing right. 

He secured a job in a typewriter 
shop as a mechanic and, in time, 
became the best rebuilder in the 
shop. He believed in thorough- 
ness, and when he rebuilt a ma- 
chine it was every inch a rebuilt. 
With his wages and commissions 
on supplies which he sold when he 
made repair calls, Tom averaged 
about $50.00 a week. 

He observed that most of the 
typewriter dealers were former 
typewriter mechanics or salesmen 
who became ambitious to own a 
business, and they seemed to pros- 
per. Tom Smith became possessed 
by the same ambition, and he 
saved a certain amount each week 
toward the realization of his 
dream. When he had accumulated 
$1,000, he induced a fellow em- 
ploye to put up a like amount, 
and they went into business for 
themselves. And thereby hangs a 
tale. 


Tom and Partner Specialize on 
Cut Prices 


They rented a room in an office 
building, installed benches and 
fixtures, and bought tools and 
supplies. Tom Smith was to do 
the selling and his partner was to 
look after the office and repair 
work. In order to begin selling at 
once, they bought some rebuilt 
typewriters. 

Tom figured that the best way 
to get new customers was to sell 
at cut prices. The first day he sold 
one machine at $10.00 above the 
cost of the rebuilt machine. Never 
having taken a commercial course 
and knowing nothing about costs 
and overhead, he figured he made 
$10.00 clear profit. He was very 
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enthusiastic about it, for this was 
more than he made as a mechanic 
—and now he was his own boss! 
At the end of the first week he 
made $60.00 above the cost of the 
rebuilts—$60.00 clear profit! And 
to think that he had worked hard 
all week in a shop for only $50.00. 
It was quite a shock, then, when 
his partner reminded him that 
half of the sum belonged to him, 
hence Tom’s share was only $30.00. 
Neither of them had given any 
thought to the expenses of run- 
ning the office and, therefore, 
thought that the $60.00 was clear 
profit. 

Tom decided that he would 
work twice as hard the next week, 
and make $60.00 each for himself 
and his partner. He achieved his 
quota and brought in $120.00 
above the cost of the machines he 
sold. The men were jubilant, as 
this was more than either of them 
had ever made in one week as a 
mechanic, and they were enjoying 
the experience of being their own 
bosses. 

They did not know that one of 
the first items to add to cost in a 
business is the wages a Man can 
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make elsewhere, working for 
someone else. Taking that into 
account, what they really made 
was $10.00 each; from which they 
would have to deduct rent, light, 
telephone, delivery charges, inter- 
est on investment, stationery, etc. 
The deluge of bills at the end of 
the month convinced the intrepid 
partners that such a thing as 
overhead must be taken into con- 
sideration in operating a business. 

But instead of increasing their 
selling prices, they decided that 
they would rent machines and 
thus take care of their office ex- 
penses. Some local dealers were 
renting machines for as low as 
$5.00 for three months, and 
thought they were making money. 
Tom and his partner decided to go 
them one better, and they adver- 
tised to rent machines for $4.50 
for three months. Not taking into 
consideration that every rental 
machine must be bought and 
paid for, cleaned and adjusted, 
equipped with new platen, ribbon, 
parts, and a cover; as well as de- 
livered and called for. In addition, 
rentals should carry their share of 
the overhead and the expense of 
advertising them. 

Still, at the end of the second 
month, they did not take in 
enough cash to pay their bills. 
Again they dipped into their sav- 
ings for more money. 

It did not occur to them that 
they were selling and renting 
their machines too cheaply, and 
they concluded that their losses 
were caused by not getting enough 
repair business. So, they figured 
the best way to increase their re- 
pair business was by cutting 
prices. They reasoned that what- 
ever they received from repair 
work was “velvet,” since they had 
to pay their rent, light and me- 
chanics anyway. 


Now Back at Old Jobs 


The sad ending of the story is 
that Tom Smith and his partner 
held out until they had spent all 
their savings. Now they are back 
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on their old jobs. They are sadder 
but not wiser, as they are still 
wondering why they lost all their 
money. They were honest and in- 
dustrious and deserved a better 
break. It was unfortunate that 
neither had any conception of 
costs and overhead, because with 
this knowledge they probably 
could have made a success of their 
venture. 

There are many Tom Smiths in 
the typewriter business. They 
come and go. If only the Tom 
Smiths lost it would be bad 
enough, but they also hurt the 
dealers who are trying to do busi- 
ness on a profitable basis. 

Many dealers are losing money 
because they guess at their costs. 
If you ask the average dealer what 
it costs him to rebuild a type- 
writer, he will tell you that it is 
less than $5.00. But, actually, the 
best organized concern in the 
country cannot rebuild a _ type- 
writer for $5.00. If you doubt this, 
sit down and figure the cost of 
enameling, nickel-plating, new 
platen, new ribbon, new feed rolls 
and feet, new keyboard and rings, 
and new replacement parts. Then 
add the cost of labor and that 
machine’s share of the expense of 
light, rent, insurance and taxes, 
office expense, telephone and 
other items. Don’t guess at the 
labor cost. Find out how many 
machines a man rebuilds a week 
and what you pay him, and you 
can soon tell how much you pay 
him per machine. The total of all 
these items will convince you that 
you cannot rebuild a machine for 
$5.00. 


Methods of Ascertaining Cost 


The Bureau of Business Re- 
search of a prominent university 
found that only 10 per cent of the 
manufacturers know their actual 
cost of doing business; and that 
of the remaining 90 per cent, only 
50 per cent had made an intelli- 
gent and extended effort to ascer- 
tain this cost; while the balance 
just figured it out the best way 
they could for themselves. If this 
is true, considering the fact that 
the average manufacturer has 
trained help and can more easily 
obtain the necessary data to com- 
pile these figures, just imagine the 
position of the average typewriter 
dealer, who is dependent upon 
himself and without proper equip- 
ment to arrive at his cost of doing 
business. The chances are that 
his figures are unreliable and, 
therefore, dangerous. 


You may say: “Well, I don’t 
know my exact cost, but I give 
myself enough leeway so that I 
am sure of a profit.” 

If you cannot discount and pay 
your bills promptly and are not 
compelled to borrow money, then, 
you may have given’ yourself 
enough leeway to take care of 
your costs. But if you are always 
“broke” and find it hard to meet 
your bills, you should study your 
costs before it is too late. 

The overhead of a dealer who 
has quarters upstairs is about 20 
per cent; if he has a store, it is 
about 25 per cent. Always include 
in your overhead the wages you 
could make if you were working 
for someone else, for there is no 
sense in having the cares and 
worries of a business unless you 
can make more than this wage. 
To ascertain the cost of a type- 
writer, take the cost you paid for 
it in the rough, then add the cost 
of rebuilding, and to that the cost 
of overhead. Next add the per- 
centage of profit to which you feel 
you are entitled, and this should 
not be less than 25 per cent. 

Harry E. Russell, president of 
the Office Equipment Company, 
Des Moines, Iowa, once gave this 
definition of “overhead”: ‘“Over- 
head is the cost of service from 
the time the merchandise arrives 
in your store until the customer 
pays for it and the guarantee 
period has expired.” 

Many dealers who cannot afford 
a bookkeeper arrange with a local 
accountant to come in once a 
month to go over their sales 
and expenses. In this way the 
dealer knows how he stands at the 
end of each month. The cost of 
this service varies from $15.00 to 
$25.00 per month, and it is a good 
investment. 

Confucius say: “It is foolish to 
waste time and money to sell at 
a loss.” 

cininicciaiiialilialtaits lis 
TIME IS A TANGIBLE FACTOR 
(Continued from page 19) 
SALE AND WHY THE PROSPECT 
SHOULD BUY IT as the radio 
announcer leaves with his au- 
dience? 

Effective use of time depends 
upon one’s attitude toward it. 
Radio sponsors have definitized 
their time—or, rather, it has been 
done for them. They have had 
specific limitations set upon the 
commodity of time and, hence, in- 
terpret it as a tangible commodity. 
The average salesman, however, 
does not look upon time as a 
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tangible commodity. Instead, to 
him it is an intangible to be con- 
sumed in the course of a so-called 
working day. Ordinarily, it is 
utilized here and there, without 
full appreciation of its value. If 
orders are obtained, it has been a 
good day; if not—then a poor day. 

All of us will concede that the 
fraction of the normal working 
day that a salesman spends in 
the presence of prospects must 
count. But do we definitize it 
and make it count as much as the 
brief time used by the salesman 
on the radio? The chances are 
that few do. 

Here, then, right in our midst, 
going on every day, is one of the 
finest lessons in salesmanship that 
we study. A great variety of users 
of radio time control the element 
of time by making their presenta- 
tion complete, thorough, clear, and 
by leaving no doubt in the minds 
of the prospects as to what they 
are trying todo. Nor is there any- 
thing left unsaid that might cause 
doubt in the minds of the lis- 
teners. 

Salesmen can appreciate what is 
being accomplished under these 
limitations. They will do well to 
accept the challenge to charge 
themselves with the task of mak- 
ing the precious minutes at the 
point-of-sale pay greater divi- 
dends. They should look upon the 
few moments at the point-of-sale 
as their only opportunity to get 
their story across completely, 
thoroughly, clearly and leaving no 
doubt in the mind of the prospect 
as to what they are attempting 
to do. 

acssniennds sini las a 
A STATIONER MAKES A 
CONCESSION 
(Continued from page 15) 

involved, extending time for the 
payment of a bill is ordinarily not 
binding on the stationer unless 
the customer has given a “consid- 
eration” for the extension. Some- 
times a customer will make a pay- 
ment on account and ask for time 
to pay the balance, then use the 
extended time to dispose of assets 
which might be seized by the law 
to satisfy the stationer’s bill. A 
stationer who has allowed a cus- 
tomer an additional thirty days 
for the payment of a balance but 
who has not received any “consid- 
eration” from the customer for 
the extension, may bring legal ac- 
tion against the customer the day 
after he grants the concession. 
Such an agreement without “con- 
sideration” is not binding. 
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CAN FUNCTION MORE PROFITABLY 
fice Equipment to Fit the Individual Work and His Work 


WISH it could be said truth- 

fully that office equipment in 
the great majority of business of- 
fices fits the job. It has been 
widely claimed that offices are far 
less efficient in the functioning of 
their equipment than is manufac- 
turing. 

Probably the fact that offices are 
not as efficient today in their 
operation as in factory production 
is due to long centering of atten- 
tion upon the problems of produc- 
tion of goods rather than on their 
distribution. 

Production in the era just past 
rightly held the attention of the 
management as against the claims 
of the office, because of rapidly 
expanding business frontiers de- 
manding more and still more pro- 
duction to meet an insistent de- 
mand. But more recently atten- 
tion is turned necessarily to the 
problems of distribution—of mer- 
chandising — of marketing — of 
business management in all its 
ramifications. It is today not a 
question of not being able to pro- 
duce enough goods to keep pace 
with demand in the majority of 
companies, but rather of stimulat- 
ing demand for the product man- 
ufactured. 

The day is past when anything 
is good enough for the office. In- 
stead of the office being a com- 
paratively unimportant adjunct 
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to production, it has now become 
the key factor in making con- 
tinued production of goods pos- 
sible through sale in a competi- 
tive market. 

Where formerly it was the plant 
that was the spark plug of com- 
mercial enterprise, today it is the 
office. Yet many business offices 
seem to have grown to maturity 
in much the fashion of the pro- 
verbial “Topsy”. The trend of the 
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times, however, is rapidly bring- 
ing about extensive office modern- 
ization problems—some _ effected 
quickly — others in progressive 
steps. But undeniably the trend 
points to planned office programs. 

It has been found that cost con- 
trol systems in plant operation can 
be and often are nullified in their 
profit potentiality by lack of 
similar system and adaptation of 
equipment to personnel in office 
operation. 


Strange Facts Revealed by Surveys 


Surveys that we have made to 
determine first hand the actual 
situation with reference to equip- 
ment fitting the job and the 
worker, have presented some 
amazing facts. In some instances 
we have found that equipment not 
adapted to the job materially slows 
up office procedure. In other places 
our investigation proved that the 
failure to adapt equipment to per- 
sonnel gave rise to waste that the 
business could ill afford. We found 
that mental and physical energy 
of executives and workers was 
often over-taxed—and unprofit- 
ably—by necessity of working un- 
der needlessly fatiguing conditions. 
Particularly did we find this true 
with reference to seating. We were 
amazed in some instances that 
seating seemed to be totally un- 
related to comfort for the worker, 











APRIL, 1940 


and consequently, made for less 
than maximum efficiency in the 
individual. 

But I do not wish to convey the 
impression that these conditions 
in many instances threaten the 
profitable existence of business, 
because in most instances this was 
not the case. But I do wish to 
state that these conditions, of 
which I cited only a few as illus- 
trative, give rise to a situation in 
the transaction of office business 
that would not be tolerated in the 
factory production line. We found, 
furthermore, that, whereas only a 
few years ago there was little in- 
terest in the office and its equip- 
ment, today there was a willing- 
ness to give most serious consid- 
eration to increasing its produc- 
tive efficiency. 


Adjustment Faults Will Be 
Corrected 


I have always believed in the 
fundamental soundness of Amer- 
ican business. Consequently, I 
must believe that inherently those 
things which are mal-adjusted in 
the offices of business, will be cor- 
rected. It is a source of the very 
greatest satisfaction that men who 
only a few years ago discounted 
the statement that office equip- 
ment that fit both the job and the 
worker could and would make 
American business function more 
profitably, now will listen, and, in 
many instances, inaugurate well 
planned programs to increase effi- 
ciency in this so long neglected 
phase of their business. 

Today’s problem, now that the 
demand for goods has tapered off 
from the rapid expansion of the 
latter part of the nineteenth cen- 
tury, is one of lower costs, in dis- 
tribution as well as in production. 
This realization, first centering al- 
most exclusively in attempts to 
increase efficiency and manufac- 
turing capacity, has now been 
directed to investigating the vari- 
ous factors that enter into the 
costs of transacting business. Of- 
fice man-power, always important, 
seems now to be considered along 
with plant man-power. If it.is of 
a commercial advantage to in- 
crease the productivity of plant 
man-power by introducing time- 
saving and_ energy - conserving 
methods and systems, it is reason- 
able to maintain that it is equally 
good business to study ways and 
means of introducing the same 
cost-reducing fundamentals into 
the office. 

In the modern business office the 


same factors of costs exist as in 
the plant, differing only in detail. 
There is the problem of obsole- 
scence in equipment for both plant 
and office. There is a problem of 
adapting the equipment, whether 
in office or in factory, to the 
worker under conditions where the 
work can be produced to maximum 
advantage. 

In the office, there are desks, 
chairs, files, cabinets, safes, and 
storage cabinets as we all know. 
It is no longer considered sound 
executive thinking to look upon a 
desk as a mere table top with 
drawers—and equally adapted to 
each and every desk worker, 
whether he is in the management, 
sales, accounting, or credit depart- 
ments of business. Even within 
departments, there is a wide dif- 
ference in work to be performed, 
and so it has seemed natural to 
assume that specific jobs could be 
better performed on desks adapted 
to them. 

Today’s business is rapidly be- 
coming conscious of the fact that 
departmentization is a far broader 
meaning than merely to separate 
distinctive functions of business in 
different locations and under sep- 
arate heads. Departmentization 
of business must, for reasonable 
efficiency, apply to equipment 
adapted to the different depart- 
mental duties. Even within de- 
partments there is often so wide 
a variance of activities that no 
single piece of equipment can be 
profitably adapted to them all. 


Variety in Seating Requirements 


In the same way that there is 
need for many styles and types of 
desks so there is need for differ- 
ences in seating. To do the best 
work, a worker should not be 
penalized in being unnecessarily 
fatigued owing to an uncomfort- 
able and ill-adapted chair. Con- 
sequently, to apply to the office the 
same thing that has long been 
applied to factory equipment, the 
seating should fit the job and the 
worker as well. 

Everyone of us knows that there 
is a difference in people—that no 
two are physically alike. To apply 
this principle to the office would 
seem to make it necessary that 
seating equipment be selected with 
a view to facilitating a job to be 
accomplished. 

One has only to consider that 
the average worker will occupy his 
or her chair for seven or eight 
hours a day. Over a period of ten 
years, the worker is seated in a 
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chair many thousands of hours. 
Whatever, then, makes it possible 
for the worker to do better work, 
becomes a matter of more than 
sentiment—a subject of major im- 
portance to executive manage- 
ment. 


As we have already pointed out, 
the same principle applies to desks. 
It also applies, however, to all the 
equipment in the office—to files, to 
make filing and finding easier—to 
card record systems—to storage 
cabinets—to shelving, and to safes. 

If a busy executive is delayed 
in making decisions by reason of 
obsolescence in filing equipment, 
the equipment has become a haz- 
ard. If office supplies are kept 
haphazardly with no check, they 
become a drain through their 
waste. 


Hazard of Obsolescence 


Obsolescence in equipment in 
the office is, in my opinion, a 
hazard that cannot be too quickly 
corrected. Such a situation affects 
business profits—slows down pro- 
ductive work—lessens the clarity 
of thinking—needlessly fatigues 
willing workers—increases costs in 
personnel turn-over, in floor space, 
in lapsed time in the routing of 
the business transaction—strikes 
at office morale, and discounts, in 
the appearance of the office, the 
entire business. 

I do not present the subject of 
office equipment as a cure-all for 
anything, but I do maintain that 
planned effort toward functional 
equipment will pay exceedingly 
rich dividends on investment costs. 
It has been my experience that 
there is a wide difference between 
an investment for profit and an 
expenditure not for profit. Office 
equipment adapted to job and to 
worker is a dividend paying in- 
vestment. Frequently business 
costs are increased by reason of 
failure or too long delay in ob- 
soleting cost-increasing equipment 
that has been outmoded. Here is a 
statement that is at least worth 
serious consideration. 


I have here no brief for any- 
thing other than the moderniza- 
tion of offices through the modern- 
ization of equipment fitted to work 
and worker. This subject is big 
enough to be considered on its 
own merit. I would certainly not 
want to interpose in any consid- 
eration of this article, the fact 
that my company makes any par- 
ticular kind or style of office 
equipment. It is not a question of 
either make or material but rather 
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of the fundamental, that to best 
survive—to best profit—offices will 
do well to consider modernization 
programs akin to factory pro- 
grams. 


Progressive Modernization 


In a factory it is not necessary 
immediately to re-equip a plant 
—modernization can be accom- 
plished progressively, once the 
standard has been adopted—and 
so it is with the office. It seems 
to me that there is no surer way 


ART METAL PRODUCTS GO TO 
HAGERSTOWN. — This installation of 
Postindex equipment was made re- 
cently by the Art Metal Construction 
Company, in the office of the Board of 
Election Supervisors in the Hagerstown 
(Md.) courthouse. Twenty-two Post- 
index shallow drawer cabinets were 
installed for keeping the records of all 
voters, and there were also two Art 
Metal Mainliner desks with Fold-O-Way 
typewriter shelves, Art Metal tables and 
other pieces of equipment included in 
the installation. 





to revitalize a business than 
through a modernization program. 
Office production workers, machine 
operators, typists, stenographers, 
clerical staffs in all divisions, de- 
partmental and division heads and 
management, are vitally con- 
cerned. Equipment that coordi- 
nates office activities tells what 
manner of concern the business is. 

As a matter of fact there are so 
many angles from which mod- 
ernization can be discussed as it 
affects the business office, that it 
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seems to me that as businessmen 
we can, without any misunder- 
standing, consider the problem 
from the viewpoint of profit to the 
business—and find a moderniza- 
tion program entirely justified on 
an investment basis. But what- 
ever the angle from which we dis- 
cuss it, reasonable thinking will 
give the same answer. It is truly 
a responsibility of management to 
consider office equipment in the 
light of present day duties, and 
present day workers. 





TWO INSTALLATIONS OF SIKES COM- 
PANY FURNITURE.—(Top) An office of 
the Gulf Oil Corporation, New York 
City, equipped with Sikes Valley 
Forge suite of furniture. Another office, 
not shown, was outfitted with the com- 
pany’s Century group. A total of twelve 
executive offices of the Gulf organiza- 
tion were completely furnished with 
Sikes furniture in the installation which 
was handled by Berry, Dickie & Stat- 
tler, Inc., New York, N. Y. (Lower) The 
private office of S. B. Smart, president 
of “Fruit of the Loom,” 1450 Broadway, 
New York, N. Y. The interior is note- 
worthy for thoroughly modern treatment 
and features the S.kes Executive Mod- 
ern suite. The installation was made by 
Broadwin & Eisenberg of New York 
City. 
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AT RIGHT.—A lot of twenty-two Automatic 
Tabulating card files. The photograph was 
taken at the factory just before shipment 
to a large consumer who is continuing to 
add to a battery of these files started sev- 
eral years ago. The files were manufac- 
tured and shipped by the Automatic File 
& Index Company, Green Bay, Wis. 








ABOVE.—The General Fireproofing Com- 
pany, Youngstown, Ohio, recently made 
this installation of Nos. 4205 and 4206 
tables and Nos. 5415 and 4706 aluminum 
chairs in the Youngstown Club. Chairs 
were upholstered in flame colored mo- 
hair and the tables were finished in satin 
aluminum with blue tops, aluminum bound 
to match the interior decorative treatment 
of the building. (At right) Therriault Press, 
GF dealers in Nashua, N. H., puts this fine 
collection of General Fireproofing alu- 
minum chairs in the aldermanic chambers 
of the Nashua City Hall. The installation 
closely resembles one made by GF for the 
State of Arkansas Senate and House. 


: 
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SHAW-WALKERED THROUGHOUT.— 
The new office of the Home Insurance 
Company, 180 Montague street, New 
York City, recently underwent treat- 
ment which left it entirely outfitted with 
products of the Shaw-Walker Com- 
pany. The SW Office Planning Service 
surveyed the old office and submitted 
recommendations. Acceptance of the 
report in its entirety indicated the 
Shaw-Walker ability to supply every 
piece of equipment necessary for the 
modern office. Skyscraper desks, com- 
pletely organized, are walnut grain fin- 
ish to match the SW files, aluminum 
chairs and Triple-Duty counter. The 
new equipment replaced cold furniture 
which had been in the office for years. 


| 
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EDITORIAL 


Cash Discount Problem 


& THE practice of allowing cash discounts is 
a subject of much discussion at present among 
some credit men. Last month in this journal an 
office equipment dealer set forth reasons why 
he considered it unfair for any merchant to 
disregard a manufacturer’s terms by taking 
unearned discounts when making payments. 

Clarence Beecher, credit manager of Auto- 
point Company, goes the whole way in an ar- 
ticle published in the March number of Credit 
and Financial Management, predicting that 
eventually cash discount will be discarded as an 
outworn business custom. Under the title “Is 
Cash Discount on Way Out?’’, Mr. Beecher dis- 
cusses the pros and cons, including expressions 
from other credit men whose reactions were 
prompted by his previous articles in several 
publications. 

He points out that discounts have been elim- 
inated by numerous firms, and by some for many 
years. Among benefits claimed are: elimination 
of confusing price comparisons and unpleasant 
correspondence about unearned discount; time 
saved by both paying and receiving offices in 
computing payment price of invoices; cost an- 
alysis is simplified; helps the salesmen, who can 
point out that the discount has been figured in 
the price of the merchandise. 

A business machine manufacturer said, “In 
the long run buyers feel good about it when 
they know that nobody is getting our product 
at less price than they are paying.” A New York 
firm declared it is folly to allow a premium which 
is equivalent to 36 per cent a year when money 
is obtainable at the bank for less than 6 per 
cent interest. 

Other firms indicated that obstacles in the 
way of abolishing the cash discount are that to 
some customers the cash discount is attractive 
and must be given to get their business; it stim- 
ulates early payment; avoids collection expense. 

Each must determine whether the policy is 
an unnecessary burden or not and whether it 
should be changed or retained. 





EXPERIENCE keeps a dear school, but fools will 
learn in no other.—Benjamin Franklin. 


es 


Industry's Profit Opportunity 


@@ INDUSTRIAL management, which has 
achieved remarkable results toward offsetting 
higher costs with increased efficiency and pro- 
duction capacity in the plant, is now turning 
attention to the office. For while the factory 


has kept apace of modern improvements de- 


signed to increase profits, many concerns have 
permitted equipment and systems employed in 
office operations to become obsolete or retard 
efficiency because of its unsuitability. 

We commend Mr. Brainard’s article, entitled 
“So That Modern Business Can Function More 
Profitably”, on page 24, to the perusal of the 
enterprising dealer and salesman. 

The trend toward planned office programs is 
summarized in Mr. Brainard’s’ statement, 
“Where formerly it was the plant that was the 
spark plug of commrecial enterprise, today it is 
the office.” All lines of business should be ac- 
quainted with the opportunity of increasing the 
profit figure by enhancing office efficiency. 


IT is only mediocrity which praises only moderately. 
—Vauvenargues. 








Pan American Union 50th Anniversary 


#¢ THE week of April 8 to 15 is to be observed 
as Pan American Week throughout the twenty- 
one American Republics, in commemoration of 
their peace, friendship, and solidarity. The 
fourteenth of April will mark the fiftieth anni- 
versary of the founding of the Pan American 
Union, the splendid international organization 
maintained by these countries to foster among 
themselves the development of closer economic, 
cultural, and juridicial relations. 

President Roosevelt has issued a proclamation 
ordering that on April 14 the flag be displayed 
on all Government buildings, and inviting ‘the 
churches, the educational institutions, the civic 
associations, and the people of the United States 
generally to observe with appropriate com- 
memorative ceremonies this Pan American Day 
and the fiftieth anniversary of the founding of 
the Pan American Union.” 

The Pan American Union was established in 
accordance with a resolution adopted on April 
14, 1890, by the First International Conference 
of American States, held at Washington. 

During the past ten years April 14 has been 
designated in all the republics as Pan American 
Day. And this day, in the words of the Presi- 
dent’s proclamation, “has increased in sig- 
nificance through its emphasis on the spirit of 
peace, friendship, and codperation uniting the 
nations of the American Continent.” 

The Pan American Union has headquarters in 
its own magnificent building in Washington. Its 
administrative affairs are ably administered by 
a Director General, Mr. L. S. Rowe, and an As- 
sistant Director, Mr. Pedro De Alba, elected by 
a Governing Board composed of the Secretary 
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of State of the United States and representatives 
in Washington of the other American govern- 


ments. 


OFFICE APPLIANCES was privileged to present 
in its January issue Mr. Rowe’s report on the 


HERE AND THERE 


TYPEWRITERS PAVE WAY TO 
SHOOTING FAME FOR 
DENSFORD 

It would seem to be a long step 
from selling and servicing typewrit 
ers to a national championship in 
pistol shooting, but that's the record 
of Lieutenant Charles F. Densford 
U. S. Army Air Corps. 

The lieutenant is the son of J. W. 
Densford, owner of the Typewriter 
& Adding Machine Company, Pecos 
Texas. The younger Densford sold 
and serviced typewriters as a young 
man and made his way through West 
Point, graduating in 1931. Utilizing 
the training he received there, he en 
tered pistol shooting competition the 
next year to win the national cham 
pionship. He invaded the sharrc 
shooting ranks in many states includ 
ing Texas, Oklahoma and others and 
even extended his activities to Ha 
waii and Mexico with the results 
shown in the accompanying picture. 
He did not compete in 1939 due tc 
being detailed by the Army as range 
officer at the matches. For the same 
reason he passed up the national 
matches in Mexico. 

The elder Mr. Densford is the fath 
er of five other sons, one of whom i: 
a naval lieutenant, and it is the fath 
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“Meeting of Ministers of Foreign Affairs of the 
American Republics”, held in Panama, to pre- 


serve these nations from involvement in the Eu- 


commerce. 


er's proud boast that four of his 
Doys have made their way through 
college by selling typewriters while 
the two youngest, Bill and John, are 
going through university at the pres 
ent time by the same means. 


THREE-POINT LANDING JUST 

DUCK SOUP TO MISS BRYAN 

Miss Catherine Bryan, whose fa 
ther operates the ''Mike Bryan Office 





GIRL SOLOS MONTH AHEAD OF 

FLYING CLASS.—Catherine Bryan, a 

surprises instructors by accomplishing 

solo flight a month ahead of the rest 

“natural” flyer if ever there was one, 
of her flying class. 





Supplies and Equipment” business at 


224-226 Northwest First street, Ok 


ropean conflict and to promote inter-American 


lahoma City, Okla., recently won dis- 
tinction and considerable newspaper 
publicity when she became the first 
girl to make a solo flight under the 
civil aeronautical authority at Mills 
College, Oakland, Calif. 

One of ten taking the aviation 
course at Mills College, which is one 
of three women's schools in the coun- 
try chosen by the Civil Aeronautical 
Authority for instruction, Miss Bryan, 
a month ahead of her class, justified 
her intensive ground school instruc- 
tion by making a three-point land- 
ing, pleasing thereby her ground 
school instructor, Lieutenant Leland 
Prior, Jr., U.S.N.R., who says "Miss 
Bryan is an enthusiastic student and 
has advanced rapidly in the course, 
and her flying instructor, Harry 
Shaw, who also approved her solo 
test flight. 

Miss Bryan, 20 years old, is a soph- 

more student majoring in chemis- 
try at Mills College, where, on the 
basis of scholastic excellence, she 
has twice been awarded scholarships. 


—EVH 





R. D. LATSCH FACES BUSY YEAR 

R. D. Latsch, who with his brother, 
J. E., operates Latsch Brothers, of- 
fice outfitters and stationers of Lin- 





THE ARMY’S PISTOL CHAMPION.—Lieutenant Charles F. Densford of the U. S. Army Air Corps, 
Montgomery, Ala., and the trophies and medals he has won as holder of the national pistol 
shooting championship. 


by Air Corps, U. S. Army, 22nd Photo Divisior 
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coln, Neb., is going to be a busy man 
for the balance of this year. 
That much became certain last 


month when Mr. Latsch was elected 
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DEALER EASES BURDEN OF 
STEAM SHOVEL WATCHERS 
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ROYAL TYPEWRITER SCOFFS 
AT FIRE 
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AN UNUSUAL “BEFORE AND AFTER” 
PICTURE COMBINATION OF A 
ROYAL TYPEWRITER.—(Above) The 
typewriter after it was taken from the 
fire-swept WPA offices in Topeka, 
Kans. (Lower) The same machine 
after it had been rebuilt and put back 
into service. 
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the Kiwanis and the Rotary songs. 
When both men decided the other's 
nging ‘can make any song sound 
nice’, the controversy was called a 


oraw. 





BICKETT TO SPONSOR THREE 
BOWLING TEAMS 

L. M. Bickett, head of the L. M. 
Bickett Company, Watertown, Wis. 
sponsoring three bowling teams to 
nter competition under the name of 
the Bickett Respirator Chair Cush 
ONS. There w il pe amens, women 
made up of 


P 
people trom Watertown ana there 


ana junior team a 


fore eager to capture honor in their 


ponsors and their citys name. 





NO PLACE FOR PRICE MARK 


A dealer suggests that labels on 
mall packages and cartons be ae 
iaqned with blank space for the 
Jealer's price mark. “Many of the 


hea writes 


are completely covered with print 
ng, making necessary tne use o 
mall qummed blanks on which + 
mark the retail orice. Besides the 
ance of attaching these bDiank 
 ~metimec obliterate instruc 

ns for usina the articles. Riaght 


IT a aozen articie 
abeled tnat we are puzziea about 
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SEAMAN AND HIS HORSE 
LEAD MOUNTED RESERVE 
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of the state inspection of police de 
partments, the Portland Rose Festival 
and the meeting of the International 
Law Enforcement Association at 
Reno. 

Mr. Seaman deals in typewriters 
adding and calculating machines and 
features a line of Shipman-Ward 
Company supplies and platens. 





N. Y. CITY ON SAVING SPREE OF 
RIBBON SPOOLS 

New York City Commissioner of 
Purchase Russell B. Forbes recently 
requested all city departments to 
save typewriter ribbon spools after 
the ribbons had been worn out. 

‘Manufacturers informed us,’ he 
said, ‘that these spools now could 
be reconditioned. | authorized a let 
ter to all departments asking that 
the spools be saved. We intend tc 
trade them in for five cents each. 
Collections of old spools will be 
made by the trucks delivering new 
supplies. The first collections, he 
announced, would be made April 


NJNS 





IS WIRTZ PROUD? READ THIS 
DOG STORY AND FIND OUT! 
W. A. Wirtz, secretary of the Lit 

tle Rock, Ark., firm of stationer 

Allsop & Chapple, 307 Main street 

s a very proud gentleman. 

He owns a cocker spaniel, My Owr 

Tc ny, which he acquired last year 





THE VERY, VERY SOCIAL “MY OWN 
TONY.” 
the offsprina of very, very ' 
parents whose kennels are simply 


swarming with biue ribbons and 
whose ancestors were intimate 


a 
quainted with Plymouth Rock and 


with a backing of that nature 
. KA 5 

Ay Owr 

s entered in a recent doa 
L- . KA we . j ° 
ow at Madison Square Gardens in 


And he simply wowe 


9s the principal mainstay 
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uc sO r fact tnat wher 
he str tteg nome after the snow Ne 


30 been judged the best 9cker 
4 


sniel over 4000 entries.—ADR 


WAR BRINGS STRANGE APPAREL 
FOR MAGOWAN 

Charlie Magowan, sales manager 
for Magowan & Company, Ltd., Lon- 
don, England, is doing his bit for the 
nation even though he has to wear 
some darned funny clothes to do it. 

Mr. Magowan, whose firm is the 
British representative of the Bates 
Manufacturing Company, Orange 
N. J., is a member of the Air Raids 
Precaution and as a result has to 





PREPARED FOR ANY- 
THING.—Charlie Mago- 
wan, of London, England, 
well-known to members 
of the American station- 
ery industry due to his 
many visits here, is 
shown in his cumber- 
some but highly useful 
uniform of the British Air 
Raids Precaution unit, of 
which he is a member 
“for the duration.” 


n his daily get-up ; 
slicker for sloppy weather, (2) a t 


hat for shrapnel or other missiles, 
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a first-aid kit for emergency treat- 
ment, (4) a gas mask, to counteract 
a possible gas bombing, and (5) a 
smile to help lighten the grim busi- 
ness of war. 





N. A. M. HONORS FRIDEN 

The Modern Pioneer award of the 
National Association of Manufac- 
turers was bestowed with fitting 








CARL M. F. FRIDEN 


eremonies on Carl M. F. Friden, 
head of the Friden Calculating Ma- 
hine Company, at a banquet held 
ast month. 

Mr. Friden was presented with a 

roll, signed by Karl T. Compton 
hairman of the Modern Pioneer 
awards committee, which read "A 
Modern Pioneer on the Frontier of 
American Industry, in recognition of 
Jistinguished achievement in the 
field of science and invention which 
has advanced the American standard 
t living.’ 

The Friden organization is located 
3+ San Leandro, Calif., and Mr. Fri- 
of thirty-six chosen for 
from the western states al 
though more than !000 names were 
ibmitted from the West. 
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“But, my boy! The business needs you! It needs your youth! Your vision! 


Your vitality! 


Your enthusiasm!” 


(From the Art Metal Construction Company's ‘Office Economist’) 
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RUMMELHART REACHES 50TH YEAR IN 
BUSINESS 


Another candidate for the “fifty years in business” 
clan of the stationery world came to light on March 1 
when Joseph A. Rummelhart, president of the Omaha 
Stationery Company and the Megeath Stationery Com- 
pany of Omaha, Neb., celebrated fifty years in active 
service. 

Mr. Rummelhart went to Omaha on March 1, 1888, 
and two years later to the day entered the stationery 





J. A. RUMMELHART 
business. After sixteen years in business with the 
John S. Caufield Company and the Megeath Stationery 
Company, he founded the Omaha Stationery Com- 
pany. This was on March 1, 1906, and Howard M. 
Goulding was his partner and vice-president. 

From that time on the organization witnessed a 
steady expansion from year to year and several im- 
portant events occurred, chief among them being the 
decision in 1927 of Messrs. Rummelhart and Goulding 
to take into the Omaha Stationery Company R. E. 
Johnson and Ted Lechner as treasurer and secretary, 
respectively. 

One year later Mr. Rummelhart purchased the 
Megeath Stationery Company and installed his son, 
Herbert, as manager. In July, 1939, Mr. Rummelhart 
merged Barber & Company with the Megeath organ- 
ization, retaining the Megeath name. Of this firm 
Don Barber is vice-president and secretary and Herbert 
Rummelhart is vice-president and treasurer. 


ao 


IVAN ALLEN, SR., TO SERVE ON ATLANTA’S 
“LOCAL GOVERNMENT COMMISSION” 


Ivan Allen, Sr., chairman of the board of the Ivan 
Allen-Marshall Company, Atlanta, Ga., last month was 
appointed one of eleven prominent citizens to serve 
on a recently-created “Atlanta Local Government 
Commission.” 

The commission, created by the Fulton County 
grand jury, is of high local importance, in that it will 
be charged with the task of making specific recom- 
mendations for changes in government. Defining the 
duties of the body, the grand jury statement read in 
part: 

“The commission shall review reports and surveys 
relating to the operation of governments, compare 
different kinds of local governments, weigh their re- 
spective advantages and disadvantages and after full 
and fair investigation, make such recommendations as 
it may decide upon as wise and for the best interest 
of citizens of Atlanta.” 

In accepting the commission Mr. Allen is merely 
taking on another civic duty. For years he has been 
actively engaged in projects all leading eventually to 
the betterment of the city in which he lives and he 
has been identified with practically every move under- 
taken by public-spirited citizens to improve conditions 
in the Southern city. 
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The Guest Book 


Mr. Mario Lemos of Cali, Colombia, gave us the 
pleasure of a call on March 9. He arrived in New 
York at the end of February. On the route west, he 
stopped at Jamestown, Rochester and Buffalo. After 
several days in Chicago, left for Cincinnati. On the 
return east, stopped at Cleveland and Philadelphia. 
After several days in New York, took passage for home 
on the 29th of March. Lemos & Company was estab- 
lished by Mr. Ernesto Lemos (father of our visitor) 
and two associates, some years ago. Upon the death 
of the two partners, the three sons of Mr. Lemos were 
taken into the business. Mario Lemos devoting his 
time to sales, and the younger brothers to service and 
construction. The company handles some of the lines 
of The Globe-Wernicke Co.; Peerless Steel Equipment 
Company; Meilink safes; Monroe calculators; Hall- 
Welter check protectors, and some other articles of 
office equipment. Hitherto the company has also 
handled typewriters and computing machines of Ger- 
man origin. That source of supply being now cut off, 
it is the intention of the company to specialize ex- 
clusively on equipment of U. S. manufacture. The 
company’s field of operation in Colombia is confined 
to three national divisions in which they have sub- 
dealers in the three chief cities and in ten smaller 
towns. 


R. R. Rockhill, president, Rex-O-Graph, Inc., Mil- 
waukee, looked in upon us March 11. Just back from 
a four weeks’ trip to parts of the south and south- 
west: Oklahoma, Texas, thence New Orleans and 
points northward. Gratified over achieving his ob- 
jective, the appointment of Rex-O-Graph agents. 
Impressed with the apparent flourish of all sections 
visited. General business conditions encouraging. 
Texas and Oklahoma going strong. (Off side. Ah, 
“Them Texans!” And the Oklahomans! With their 
oil wells ’n’ everything. Old Boreas may once in a 
while lead his forces into the domain to nip the 
fruit, reduce wood piles and coal piles and bring the 
few blankets outa the moth balls and only make 
occasion for a carnival.) 


Jack Laws of Springfield, Ill., representative of 
Phillips Process Company, registered with the office 
of this publication by telephone March 15. While in 
Chicago he completed arrangements to handle the 
wares of Prestovac Corporation, manufacturer of rub- 
ber cushion keys for typewriters. He reported that a 
recently completed trip through Louisiana and Texas 
was highly successful, the dealers being particularly 
interested in the Phillips line of stamp pads. He 
planned to get back into his territory as quickly as 
possible and reach Joplin, Mo., in time for the eighth 
district convention NSA to be held there on the 
twenty-ninth and thirtieth. 


Herbert H. Wittstein of Cincinnati signed the Guest 
Book on March. 16. The green ink in his fountain 
pen was a reminder of the next day on the calendar. 
Mr. Wittstein sells office furniture to dealers in a 
group of states which coincide with the fifth district 
of the National Stationers Association. In Chicago he 
spent most of his time visiting with a furniture manu- 
facturer but found a few hours to spend with some 
of his friends. He reported good business and was 
optimistic about the remainder of the year. 


aan Gee 


WILLIAMSON, JR., GOES TO DALLAS FOR UEF 

O. B. Williamson, Jr., son of the Underwood Elliott 
Fisher Company’s sales agent at Fort Smith, Ark., last 
month was appointed UEF wholesale portable type- 
writer representative at Dallas, Tex. On his new job 
Mr. Williamson will work under George L. Frymire, 
branch manager at Dallas. 
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MECHANICS BUILDING, BOSTON.—Scene of the 1940 New England National Business Show 


New England Business Show Opens In Boston 


Mayor Tobin Attends First Day in Mechanics Building— 
Cold Weather Fails to Keep Crowds Away—Exposition 
Honors Governor Saltonstall on Second Day 


UST as this issue is being made ready for the press 

word reaches us of the opening of the 1940 New Eng- 
land National Business Show in the Mechanics build- 
ing in Boston, Mass., on Monday, March 25. This 
building steeped in historical and traditional back- 
ground is one of the oldest and perhaps one of the best 
known structures in this country. One of its large 
halls, bedecked with flags and bunting, proved both 
commodious and comfortable for the exhibits of fifty- 
five of the industry’s leading manufacturers. The 
opening day was brisk with a bite in the air more 
reminiscent of the long and somewhat disagreeable 
winter than of the spring our calendar indicated 
should have been at hand. Nevertheless the sun was 
beaming in real mid-season form trying valiantly to 
overcome some stiff competition in the face of a pene- 
trating wind. 

Right from the opening gun it was evident that the 
business people in Boston and in New England were 
interested in “Equipment Today for the Office of To- 
morrow’’—the slogan of this Business Show—and that 
the week was destined to be a busy one for exhibitors. 
The visitors found the hall colorfully and conveniently 
arranged for their freedom in traversing the aisles 
and for conversing with the eager, solicitous and well- 
informed attendants who manned the exhibits. The 
array of the latest innovations and improvements of 
the exhibitors proved the slogan to be an accom- 
plished fact. The visitors listened with attentive ear 
while capable demonstrators put their products 
through their paces endeavoring to illustrate how the 
visitor’s own office procedure could be greatly accel- 
erated with an even greater degree of accuracy than 
was possible before. As usual the speed writing cham- 
pions, George Hossfeld at the Underwood and Albert 
Tangora at the Royal, commanded the attention of a 
great share of the visitors whose never-ceasing awe at 
the dexterity of these world champion speed writers 
increases annually. Definitely impressive was the show 
without ballyhoo but with quiet dignity. 


His honor, Mayor Maurice J. Tobin of Boston, offi- 
cially represented the city at the opening ceremony. 
The mayor’s stay was brief due to press of official busi- 
ness, but he saw enough to cause him to speak of the 
show in enthusiastic and highly complimentary terms, 
expressing his gratification that the industry’s manu- 
facturers honored Boston with a show of this char- 
acter. The newshawks and their cameras caught the 
mayor typing on a new Royal in the Royal Typewriter 
Company’s exhibit booth, in which his honor evi- 
denced a sincerity of purpose even though he exposed 
a lack of dexterity. 

Tuesday, the second day of the show, is to be known 
as Governor’s Day, when Governor Saltonstall of 
Massachusetts is scheduled to appear and make a tour 
of the show. So officially this Business Show is re- 
ceiving the support it merits. The newspapers, too, 
have been generous in their allotment of space to 
publicize the important event. 

New improvements and innovations are present 
wherever one turns. Two talking movies are in opera- 
tion periodically, one sponsored by the Dictaphone 
Corporation and the other by the New England Tele- 
phone & Telegraph Company. 

This 1940 New England National Business Show, the 
first held in this section of the country in a number 
of years, gives much promise of being a big success. 
Frank E. Tupper, president of the national Business 
Show Company, is highly gratified with the excellent 
codéperation received from the exhibitors in making 
the show a display worthy of the industry and highly 
instructive and educational to every business man and 
woman who attends. And if the first day is a criterion 
the show will be well attended and the results gratify- 
ing to the exhibitors. 

The compete story of the 1940 New England National 
Business Show in Boston will be presented in the May 
issue Of OFFICE APPLIANCES. 





34 





“NEW MACHINES AND DEVICES 














ACME’S VISIBLE POCKET EQUIPMENT 

Acme Visible Records, Inc., 122 South Michigan ave- 
nue, Chicago, has recently announced a new line of 
visible filing pockets. The principal feature of the new 
system consists of tough Kraft pockets, with protecting 
transparent edges, visibly held in Acme tray cabinets 
and card books. 

The Acme line of pocket equipment is complete and 
includes tray cabinets in 35 different sizes and capa- 
cities, and visible card books in 21 popular sizes for 
cards measuring from 5 by 3 inches to 11 by 6 inches. 
There are 13 different styles of transparent signals, 
each available in eight different colors, for use in the 
pockets. Existing records may be visualized without 
transcribing and any effective combinations of records 
are possible as the pockets are die cut to hold cards 
of multiple sizes. 

Among others, the pocket equipment provides the 
following four features: 1. Perfect alignment of record 
card pockets is assured. 2. Uniform exposure of visible 
margin. 3. Record cards held in both front and back 
of pockets. 4. Individual pockets are easily shifted 
All cabinets are of double wall steel construction and 
are equipped with fire door and lock, while the six 





THE ACME VISIBLE CARD POCKET 


and twelve-tray cabinets have a bottom tray rest 
which serves as a support for holding card trays in 
use and eliminates the necessity of resting it on an- 
other tray or table top. 

Included in Acme’s line are now units for all visible 
filing requirements. 

~~ -e 
METAL OFFICE FURNITURE PRODUCES NEW 
CHAIR SERIES 

The Metal Office Furniture Company, Grand Rapids, 
Mich., has recently announced to the trade a new 
series of steel office chairs which have been given the 
trade name of “Lifelong Easyrest,” two models of 
which are presented here. They are the Nos. C-88 
and C-70. 

The C-88 model is an all-steel, handsomely up- 
holstered executive type chair. Electrically welded, it 
is unusually strong and durable and is generous in size. 
Dimensions are as follows: height of back above seat, 
1934 inches; height of seat from floor (adjustable), 
1744 to 21 inches; width of seat at front, 2214 inches; 
depth 18 inches; width between arms, 20'5 inches 
Like other numbers in the series, the chair is smartly 
styled and attractive. 








The C-70 is an Easyrest posture chair which 
possesses a number of new features. The back may 
be adjusted up and down and its position is con- 
trolled by a small hand wheel beneath the seat. The 
vertical movement of the back is automatically com- 


ee 
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(L TO R) THE NOS. C-88 AND C-70 STEELCASE CHAIRS 


pensated for by a change in seating depth. The chair 
is made with resilient spring back, the tension being 
controlled by an adjustable spring. If desired, how- 
ever, the back can be rigidly locked in one position by 
means of a lock screw. 

The seat, built over a steel base, is spring cushioned 
and fully upholstered in genuine leather. The easy 
tilting back rest is also upholstered and is shaped to 
give maximum support. Back tubular members are 
fitted with substantial rubber caps and there are 
rubber bumpers at front corners of the seats to profect 
desk and chair from damage. 

i aoe 
NEW TRANSFER CASE BY NORTHWEST 

The Northwest Metal Products Company, 1337 East 
Mason street, Green Bay, Wis., has announced to the 
trade a new Steel transfer case which is featured by a 
construction including four full ball-bearing rollers 
and listed as the No. 200. 

Easy operation of the drawer is assured by the four 
ball-bearing rollers, heavy drawer slides and runners 





THE NO. 200 TRANSFER FILE 


and sturdy runways. The case is one solid steel sheet 
without seams except that the back is welded in sepa- 
rately. The entire unit is electrically spot welded to 
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combine the utmost strength with an attractive ap- 
pearance. 

Heavy oval bands reinforce the case on the outside 
of both ends to provide super-rigidity and maximum 
safety in high stacking. The safety theme is increased 
by self-stacking, interlocking features and side-to-side 
locking provisions. The drawer is equipped with a 
welded steel handle and an attractive label holder. 

Capacity of the case is 2514 inches inside—26 inches 
outside. Finish is olive green enamel. The item is 
available with follower blocks and closed bases in 
popular sizes. 


NEW “DIP-LESS” DESK SET BY ESTERBROOK 

The Esterbrook Pen Company, Camden, N. J., has 
announced a new addition to its line of Dip-Less Desk 
as the 


pen sets which is listed No. 404. The new 





THE ESTERBROOK DIP-LESS DESK PEN SET 


number, equipped with any Durachrome point, retails 
for $2.50. 

Designed to best meet the user requirements, the 
desk set has a large ink capacity and a specially- 
designed bottle makes possible a visible ink supply. 
Added attractiveness is given by a sturdy chromium 
band which acts as a clamp to hold the bottle in 
position. 

The operation of the No. 404 is the same as that of 
other Dip-Less sets. The inverted bottle, refillable 
from any size ink container, has a two-hole stopper 
which guarantees a controlled ink flow and a constant 
level. The set makes use of the Esterbrook Dip-Less 
point in either Durachrome or Osmiridium tipped 
styles and are the correct writing instruments for all 
office purposes. 

—_—— 2 
McCASLIN TYPEWRITER TABLE 

A new typewriter table in the low price bracket has 
been announced to the trade by the Oakland Adding 
Machine & Typewriter Company, Twelfth and Franklin 
streets, Oakland, Calif. 

Trade-named the McCaslin typewriter table, the new 
stand is lightweight and strong and folds within itself 





McCASLIN TYPEWRITER TABLE 


when not in use. It is of pine and plywood construc- 
tion with a gum-hardwood top and is entirely free of 
metal or gadgets. The finish is walnut lacquer. Dimen- 


sions of the top are 15 by 28 by 24% inches, and the 
height is 27 inches. 
Further particulars, price, etc., will be furnished to 
dealers on request to the manufacturer. 
—_____ o—wmr@e — >. 


NEW DEVICE FOR HILCO DUPLICATOR 

The Hilco Corporation, Merchandise Mart, Chicago, 
has recently anncunced the installation on its line of 
Hilco automatic duplicators of a device named the 
Automatic Front Paper Stop, by the use of which the 
rubber roller is prevented from coming in contact with 
the ink roller when a sheet of paper fails to go through 
the machine correctly. The action of the automatic 
front paper stop, which is a patented feature of the 
Hilco machine, completely eliminates smudged copies 
and ink-soaked rollers. Further information on the 
Hilco line, which ranges in price from $25 to $79.50, 
can be obtained promptly by request to the company’s 
home offices at the address given above. 

: onienie 
NEW STORAGE CUPBOARD BY SCHWAB 

The Schwab Safe Company, Lafayette, Ind., has in- 
troduced to the trade a new triple-duty, all-steel stor- 
age cupboard which is one item of a recently-designed 
series of cabinets. It is listed as the No. 4005. 

The cupboard may be used exclusively for stocking 
office supplies or for clothing or for both. It has one 
wide shelf at the top, a center partition, one coat rod 





SCHWAB’S TRIPLE DUTY STORAGE CABINET 


and four adjustable shelves. Dimensions are 36 inches 
wide, 78 inches high and 18 inches deep. 

Like all other numbers in the series, the cupboard 
is of all-welded steel construction with doors carefully 
hinged to make the interior permanently tight and 
therefore dust and vermin proof. A sturdy lock is 
standard equipment and the finish is in green, mahog- 
any or walnut. 

——_— 
NEW REDI-RECORD VISIBLE ANNOUNCED 

The Redi-Record Company, 16 East Thirty-third 
street, New York, N. Y., has announced a new and im- 
proved model of its Redi-Record Shiftline, which is a 
system designed to meet the demand for a portable 
and visible loose leaf device. 

The new mode! Shiftline is now furnished with end 
lock post binders instead of seven-ring loose leaf bind- 
ers, thus permitting a far greater flexibility of applica- 
tion. In operation it is needed only for the operator 
to take a few cards in one hand, slide them up or 
down as required, slip the new records into position 
and all the cards lock themselves upon each other 
automatically. 

The Shiftline is housed in a metal hinge post binder 
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of full levant grain imitation leather with end lock. 
It is designed to handle cards measuring 3 by 5, 4 by 6 
and 5 by 8 inches in capacities from pocket sizes to 
post binder set-ups, limited only by the user’s needs. 
Cards come straight cut or half tabbed. 











THE IMPROVED REDI-RECORD VISIBLE (SHIFTLINE) 
EQUIPMENT 


Illustrated literature or further particulars are avail- 
able to the dealer on request. The previous ring 
binder model was pictured and fully described in the 
August, 1939, issue of OFFICE APPLIANCES. 

iia iii 
ROYAL METAL’S NEW EXECUTIVE CHAIR 

The Royal Metal Manufacturing Company, 175 North 
Michigan avenue, Chicago, has announced a new type 
of executive chair which is listed as the No. 388 of 
the Royalchrome line. 

The chair is equipped with a support for the black 
wood armrests which swings back to allow the legs 





ROYAL METAL’S NO. 388 EXECUTIVE CHAIR 


greater freedom. The seat is Marshall spring-filled 
while the back is shaped to be as restful as possible. 
The No. 388 has mechanical adjustments such as a 
tilter, and a raising and lowering device and is smartly 
upholstered in guaranteed Tuf-Tex or guaranteed 
leather covering. 

The new chair is but one item of a new and complete 
line of redesigned Royalchrome office furniture details 
of which will be supplied dealers on request to the 
company’s home offices. 

<-> « 
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FOX ANNOUNCES SPONGE FILLER CHAIR 
CUSHIONS 

The George E. Fox Company, 412-420 Orleans street, 
Chicago, has recently introduced a new line of office 
chair cushions featured by the U. S. Rubber Com- 
pany’s Royal sponge filler. 

The cushion is two inches in thickness and is fin- 
ished with a well-tailored box border. It is available 
with a Jaspe Rep Frizette cover in brown, or green 
with chain stitched edge, and a high sheen velour 
cover in blue, maroon, brown or green with a rolled 
edge. Sizes of these are 17 by 18, 15 by 17 and 14% 
by 15 inches. In a brown, attractively grained per- 
forated imitation leather or genuine leather in blue, 
black, maroon, brown and green, the sizes available 
are 17 by 18, and 14 by 17 inches. 

Another cushion, 1% inches in thickness, with brown 
or green Jaspe Rep Frizette cover, can be had in 
17 by 18, 15 by 17 and 14% by 15 inch sizes. 

Royal Foam is pure rubber tree sap whipped to a 





FOX’S NEW CHAIR CUSHION 


frothy foam and then vulcanized by a patented proc- 
ess. It provides comfort and cleanliness and is resilient 
and long-lived. Illustrated literature and prices are 
available to the dealer on request. 


—><-—___—_- 


SPEED PRODUCTS’ FIREPROOF INDEX TAB 


The Speed Products Company, 37-18 Northern boule- 
vard, Long Island City, N. Y., has announced a new 
type of celluloid index tab, manufactured of celluloid 
acetate, which is entirely non-inflammable. It has 
been given the trade name of the Speedo index tab. 
According to the manufacturers the Speedo tab will 
not burn even when it comes into contact with an 
open flame. Held over a match it merely melts. There 
will be no changes in size or colors, Advertising Man- 
ager D. Donald Rowe announces. Samples for test pur- 
poses are available to dealers on request to the com 
pany’s home offices. 


—>- 


TRIANGLE ANNOUNCES TRIAD PEN 

The Triangle Pen Company, Inc., Pawtucket, R. I. 
has recently announced a new line of fountain pens 
and automatic pencils under the trade name of Triad. 
A feature of these writing instruments is their tri- 
angular shape which the manufacturers claim creates 
ease of writing, prevents rolling and fits a pocket 
without bulging. The pen has an adjustable point 
to be set at any angle, and the point is sealed in 
an airtight chamber when the cap is screwed on. 
Illustrated literature is available. 





THE TRIAD PEN 
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CARTER ANNOUNCES DISPENSER TOP FOR PAPER 
CEMENT CONTAINERS 

The Carter’s Ink Company, Kendall square, Boston, 
Mass., has recently announced a new dispenser top 
assembly by the use of which the line of quarts, pints 
and eight-ounce jars of Carter’s paper cement are con- 
verted into handy dispenser units. 

The innovation eliminates the need for special dis- 
penser containers. Features of the assembly are an 
adjustable, non-binding handle, a specially designed 
long spiral thread channeling to reduce evaporation, 
and a fast-traveling thread to permit rapid brush 


adjustment. 
With the exception of the small and large tubes, 


CARTERS 





CARTER’S DISPENSER TOP ASSEMBLY FOR PAPER CEMENT 


the entire Carter paper cement line is packed in am- 
ber glass and includes a four-ounce jar with brush 
attached to cap; quarts and pints and gallons. The 
new dispenser top assembly, including the brush, is 
unconditionally guaranteed for two years. 


>? 


VAN DYKE IMPROVES NO. 1275 LAMP 

Van Dyke Industries, Inc., 2857 South Halsted street, 
Chicago, has recently announced a new improvement 
on its No. 1275 fluorescent lamp which consists of a 
ball and socket arrangement whereby the lamp shade 
can be turned to any angle desired by the user. The 
lamp, without the new patented adjustment feature, 
was fully described in the December issue of OFFICE 
APPLIANCES. 

The No. 1275 is of the clamp-on style and is manu- 
factured for use on a desk, work bench, table or any 





THE IMPROVED VAN DYKE NO. 1275 LAMP 


other surface where space is at a premium. It is also 
adjustable for height. It sells for $13.80 complete 
with tube and is available with 24 inch reflector and 
24 inch extension at a slightly higher figure. 
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AMES’ TYPEWRITER COVER KIT 
The Ames Supply Company, 564 West Randolph 
street, Chicago, Ill., has designed and marketed a new 
typewriter cover equipped with a zipper-closed pocket 





THE TYPEWRITER COVER KIT 


in the rear. It has been trade-named the “Typewriter 
Cover Kit.” 

The pocket of the cover was designed to hold all 
typewriter accessories in use in the average office, 
including cleaning brushes, fluids and erasers, so that 
the various items are maintained together in one place 
without danger of being mislaid. 

Further particulars on the new Typewriter Cover 
Kit will be furnished to dealers on request to the Ames 
company’s home offices or any of the branches here 
or abroad. 

instantiate 


LYON PRODUCES “LIFT SEAT” CHAIR 
Lyon Metal Products, Inc., Aurora, Ill., has recently 
perfected and offered to the trade a new type of fold- 
ing chair which is equipped with a lift seat. Operating 





THE LIFT SEAT CHAIR.—Picture demonstrates how seat tilts 
back out of the way. 


in much the same manner as a theater seat, the new 
chair is designed to overcome the usually-encountered 
difficulty of reaching a seat in an auditorium when 
aisle seats are already occupied. 

With the new seat, persons already occupying a 
chair can, when necessary, stand up and fold back the 
seat to permit others to pass without inconvenience or 
crowding. This is accomplished by the lift seat and 
the revised location of the brace between the front 
legs of the chair. The lift seat does not interfere with 
the folding or portability of the complete chair. 

All Lyon chairs can be furnished with the lift seat 
and may be had in ganged sections of two, three or 








38 


four chairs. To fold the lift seat chair the seat is lifted 
and folded back against the frame and the rear legs 
are pushed down to the folding position. Lift seats in 
ganged sections operate individually but opening or 
folding one chair of a section will do the same to the 
complete section. 


NEW CATALOGUE BINDER BY GRAND RAPIDS 

The Grand Rapids Loose Leaf Binder Company, 
Grand Rapids, Mich., has introduced to the trade a 
new type of “slide-ring” catalogue binder under the 
trade name of the Tally-Ho. 

The binder lies flat with the sheet visible to the 
edges and only one-half inch binding margin required. 
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THE TALLY-HO BINDER 


It is genuine loose leaf and sheets are easily inserted 
or removed. Multiple ring construction affords sheets 
bound at many points to turn easily on smooth wire 
rings without burrs or sharp edges. One-piece covers 
afford a smart, streamlined appearance. 

Covers may be either stiff or flexible and can be 
furnished in assorted grains and colors. Sizes avail- 
able are from two to fourteen inches on the binding 


edge and capacity is from one-quarter to seven- 
eighths of an inch, inclusive. 
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AT LEFT.—The Roffy indirect air 
circulator which was fully de- 
scribed in the March issue. 
(Above) The device beside an 
office desk. 
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BLINSINGER’S PRINT-O-PLAN 

H. C. Blinsinger, 3033 Glenwood avenue, Philadelphia, 
has recently introduced to the trade a new device 
named the Print-O-Plan, through the use of which 
salesmen selling office or household furniture can 
print a plan, to scale, of any series of composite units 
or any combination of planning or layouts. 

The device consists of a carrying case measuring 
16 by 14 inches. Arranged within the case in a sys- 


tematic manner are a number of rubber stamps bear- 
ing facsimiles of the 


various pieces the salesman sells, 
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Inside the lid is the paper 


a pad and an inked roller. 
On each sheet 


upon which the plan is to be made. 


are indicators to show the place for the various stamp 
imprints. 


A demonstration kit has several stamps 





THE PRINT-O-PLAN 


bearing pictures of home equipment such as sink, stove, 
icebox, drawers, etc., which, for the seller of office 
equipment would be replaced by facsimiles of files, 
desks, safes, chairs and benches. 

The planning may be done briefly in the prospect’s 
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FLOOR PLAN MADE WITH THE PRINT-O-PLAN 


office or home and when completed shows the dimen- 
sions, elevation and floor plan of the whole thereby 
eliminating complications and measurements and the 
expense of rough sketch or professional blue-print 
making. With but brief coaching any salesman can 
offer his prospect a perspective with sufficient detail 
to visualize the finished installation. 

Mr. Blinsinger is interested in disposing of his patent 
or selling rights either completely or in conformity 
with any selling plan which might be decided upon. 
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GF FEATURES “CAVALON” UPHOLSTERY FABRIC 

The General Fireproofing Company, Youngstown, 
Ohio, has announced that it will standardize on Cava- 
lon as its rubber-coated upholstery fabric for the line 
of GoodForm aluminum seating equipment. Cavalon 
is manufactured by E. I. Du Pont de Nemours & Com- 
pany, Inc., Fairfield, Conn. 

Cavalon was developed by the Du Pont laboratories 
to provide a tough-surfaced and long-wearing uphol- 
stery for the automotive trade. According to the man- 
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ufacturers it provides resistance to general abrasive 
wear, edge wear, weather and altitude conditions, fad- 
ing, color bleeding and ignition. 

Other features of the new material include: natural 
pliability, good aging characteristics, sufficient strength 
to prevent tearing and puncturing, sanitation and non- 
absorbency. It is easily cleaned with soap and water. 

sca ac 


AMERICAN PHOTO LABORATORIES PRODUCES 
NEW TRIMMING BOARD 
The American Photo Laboratories, 28 North Loomis 
street, Chicago, Ill., manufacturers of precise trimming 
boards for all purposes, have recently added a new and 
patented number to the present series. 
The new board is 24% inches wide and thereby ca- 
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ONE OF THE “PRECISE” BOARDS SHOWING GENERAL LINES 
OF THE NEW MODEL 


pable of doing practically every type and size of trim- 
ming job required. It possesses all the patented 
features of the balance of the line, including a remov- 
able blade, made of the keenest steel and manufac- 
tured for long life and unusual sharpness, a safety 
spring which prevents the knife being moved or oper- 
ated until desired, adjustable paper guides, cross ruling 
with rulers at both top and bottom for easy alignment 
and seasoned hardwood bases. 

With the acquisition of the newest and largest board, 
the company is now in a position to meet the require- 
ments for stationery stores, book and art shops and 
the photographic trade. The entire line, which is 
trade-named the “Precise,” is fully covered by U. S. 
patents. 

ee eee 
EFFICIENCY ANNOUNCES TWO NEW ITEMS 


The Efficiency Equipment Company, Inc., 360 West 
Superior street, Chicago, has announced to the trade 





(LEFT AND ABOVE) THE 

EFFICIENCY MAIL RACK 

AND THE EXECUTIVE DESK 
TRAY 
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two new office items which have been named the mail 
rack and the executive desk tray. 

The mail rack, listed as the No. SM51612, comes in 
a variety of sizes with from two to ten adjustable 
shelves and in letter size (81 by 12 inches) or legal 
size (8144 by 15 inches). The series lists from $1.70 
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to $6.50 for letter size, and from $1.90 to $7.50 for 
legal size. Finishes available are krinkle walnut, ma- 
hogany, green and grey. 

The executive desk tray has from two to seven trays 
in legal and letter sizes (95g by 14 inches and 95% by 11 
inches), respectively. It is sturdily built of solid steel 
with rounded edges. Rubber feet on both items pro- 
tect desk tops. 

et eee 


NEW PATENTED SIGN BY SUPERSINE 


The Supersine Company, 200 Murray street, Fort 
Wayne, Ind., has developed a new and patented proc- 
ess for making raised letter metal signs. The process 
squeezes the metal to make the desired raised letters 





THE SUPERSINE DESK NAME PLATE 


or numbers form in high relief on a heavy plate of 
pure aluminum which has been Aluminated to pre- 
serve the finish. 

The background is finished in weatherproof enamel 
with a choice of colors and finishes. The plate is 
impervious to weather conditions and assures perfect 
legibility, durability and permanence whether used 
indoors or out. 

—>-——— 
CHICAGO VENETIAN BLIND COMPANY INTRO- 
DUCES THE “PROTECTIVE EYE” 

A new safety device designed to foil prowlers and 
housebreakers has been introduced to the trade under 
the trade name of the Protective Eye, by the Chicago 





THE PROTECTIVE EYE INSTALLED FOR USE.—Inset shows a 
close-up of the device together with its various features of 
operation. 

Venetian Blind Company, Thirty-ninth street and 

Michigan avenue, Chicago. 

The device consists of an attractive door knocker 
of ordinary appearance. Within its center, however, 
is hidden a bullseye of “one-way” glass, making a 
small window through which the occupants of a house 
can view a caller without themselves being seen. It 
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forms adequate protection due to its one-way vision 
glass in that the person seeking admittance can not 
know he is under observation. 

The Protective Eye is easily installed and due to 
its unusually attractive appearance gives no indica- 
tion of its purpose other than that of summoning a 
person to a door. 


¢— ¢ 
BEVERLY-CRAFT’S NEW POSTAL SCALE 
Named the “Stampsaver,” a new postal scale has 
been announced to the trade by Beverly-Craft, 136 


Doheny drive, Beverly Hills, Calif. The Stampsaver is 
manufactured in pleasing and attractive lines and is 





THE BEVERLY-CRAFT SCALE 


of colorful plastics, stainless steel and duraluminum, 
with jeweled spacers. It is in the popular price range. 

The operation of the device is simple and new. A 
letter placed on the scale platform lifts a progressive 
series of weights in a housing box and brings into view 
a series of numerals in indicator holes to automatically 
show the correct amount of postage for local, out-of- 
city and airmail letters weighing less than four ounces. 
The device has no springs, balance weight or dial and 
is greatly simplified in action. 

The scale is available in a number of colors, includ- 
ing gray, jade, maroon and crystal. The plastics are 
unbreakable and the scale is put up in attractive 
presentation boxes. 


*—- © 


NEW ACCOUNTING BINDER BY WILSON-JONES 

A new and improved binder for machine bookkeep- 
ing of the gravity lock type has been announced by 
the Wilson-Jones Company, 3300 Franklin boulevard, 
Chicago. 

The binder is operated without use of a key and 
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THE NEW W-] PRESSURE LOCK BINDER.—(Lower left to right) 
Indicating how pressure on one side opens the binder and 
similar pressure on the other side closes it. 





OFFICE APPLIANCES 


holds the sheets under tight compression. It auto- 
matically accommodates a few or many sheets. Re- 
silient “snuggers” hold securely both the ledger sheets 
and the statement sheets, even though the statements 
are unpunched. When set up in open position in a 
stand, it serves as a small posting tray and when 
closed it is a small, compact ledger binder. 

The binder is equipped with an ingenious clutch 
mechanism concealed in the hollow posts. A slight 
pressure on the binding edge causes the mechanism to 
expand, while a pressure on the reverse side com- 
presses and locks the sheets in tight bound formation. 

The new device, trade-named the W-J Pressure Lock 
binder, is distributed through dealers. 

Further particulars will be promptly furnished on 
request to the company’s offices at the address given 
above or at Elizabeth, N. J. 


EO 


G. F. CHAIR FAMILY ALL-INCLUSIVE 


A recent addition makes the General Fireproofing 
Company’s line of adjustable aluminum, swivel chairs 
complete. Perfect seating posture with maximum of 
comfort for every desk worker has been announced 
by the company in a statement released to dealers by 





SIX MODELS OF OFFICE CHAIRS MANUFACTURED BY THE 

GENERAL FIREPROOFING COMPANY.—(Top row, left to 

right) The Nos. 3507, 3257, and 3129. (Lower row, left to right) 
The Nos. 2125, 2121 and 2123. 


E. A. Purnell, vice-president in charge of sales, and 
H. H. Suender, sales manager of the chair and desk 
division at Youngstown, Ohio. 

The new line of GoodForm adjustable aluminum 
chairs includes the Comfort Master De Luxe No. 3507 
for the guiding heads of business; the Comfort Master 
No. 3129, for executive management; the Comfort 
Master Junior No. 3257, for heads of departments 
and divisions; the No. 2125, for sales correspondents 
and department assistants; the No. 2121, for produc- 
tion workers, and the No. 2123, for the secretary, 
typist or machine operator. 

All of the chairs in the line have five-point adjust- 
ment and are comfort-matched to the individual and 
duty-matched to his job. Cushioning is of form rub- 
ber, air-conditioned, odorless, sanitary and endurable. 
Upholstery is of colorful, durable Cavalon available in 
a choice of colors on specifications. Construction is of 
lustrous aluminum—standard in GF GoodForm seat- 
ing and the chairs are structurally guaranteed for 
ten years. 
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MIMEOGRAPH PHOTOCHEMICAL PRINTER OPENS 
WIDE FIELD 


The Mimeograph photochemical printer, recently in- 
troduced by the A. B. Dick Company, Chicago, employs 
the stencil sheet for new purpose with remarkable 
results; the production of duplicate copies of line 
drawings in quantity. 

The interesting development is made possible by the 
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tiple copies in black-and-white. It is claimed that 
this new reproduction process gives new speed and 
economy to the reproduction of such ink-line draw- 
ings as are needed for specifications, construction 
drawings, operating instructions, service books, weather 
maps, charts, graphs, etc. 

Time of the procedure from finished tracing to fin- 
ished copies is generally less than 25 minutes. Price 





THE MIMEOGRAPH PHOTOCHEMICAL PRINTER WITH ALL ACCESSORIES.—A glass cover over the 


light tubes in the printer is not visible in the picture. 


new light tube, source of cold, brilliant and uniform 
light, in combination with a sensitized stencil sheet. 
The simple process affords accurate, rapid and inex- 
pensive reproduction of a dozen or several hundred 
copies by direct contact with any opaque drawing on 
translucent cloth or paper. 

There are processes, such as the blueprint process, 
that utilize a positive ink tracing to make reproduc- 
tions singly, and there are other methods which re- 
quire a negative to be taken from the original prior 
to the preparation of the duplicating medium. But no 
other process, it is said, prepares the duplicating me- 
dium in a single step by direct contact with the ink 
drawing as does the photochemical stencil. 

The Mimeograph photochemical stencil is therefore 
somewhat like a blueprint in that it is prepared 
directly from the original ink tracing. It has the 
additional advantage, however, of being itself a means 
of further reproduction, capable of producing mul- 


of materials for producing the stencil is estimated at 
less than 25 cents, on the average. 

Although the Mimeograph photochemical stencil is 
the heart of the process, it must be prepared with 
the help of two new pieces of equipment—the photo- 
chemical printer and developing plate. Both have 
been designed specifically for this purpose. The printer 
provides a uniform, cold, yet brilliant light of constant, 
enduring efficiency; and its precisely molded synthetic 
plastic cylinder permits the stencil sheet and ink trac- 
ing to be held in exacting contact during exposure. 
The developing plate is surfaced in stainless steel and 
electrically heated to serve both as an aid for devel- 
opment and the subsequent drying of the stencil, thus 
eliminating trays of hot water and slow drying 
methods. 

Included in the original assembly are the portable 
printer, developing plate, and all necessary accessories 
except chemicals and stencil sheets. 





DANDO BUSINESS CONTINUES 


The death in March of W. E. Dando, founder of the 
Dando Equipment Company, Seattle, makes changes 
in the company’s executive personnel. Mrs. Dando will 
be president of the company and Mr. A. L. Owen, for 
many years with the business, will be manager. Mr. 
W. A. Ainsworth, who recently joined the organization, 
will remain. 

The policies established by Mr. Dando, and under 
which the business has advanced to its important 
place in the field, will be continued. In “taking over’”’ 
the new executives have the good wishes of many 
friends. 

oo ite © 


ZIMMERMANN TO MANAGE COLUMBIA PLANT 


The executive committee of the Columbia Ribbon & 
Carbon Manufacturing Company, Glen Cove, L. I., 
N. Y., last month appointed Carl Zimmermann to take 


full charge of all plant machinery and maintenance. 
Mr. Zimmermann will not only supervise the mainte- 
nance and repair of manufacturing equipment, but 
will also direct the design and construction of new 
machines. 

Mr. Zimmermann has been connected with Columbia 
for the past two years, during which he has made an 
enviable reputation as director of the duplicator divi- 
sion. He played a leading part in the production of the 
Columbia line of duplicators and in the development 
of the duplicator division. 

oe 
CANADIAN UEF NAMES SECOND CONTEST WINNER 

Eleanor Edwards, of Toronto, Canada, was recently 
chosen from among 12,000 contestants as second prize 
winner in an essay contest on “What Are the Quali- 
fications of a Good Secretary,” sponsored by Under- 
wood Elliott Fisher, Limited, Toronto. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices 

of this journal their headquarters. The staff at the main office, 20 North Wacker Drive, Chicago and tke staff at 

the branch in charge of C. H. Everly at 418 Pershing Square Bldg., Pershing Square, 42nd St. and Park Ave., New 

York, will be happy to be of any possible service. While the facilities at New York are not so many as at Chicago, 
there will be found the same desire to serve. 


LONDON NOTES AND NEWS 


By Mrs. S. S. Elliott 


lesistant Secretary, Office 
St. Bride 


{ppl anceé 7 rade a 


Street 


{ssociation of Great Britain and Ireland, 


London, E. C. 


Ur. Vincent Jackson, who served in the Royal Flying Corps during the World 


War, has been granted a commission in the R. A, 
will he connected with the administration department. 
Jackson’s work “for the 


over Mr. 


London, 7th March, 1940 


It is Springtime and one and all look forward to the 
time of crocuses and primroses with a sigh of relief 
after the hardships and inconveniences of the Arctic 
weather recently experienced. The sun over the hill 
provides a thrill even in war-time and on a note of 
thanksgiving are viewed the days immediately ahead, 
quite untouched by any fear of possible turmoil or 
catastrophe. What matter rationing; and black-out is 


something already relegated to the dark days of 
Winter. 

Y * - 
The whole national effort is concentrated on 


strengthening the avenues that will lead to ultimate 
victory; on the one hand work of national importance 
and on the other, strict economy, wise spending and 
the “Lend to Defend” campaign, which all industry is 
backing. The youth of the nation gladly give of their 
days and smiling faces on registration days strike a 
death blow to pessimism. Sense of values having ma- 
terially changed and life being something more than 
cinemas and sport. 
* 

Interest is very keenly centered on the effort for 
peace now being made by your Mr. Sumner Welles, 
whom it is expected to welcome here within the next 
few days. Whatever the outcome and ultimate results 
of his visit to Europe, the interest of the U.S.A. in the 
present struggle to retain independence and its con- 
structive assistance being particularly appreciated 

* . > 

The office appliance industry being now geared into 
its war-time job, knowing just what is expected of it, 
news is to hand of “something new” 


* * * 


The Standard Office Supplies Company, who are the 


F. volunteer service, where he 
Mrs. Elliott will take 


duration.” 


agents here for many American products, advise of 
something absolutely new in carbon papers—a carbon 
paper the back of which is coated with a special prepa- 
ration which gives it a glossy waxed surface which, 
the manufacturers claim, gives it many advantages. 

+ * - 

The Bell Punch Co., Ltd., state they are now in pro- 
duction with their new adding and calculating ma- 
chine, “The Computator,” and that deliveries are being 
made to firms of national importance. Both foregoing 
products are British made. 

* * * 

Powers-Samas Accounting Machines, Ltd., inform of 
the remarkable success of their recent private exhibi- 
tion of new models, convincing proof that exhibitions 
of a like nature are of real service and a present-day 
necessity, and that executives are vitally aware that 
modern machines and appliances increase executive 
control and maintain effective control, irrespective of 
depleted staffs, the further probable depletion of staffs 
making it essential they initiate new methods of con- 
trol with all possible speed. 


* + * 


The industry can afford to view the future with op- 
timism, as little difficulty should be experienced in 
obtaining supplies that are an industrial necessity and 
for the good of the country as a whole. 


a > 


This month has lost to the industry one of its most 
notable personalities in the passing of Mr. A. W. 
Thomas, the managing director of Royal Typewriters. 
It is somewhat difficult to describe just what he meant 
to the industry he has so materially assisted to build. 
His influence goes back to the early pioneering days 
of the trade, starting his career with the father of the 
present chairman of the O.A.T.A., who had invented a 
cash register which “Tommy,” to his many friends, 








APRIL, 1940 


helped to launch on the difficult seas of business. In 
those early days the office machine salesman was an 
object of suspicion, somewhat on a par with the sus- 
picion with which the modern housewife views the 
vacuum cleaner salesman. Over the years, by precept 
and example he had become one of the cornerstones 
of the industry, beloved alike by competitor and col- 
league. His was a personality that could always be 
relied on to fill any position with dignity, also being 
possessed of a fund of good humour and an eloquent 
speaker to boot. A perfect specimen of an English 
gentleman. The industry will miss and remember him 
and especially the organisation he loved and delighted 
to serve—the Office Appliance Trades Association. The 
peace of the morning befriend him, for he was truly 
a lover of all men.—SSE 


*— 


SAPRISSA AND CASTRO COMPANY ENLARGES 
ITS SAN SALVADOR STORE 
As a means of finding increased space for the in- 
stallation of additional stock and display material, 
Saprissa & Castro, well-known dealers in a number of 
commodities including stationery and office supplies, 








INTERIOR OF REMODELED AND ENLARGED STORE OF 
SAPRISSA & CASTRO 


has recently completed a remodeling and enlarging 
operation upon its store at Calle Arce No. 30, San Sal- 
vador, El] Salvador, C. A. 


As shown in the accompanying illustration, the sta- 
tionery and office equipment department occupies the 


MANILA FIRM FEATURES LEADING 
U. S. PRODUCTS.—One of the leading 
office supplies, machines and equipment 
firms on the Philippine Islands is the 
Business Equipment Company, Inc., of 
Manila. Upper picture shows the large 
display windows of the store, and (lower) 
is the interior of the large and well- 
equipped display room with Royal's No. 
1 typewriter accorded a place of honor 
in the foreground. The Business Equip- 
ment Company, Inc., is also the agent 
in its territory for Monroe calculators, the 
Dictaphone, Shaw-Walker furniture and 
equipment, Victor adding machines, Se- 
curity Steel’s products, Schwab safes, 
and Pitney-Bowes postage meters. 
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rear of the store with a fine display of filing equipment 
arranged in front of an archway, behind which are 
the desks of the clerical staff. 


—__— 9 


ROYAL PERFORMS WELL IN THE ARCTIC 


When Donald R. Hassell returned from his voyage 
with the MacMillan Melville Bay-Greenland expedi- 
tion, he had written more than 50,000 words in day- 
by-day accounts for his newspaper, the East Orange 
Record, and the Associated Press. He had written 
his news items in sub-zero temperatures on the ice 
and snow of Greenland and on board the Bowdoin— 
the expedition’s boat. 

Mr. Hassell turned out every piece of copy on his 
Royal portable typewriter—the only machine on the 
boat. At some time or other, the rest of the crew 
made use of the typewriter. From the time that the 
expedition left until it returned, it gave trouble-free 
and perfect service. 

Neither the Arctic cold nor the many and varied 
typing techniques of the crew members affected the 
Royal which delivered without a hitch. One of the 
most unusual aspects of the entire trip, according 
to Mr. Hassell, was the delight the Eskimos found in 
something they had never seen before—a typewriter! 

It is Mr. Hassell’s boast that he had taken assign- 
ments in every known weather and climate and has 
been accompanied by his machine which, despite hard- 
ships, including the battering of the crew’s hands, has 
never yet been put out of commission. 


—><-—_—— 


NORWEGIAN DEALERS HOLD ANNUAL MEETING 


The annual general meeting of the Norwegian Office 
Machine Dealers Association was held in Oslo on Jan- 
uary 26. C. H. Blauenfeldt was unanimously re-elected 
president. Three members of the board of directors 
—Dag Bentzen, Rolf Simonsen and Mr. Jebsen, Jr.— 
were also unanimously chosen to continue their duties. 
Three new members were elected to the directorate, 
as follows: H. Dahl, S. Noreger, Jr., and Rolf Amund- 
sen. The executive secretary of the organization is H. 
Busch, a lawyer. 

[Ed. Note. With special interest we observe the 
name S. Noreger, Jr. in the list of new board members. 
We have had the privilege of correspondence with S. 
Noreger, Sr. for many years. In the industry at home 
and abroad are many firms into which the second 
generation has entered, and a few in which the third 
generation is active.] 
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REPORT OF IMPORTANT EVENTS AND 


ACCOUNT OF NOTEWORTHY ACTIVI- 





TIES FOR THE MONTH 


IN EVERY 


DIVISION OF THE INDUSTRY 








MISCELLANY 


-- 








WATERS TO HEAD REMINGTON TYPEWRITER 
DIVISION SALES 


C. B. Waters has been appointed general sales 
manager of the typewriter division of Remington 
Rand, Inc., succeeding F. M. Echoff, who, after a 
leave of absence necessitated by ill health, will re- 





C. B. WATERS 


sume his former capacity as branch sales manager 
for the typewriter division in Chicago. 

Mr. Waters first became associated with the Rem- 
ington Typewriter Company in 1896, doing main- 
tenance work in the Washington office. He has been 
with the company continuously since that date, work- 
ing his way up step by step as salesman, district 
manager and branch manager. For the last nine 
years he has been branch sales manager in San 


Francisco, in which position he established an en- 
viable record as an aggressive and able leader. 
Mr. 


Waters will be located in Buffalo and will 





H.A.BRAINARD G. A. GOTHBERG G. R. GRINDLE 





M. E. QUAY 


assume his new duties April 1. He will have full re- 
sponsibility for all sales planning and directian with- 
in the typewriter division of Remington Rand. 

. — 
GLEESON MURPHY TO HEAD CHAIR COMPANY 


To fill the vacancy created by the death of the late 
M. J. Murphy, the board of directors of the Murphy 
Chair Company, Owensboro, Ky., on March 1 elected 
the following company officers: 

Gleeson Murphy, Jr., president; Harold Murphy, 
vice-president; Steve Murphy, secretary; Effie Voyles, 
treasurer. Miss Blanche Murphy was elected to the 
board of directors to succeed the late Mr. Murphy. 
Other members of the board are C. R. Murphy, Harold 
Murphy, Wilbur Miller and Gleeson Murphy, Jr. 


—-- 
GF MAKES IMPORTANT SALES ORGANIZATION 
CHANGES 


Important changes in field organization personnel 
have just been announced by E. A. Purnell, vice-presi- 
dent in charge of sales, The General Fireproofing Com- 
pany, Youngstown, Ohio. 

H. A. Brainard has been appointed manager of the 
Chicago office to fill a vacancy recently created by the 
death of A. C. Tobin. G. A. Gothberg succeeds Mr. 
Brainard as manager of the Cleveland branch. 

Management of the St. Louis office will be taken over 
by G. R. Grindle. The Wisconsin-Illinois district for- 
merly covered by Mr. Grindle has been assigned to 
M. E. Quay who has been connected with the Minneap- 
olis office of the company. Northern Ohio, West Vir- 
ginia and Western Pennsylvania territory will be under 
the jurisdiction of T. C. Joyes. 

G. W. Stapleton has been appointed district manager 
for the Detroit area. R.C. Scott, heretofore with the 
Pittsburgh office, has been named district manager for 
the Michigan-Indiana territory. 





T. C. JOYES G. W. STAPLETON R. C. SCOTT 
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R. M. TUSSING RESIGNS 


R. M. Tussing, for the past two years member of the 
executive staff of the York Safe & Lock Company, 
York, Penna., resigned his position at the end of 
February. His many friends throughout the country 
will be glad if a new engagement keeps him in the 
office equipment industry, in which he has spent most 
of his business life. 

Mr. Tussing was assistant sales manager of the Safe- 
Cabinet Company, Marietta, Ohio, when the company 
became The Victor Safe & Equipment Company. He 
was soon promoted to the presidency, which he held 
for eleven years, the period of the company’s first 
great expansion, several appropriate lines being added. 








R. M. TUSSING 


At the end of his connection with the “Victor” com- 
pany in 1937, he spent several months forming a sales 
organization for the Rand razor, upon completion of 
which he joined the York Safe & Lock Company, the 
following notice, dated October 4, 1937, being sent to 
all members of that organization: 

“Mr. R. M. Tussing has become associated with us, 
starting today, in an executive capacity as assistant to 
the president. 

“He will soon call upon our various branches to dis- 
cuss matters of common interest with our managers, 
as well as with other members of our home office 
organization. 

“Please be free to discuss and make known to Mr. 
Tussing any matters pertaining to our business. Your 
codéperation is expected and will be appreciated with 
the idea of making for more profitable business.” 

(Signed) “S. Forry Laucks, President.” 

To this appointment, Mr. Tussing took with him two 
former associates, A. E. Bode and W. E. Hough, who 
remain with the company, the former as comptroller, 
and the latter as director of field sales. 

Mr. Tussing’s work through the years has given him 
wide experience in both “dealer” and “direct” sales 
promotion. He has directed branch offices, sales 
schools, surveys and analyses, and foreign sales. He 
was governor of N.S. A. Regional District No. 5 for the 
term 1929-30, and president of the National Associa- 
tion of Safe Manufacturers for the 1930-31 term. Some 
of his suggestions for trade improvements made in 
addresses at N.S.A. meetings have been presented in 
OFFICE APPLIANCES. 

For interim recreation Mr. Tussing is indexing his 
business library and reclassifying his accumulated 
data on cost, management, etc. at his home, R. D. 6, 
York, Pennsylvania. 

—4<— 
McCONKEY VISITS M. & V. CHICAGO BRANCH 


Everett Poe McConkey (Poe to his friends) was a 
visitor at the Chicago offices of Mittag & Volger, Inc., 
for ten days the early part of March. He is in the 
sales promotion department of the business and 
worked with members of the Chicago organization in 
furthering sales contracts. 
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FOSTER AND DURE BECOME GLOBE-WERNICKE 
CO. OFFICIALS 


At the recent annual election of officers of The 
Globe-Wernicke Co., Cincinnati, Ohio, two new execu- 
tives were appointed by the board of directors. The 
officers re-elected were J. S. Sprott, president; R. H. 
Hammer, secretary, and F. E. Kebler, assistant treas- 
urer. 

One of the new officials is Ralph F. Foster, named 
treasurer to succeed the late David Blair Morrow. Mr. 
Foster takes over his new duties with an excellent 
background of experience. He has held important 
executive positions with Procter & Gamble, as assistant 
to the vice-president in charge of manufacturing and 
assistant to the comptroller. For a number of years 
he was manager of the general factory department in 
charge of production, costs and specialty sales for the 
American Laundry Machinery Company, and went to 
Globe-Wernicke from the Kellogg Company, Battle 
Creek, Mich., where he was assistant plant manager, 
supervising budgeting and cost work. 

The second new appointee was Miller O. Dure, who 
becomes assistant secretary of the Globe-Wernicke 
organization. He likewise possesses an enviable record 
of accomplishments which includes several years as 
general purchasing agent for the company. According 
to present plans, Mr. Dure will continue his purchas- 











M. O. DURE 


R. F. FOSTER 


ing department management in addition to his new 
duties. 

Directors of the company who were re-elected for 
the current year are: DeWitt W. Balch, H. E. Coombe, 
Norman S. Hill, S. E. Hurdle, Herbert Jackson, Frank 
H. Kunkel, H. W. Nicholas, John J. Rowe and Mr. 
Sprott. 

The company, established in 1882, manufactures 
over 4,000 items of office furniture and equipment. 


EXCUSE US, PLLA ee 


STEEL OFFICE FURNITURE INSTITUTE 
NOT DISBANDED 

An item in the March issue regarding a recent 
Federal Trade Commission order to the Steel Office 
Furniture Institute, stated that the Institute was 
formed in 1935 and disbanded in 1938. 

R. P. Dryer, commissioner of the Steel Office Furni- 
ture Institute, writes: 

“There has been an organization of steel furniture 
manufacturers continuously since 1903. In 1931 the 
name of the organization was changed from ‘Na- 
tional Association of Steel Furniture Manufacturers’ 
to ‘The Steel Office Furniture Institute,’ and the 
latter has been in continuous existence from that 
date to the present time, and is not now either dis- 
banded, or has there been any suggestion that it be 
disbanded.” 


(Note, Ed. Boner (from bonehead) Appropriate word for the cage.) 
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MEETINGS—CONVENTIONS—DINNERS 


Success Marks Fourth Regional Convention 


Hollywood Beach, Fla., is Scene of Big Conclave on March 
18 and 19—J. L. White Is Elected New Governor of Dis- 


trict—Travelers' Party Is Splendid Feature of Convention 





OR the second consecutive year, the fourth regional] 
convention of the National Stationers Association 
was held at Hollywood Beach hotel, Hollywood, Fla., on 
March 18 and 19. Governor W. G. Robbins of Rocky 
Mount, N. C., called the session to order, and National 
President Owen G. Bayless of Seattle, Wash., presided 
at the dealers’ discussions on Monday morning. 
Delegates arriving for a gala week-end at the resort 
hotel preceding the convention, were shocked to hear 
of the passing of Ward G. Foster, president of the 
Foster Stationery Company in Miami, who died on 
Sunday at his home in Coral Gables. The original 
“Ask Mr. Foster” had been a familiar figure at many 
stationers’ conventions, and his memory was honored 
with a moment of silence at the Hollywood meeting. 
In keeping with the holiday atmosphere of the hotel, 
even the business sessions were put through with a 
punch. Charles P. Garvin set the tone in his “Over 
the Desk” presentation. According to Garvin, a waste 


basket is the No. 1 file, where you dump all the papers 
you will seek frantically on a later date in the filing 
cabinet. A memo book, he says, helps to give a fine 
impression of your heavy schedule, because you can 
thumb through it vigorously before making appoint- 
ments. A clever and impressive skit accompanies this 
Charlie Garvin special. The new “Information Please” 
feature was informative and amusing, and gave op- 
portunity for all dealers in Alabama, Florida, Georgia, 
North and South Carolina, and Tennessee to air their 
problems and exchange ideas and experiences. The 
tables were turned when a southern delegate advo- 
cated government buying, and the northern represen- 
tatives objected on the grounds of states’ rights. 
Governor Robbins, president of the Carolina Office 
Equipment Company of Rocky Mount, N. C., presided 
at all business sessions, which offered a wide variety 
of discussions. Among the speakers at the convention 
were Paul E. Burbank, Owen G. Bayless, E. A. Keel- 





DELEGATES AND LADIES AT THE FOURTH REGIONAL CONVENTION AT HOLLYWOOD, FLORIDA 
ABOVE.—The speakers’ table with (L. to R.) Mrs. Charles P. Garvin, Owen things over in the Friendship Room. (Center) Mrs. Ben F. McGinty, Miami, 
G. Bayless, Harry Tehan, Charles M. Higgins & Company: Charles P._ chairlady of the ladies committee. (Right) The women’s luncheon in the 
Garvin, Mrs. Bayless and W. G. Robbins. (Lower left) Delegates talking Hollywood Beach hotel showing Florida to be the land of flowers. 
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CELEBRITIES AT FOURTH 
REGIONAL MEETING.—(L. to 
R.) Paul E. Burbank, Owen G. 
Bayless, Charles P. Garvin, W. 
G. Robbins, E. A. Keeling, Har- 


ing, Harvey P. Rockwell, as well as Messrs. Garvin and 
Robbins. Mr. Burbank, who talked on “If it can be 
Sold in South America, it can be Sold Here,” was a 
navy flyer during the World War, and was at one time 
stationed at the Dinner Key Air Base, the site of the 
present Pan American Airways at Coconut Grove, Fla. 
He has just completed an air tour of South America, 
covering some 21,300 miles. Illustrating his points with 
many illuminating facts, Mr. Burbank made the sta- 
tioners see that the South American trade which 
America had taken from Europe following the World 
War, had been lost by America’s carelessness. He 
showed how American dealers could recoup that mar- 
ket by redesigning their products to fit South Ameri- 
can requirements. 

All speakers stressed the growing importance of 
quality products in office equipment and office appli- 
ances. Mr. Rockwell applying the standards of mod- 
ern trends as well as quality to the selection of the 
color and design of office equipment, and E. A. Keeling, 
vice-president, Art Metal Construction Company, did 
the same for his line, fireproof, rustproof metal office 
furniture. 

Mr. Rockwell delivered a challenge to the manufac- 
turers and salesmen of office equipment when he told 
the convention that study of color harmony should be 
a part of every alert salesman’s education, so that he 
may suggest the equipment of any office to make it 
restful, comfortable and inviting. Not enough sales- 
men do this, he says, so there is great opportunity for 
a man who will study a bit along these lines. 

The Eberhard Faber Pencil Company said it with 








vey P. Rockwell. (Inset) Gover- 
nor W. G. Robbins shakes hands 
with Governor-Elect J. L. White, 
of Columbus, Ga. The meeting 
opened on March 18. 


pictures when they gave a talking picture show in the 
Hollywood hotel arcade theatre. “Two Cents’ Worth of 
Difference” was the title of their show. 

The travelers had their say when Ted Caswell of the 
F. W. Webster Company talked on “A Travelman’s 
Problems.” Charles H. Hucke, president of the South- 
ern Travelers Club, was succeeded by A. L. Marschall 
of New Orleans, former vice-president of the club. 
Other officers of the STC elected were W. W. Cole, first 
vice-president, Atlanta, Ga.; Frank W. Hodgkinson of 
Atlanta, second vice-president, secretary and treasurer. 
“Uncle” Charles Small of New York was acclaimed as 
honorary life president of the STC. 

J. L. White of Columbus, Ga., was elected governor 
of the fourth regional district, and will take office 
next September. Asheville, N. C., was chosen as the 
1941 convention city. 


The Golf Tournament 


It was a great convention, and many weighty mat- 
ters were debated, but the Southern stationers found 
plenty of time for resort activities offered by the re- 
nowned Hollywood Beach hotel and the active enter- 
tainment committee. At the golf tournament, played 
on the famous Hollywood Beach “course of cham- 
pions,” Frank Ryan of Chicago ceded the Travelers’ 
trophy to A. L. Marschall, runner-up, in favor of the 
overnight bag, more appropriate for a “traveler.” C. M. 
(Red) Long of Miami took first honors in the dealers’ 
competition and received a handsome golf bag. Arthur 
Dupre of Jacksonville was runner-up. 

The ladies’ committee, headed by Mrs. B. F. McGinty 
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of Miami Beach, Fla., took the wives of the stationers 
on a whirl of resort activities. They played bridge in 
the Hollywood Beach hotel, followed by a luncheon. 
They took a boat trip up the Miami river and around 
Biscayne bay. They joined the men for the banquet on 
Monday and the boardwalk frolic of the travelers’ 
party on Tuesday. They visited Miami Beach and fa- 
mous shopping centers and watched the horse racing 
at Tropical park in Miami. But the bell boy drill at 
the hotel, like London’s changing of the guards, was 
one of the favorite sightseeing features. 


The Banquet 


The convention banquet on Monday night was a 
huge success. The speakers’ table was decorated with 
maidenhair fern from the Everglades, large red hibis- 
cus blooms, and low bowls of red roses, calendulas and 
delphinium. Individual tables were centered with tiny 
crystal fountains lighted by a rosy glow and sur- 
rounded by the crimson hibiscus blooms tucked in the 
ferns from the Everglades. Seated at the speakers’ table 
were Mr. and Mrs. A. L. Marschall, New Orleans, La.; 
Mr. and Mrs. Edward A. Keeling, Jamestown, N. Y.; 
Mr. and Mrs. Paul Burbank, Pittsfield, Mass.; Mr. and 
Mrs. W. A. Boren, Miami, Fla.; Mr. and Mrs. C. P. Gar- 
vin, Washington, D. C.; Mr. and Mrs. Harvey P. Rock- 
well, Rochester, N. Y.; Harry Tehan, Brooklyn, N. Y.; 
Mr. and Mrs. Charles H. Hucke, Atlanta, Ga.; President 
and Mrs. Owen G. Bayless, Seattle, Wash.; Governor 
and Mrs. W. G. Robbins, Rocky Mount, N. C. 

At the rollicking travelers’ party, held on the beach 
walk of the hotel, that is a resort community under 
one roof, steaks were grilled on the beach and each 
guest was furnished with a tissue paper apron. After 
supper there was dancing and the awarding of prizes 
in the bamboo room. Mrs. McGinty, Mrs. W. W. Cole 
and Mrs. Charles Hucke also received prizes for their 
ladies’ entertainment program. Working with these 
three were Mrs. H. H. Bryant, Jr., Mrs. Arne Skagseth, 
Mrs. Paul Barnett, Mrs. C. M. Long, Mrs. R. B. Grimes, 
Mrs. Etta Moran and Mrs. W. A. Boren, who formed 
the ladies’ committee for the convention. 

The success of the 1940 convention was due to the 
original and untiring efforts of the convention com- 
mittee, which included Arne Skagseth, C. R. Reed, 
H. H. Bryant, Jr., W. A. Boren, R. B. Walters and C. M. 
Long, who acted as chairmen of the various working 
groups. ee 


NINTH REGIONAL MEETING OPENS 


As this issue goes to press the National Stationers 
Association ninth regional meeting opened in the 
Roosevelt hotel, New Orleans, La., with the first day 
marked by an exceptionally fine turnout of dealers. 

Present to welcome the delegates and their ladies 
were N.S.A. President Owen G. Bayless, Vice-president 
Morris E. Hansell II, Vice-president J. S. Sprott, Vice- 
president E. A. Keeling and N.S.A. General Manager 
Charles P. Garvin. 

The first session of the opening day (March 25) 
opened with an address of welcome by Nicholas Bauer, 
superintendent of schools of New Orleans, which was 
responded to by Regional Governor G. T. Buchanan. 
Then came President Bayless’ conference with dealers, 
followed by an address on “Along the* Way with 
N.S.A.,” by Mr. Garvin. 

In the afternoon session the delegates were to wit- 
ness a new motion picture entitled “Two Cents Worth 
of Difference,” recently produced by the Eberhard 
Faber Pencil Company, and then were to hear an ad- 
dress on “Creative Selling” by Mr. Sprott, president of 
the Globe-Wernicke Co. Addresses on “If It Can Be 
Sold in South America, It Can Be Sold Here,” by Paul 
E. Burbank, vice-president, Eaton Paper Company, and 
“Color and Design in the Modern Office,” by H. P. 


Rockwell, vice-president, Yawman and Erbe Manufac- 
turing Company, were to complete the afternoon ses- 
sion. 
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After a nominating committee had done its work 
W. E. Lowe, of E. L. White & Company, Fort Worth, 
Texas, was elected governor of the ninth regional dis- 
trict, and Guy C. Lowe, The Office Supply Company, 
Jackson, Miss., was elected lieutenant-governor. The 
city chosen for the 1941 convention was Dallas, Texas. 
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WHOLESALERS HOLD SUCCESSFUL CONVENTION 


Marked by a fine attendance and a program both 
interesting and educational, the three-day annual 
meeting of the Wholesale Stationers Association was 
held March 18, 19 and 20 at the Hotel Claridge, Atlan- 
tic City, N. J. 

With President David Koeller, Jr. presiding, the 
convention was called to order on Monday, the 
eighteenth, and began with an address of welcome 
delivered by Mayor Charles D. White of Atlantic City. 
This was followed by the reading of officers’ reports 
and a round table discussion on “Distribution in the 
Stationery Business.” President Koeller and Secre- 
tary H. C. Whittemore discussed a recent distribution 
survey conducted in experimental territories and the 
session closed with an address by Paul S. Lewis, of 
the Bureau of Buying Philosophy, Riverside, Conn. 

In the afternoon the speakers and their subjects 
were as follows: W. D. Evans, W. A. Sheaffer Pen 
Company, “The Application of Functional Compensa- 
tion’: Norman Pearce, “Direct Selling by Manufac- 
turers—Reasons for and Extent—How Wholesalers 
Fit Into This Picture’; E. Russell Ashley, “Why I Pur- 
chase Direct from Manufacturers’; Mr. Whittemore, 
“The Local Owned Store Dealer Service—Its Purpose 
—How It Was Developed”; President Koeller, “Its Value 
to Manufacturers, Wholesalers and Retailers”; R. A. 
Maish, Dennison Manufacturing Company, “Its Tie- 
Up with Manufacturers Promotion.” 

The closing day witnessed the annual golf tourna- 


ment and banquet. 
a 


OKLAHOMA STATIONERS HOLD FINE MEETING 

Approximately 100 stationers, salesmen, and whole- 
sale and manufacturers’ representatives, and wives at- 
tended the annual banquet, closing feature of the an- 
nual meeting of the Oklahoma Stationers Association, 
held March 16 at the Huckins hotel, Oklahoma City. 

During the business session which followed a 12:30 
luncheon Ted Warkentin, manager of the Southwestern 
Stationery and Bank Supply, Lawton, was elected new 
president of the association. Don L. Branham, presi- 
dent of Branham’s Inc., Oklahoma City, was named 
first vice-president, and Harry V. Bowman, head of 
Bowman Stationery Company, Muskogee, was named 
second vice-president. 

Unable to attend the convention, Mr. Warkentin, who 
recently entered Scott-White hospital, at Temple, Tex.., 
for check-up and observation was notified of his elec- 
tion by telegram, in which stationers also expressed 
regret at his illness and resulting absence, with hope 
for a speedy recovery. As tangible token of their sym- 
pathy, a house plant was ordered sent to his hospital 
room. 

In response to recommendations by various members, 
a resolution was adopted creating a standing commit- 
tee to be known as a legislative committee, which is 
to study matters pertaining to state and national poli- 
tics; to keep members informed about trends in leg- 
islation, policies and platforms of various candidates 
for public office, and to codperate with like representa- 
tives of other business groups. 

Speakers and their subjects included the following: 

George Raveill, head of the Commander Printing & 
Stationery Company, Tulsa, who discussed “Codpera- 
tion within the Industry,” said that, “through friendly 
cooperation, stationers in any community may in- 
crease their individual profits and at the same time 
aid in increasing the profits of their competitors, if 
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efore many more 
minutes pass your thoughtisa 
stack of finished work in the 
Mimeograph receiving tray 


few minutes 
puts your thoughts on the 
Mimeograph stencil sheet 


’ 


DO YOU KNOW THE A BC 
of Making and/or Saving Money 





WITH THE 
MIMEOGRAPH 
DUPLICATOR? 





Is there a Mimeograph 
duplicator in the house? 


In most businesses it is practically a mem- 
ber of the firm. It has been making and/or 
saving money for presidents, office man- 
agers, purchasing agents, sales and adver- 
tising managers, factory foremen, and rail- 
way officials for more than half a century. 


It works fast—one idea blossoms into a 
stack of copies in less time than it takes to 
see a newsreel. e 

It works economically—just a matter 
of pennies to put a given message on a given 
quantity of paper. 

It works beautifully—ust as easy to 
read as a modern school book. When you 
save eyes you save time—when you save 
time you save money. 
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MAKING MONEY SAVING MONEY 


ount the hundreds of 


fine-looking copies you get out in so 


few minutes with the Mimeograph 


duplicator—so easy-to-read, too! 
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MIMEOGRAPH is the trade-mark of A. B. Dick Company, Chicago, 


—bulletins overnight 
that make sales forces 
set alarm clocks ahead 


—products and price 
announcements 


—letters that sell, 
plain or illustrated 


—direct-by-mail ad- 
vertising and catalogs. 


+ 


—inexpensive, neat 
financial statements 


—routing forms to cut 
costs—red tape, too 


—factory job tickets 


—outside or inside 
house organs 


—survey and research 
projects 


Mimeog 


—or what problems have you? 


A simple survey of your business will bring to 
light many problems which the Mimeograph 
duplicator can answer and make and/or save 


Ta when doing so. 


There are now four fine, willing Mimeograph 
duplicators in four important price classes. 
The Mimeograph distributor in your city 
is showing them. A. B. Dick Company, 
Chicago. 


raph 


U. S. Patent Office 











registered in the 





5U 


a system of differentiating lines and specialties is 
adopted, whereby each will stress his own lines and 
refer calls for other lines to the stationer handling the 
brand. He said coéperation may be arrived at in any 
community by instituting friendly regular meetings 
over a period of six months or so—perhaps in the 
form of luncheon meetings—where a spirit of fellow- 
ship and coéperation will gradually grow, until prob- 
lems of unfair competition may be worked out through 
good fellowship, thereby contributing more substan- 
tially to individual profits as well as to the stationery 
business as a whole. 

Harry Bowman, Bowman Stationery Company, 
Muskogee, outlined “Trends in the Stationery Busi- 
ness.” Mr. Bowman declared that he believes sta- 
tioners have more cause for alarm in the rapidly 
increasing trend of factory to consumer selling in the 
heavy equipment and furniture lines, and in whole- 
sale stationers who make special discounts to govern- 
ment agencies, than in the fact that the “Five and 
Tens” have taken over most of the school supply 
business and that jewelers and department stores are 
selling fountain pens, engraving and novelties. 


A Growing Threat 


The growing threat of “Chain Store Competition,” 
was discussed by C. H. Wigger, Wigger’s Inc., Oklahoma 
City. He declared that customers are now able to 
obtain in chain stores at low prices practically all 
staple stationery items. While admitting the quality 
is not on a par with similar merchandise ordinarily 
stocked by stationers, between 700 and 800 stationery 
items are now available in some chain stores, namely 
the Five and Ten Cents to $1 type outlets, Mr. Wigger 
stated. 

W. S. Plant, vice-president and sales manager of 
Western Bank & Office Supply Company, Oklahoma 
City, discussing “The Effect on Industry of Prison- 
Made Goods,” declared the penalizing effect on busi- 
ness Of prison-made goods on the market in open 
competition with privately manufactured goods, be- 
comes daily more acute. He deplored the passiveness 
of stationers and other business men to the growing 
menace of prison-made goods to private business. 

A paper on “Government and Business,” prepared by 
Mr. Warkentin, was read by G. T. Buchanan, president 
of the Buchanan Stationery Company, Wichita Falls, 
Tex. Mr. Warkentin directed attention to the growing 
tendency of the government to enter main branches 
of business in competition with private enterprise and 
suggested the need for a legislative committee to watch 
trends of government activities, as well as legislative 
trends. 

Replete with a spirit of good fellowship, the annual 
banquet, held in the Huckins hotel, at 6:30 p.m., fol- 
lowed by an unlimbering “fun night” program and 
floor show, was the convention’s closing event. 

Adding to the general hilarity of the occasion. a 
humorous address, “Soup’s On,” was delivered by E. J. 
Keys, billed on the program as “Senator Keys,” a title 


MARKING EIGHTEENTH MILESTONE.-—— 

Dinner group of the Askew Company, 

Dallas, Tex., celebrates the company’s 

eighteenth anniversary on February 23. 

Mr. Askew occupies the chair in fore- 

ground, on the left hand side of the 
table. 
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accruing from his coverage of Capitol offices for the 
Western Bank & Office Supply Company. 

The evening’s serious note was furnished by Guest 
Speaker Luther Harrison of the editorial staff of the 
Oklahoma Publishing Company, Oklahoma City, who 
discussed general conditions and political aspects of 
state and national issues facing the public at present 
and likely to be faced in the near future —EVH 

i ee es 


ILLINOIS RIBBON & CARBON ASSOCIATION PLANS 
MEMBERSHIP DRIVE 

The first move in a spirited campaign to increase its 
membership was undertaken last month by the Illinois 
Carbon Paper & Inked Ribbon Association at a meet- 
ing held on Monday, March 4, in Chicago. 

The gathering was held in the nineteenth floor res- 
taurant of the Republic building with Vice-President 
Fred Neely, Fred W. Neely Company, presiding in place 
of President Harold Quest, Quest Manufacturing Com- 
pany, who was vacationing in Florida. 

Before the meeting opened it was learned with sor- 
row that Association Secretary E. J. Harrigan, Allen 
Paper Company, Chicago, would be absent due to the 
unexpected death of his mother. The passing of Mrs. 
Harrigan was reported by Mr. Neely. 

Following a luncheon, Mr. Neely announced that 
upon his return President Quest would begin work 
upon several plans he has been considering toward 
increasing the activities of the association. Among 
these was a move to increase the membership and it 
is expected that the April meeting, at which Mr. Quest 
will preside, will witness the naming of a membership 
committee. 

Definite action which will pave the way for the 
membership committee’s work came when a motion 
was made by Harry Holden, vice-president of the Codo 
Manufacturing Company, Chicago, that the annual 
dues be reduced from twelve to six dollars a year. The 
motion was carried unanimously by the assembled 
members. 

Two guests who attended the meeting were Wheaton 
Allen, of the Allen Paper Company, and W. B. Hunter, 
who was present as the guest of Association Past Presi- 
dent L. D. Kenney, L. D. Kenney Company, Chicago. 

—><- 
ASKEW CELEBRATES 18th ANNIVERSARY 


Celebration of the eighteenth anniversary of the 
founding in 1922 in modest quarters located in down- 
town Dallas, Tex., of the Askew Company, now one 
of the leading office equipment and supplies houses of 
the Southwest took on special significance this year 
with announcement by L. E. Askew, president and 
treasurer, that arrangements had been completed for 
the starting of manufacture of an office chair series 
devised by him. 

The anniversary of the founding of the company 
for years has been one marked with a dinner held in 
one of the leading cafes of Dallas, and participated in 
by the members of the business and employes. Such 
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Comfort Master 
for Management 


No. 3507 
Comfort Master Deluxe for the 
Guiding Heads of Business 


No. 3257 
Comfort Master Jr. for Heads 
of Departments and Divisions 
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GoodForm Adjustable Chairs 
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Customers and Translate 
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"Good form Aluminum Seating 


Now available for se Uttice Function 


It's good news for those you sell... 
good news for buyers, too. GoodForm 
Adjustable Aluminum Seating... 
Duty-Matched to the work, and Com- 
fort-Matched to the individual.. 
now available for every office worker. 

That broadens sales potentials wher- 
ever you contact... it’s an opportunity 
for you to shoot for a sales record in 
1940... and make it! 

Wherever you go and whomever 
.the adjustability of 


GoodForm Seating will be a factor of 


you contact.. 


major importance and interest. These 










GoodForm Adjustable Chairs help 
to overcome time-wasting fatigue 

.step up the accomplishment of 
the entire office...from machine 
operator to the guiding head of the 
business. 

Comfortably seated, afternoon lag is 
banished. Not only more work... but 
better work is the result of providing 
Comfort-Matched Seating for the 
entire office. 

With an efficiency story like this to 
tell GF representatives are accorded 


a ready welcome. 


THE GENERAL FIREPROOFING COMPANY 


* YOUNGSTOWN + OHIO) 


Products by GF: meta DESKS, ALUMINUM CHAIRS, FILING CABINETS, 


SAFES, STEEL SHELVING, 


| 


STORAGE CABINETS, 


FILING SUPPLIES 





54 


gatherings have now been held without interruption 
for the past several years. 

Askew Company was begun unpretentiously by Mr. 
Askew in a small business building in the down town 
section of Dallas in 1922. Originally it served ex- 
clusively as a retail outlet for office equipment of 
every category. Ten years ago office supplies were 
added to the merchandise stocked, and today the 
store rates one of the most completely stocked in the 
area. 

The Askew company has moved thrice since it was 
founded. It has occupied its present quarters in Elm 
street, principal business thoroughfare of Dallas, for 
the past five years. 

“Our business has enjoyed a steady and continued 
increase over the years,” Mr. Askew said in discussing 
his operations. “In 1932 we incorporated with paid- 
in capital of $15,000. We still are operating under 
that set-up.” 

An entire floor, the third, is virtually devoted to the 
storage of used furniture, either in process of refinish 
or having been completed and ready for resale. 

This rebuilding of such used furniture and making 
it nearly new has gone far, Mr. Askew asserts, in 
building the volume of business his company enjoys 
in the office furniture field JDM 

—- => __— 
METWOOD SALES MEETINGS STRESS VALUE OF 
SPECIALTY SELLING 

In line with the trend of today the sales staff of 
the Metwood Office Equipment Company, New York, 
N. Y., concentrates its efforts on profitable specialty 
selling with gratifying success. And this branch of 
endeavor is one of the principal topics of discussion 





THE METWOOD SALES FORCE.—(Seated, L to R) 
Darwin Mead, head of the service department, and 


M. Turman and E. Gilbert, the owners. Standing: 
Emanuel Kehlmann, Walter J. Roscher and Frank 
Brazier, Metwood salesmen; J. A. McCormick, Victor 
Safe & Equipment Company salesman; P. Hartmann 
and B. Blumberg, Metwood salesmen, and B. Okin. 
Victor district sales manager. The gentlemen con- 
nected with Victor were guests at the sales meeting. 


when the company holds its regular sales meetings 
with the entire sales force in attendance. The com- 
pany, which is operated by the owners, M. Turman 
and E. Gilbert, represents a number of manufacturers, 
among them being The Victor Safe & Equipment Com- 
pany, North Tonawanda, N. Y. Elsewhere in this issue 
is shown a permanent display of Victor products main- 
tained by the Metwood organization. 
—><- — 

SEVENTH REGIONAL PROGRAM COMPLETED 

The program for the seventh regional district annual 
meeting has been completed and published by com- 
mittees working under the general direction of Gov- 
ernor Arthur Grayston. The convention is to be held 
in the St. Paul hotel, St. Paul, Minn., on April 19 and 20. 

“The Future Possibilities for the Stationer” is the 
title of a subject to be delivered by Harold Hampton, 
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past president of the National Stationers Association, 
who will “pinch-hit” for President Owen G. Bayless. 
Mr. Hampton, who operates his own business in In- 
dianapolis, talks the language of the stationer, and 
will include in his address many matters of interest 
to those in the industry. 

“Over the Desk,” a feature talk with “actions-sam- 
ples-experience,” will be delivered by Charles P. Gar- 
vin, general manager of the N.S.A. In addition he will 
take to the convention all the latest political informa- 
tion from Washington as well as data on stationer 
activities in every part of the country. The annual 
banquet and the “House of Friendship” will again be 
features of the meeting. 

An interesting program for the ladies has been ar- 
ranged to include tours, luncheons and visits to the 
St. Paul shopping district. 

ee 


NEW YORK STATIONERS SQUARE CLUB 
DINNER DANCE 


The Starlight roof of the Waldorf-Astoria in New 
York City furnished the setting for the annual dinner 
dance of the Stationers Square Club of New York City 
on Saturday, February 24. A splendid and spacious 
place it was with its rich appointments and excellent 
service. 

Some three hundred members and guests assembled 
for the delectable dinner served in leisurely fashion to 
delight the diners. And in between courses an excel- 
lent orchestra appeased the rhythmic appetites with 
well played selections. The dance floor was a busy 
place. 

After dinner a pleasing variety of entertainment was 
presented, headlined by the Keystone Quartette by 
courtesy of the Pennsylvania railroad. President B. T. 
Sandner, Russia Cement Company, was presented with 
a beautiful gavel, a token of his office, by L. H. Taver- 
nier, Fulton Specialty Company, whose remarks were 
well applauded by the group. The stage was then set 
for dancing “till dawn.” And-.so they did. The enter- 
tainment committee did a corking good job from start 
to finish. 

— 
CHICAGO OFFICE APPLIANCE MANAGERS HOLD 
ROUND TABLE DISCUSSION 


The March meeting of the Office Appliance Man- 
agers Association of Chicago was held at Chicago 
Towers on the eighth. It developed into a round table 
discussion, first on the business show held at the 
Palmer House in February and then on a problem in 
sales management. All the members present were 
agreed that the business show was a success. 

The topic discussed was “What is the potential of 
a territory and how do you sell the potential of your 
company’s products to the salesman who complains 
that the territory does not offer sufficient possibili- 
ties?” Nearly everyone participated in this discussion 
and several important ideas were developed. 

Otto Schulz of American Automatic Typewriter Com- 
pany and George Morris of Tallman Robbins & Com- 
pany were guests. President James T. Stewart was in 
charge of the meeting. J. B. Ward directed the dis- 
cussion. Sanford Cundall, secretary-treasurer, was 
absent recuperating from an illness. 

es 
NATIONAL CASH REGISTER SALESMEN MEET 


More than forty salesmen and managers of The 
National Cash Register Company offices from Green- 
wood, Miss., Little Rock, Ark., Paducah, Ky., and Car- 
bondale, Ill., together with the Memphis staff headed 
by Clyde Van Fossan had an interesting and pleasur- 
able all day session, Monday, March 11 at the Hotel 
Peabody, in Memphis. It was a pre-spring merchan- 
dise meeting. 

L. H. Thompson, of Dayton, Ohio, vice-president and 
general sales manager, and I. P. Jones, of Dallas, Tex., 
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Made to meet demands of extra wear and 
tear requiring durability in lower-cost, 
non-permanent papers. 


FORWARD non Ler 


100% NEW RAG CUTTINGS. Strong; perfectly balanced; flawless 
writing, erasing, and re-writing qualities; L. L. Brown’s smooth yet 
glareless finish; greater serviceability than its grade indicates. This 
paper is unequalled for non-permanent records which must with- 
stand hard use. 





W hen L. L. Brown puts its weight FORWARD 5 
behind a paper, you know it’s good. 


CAeem this stateiaent against the 100% NEW RAG CUTTINGS. Crisp, clear, cockled, and perfectly 
record on L. L. Brown's Linen formed, this tub-sized, air-dried paper unites exceptional strength, 
Ledger, L. L. Brown’s Fine, beauty, and impressiveness — is ideal for stationery and for documents 
Advance Ledger and Bond, and which must defy hard use yet need not last permanently. 


the other great papers that have 
been leading their respective 


fields in this company’s 90-year EOCORT % YU , . W, 
business life. euler ant caling 


Then prove it again on the 


four new papers with which 50% NEW RAG CUTTINGS. A unique, dual-purpose paper; equally 
L. L. Brown now brings you and ideally suited to ledger and machine posting needs; perfect surface 
access to new profits on lower- for all methods of recording, ruling, printing; absolute uniformity; 
cost, non-permanent grades for 6 colors; extensive range of sizes and weights. 


everyday use. 


FORWARD and ESCORT 
have all the traditional 
L. L. Brown superiority in re- 4 


sistance to hard handling... in 

ease and quality of printing, 50% NEW RAG CUTTINGS. Flawless writing, erasing, printing, and 

ruling, and writing .. . in erasing ruling properties; a special finish which makes it equally adaptable for 

oe in uniformity, economy, stationery, records, and forms; tub-sized, air-dried; 4 inviting colors — 

satisfaction. But they’re /ow in and unusual serviceability for a paper of its grade. 

cost . . . they give your bids a 

competitive edge by letting you Use these Other L. L. Brown Papers for Other Needs 

specify an L. L. Brown stock. Rags , Rags 
Be first in your vicinity to ki. L. Brown’s Linen Ledger. . . 100% Greylock Linen Ledger, Hinged. . 85% 

ph cae Advance Linen Ledger.........100% L.. L.-Banwn's LAO ssi 045 100% 

profit by this important devel- Resistall Linen Ledgert........ 100% Advance Bondt es eesccveses 100% 

opment. Ask your regular paper L. L. Brown’s Finef............ 85% Resistall Index Bristolf.........100% 

merchant today for samples of Greylock Linen Ledger......... 85% tEnvelopes to match fHydroil Process 


FORWARD and ESCORT, or 


write to the L. L. Brown Paper L F BROWN PAPERS 
Company, Adams, Mass. 

oy a 
Ledgers, Linens and Uonds 


PERMANENT s DURABLE * DEPENDABLE 





The accepted Symbol of Quality and Value L. L. Brown Paper Company, Adams, Massachusetts 
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Aluminum 
Seating 





THE GENERAL FIREPROOFING COMPANY 


Chooses Du PonT’CAVALON” AS THE 
STANDARD OF PRODUCT EXCELLENCE 
IN RUBBER COATED UPHOLSTERY FABRICS 





Only CAVALON offers you 
these 15 advantages ! 


1. Resistance to general abrasive 
wear due to the chemical treat- 
ment of the surface coating 
by a patented “‘case-hardening”’ 
process. 

2. Resistance to edge wear and 
edge cracking along beading and 
turned edges where material 
is sewn. 

3. Resistance to peeling and crack- 
ing of the coating when seat is 
constantly flexed. 

4. Resistance to ignition due to 
the patented “case-hardened” 
surface coating which does not 
readily support combustion. 

5. Resistance to cracking at sub- 
zero temperatures. 

6. Freedom from exudation and 
tackiness when subjected to 
elevated temperatures. 

7. Resistance to fading of color. 

8. Good aging characteristics over 
a long period of time. 

9. Sufficient strength to prevent 
tearing and puncturing. 

10. Freedom from crocking and 
color bleeding safeguards cloth- 
ing against soiling. 

11. Sanitary, non-absorbent and 
easily cleaned with soap and 
water. 

12 Natural pliability insures good 
tailoring and easy application 
in the workshop. 

13. Attractive colors and grains 
consistent with good durability. 


14. Economic cost. 
15. Good “seating” properties. 











HAT the General Fireproofing Company should standardize on du Pont 

“Cavalon” as its rubber-coated upholstery fabric for “Good Form” 
aluminum seating equipment is an expression of confidence and satisfaction 
in the Company and the quality of its products and service. It is a confidence 
in the mature experience and reliability of the du Pont Company—an 
endorsement of its continuous and far-reaching program of chemical research 
which is constantly seeking to improve products and to create new products 
for industry. 


“Cavalon” is the result of developments by the du Pont laboratories to 
fill a demand in the automotive industry for the toughest surfaced and the 
longest wearing upholstery material that could be developed for truck seats 
and cushions. After testing in du Pont’s own laboratories, the product was 
further tested in the laboratories and proving grounds of automobile com- 
panies and is now standard equipment speciled by some of the largest 
automobile and body manufacturers. 


Realizing that the advantages of “Cavalon” could be made available 
to other fields, the theatre seat and furniture industries were selected as 
the next objective in the promotion of “Cavalon’’ because their require- 
ments are more completely fulfilled with “Cavalon” than with any other 
type of coated fabric. 

You as a manufacturer are interested in an upholstery material backed 
with a nationally known brand name and reputation which will fit your 
manufacturing program and show a profit on the finished product. Du Pont 
“Cavalon” will meet your specifications and requirements for product excel- 
lence in rubber-coated upholstery fabrics. We shall be ond | to send you 
working samples of “Cavalon” for any test to which you may wish to 
subject it. 


*“Cavalon" is Du Pont's registered trade-mark for its rubber-coated upholstery fabric. 


OU POND 
=CAy LON» 


TRADE-MARK 













CUPIND E. |. DU PONT DE NEMOURS & COMPANY (INC.) 


“FABRIKOID” DIVISION FAIRFIELD, CONN. 


806. us. mat OFF 
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dustry a cordial invitation to attend the congress and 
take part in the meetings. 
SEE ieee cee an 

NORTHERN NEW JERSEY STATIONERS FROLIC 

The doors of the Hotel Douglas, Newark, N. J., were 
wide ajar for 150 members and friends of the Station- 
ers Association of Northern New Jersey on March 18. 
It was the annual stag party which to all who attended 
the event is sufficient to guarantee a good time. 

A good dinner started the evening off on a high 
tempo which steadily increased as the events of the 
evening unfolded. Some thirty or forty diners went 
home with packages under their arms, attesting the 
largess of interested manufacturers. A fast stepping 
group of entertainers kept the assembly engrossed for 
about an hour or so. After which the party broke up 
with the early birds slipping on to their homes and 
the rest amusing themselves in the well known indoor 
sports. 

The committee did a good job in putting over a very 
interesting evening. 

—— 


FORT WAYNE WITNESSES BUSINESS SHOW 


The Fort Wayne, Ind., chapter of the National Asso- 
ciation of Cost Accountants sponsored an exhibit of 
business machines in the Chamber of Commerce Tues- 
day afternoon and evening, March 19. The show was 
open to the public from 4 to 10 p.m., and there was no 
admission charge. Models of the latest type of ma- 
chines for various kinds of accounting and cost 
analysis systems were included in the display.—AK 

————_—_0—=>--0e—___ 
IBM WINS SAFETY PLAQUE 

The International Business Machines Corporation, 
New York, N. Y., last month was awarded a plaque in 
recognition of its high safety record among the cor- 
poration’s workers. Given by the Associated Industries 
of New York State, Inc., the plaque was presented at a 
dinner held in the Hotel Astor, at the end of a state 
accident prevention campaign during which the IBM 


factory at Endicott, N. Y., operated nearly two million 


man-hours without a single lost-time accident. 
nnpeciglildilibic eis 


HURST ADDRESSED SCHOOL GROUP 


C. A. Hurst, well-Known typewriter and office ma- 
chine dealer of Norristown, Pa., recently delivered an 
address before the junior and senior commercial group 
of the Lower Merion senior high school. Mr. Hurst’s 
subject was “Antique Typewriters” and it was illus- 
trated by several models of “writing machines” taken 
from a collection which was placed on display at the 
Hurst store at 312 Cherry street. 


i 


N. Y. FILING ASSOCIATION TO MEET APRIL 8 


The Filing Association of New York will hold a meet- 
ing on April 8 at the Central Club for Nurses, 132 East 
Forty-fifth street, New York City. The gathering will 
be devoted to a “question and answer” session on the 
various phases and problems in the banking, financial, 
insurance, advertising, publishing, industrial and pub- 
lic relations fields. 

bs Pe 
CHICAGO TYPEWRITER MEN CHANGE 
MEETING NIGHT 


At the regular monthly meeting of the Chicago | 


Typewriter Dealers Association, held as usual in the 
Sherman hotel, on Tuesday evening, March 12, it was 
decided to hold future assemblies on the second 
Monday evening of each month. 

As this was the only business of the evening, Presi- 
dent N. J. Jessogne turned the meeting over to Larry 
McDonough of the Royal Typewriter Company, Inc., 
who proceeded to administer the cardinal degree to 
a number of the uninitiate, who were present. The 


evening proceeded hilariously and was concluded with * 


some enthusiastic games of pinochle. 
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years of sustained progress 


~— maintained quality — 


f and retained customer 


7 


confidence. 










Manufactured by Identified 
MANIFOLD Ink and Fabric 
SUPPLIES Products of 
COM PANY Superlative 
Nationwide Vulity and 

Distribution Quality 
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YOU CAN 
MAKE MONEY 
ON 


STORAGE 
BOXES 


Every 
Month 
in the 
Year! 






Because... =. 


There is a huge volume 
of continuous record 
storage... 


New laws require more 
records to be preserved... 


There’s a stock or made-to- 
order size Liberty Box for 
every business record... 


RE 2 «e 


For 21 years, Liberty Boxes 
have been accepted every- 
where as the economical, 
efficient method of storing 
every kind of business 
records. 

a 


Attractive Trade Discounts, sales- 
making advertising, a nationally 
famous name, make Liberty Boxes 
year round profit-makers. 


BANKERS BOX CO. 


536 So. Clark Street, Chicago 
(Established 1918) 





LIBERTY Storage Boxes, 
STAX ON STEEL Transfer Files, 
LIBERTY Permanent Storage Binders 
-.--+ THE COMPLETE RECORD- 
STORAGE LINE! 
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district manager were on the program. Mr. Van 
Fossan, invited the visitors to attend the Memphis 
Sales Managers Club meeting at the Hotel Chisca on 
same evening. It was addressed by Don Patterson, 
director of the national advertising department of 
Scripps-Howard papers.—CG 

i 


5TH REGIONAL SPEAKER PROGRAM ANNOUNCED 


Representing many weeks of work by Governor C. W. 
Leonard, Leonard & Company, Detroit, Mich., and 
W. C. Brass, committee chairman, the program for the 
fifth NSA regional district meeting has been completed. 

Scheduled to open in the Hotel Lincoln, Indianapolis, 
Ind., on May 10, the two-day gathering will be high- 
lighted by a program of prominent speakers. The men 
and their addresses are as follows: 

“Credit Interchange Among Dealers,’ by George 
Davis, Indianapolis; “Grasshoppers and Honey Bees,” 
by E. R. Kochheiser; “Leather Goods and the Sta- 
tioner,” by E. R. Manning; “The Consumers’ Coopera- 
tive Movement,” by Ross E. Coffin; “The Silent Sales 
Manager,” by Ken Boyer; “Handling Used Office Fur- 
niture at a Profit,” by W. B. Brass, and “Is the Sta- 
tioner of Today Doing a Real Selling Job,” by Henry 
Praetorius. 

One of the special features on Saturday morning, 
the eleventh, will be an address by Emmet Belzer of 
the Indiana Bell Telephone Company, who will tell 
the many uses of the telephone in selling. He will also 
introduce the delegates to a device installed by the 
telephone company whereby those who wish to do so 
may hear and “see” their own voices. 

From 5:30 to 7 o’clock on Friday evening the Sta- 
tioners Club of Indianapolis will hold open house for 
the visitors. Members of the club will also be on hand 
to escort visitors on a tour of the city and its stores. 

= —___ 


NORTHERN CALIF. RIBBON DEALERS MEET 


Arthur W. Goodearl, treasurer of the Purchasing 
Agents Association of Northern California, Inc., was 
the guest speaker at a meeting of the Carbon & Rib- 
bon Dealers Association of Northern California, held 
February 16 in the Hotel Stewart. 

Mr. Goodearl, who is the purchasing agent for E. A. 
Pierce & Company, San Francisco, expressed the buy- 
er’s viewpoint in the purchase of carbons and ribbons 
and duplicating supplies. Many a pertinent fact con- 
cerning the buying of that type of merchandise was 
explained to the assembled members. 

The guest speaker scheduled for the March meeting 
is John H. Eldridge, West Coast public accountant. 

Before the meeting adjourned those present were 
informed that William McElfatrick, H. & M. Carbon 
Company, has just returned from a trip to Hawaii, 
and that L. H. Chapman, A. Carlisle & Company, 
Upham, Rutledge, Inc., was on a business trip to the 
southern section of the state. 

a ee 
CREDIT CONGRESS TO OPEN IN TORONTO 

Credit executives of the stationery, publishing, 
school, and office supplies industry will gather at the 
Royal York hotel in Toronto, Canada, on May 19-23 
for the international credit congress of the National 
Association of Credit Men and the Canadian Credit 
Men's Trust Association, Ltd. 

The credit congress will be attended by several 
thousand delegates representing all branches of in- 
dustry. Topics and problems of interest to business 
as a whole will be ably presented at the general ses- 
sions, while two afternoons, Tuesday and Wednesday, 
May 21 and 22, will be devoted entirely to individual 
industry meetings, at which problems peculiar to each 
industry will be discussed. 

F. H. Ellins, Ryerson Press, Ltd., Toronto, is chair- 
man in charge of the stationery program and meet- 
ings and extends to all credit executives of the in- 
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"In our estimation, the Sikes Fixed-Floating Seat is as great 
an improvement in posture chair design as four wheel brakes 
were in motor-car design. It lends itself to a most convincing 
demonstration and has been the means of our selling many 


Sikes Chairs. 


"When the prospect leans back to relax in the Sikes Ex- 
ecutive Posture Chair, he doesn't slide forward at an awkward 
angle or his feet do not leave the floor. That's because the seat 
tilts with the back while the front of the seat does not rise 
perceptibly.” 

Mr. Vernay speaks from long, successful ex- 
perience. But what his firm has done with Sikes 
Executive Posture Chairs is being done by many 
others ... and can be done by YOU. Write for 
full information about the complete Sikes line and 


many other exclusive selling features. 


BUSINESS CHAIR MANUFACTURERS 
BUFFALO NEW YORK: 




















OFFICE APPLIANCES 





TRI-GUARD FEATURE 
for faster filing 
and finding 
Guides slide on 3 rods which 
act as ‘‘sway-check.’’ Con- 
tents cannot slump and in- 
dexing is always visible 






























LIBRARIES ) This modern tw 


drawer wood file with 





There have been baat-Dak's e : legs is convenient Combines the charm 
° ° " tor use beside a desk and beauty of wood 
public and private with latest and best 
e mechanical features 


libraries equipped by 
Globe-Wernicke. 





INCREASE YOUR SALES AND 
PROFITS WITH THIS LINE OF 
WOOD BUSINESS EQUIPMENT 


There are many opportunities to sell Globe-Wernicke wood business 
equipment, especially to public institutions and concerns associated 
with the lumber industry. 

. - For everyone who likes the charm and warmth of beautiful wood, 
PUBLIC BUILDINGS Globe-Wernicke offers a variety of stock and custom-built equipment 
that is modern, efficient and economical. These products are sold by 


Our dealers often find ' —: 
dealers who receive unusual cooperation from our sales organization 


opportunities to sell stock 


or special equipment for 
public buildings. Write for catalog, prices and details of our attractive money-making 


proposition for dealers. 


FFTPRE STII 
iN ppv 
Lis a 


SAVINGS AND LOAN 
ASSOCIATIONS 


Stock and custom-built SECTIONAL BOOKCASES SOLID END BOOKCASES SECTIONAL BOOKCASES 


equipment are combined Ambassador style . . . dis- Ardmore style .. . several Universal style . . . dignity 
tinctive in appearance... sizes... adjustable shelves combined with economy... 


for efficient operation. “grows as your library ... smart and modern... protects books from dust 
grows” ... excellent value. popular prices. and damage. 


Globe-Wernicke 


(Ol alerlalar-)emmelarie) 


MAKERS OF OVER 4000 ITEMS NEEDED IN OFFICES 
Servi Stee! and Wood Office Furniture, Filing Equipment, Bookcases, Partitions—Special Stee! 
site and Wood Equipment for Libraries, Schools and Public Buildings—Filing Supplies, 
Stationers’ Products; Storage and Visible Record Equipment and Stee! Shelving. 


and factory. 
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ROYAL’S “MARCH OF PROGRESS” 


Interesting and instructive is the “March of Prog- 
ress” issue of the Royal Standard, official organ of 
the Royal Typewriter Company, Inc., New York, N. Y. 

Consisting of forty pages, the book tells the story 
of the steady advance through the years of the Royal 
organization and the improvement of its products 
from the time the company was formed in 1906 and 
the first model of the Royal typewriter was introduced 
to the business world of that day and age. 

Things were happening then. MHorseless carriages 
had stopped scaring horses, but they were still the 
butt and jibe of every street urchin. The Wrights 
had begun making history with a wobbly, uncertain 
contraption which staggered the world when it actu- 
ally flew through the air carrying a man. Salesmen, 
dressed in peg-top trousers and gold watch chains 
visited offices in which weary bookkeepers perched 
upon high stools and didn’t even dream of posture 
chairs. And the Royal typewriter, while practical, 
was far, far removed from the streamlined piece of 
mechanism it is today. 

But the twentieth century was definitely in. It had 
arrived, of course, six years before, and it was to 
bring with it a period of mechanical improvement 
unequalled in the history of American business. Ships 
of steel were to replace the last of the old and pic- 
turesque windjammers and clippers, cumbersome and 
noisy engines were to give way before sleek, stream- 
lined Diesels capable of nearly 100 miles an hour and 
men were to fly from coast to coast in a matter of 
hours. And it is this story of unbelievable advance 
that the Royal “March of Progress” tells in pictures 
insofar as the Royal typewriter is concerned. 

From 1906 to 1913 a section of the book pictures 
the first Royal. Then come the “middle years”—the 
period between 1913 and 1923 in which the Royal 
No. 10, with its glass sides, was introduced. From 1923 
to 1934 saw the advent of the Royal 10-SX closely 
following a previous model known as the No. 10-X. 
The 10-SX had “everything” and featured for the first 
time key-set tabulators. 

Other sections deal with the Royal as it was im- 
proved from year to year until, on page 10, comes 
1939 named as Royal’s “greatest year of all.” The 
remainder of the issue is devoted to news items and 
other happenings in the Royal ranks. 


<< —_—_—_— 


“STECKALOG” ISSUE FEATURES STECK 
SALES CONFERENCE 


A recent issue of “Steckalog,’ house organ of the 
Steck Company, Austin, Tex., was devoted principally 
to the recent annual sales conference held by the 
firm. A series of pictures, taken at the dinner which 
concluded the two-day conference, appeared on the 
inside pages and show the firm’s outside salesmen 
together with executives of the company including 
President E. L. Steck, Vice-President E. W. Jackson, 
Secretary E. B. Moody and Sales Manager W. L. 


Thompson. 
—- © — 


NISSEN-LIE COMPANY INCORPORATES 

M. Nissen-Lie & Company, well-known office equip- 
ment and supply firm of Oslo, Sweden, has recently 
become a private limited concern and will henceforth 
be known as M. Nissen-Lie A/S., according to a state- 
ment received as this issue goes to press. Under the 
new arrangements Mr. M. Nissen-Lie will be managing 
director but no changes in personnel or policy are con- 
templated. 

allel acces 


U. S. STARTS CENSUS TAKING THIS MONTH 


The sixteenth decennial census of the population of 
the United States will be started this month by the 
Bureau of the Census, Department of Commerce. Ap- 
proximately 120,000 enumerators, 528 district super- 
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Again —Ames—alert to the new, the good, 
the sale-able, brings you another answer to 
“something new that people want.” It is 
exclusive with us. 


1940's SCOOP No. 3 





Typewriter “Cover Kit” 


Appiueda 


You'll realize the convenience of this type- 
writer cover with the zipper-closed pocket in 
the rear, in which brushes, erasers and 
cleaners can be so easily kept, right with 
the typewriter, and not rattling around or 
getting lost or mislaid in a drawer. No more 
irritation about “never can find them when 
you want them,” when the Cover Kit is used. 
Folks KNOW that they are all together, in 
one proper place. 


AMES SUPPLY COMPANY 


Manufacturers and Distributors of Typewriter and 
Adding Machine parts, tools, equipment, platens, 
ribbons, carbons, and supplies. 


Home Office: 564 West Randolph Street 


Chicago, Illinois 
Telephone Franklin 1946 


Foreign Offices 


and Branches: ENGLAND, Longs, Ltd., 80 Queen Street 
London, E. C. 4., England 
Tel.—City 1621 
MEXICO, L. Gomez, Jesus Carranza No. 28, 
Mexico City, D. F. Mexico 
Tel.—Eric 6-67-46 


ATLANTA—l1 Pryor Street 
Tel.——Walnut 2443 
DALLAS—206 Lane Street 
Tel.—2-8894 

NEW YORK CITY—37 Murray Street 

Tel.—Barelay 7-2191 
SAN FRANCISCO—583 Market Street 

Tel.—Garfield 1264 


Branches 
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The Famous 


UHL Stee 


No. 9000 CHAIR 


A wonderful chair for the 
price. Light, strong and 
comfortable. 













Used in offices, schools, 
cafeterias, and is a great 
chair for 
Waiting 
Rooms. 
Posture 
style 
seat. 


Stenog- 
raphers 
enjoy 
them. 





No. 9000 
with wood seat and 
back-rest 





We also furnish the No. 9000-S made entirely of steel with 


perforated steel seat and steel back-rest. Also the No. 


9000-WS with wood seat and 


steel back-rest. 


Cut at right 
shows No. 9000 
chair with arm- 
rests. A very 
comfortable 
chair for those 
who must be 
seated for long . 
periods. | 


ASK FOR 
CATALOG | | 


No. 9000-A R 





Manufactured by 


THE TOLEDO METAL 
FURNITURE CO. 


1692 Hastings Street Toledo, Ohio 
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visors and 105 area managers will participate in the 
undertaking. 

Vital new statistical knowledge which the census is 
expected to develop will eventually become an aid to 
business and the various industries, including, indi- 
rectly, the office supply and equipment field. Questions 
to be asked will reveal up-to-the-minute conditions 
throughout the country and will provide the answer to 
a great many questions of paramount importance to 
all business of the nation. Statistics covering such im- 
portant factors as employment, unemployment, income 
and occupation, all tend to give the American manu- 
facturer some idea of the purchasing power of the 
nation at approximately the time the census figures 
become public. 

Still another phase of the census taking which is 
designed to uncover information on distribution of 
purchasing power, includes two new questions designed 
to measure internal migration, such as movements 
from dust bowl areas, etc., and ascertain the number 
of young people who have finished school in recent 
years but have been unable to obtain work and thus 
acquire an occupation. 

Considering the national benefits to be derived from 
the knowledge obtained by the census, the time re- 
quired by the average person in answering the thirty- 
three questions is negligible. Officials of the Census 
Bureau estimate that no more than fifteen minutes 
will be required in giving to the enumerator the infor- 
mation asked. 

While the census of population is being taken other 
government workers will conduct censuses of housing, 


agriculture, and drainage and irrigation. 
SUE SSO NR 





A PERMANENT DISPLAY OF VICTOR EQUIPMENT. 
—Maintained by the Metwood Office Equipment 
Corporation, New York, N. Y., is this permanent 
display of products of The Victor Safe & Equipment 
Company, North Tonawanda, N. Y. Carrying out 
the general atmosphere of the entire store, the walls 
of the display are of walnut paneling with large 
pictures of Victor installations framed in shining 
chromium. These make a fitting background for the 
equipment which is completely set up and indexed 
for quick and effective demonstration. 


—~~*_— > —____— 


MAY LAUNCHES BUSINESS FOUNDATION 

Plans for the organization of a foundation to do re- 
search work in the interests of private business enter- 
prises have been announced by George S. May, 111 
South Dearborn street, Chicago, and 122 East Forty- 
second street, New York, N. Y. 

The organization, to be known as the George S. May 
Business Foundation, has been granted a non-profit 
Illinois charter and will open offices at once at the 
above addresses. Research engineers will be main- 
tained in eighteen leading American cities. 

In explaining the purpose of the Foundation, Mr. 
May said: 


“There fact-finding 


is real need for a scientific, 
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SHEAFFER'S 
Eye- Leuel Merchandising 





ADD TO YOUR PRESENT STOCK! 


Powerful Swing to Sheaffer Is 


Made Intense by 4-Color National Ads, 


and Unique Displays! 


Last year Sheaffer—and therefore Sheaffer deal- 
ers—led in profit and SALES in the United 
States. This year’s merchandising plans are 
potent with National Pen Inspection Week (May 
20 to 25), Graduation, and the big gift season of 
May and June coming up soon! See that your 
stock is complete and that you get the unique 
displays that stop, and sell! ... W. A. Sheaffer 
Pen Company, Fort Madison, lowa. 


NOTHING LIKE THIS 


CASE OFFER 


IN YOUR SALES EXPERIENCE 


Fluorescent lighting — on good 
merchandise AT-THE-EYE- 
LEVEL—gives people the sensa- 
tion of using and wearing the 
merchandise—which is one short 
step from a sale! This all-metal 
fluorescent display does it. Get 
the details— it’s doing a grand 
fast-turnover job the nation over! 
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study of the increasing problems which confront busi- 
ness management in its effort to earn profits under 
modern conditions. In the solution of these problems 
lies the fundamental solution to our national social 


problems, for our democratic institutions and our so- | 


cial welfare as a whole are dependent upon the success 
of business enterprise. We hope that our findings will 
serve in some degree not only as a direct aid to busi- 


ness men but as a constructive answer to the continual | 


propaganda from sources opposed to the capitalistic 
system.” 
The Foundation, the announcement said, will be sup- 


ported entirely by contributions from members of its | 
board of trustees and its finding will be made available | 


to business groups and educational institutions with- 
out charge. Subjects slated for early study include: 
Bonus payment plans for supervisors and executives; 
modern methods of market analysis; the effect of pub- 
lic opinion on business; and the value of trade associa- 
tions to business. 





OUTWITTING OLD MAN SUNSHINE!—When A. Pomerantz 
& Company, Philadelphia, recently wanted to make a window 
display of fluorescent lamps manufactured by Van Dyke In- 
dustries, Chicago, it was realized that Old Sol offered too much 
competition and something should be done about it. So Old 
Man Sunshine was outwitted in the following manner. The 
window was posted with black blotting paper which gave 
the effect to passersby of peering into the rear of a camera. 
The entire front was left open with eye-level circular holes 
cut on the sides. Overhead lights were cut off and the only 
illumination allowed was from the tubes of the fluorescent 
lamps. This light. in contrast with the blue front covering made 
the display an effective “street stopper.” 


GREGORY TO EXHIBIT AT N. Y. FAIR 

Arrangements whereby the Gregory Fount-O-Ink 
Company, 2652 Pasadena avenue, Los Angeles, will 
hold a showing of its complete line of Fount-O-Ink 
desk sets at the New York World’s Fair have been 
completed by M. A. Gregory, advertising director of 
the California company. 

Thousands of visitors to the fair will be shown 
the Fount-O-Ink sets in actual use and commenta- 
tors will lecture on the products at intervals through- 
out the day. Twenty-six sections of operating ex- 
hibits and visitors lounges will be furnished with this 
modern equipment. 

The display will be in charge of Oliver Pierce, sales 
manager of the company, and Everett Evelyn and 
W. A. Clackner, New York representatives. 

“It is our belief that this exhibit and effective 
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_Announces 


ROYAL 
FOAM 


Filled Cushions 


SCIENTIFIC ACHIEVEMENT 
By U. S. Rubber Co. 


Magnifying Glass 
Shows Millions 
of Tiny Cells 
Which Form 
Royal Foam 
Sponge Filler 








STANDARD SIZES 











a” B Cc 
17x18” 15x17” 14%2x15” 
REVERSIBLE 


CUSHIONS 2° THICK 


JASPE REP VELOUR COVER 
FRIZETTE COVER ny 
Brown-Green rOwn-wreen 
STYLE 402 STYLE 404 
A $4.80 A $6.00 
B 4.40 8 5.20 
Cc 3.80 Cc 45 
IMITATION GENUINE 
LEATHER LEATHER 
Perforated Biack-Biue 
Brown Only Maroon-Green 
STYLE 406 STYLE 408 
A $5.00 A $8.00 
B 4.70 B 7.00 


CUSHIONS 1%" THICK 


FRIZETTE COVER—Brown or Green 


4 


$3.60 


STYLE 413 


LIST PRICES EACH 


GEO. E. FOX & CO. menutecturers 


420 Orleans Street 


Cc 
$3.40 


Chicago, Ill., U. $. A. 
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Copies Anything- 
drawn, printed or 
typed-- 

in few seconds. 
Market: 


Accounting Offices, 





This new equipment meets a 
thousand “copy” problems. . . 
Prints by direct contact on 
special paper —no dark room 
needed. Takes place of expen- 
sive photo-copying equipment 
Copies docu- 


Patent Attorneys, 
Engineering Depts., 
Hospitals, 
Advertising Agencies, 
Payroll Depts., 
in most cases. 
ments or papers up to legal size 
.Can be operated by any 
clerk ... Meets a definite need 


etc., etc. 
















in every office. 


Oiticstelticec mae lilcce me 
Write TODAY for complete 


descriptive literature and sales 





proposition. 





FOTOCOPIST CORPORATION OF AMERICA 
FIRST CENTRAL TOWER BLDG. 
AKRON, OHIO 





| 
| 


| Company in August 
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demonstrations throughout the fair year will build 
much good will and generous sales for Fount-O-Ink 
dealers everywhere,” Mr. Pierce said in announcing 
the display 


—- 





HOW TO PHOTOGRAPH SOMETHING THAT 
ISN’T.—The above shows how the photograph 
was made for the Royal Typewriter Company, 
Inc., in conjunction with its advertising cam- 
paign for the Royal portable Magic Margin 
which appeared in several nationally-known 
magazines. Miss Adele Jergens, the air-minded 
young lady who is at present appearing in a 
Broadway hit, looks decidedly suspended after 
the board and scaffolding were painted out. 


—->-—__— 


RUBLE INCREASES STORE AND STAFF 
The Oklahoma Typewriter Company, 310 North 
Robinson avenue, Oklahoma City, Okla., recently 
doubled its display room floor space by taking over 
the entire twenty-five-foot store room formerly shared 
with E. C. Baker, jeweler. 
This is the second business expansion for Adrian A. 


f 
| 
| 





E. W. JAMES 


Ruble, since he purchased the Oklahoma Typewriter 
1937. 

Specializing in typewriter and adding machine sales, 
service and supplies, Mr. Ruble and his shop foreman, 
George Selsor, have gradually enlarged the adding 
machine end of the business until the company now 
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Here’s a desk letter tray that will 
appeal to your customers. Made 
from best grade cold rolled furniture 
steel; electrically welded: no rough 
or sharp edges. Cut-away fronts and 
semi-corrugated bottoms aid in the 
removal of papers. Nicely finished 
in olive green baked enamel. If 
you're a dealer and want to see a 
sample tray, make request on your 


business letter head. 


MONROE If Cl MICHIGAN 



































The All-Green. Steel Front 


Letter Size Fibre Board Transfer Case 
will enable you to meet competition 


where a case of this type is required 


Ask about the new direct mail card with prices and 


your imprint. They bring in the orders ~ - ~ - 
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Super Wizard shells 








are made from extra 
strong corrugated 
fibre board 


Fronts strongly re- 
inforced by two steel 


reinforcing frames 


Metal locking pins 


hold cases in align- 








ment 













Top edges of the 





drawers are rein- 


forced with steel 









































STEEL 


One and two drawer card index cabinets, long and 
short card index trays, desk letter trays and box 
letter files have been accepted by the trade as quality 
merchandise at competitive prices. We shall be 


glad to furnish free advertising material on request. 


MONROE Sf ce MICHIGAN 


New York Chicago Boston 
The Weis Manufacturing Co., Inc. Associated Stationers Adams, Cushing & Foster, 
54 - 56 Franklin St. Supply Company Incorporated 
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claims to have one of the largest stocks of new and | 


rebuilt adding machines in the state. 

The new metal general utility table for typewriters 
and other office machines, recently put on the market 
by Interstate Metal Products Company, Chicago, has 
been added to stock. 


Eddie W. James, who has had several years expe- 
rience in typewriter and office machines sales, has been 
placed in charge of outside sales, for the company. 
Mr. James was formerly connected with Remington 
Rand Inc., in Oklahoma City, and in Houston, Tex., 
working in both the typewriter, adding and account- 
ing machines division. He was connected for a short 
while with the Underwood Elliott Fisher branch in 
Oklahoma City, and also traveled the northern part 


of the state for UEF, working out of Ponca City—EVH | 


————————= > —___ 


WIS-ILL CLUB NOTES 


The Wis-Ill Club has appointed a seven-man com- 
mittee to manage the House of Friendship at the 


meeting in Rockford to be held May 6, 7 and 8. This | 


will be a combined gathering of the Illinois Booksellers 
and Stationers Association and the Sixth District NSA. 
In addition to Ray Eichenlaub and Tom Gillice, whose 
selection was announced earlier, President Charlie 
Mueller has appointed the following to serve with 
them: Ben Powell, A. W. Faber, Inc.; Hy Linden, Ace 
Fastener Corporation; George Aigner, G. J. Aigner 
Company; Bob Vojta, Frank Mashek & Company, and 


Herb Walsh of Southworth Company. The House of | 


Friendship has become an important part of many 
stationers’ gatherings both local and national. 


+ - + 


Herbert Walsh of Southworth Company, 1939 presi- 
dent of the Wis-Ill Club, left for a vacation in Arizona 
March 8. Harry Baich of Quality Park Envelope Com- 
pany and Dick Gingland of Esterbrook Pen Company 
went to the train to cheer him on his way. It is 
rumored that Mr. Gingland accompanied Herb for a 


short distance but was back in time for the Wis-IIl | 


Club luncheon. 

Eldon Just of Just & Son and Bill Durchslag of 
Stevens Maloney & Company were dealer visitors at the 
Wis-Ill Club on the eighth. Mr. Just came for the pur- 
pose of enlisting travelers in the task of selling NSA 
to stationers in the district. Several of the travelers 
took names of non-members and agreed to try to inter- 
est them in association membership in the near future. 


> * + 
Arrangements have been made for the Wis-II] Club 
to operate the House of Friendship at a regional meet- 
ing to be held in Indianapolis April 5 and 6. Harry 
Balch has been appointed as chairman of the com- 


mittee which will take care of the necessary arrange- | 


ments and operation. 
* ” . 

George Cormack pulled a good one on fellow Wis- 
Illers. He remarked that his company was expanding 
and showed a match folder to prove it. The adver- 
tisement on the cover read: “Texaco Service Station 
—Wilson Jones, Proprietor—Tulia, Texas.” 


> > * 


The subject of hospitalization was discussed at the 
Wis-Ill Club meeting March 22. Because of the inter- 
est which developed Harry Balch was appointed chair- 
man of a committee to arrange for a representative 
of a Plan for Hospitalization to be present at the first 
meeting in April, if possible, to answer questions which 
members might have to ask. Nearly all who were pres- 
ent signified their intention of joining. Two visitors 
present at the meeting were Jim Rohrs who accom- 
panied his father, Ed Rohrs of Eaton Paper Corpora- 
tion, and Fred Fenne of Associated Stationers Supply 
Company, a former member of the club who since 
moving to Texas last year has become an active mem- 
ber of the Texas Travelers. 
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Baby’s mighty cute but right now baby wants and needs 
“Quiet.” Business, too, wants and needs “Quiet,” because 
today’s trend is to scientifically “noise-proof” offices and 
away from the incessant clatter of hammer-blow machines. 

Wake up to the profit possibilities of “Premier” Noise- 
less Factory Rebuilts that sell for 50% less than new, with 
a handsome profit for you. These typewriters actually rival 
new machines in looks and performance and cost no more 
than ordinary rebuilts. 


QUALITY “PREMIERS” 


The outstanding “Premier” Noiseless Rebuilts No. 10 
and No. 6 combine famous Remington Noiseless features 
and up-to-minute appearances. They're the world’s finest 
rebuilts. 

The Factory “Reconditioned” Noiseless No. 6, shown 
below, costs litthe more than a desirable rough. Its low 
price and superior workmanship make it an ideal “Rental” 
typewriter, and “Rentals” can readily be converted into 
sales with a machine like this. 

Write for details on how “Noiseless” can make extra 





| RECONDITIONED 


American Writing Machine Co. 
115 Worth St... New York, N. Y. 
I'm a recognized Typewriter Dealer——Send me a copy of the 
“Simplified Noiseless Mechanical” Aid. 
Name 
Address 
| City State 


profits for you. 


FACTORY 






REMINGTON 
NOISELESS 
No. 6 


| NOW—NOISELESS SERVICED EASILY 


If you haven't your copy of the new “Simplified Noise- 


| less Mechanical Instructions and Parts Price list’”—send 


| the coupon below—They’re free to Typewriter Dealers Only. 


AMERICAN WRITING MACHINE CO. 
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Forest Park 





DOUBLE TOP FOLDERS 


KRAFT AND MANILA 




















No. R-560 


























No. R812-1/3 


Illinois 
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ALL GENERAL FIREPROOFING OFFICERS RE- 
ELECTED 

All directors and officers of The General Fireproofing 
Company, Youngstown, Ohio, were re-elected at the 
annual stockholders’ meeting and the directors’ re- 
organization meeting held March 4 at the company 
offices. Directors are: W. H. Foster, George C. 
Brainard, Rennick M. Bell, W. Wallace Thornton, Paul 
Wick, and Attorney Charles F. Smith. Officers are: 
Mr. Foster, chairman of the board; Mr. Brainard, 
president; Walter Bender, vice-president in charge of 
operations; E. A. Purnell, vice-president in charge 
of sales; George Farrell, vice-president in charge of 
purchases; Mr. Bell, secretary-treasurer, and W. D. 
Skinner, assistant secretary and assistant treasurer. 
—AK 


‘ 





PROMINENT OFFICE EQUIPMENT COMPANIES WIN PACK- 
AGING AWARDS.—Three well-known organizations which 
produce office supplies of different kinds recently won awards 
in the 1939 All-America Package competition conducted by 
Modern Packaging, New York City. They were the W. A. 
Sheaffer Pen Company, Fort Madison, Iowa, The Carter's Ink 
Company, Boston, Mass., and S. S. Stafford, Inc., New York, 
N. Y. The Sheaffer award was based on that firm’s new and 
attractive metal and wire floor display stand for Skrip writing 
fluid and Sheaffer adhesives which is shown in the top pic- 
ture. A natural color photograph of a girl dressed in an old- 
fashioned costume lithographed directly onto a box of carbon 
paper was the Carter offering. Rubber cement cans which 
serve directly as dispensers won the award for Stafford. 
Photos All-/ 


America Package competition 


*—-¢ 


TO SAN FRANCISCO FOR 
REMINGTON 


H. F. Ronan, for two years typewriter division man- 
ager for Remington, Rand, Inc., at Chicago, has been 
installed in a similar position with the company in 
San Francisco. He succeeds C. B. Waters, who has 
been moved to Buffalo to serve as sales manager of 
the typewriter division. Mr. Ronan has been with 
Remington more than twenty years. For eighteen 
years he was connected with the New York office, the 
last two assistant typewriter division manager. He 
is a good producer, well liked by his associates and 
will give a good account of himself in his new loca- 
tion 
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BUILDING 
A BUSINESS 


The smart dealer knows that 
uniform, dependable high 
quality is the very founda- 
tion of building a filing sup- 
ply business. 
Bargains—specials—close- 
outs just won't do it. If there 
is one outstanding charac- 
teristic of the Macey line of 
filing supplies it is uniform, 
dependable high quality. 
For half a century rigid 
standards of quality have 
been insistently and faith- 
fully, maintained. 

Every Macey dealer knows 
from years of experience 
that Macey customers ''stay 
sold’. 

Most anything you want in 
cards, guides, and folders— 
stock or special in guaran- 
teed grades—at no price 
premium. 

Better send for catalog and 
become better acquainted 
with the Macey line. 
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ENGAGEMENTS 


FELLOWES-TURNER 
Announcement of the approaching marriage of their 
daughter, Virginia, to Folger Fellowes, of the Bankers 
Box Company, Chicago, has been made by Mr. and 
Mrs. James A. Turner, of that city. Mr. Fellowes is 
well-known as the sales manager of his company, a 
position to which he was recently appointed after sev- 








FOLGER FELLOWES 


eral years of traveling the New England states. After 
the wedding on April 27 the couple will take a trip 
through the Shenandoah valley and the Great Smoky 
mountains. The many friends Mr. Fellowes has made 
in the trade are wishing him and his bride-to-be 
happiness and success. 











WEORPIiN G S 


BARTON-UNDERWOOD 
At West Palm Beach, Fla., on March 6 occurred the 
wedding of Mrs. Grace Brainerd Underwood, widow of 
John T. Underwood, founder of the Underwood Type- 
writer Company, and Cornelius Vanderbilt Barton, 
grand-nephew of the original Commodore Vanderbilt. 





Mr. Barton, a retired broker, has spent the past seven- | 


teen years in Paris. 








DOC S$ T OR K 


LOUISE ANNE ABRAMS ARRIVES 
Morris Abrams, president of Arrow Fastener, Inc., 
116 Bleecker street, New York, N. Y., is still receiving 
congratulations upon the arrival of a daughter, born 


0 t." 





to Mrs. Abrams on March 5. The young lady, who | 


chalked up a hefty eight and one-half pound weight 

on the hospital scales, has been named Louise Anne, 

and is the Abrams’ first child. ° 
re © 


MEET MASTER VANDERHURST 


A son was born to Mr. and Mrs. Stuart Randall Van- 
derhurst on February 20 in a San Francisco, Calif., 
hospital. Mr. Vanderhurst, who is connected with the 
R. L. Smith Company, manufacturers’ representatives, 
has agreed with Mrs. Vanderhurst to name the young 
man Stuart Randall, Jr.—SS 

- *—- 
MASTER NEIL MARSHALL THURSTON 

Cecil Thurston, city salesman with the Standard 
Office Supply Company, Oklahoma City, Okla., is re- 
ceiving congratulations on the arrival of a son born 
to Mrs. Thurston at Polyclinic hospital on February 22. 
The young man, who has been named Neil Marshall, 








900 E. 95th St. 


WIN AND 


HULU YOUR 
CUSTOMERS 


Dealers everywhere find that 
Vail metal fasteners give con- 
sumer satisfaction in full meas- 
ure. They are made right and 
packed conveniently and attrac- 
tively. Customers appreciate the 
high standard of Vail quality 
and honest value. Which means 
good will for the dealers who 


sell them. 


Backed by Vail service and 
strict dealer policy, this line 
thoroughly justifies the interest 
of the cooperatively inclined 


distributor. If you are not a 
Vail dealer, investigate our fine 


quality line of 


CLIPS, STAPLES, 
BRASS FASTENERS, 
THUMB TACKS 


PAPER 
PINS, 


Send today for dealer’s price list 


and discount sheet No. 4140-B. 


VAIL 


MANUFACTURING 


COMPANY 


Chicago, I]! 
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Insures quiet, vibra- 
tionless operation. 
Built in a series of 
sizes. Has folding 
and adjustable arm 
--+-A combination of 
quality and appeal 
that meets consumer 
demand. 


The only Lite designed 
for typists. Installs 
permanently in any 
desk—folds away 
with the typewriter. 
Another model for 
attaching to a copy- 
holder ... A Lite that 
fits in perfectly with 
your other lines. 


TURNAPAGF 


Folds away with the 
typewriter and turns 
pages of consecutive 
copy. Easily raised or 
lowered behind the 
typewriter. Definite 
talking points which 
outsell all competi- 
tion. 


The Dawn M 


R CO, INC. 


ROCHESTER, N. Y. 


HALL-WELTE 


181 ST. PAUL ST. 

















OFFICE APPLIANCES 


is now “doing fine” at home with his parents at 315 
Harrison avenue. Mr. Thurston was formerly asso- 
ciated with the Ardmore Typewriter Company and 
has been with his present firm for about a year—EVH 


—_- 
MISS JANET LARSEN 
Harry Larsen, salesman for the Harbord-Rogers 
Company, Portland, Ore., is the proud father of a 
daughter born to Mrs. Larsen on February 13. The 


new arrival has been given the name of Janet.—ATW 
~~ « 
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COVER OF THE MURRAY VARAT COMPANY'S NEW CAT- 
ALOGUE WHICH IS DESCRIBED ELSEWHERE IN THIS ISSUE. 


+ ———- — — 


TRIANGLE PEN COMPANY IS ORGANIZED 

Of interest to the trade is the recent organization 
of the Triangle Pen Company, Inc., at Pawtucket, R. I. 
This organization has taken over the patents and 
equipment of the Tri-Pen Company which some years 
ago manufactured a new type of pen and pencil with 
many unusual characteristics. 

Among these was a device by which the lock type 
cap of the pen could not be removed until definitely 
unlocked. Both the pen and pencil were made in 
triangular shape and were advertised as “the only 
pen and pencil made to fit the fingers.” 

The new company is headed by George Coby, presi- 
dent, who is the inventor of these writing instruments. 
He is also president of the Triad Radio Tube Com- 
pany, one of the largest manufacturers of radio tubes 
in America and the inventor of special machinery used 
in the manufacture of miniature glass bulbs for small 
incandescent lamps. 

Herbert E. Sweet, who is well-known to the station- 
ery trade, will have charge of sales and merchandising 
of the company which is now in production and is 
completing plans for an extensive country-wide sales 
campaign. The plant and general offices are located 
at 110 Fountain avenue, Pawtucket, R. I. 





. he 8 


O'BRIEN FIRM REORGANIZED 

The O’Brien Printing Company, one of the pioneer 
organizations of Pueblo, Colo., has been succeeded by 
the O’Brien Printing & Stationery Company. In addi- 
tion to its printing, lithographing and engraving activ- 
ities the new firm will carry a complete line of sta- 
tionery, office furniture and supplies. 

J. A. O’Brien, for the past twenty-four years owner 
of the O’Brien Printing Company, is president of the 
new organization, O. L. Hamm is vice-president and 
treasurer, and Ralph Leidigh is secretary. Mr. Hamm 
was for the past fifteen years district manager for 
The General Fireproofing Company and covered a ter- 
ritory consisting of Oklahoma, Missouri, Kansas, Colo- 
rado and Wyoming. Mr. Leidigh was connected with 
the Missourian Printing & Stationery Company, Cape 
Girardeau, Mo., since 1925. 

The O’Brien Printing & Stationery Company’s store 
is located at 114 West Fifth street. 
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STEELCASE Annou ni 


A Complete ew Line 






















Provides Greater Comfort... Better Posture 


Improved details in design and construction provide these smartly styled 
modern chairs with permanent seating comfort. Strong, durable and 
generous in size, they incorporate new scientific manufacturing develop- 
ments which easily rate them as America’s number one chair value. This 
new line makes it possible for dealers to more advantageously plan and 
sell a complete outfitting program. 

The EASYREST Executive Type Chairs combine genuine comfort with 
lasting beauty and add elegance to existing furniture and surroundings. 

With the EASYREST Posture Chairs, correct sitting posture is natural 
and comfortable. The easy tilting back rests are scientifically shaped to 
vive maximum support and cushioning. Convenient controls, which may 
he operated by the occupant while seated, allow adjustments for every 
body shape and sitting position. 


Look At These Outstanding Features! 
@ Electrically Welded Frames 

@ Non-Sag Chair Seats 

@ Die-Formed Indestructible Bases 

® Ball Bearing Rubber Tread Casters 


@ Genuine Leather Upholstery 





@ Baked Enamel Finishes 






@ Reasonable in Price 








Write For the Facts Today! 


Our new illustrated folder gives com- 


“STEELCASE 


Business Equipment, 





plete details, sizes, specifications, ete. of 
the New EASYREST Lifelong Steel Chairs 


Send for your free copy now! 








METAL OFFICE FURNITURE COMPANY 


GRAND RAPIDS MICHIGAN 














ON.Y.W.F. 


The New York 


SPECIAL INVITATION SECTION 


HE second year of the New York World’s Fair gives OrFrIceE APPLI- 

ANCES the privilege of presenting anew several special invitations 

urging members of the office equipment industry to visit the Fair 
and New York City during the coming season, starting on May 11. 

The reopening of the great exposition makes occasion for combining a 
business trip and summer vacation. For those who didn’t attend last 
year, it’s the final opportunity to see the grand spectacle. And for last 
year’s visitors, it affords a chance to return to favorite spots and continue 
exploring the wonders of “The World of Tomorrow” which they missed 
in viewing the great 1939 exhibition. 

Moreover, there will be many new features to make even more inter- 
esting this magnificent demonstration of man’s dazzling achievements 
of the past, together with conceptions of the future depicted in forms 
that will challenge the imagination. Permeating the displays and 
pageantry, the World’s Fair this year will give expression to the inherent 
desire of all people, in its theme—‘For Peace and Freedom.” 

‘New York City’s great variety of attractions also beckon to the visitor, 
suggesting he plan some time for their enjoyment. Numerous places 
to visit are listed in this section. 

The fact that New York is the world’s greatest market place of office 
equipment adds significantly to the impelling appeal of a trip there this 
summer. The section reveals some interesting facts on the industry’s 
activities in New York and vicinity. 

Those who called on New York friends in the field last year had 
an experience both delightful and profitable. The trade members are 
themselves so enthusiastic about the exposition that they are glad to 
have their friends see it, and will do anything they can to promote the 
satisfaction of the visitors. 

In the following pages manufacturers of the industry invite Fair goers 
to visit their headquarters or branches while in the city. And in behalf 
of the industry’s association members in New York, we present their 
invitation through the combined message of ten of their executive 
officers. 

Mayor La Guardia addresses another invitation specifically to mem- 
bers of this trade, and Chairman Gibson of the Fair board joins in ex- 
tending the hand of welcome. 
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HALL OF COMMUNICATION AT NEW YORK WORLD'S FAIR 
Close up of figure symbolizing SPEED seen in the left foreground 
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City or New York 


Orrice of THE Mayor 


To Members of the March 1, 1940 
Office Equipment Industry 
Throughout the World 


As Mayor of the City of New York, it gives me pleasure to 
invite you to New York City. Members of the industry will find 
this year a particularly opportune time for such a visit. Our 
great international exposition, the New York World's Fair, will 
be in its second year of operation this spring and summer. The 
Fair will feature much of direct interest, with the newest equip 
ment, systems and office supplies on display in the business sys- 
tems and other buildings. Beautiful and complete as the World's 
Fair was last year, additions and improvements will make it more 


so this year. 


Aside from the New York World's Fair, New York City is in 
itself an exciting panorama of world exhibits all the time, to 
those who live here and to the newcomer alike. Year in and year 
out, this great metropolis retains its lure for the visitor. 


Whether your trip here be on pleasure or business bent, 
you will find New Yorkers eager to extend you a cordial welcome. 


Sincerely yours, 
p—a_. 
F, LaGuardia 
Mayor 
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THE WORLDS FAIR OF ¥eaee 


IN NEW YORK 


FOR PEACE AND FREEDOM 


HARVEY D. GIBSOR , ' 
Chairman of the Board WORLD'S FAIR, NEW YORK 


March 14, 1940 


To Those Engaged in the 
Office Equipment Industry in 
All Countries 








As Chairman of the Board of the 
World's Fair of 1940 in New York, I extend a 
hearty invitation to you to share in the pleas- 
ures and cultural and educational features of 
this year's exhibition. In distinguished array 
will be presented again the accomplishments of 
art, science and industry, and their contribu- 
tions to the progress of man. 


We feel that you will be partic- 
ularly interested in the displays of your prod- 
ucts at the Fair in the Business Systems and 
Insurance Building. Including new features of 
general and technical interest, they will com- 
prise one of the most outstanding exhibits on 
the grounds. 





Those of you who did not see the 
World's Fair last year will find here the prin- 
cipal attractions which made it memorable -- 
enlarged, improved and even more beautiful. 
Those who visited us last year will find many 
new features. The theme "For Peace and Freedom" 
will pervade the entire exposition, stressing 
the patriotic note in a way which we are con- 
vinced will appeal strongly to every American 
in this period of chaos abroad. 


We will look for- 
ward to the privilege of welcom- 
ing you on opening day -- May 11 
-- or thereafter. 


Sincerely yours, 


Harvey D. Gibson 


© NYWF 
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' WELCOME TO NEW YORK 


Cordial invitation to visit New York while the Forty Fair is 
in full function is extended to every member of every branch of 
the office equipment industry by producers with headquarters, 
factories or branches in the New York Metropolitan district. 
On Flushing Meadow the 1940 exposition will present the vari- 
ous aspects of social, cultural and scientific advance of modern 
man. In a large portion of the rest of New York City, the 
world’s greatest market place of office equipment, is, in a very 
real sense, a permanent exhibit of production and distribution 
of manufactures for the world. 

The succeeding pages of this section and other pages of this 
issue carry the advertisements of manufacturers in New York 
and vicinity who present their products for your careful consid- 
eration. These manufacturers—listed below and on the next 
page—hope for the pleasure of receiving you in their offices or 
meeting you at your hotels by appointments. 


Acco Products, Inc. 


39th Ave. & 24th St., Long Island City.Stillwell 4-7860 


Allen & Company 11-13 Vandewater St. ..Beekman 3-2256 
Allen-Wales Adding Machine Corp... .444 Madison Ave Wickeisham 2-7330 
Allied Carbon & Ribbon Mfg. Corp 165 Duane St. ..Worth 2-0763 
American Numbering Machine Co. 220-228 Shepherd Ave., Brooklyn Applegate 7-7100 
American Writing Machine Co. 115 Worth St. , .Worth 2-1447 
Bright Chair Co., Inc. 127-133 Bleecker St. Gramercy 7-5661 
Bristow, Stanley R. 24 Central Ave., West Orange, N. J....Orange 3-0368 
Cel-U-Dex Corp. 1 Main St., Brooklyn .Triangle 5-9095 
Clarotype Co., The 16-D Hudson St. Barclay 7-6463 
Cole Steel Equipment Co., Inc. 349 Broadway .Walker 5-8190 
*Columbia Ribbon & Carbon Co. 58-64 W. 40th St. Murray Hill 4-4292 
*Columbia Steel Equipment Co. 221 Fourth Ave. Ashland 4-1557 
Commercial Visible ... .326 Broadway Worth 2-5337 
Cushman & Denison Mfg. Co. 133-137 W. 23rd St. .Chelsea 3-7187 
Dixon Crucible Co., Jos. Jersey City, N. J. Delaware 3-3000 
*Du Pont de Nemours & Co., Inc., E. I..Empire State Bldg. Medalion 3-6400 
Ehrlich Upholstery Works 520-528 W. 43rd St. Bryant 9-0448 
Ever Ready Calendar Mfg. Co. Jersey City, N. J. N. Y. Phone—Rector 2-8840 
"Fulton Specialty Co. 200 Fifth Ave. Gramercy 5-2873 
Graphic Duplicator Co... 473 Broadway Canal 6-3374 
Guide System & Supply Co. 335 Canal St. Canal 6-6685 
Kahn, David, Inc. No. Bergen, N. J. Union 7-5131 





a 
‘ 


‘ a 
. 4 ¢ we, 
‘ et nn 
V aS BRS 
' % 






4% 





















hae 








k 
B 
pe ee ee wags5 
~~, é 
® we x 
s r 
or in < a # 
yo ey * a - 
a a ‘sy 4 ” ae ; 
— Mt ta Ch RSs 
‘iS “at = ow’ % - ee ae 
ait ~~ P 
< . ' ) ne 7 
s ‘ ~ = 
> are ee 
b 
AN 
ce G 
’ ~ 
+— “eT 


Manifold Supplies Co... 
Mittag & Volger, Inc..... 


Monroe Calculating Machine Co....... 


Morse, J. S., Typewriter Co........... 
Old Town Ribbon & Carbon 
Oxford Filing Supply Co. 
*Peerless Key-Imperial Mfg. Co. 
Pronto File Corp.. 

Redi-Record Co., The 
Roberts Numbering Machine Co, 
Royal Typewriter Co. 
*Security Steel Equipment Corp. 
Sheppard, C. E., Co. 

*Sikes Co., Inc., The 

Sloane, W & J. 

Speed Key Mfg. Co., In 

Speed Products Co. 

Storms, H. M., Co. 

Underwood Elliott Fisher Co... 
*Union Rubber & Asbestos Co. 
Universal Office Equipment Co... 





_. Park Ridge, N. J...... 


188 Third Ave., Brooklyn soc eee 


Orange, N. J....... ......Barclay 
296 Broadway aks ig Nene ...-Cortland 


.. Johnson & Prince Sts., Brooklyn. , ones ee 
..340 Morgan Ave., Brooklyn.........Evergreen 
08k GORAWOY.. 0.005 .....Cortlandt 
5, SR IPR 5 nk ike. bees seen Walker 
..160 Madison Ave....... .Murray Hill 

.694 Jamaica Ave., Brooklyn, N. Y....Applegate 


2 Park Ave. .... .......Ashland 


ee ...... Wanderbilt 
.. 4401-4429 21st St., Long Island City... Stillwell 


1 Park Ave. ...... Murray Hill 
S75 Pit Ave. on... .. Wickersham 


..22 Columbus Place, Brookiyn ......jefferson 
. 37-18 Northern Blvd., Long Island City. Stillwell 
..533 Grand Ave., Brooklyn ........ Prospect 
2 Pa ee esc : . Lexington 
.500 Fifth Ave. ... Lackawanna 


561 Broadway ... , 0 és woe ee 


5-2484 


..Park Ridge 1 


7-9444 
7-0405 
5-9670 
7-1400 
7-2307 
5-8190 
4-4845 
7-3900 
4-4800 
3-2171 
4-6000 
5-3260 
2-5600 
3-3051 
4-8555 
9-0460 
2-7000 
4-9577 
6-0740 





Warshaw Mfg. Co., Inc. ..1 Main St., Brooklyn .... Triangle 5-4576 


Wholesale Typewriter Co. _. +. 155 Biath Ave... ... Walker 5-2690 
*New York Branch Office Address 


yy Sndustry in Flew York 


In accurate accord with the basic func‘ion of the office equipment industry—which 
is to provide business in general with tools and utilities to facilitate the transaction of 
business—the industry as represented in th: New York area sparkles with long records 
of service rendered by individual firms. Adv2rtising announcements of a number of these 
companies appear in this special New York World’s Fair section and on other pages in 
this issue. One organization, the Joseph Dixon Crucible Company, was founded in 1827, 
well over one hundred years ago. W & J Sloane is nearing the century mark, having been 
established in 1843. Others, in chronological order of their founding, are as follows: 

American Writing Machine Company—1880; Mittag & Volger, Inc.—1881; Oxford Fil- 
ing Supply Company—1882; Cushman & Denison Manufacturing Company—1884; Fulton 
Specialty Company—1887; Underwood Elliott Fisher Company—1895; David Kahn, Inc.— 
1896; Manifold supplies Company—1896; Rob2rts Numbering Machine Company — 1902; 
C. E. Sheppard Company—1904; H. M. Storms Company—1904; Columbia Ribbon & Carbon 
Manufacturing Company—1905; Wholesale Typewriter Company—1905; Royal Typewriter 
Company—1906; Allied Carbon & Ribbon Manufacturing Corporation—1907; Acco Products, 
Inc.—1908; American Numbering Machine Company—1908; Graphic Duplicator Company 
1909; Monroe Calculating Machine Company—1912; Peerless Key-Imperial Manufacturing 
Company—1912; Ever Ready Calendar Manufacturing Company—1914; Old Town Ribbon & 
Carbon Company 1916; Security Steel Equipment Company—1916; Speed Key Manufac- 
turing Company—1917; Warshaw Manufacturing Company—1917; Guide Sy stem & Supply 
Company—i918; Clarotype Company—1920; Ehrlich Upholstery Works—1920; Allen-Wales 
Adding Machine Corporation—1926; Bright Chair Company—1927; Cole Steel Equipment 
Company—1930; Commercial Visible Systems—1930; Cel-U-Dex Corporation—1932; Pronto 
File Corporation—1932; Universal Office Equipment Company—1933; J. S. Morse Type- 
writer Company—1937. 
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The Industry in New York Invites You! 
Sw tepals Pointly Tote a Lk a 


O members of every division of the office equipment industry, we, representing the several 
trade associations in New York extend, on behalf of the members of our respective organiza- 
tions, a cordial invitation to visit New York and the 1940 New York World’s Fair. 


Those who saw the 1939 Exposition will need no special urging to “come again.’”’ Those who 
see it for the first time will be thrilled with the 1940 spectacle in which is grouped much of the 
best of last year augmented by many new attractions. 


And the City of New York, fascinating, ever-changing and pulsating with its various activities, 
will challenge your interests. Its general appeal will serve as an intriguing setting for the specific 
attraction to you as a member of the industry which finds here the greatest market place in the 
world for its manufactures. New York is also headquarters city of many producers of office 
equipment and supplies. A large number of industry factories are located within its environs. And 
throughout the Metropolitan district are hundreds of retailers, wholesalers and jobbers, all of whom 
will welcome visitors in the trade. 


It will be a pleasure this summer to greet you and do what we can to make your stay enjoyable. 


LOUIS C. CARACCI, Governor, Dis- ers & Publishers Board of Trade, tioners Golf Association of New 
trict No. 13, National Stationers Inc. York. 
one pmaiemee B. H. NEMLICH, President, Office 


_ A. LA HIFF, President, Office Ma- | 
JOHN LOSER, President, National 7° 4.04 HIVE, Uresident, Ofnce, y. Equipment Dealers Dinner Club. 


Typewriter & Office Machine Deal- 
R. W. DAVIDSON, President, New 


iow" Rancetatren. B. T. SANDNER, President, Station- Yott Olice Appliance Managers 
H. C. WHITTEMORE, Secretary, ers Square Club of Greater New Association. 
Wholesale Stationers Association. York. 


; ; GERARD D. WHITE, President, 
H. S. SANDERS, Secretary, Station- L. H. TAVERNIER, President, Sta- Stationers 12:30 Club. 



































MR. CARACCI MR. LOSER MR. WHITTEMORE MR. SANDERS 








It is regretted that the portraits of Messrs. Davidson and 
White were not available at the time of going to press. 

















MR. LA HIFF MR. SANDNER MR. TAVERNIER MR. NEMLICH 
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May 11, 1940. The 
female figure on 
the rotunda is 
“Mithrana,” a god- 
dess specially “‘cre- 
ated” for the 
World’s Fair. Mith- 
rana’s name is com- 
posed of the Per- 
sian @&vord mithra, 
meaning friend, 
and the Roman 
goddess Diana. 


The 1940 Exposi- 
tion is officially 
designated at the 
New York World’s 
Fair. A workman 
is seen on the roof 
of the orange and 
blue Administra- 
tion building affix- 
ing the zero to the 
new date, heralding 
the fact that the 
Fair will reopen on 


NEW YORK’S 1940 WORLD'S FAIR 


With Paws and a ge a Wlotto, the Exposition 
shouls Fund Again fo the “Whrld of tite . 


| ESPONSIVE to the world’s contemporary ills, the 1940 presenta- 

tion of the New York World’s Fair has expanded its theme of 
“Building the World of Tomorrow” to include the motto, “Peace and 
Freedom.” In balance with technological advance must be spiritual 
progress wherein the attitude of man toward man will be such as to 
eliminate war as an instrument to settle international differences. 
“Freedom” to build the “World of Tomorrow” under the beneficence 
of “Peace,” will be the basic expression of the 1940 Fair. 

Adoption of the new motto was accented when the song, “Peace and 
Freedom,” was sung for the first time by Harry Stockwell at Mayor 
LaGuardia’s party for the American Legion commanders at the Ad- 
vertising Club in New York City recently. Words and music of the 
new song were written by Captain Eugene LaBarre, director of music 
for this year’s Fair. 

Conformable to the enlarged theme, the creative imaginations of men 
in the divisions of art, industry, and science will contribute presenta- 
tions revealing the potential avenues to a new world, where the devel- 
opment of man as an individual and as a social being will encounter 
no hindrances. Once again the Fair will offer “the most promising 
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Typical Fair Architecture! Top: Mural, 

Symbols of Aerial Might, on wall of 

Metals Building. Bottom: U. S. Federal 

Building with Tower of Judiciary and 
Legislature. 


OFFICE APPLIANCES 


developments of ideas, products, services and social factors of the 
present day in such a fashion that the visitor may, in the midst of a 
rich and colorful festival, gain a vision of what he might attain for 
himself and his community by intelligent, codperative planning toward 
the better life of the future.” 

In physical layout, the Fair will show little change when its gates 
are opened on Saturday, May 11. A better balance between the Exhibit 
and International Areas is being achieved. The related zone system 
will be continued, as follows: Transportation, Communication, Pro- 
duction, Distribution, Business Administration, Shelter, Clothing and 
Cosmetics, Sustenance, Health and Public Welfare, Government, Edu- 
cation, Art and Religion, Recreation and Amusement. 

Varied in shapes, sizes, colors and construction materials, more than 
200 buildings grace the Fair grounds, which measure three miles long 
and two and a half miles wide. Deftly placed between artfully land- 
scaped areas, the structures express the practical application of 
architectural theory. Windows are few, particularly in the exhibit 
buildings, where frequent wall apertures would reduce space available 
for displays. 

Trylon and Perisphere Again Express the Fair 


Imposing, dominating symbols of the Fair, the Trylon and Perisphere 
again take pre-eminence as cynosures of general interest. Near the 
physical center of the grounds, from which the primary streets of the 
Fair extend like spokes of a wheel, these unique structures continue 
under the designation, “Theme Center.’’ Given a new covering of 
white coated plywood, the Trylon reaches up into the air 700 feet. In 
juxtaposition, the 200 foot ball called the Perisphere seems almost 
squat, although it rises to the height of a twenty-two story building. 
Diverse architectural forms, yet somehow fused into a harmony de- 
scribed as a symbol of interdependence. 

Within the Perisphere is the Theme Exhibit of the exposition. On 
revolving platforms visitors will be moved slowly as they look down 
from an apparent two mile height upon “Democracity,’ a modeled 
impression of a municipality with a population of 250,000. Through 
adroit use of sound, light and motion, an illusion of a twenty-four hour 
cycle in the life of the model community will be created. 

Thirty-three foreign nations, including Great Britain and France, 
have officially accepted President Roosevelt’s invitation to participate 
in the 1940 Fair, while thirteen others have accepted unofficially. Sev- 
eral South American nations plan to enlarge their exhibits. Soviet Russia 
is the only major nation to indicate that it would not return. Its build- 
ing has been demolished. 

Foreign exhibits returning to the Fair are Australia, Belgian Congo, 
Belgium, Bolivia, Brazil, British Colonial Empire, Canada, Czecho- 
slovakia, Finland, France, Great Britain, Haiti, Honduras, Hungary, Iraq, 
Italy, Japan, League of Nations, Luxembourg, Mexico, Morocco, Norway 
(government has withdrawn but pavilion will be operated by Norwegian- 
American interests), Palestine, Panama, Pan American Union, Paraguay, 
Peru, Poland, Rumania, Sweden (government has withdrawn but pavi- 
lion will be operated by Swedish-American interests), Switzerland, Uru- 
guay, and Venezuela. 

New exhibitors expected to participate are Spain and El Salvador. 
Others from whom formal acceptances are expected include Colombia, 
Costa Rica, Cuba, Dominican Republic, Ecuador, Greece, Guatemala, 
Iceland, Ireland, Lebanon, New Zealand, Nicaragua, Portugal, and 
Turkey. 

A program of special activities is being planned for the Forty Fair. 
The first event will be a world-wide radio broadcast from the Fair on 
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May 13 in celebration of I. B. M. Day, dedicated to International Busi- 
ness Machines Corporation and its president, Thomas J. Watson. Fea- 
tured in the broadcast will be Miss Lily Pons and Lawrence Tibbett. 
Mrs. August Belmont, president of the Metropolitan Opera Guild, and 
Dr. Nicholas Murray Butler will be among the speakers on the pro- 
gram, which will be devoted to the Fair’s 1940 motto, “Peace and 
Freedom.” 

The Exhibit Area, where major American industrial firms thrilled 
millions with brilliant displays of scientific and industrial triumphs, 
will present an even greater array of dramatic industrial exhibits this 
year. For the Transportation Area, the most popular exhibit division 
of the Fair, contracts have been signed which assure 100 per cent use 
of display space. A “Displamor” project, which will enable small 
exhibitors, manufacturers and cities to participate in the Fair, has 
been launched. This project will utilize a three-dimensional, animated 
exhibit to show actual products as well as descriptions of processes. 

Among the exhibitors in the office equipment and supplies field, either 
through the Displamor system or in larger display spaces, are Acco 
Products, Inc., Long Island City, N. Y.; E. I. DuPont de Nemours & Com- 
pany, Wilmington, Del.; Gregory Fount-O-Ink Company, Los Angeles, 
Calif.; International Business Machines Corporation, New York, N. Y.., 
and The National Cash Register Company, Dayton, Ohio. 


“American Jubilee’? Feature of Amusement Area 


A program of musical extravaganzas, dancing for visitors and enter- 
tainment by “Name” bands and top-flight stars in the entertainment 
world, is setting the tempo of the Fair in the Amusement Division. 
Casting of principals is well under way for the great musical 
revue, “American Jubilee,’ which will employ a cast of 300. The 
Amusement Area is being entirely redesigned under the guidance of 
Albert Johnson, noted theatrical designer, who is also responsible for 
the conception of “American Jubilee.” 

The “Jubilee” will be housed in a new building at the Sound end of 
the area and will have a seating capacity of 7,000. The general admis- 
sion price will be forty cents. Music for the show, written by Oscar 
Hammerstein II and Arthur Schwartz, well-known song writers and 
new as a team, will be sung by stars of radio, stage and screen. The 
production will be staged by Leon Leonidoff, who is responsible for the 
productions of the Radio City Music Hall. 

Emphasis since the closing of the 1939 season has been on low 
prices for this year’s Fair. In the words of Mr. Gibson, ‘Hotels, res- 
taurants, transportation lines and concessionaires generally at the Fair 
have one thought in mind, and that is to correct the impression of 
high prices which unfortunately prevailed last year. They will do this 
by definitely agreeing to and establishing fixed and reasonably low 
rates for 1940.” 

The admission price for 1940 has been set at $0.50 for adults, $0.25 
for children under fourteen, and ten cents for children on designated 
days. Parking space charges will be $0.25 from 9 a.m. until 2 a.m. the 
following day. 

Cooperating with the Fair, Metropolitan hotels will offer “rooms for 
every budget” this summer. Charles L. Ornstein, acting chairman of 
the Hotels of Times Squire, recently made the following statement: 

“We want the people of America to know that when we pledge our- 
selves to supply rooms for every budget, we mean every word of it. 
Right now there are millions of unofficial salesmen of the World’s Fair 
traveling the United States. I am referring to those who saw the show 
last year. The Hotels of Times Square want to help them in selling the 
Fair to the country.” 





Unique Structures at the Fair! Top: The 

United States Steel Company Exhibit, 

with a hemisphere of stainless steel. Bot- 

tom: Entrance to the Marine Transpor- 
tation Building. 
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offered for the first time... 


COLE’S ALL STEEL 
LETTER FILE 2.49. 


124,” high x 14” wide x 241%,” deep 


‘ 





Made of electrically welded furniture steel. 
Front and back made of heavy 20-gauge steel. 


Standard olive green baked enamel finish. 


Equipped with brass card holder and steel handle. 


o 
e 
® Reinforced so that the casing cannot be dented. 
gs 
® Easy gliding drawer for quick reference. 

e 


Files can be interlocked into solid units. 


COLE’S STEEL FILE in legal size . . . ... 3, 29* 


*These are local prices. Other zones have higher 
list prices and proportionately longer discounts. 


COLE STEEL EQUIPMENT CO., Inc. 


DIVISION OF PRONTO FILE CORPORATION 
349 BROADWAY NEW YORK 
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AD FILES 
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Here’s how they look 7 
high and locked together 
in a solid battery. 





What's the Reason ? 


Why are they selling so fast? Just a matter of handsomer green . 
board. a neater steel front. easier assembly. and sturdier con- The | 


struction than have ever before been combined in any steel- 


A fine s 
especifice 
, Bbuilt-i 

Construction features + : 


Your customers will like: fgeneral 


reinforced file. 


Stak-klips Heavy steel rods permanently connect the front and back of 
and battery the drawer—which has double thick sides, double thick bottom, 


clamps FREE 


and steel reinforced back. And—the drawer asssembles in a 


each 


couple of quick folding motions that take hardly any time at all. 

A rigid steel frame slips over the front of the shell and snaps 
in place. Corners of this frame are reinforced with heavy angle 
irons—and all edges are trim and square, giving that solid C 
appearance of regular steel files. 

All you need to be convinced is to see it! Send your stock ; 
order today fer a few cartons of Steel-Clads, and get your share 


of the transfer season storage file business. 


OXFORD FILING SUPPLY CO. 


340 Morgan Ave., Brooklyn, N. Y. 125 South 8th St., St. Louis, Mo. 
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The NEW STANDARD 


A fine steel desk, built to government 
specifications, with an inherent and 
sbuilt-in ruggedness which admirably 
suits it to the rough, hard usage of 


general offices and industrial plants 
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The ADMINISTOR 


A new and outstanding contri- 
bution to office efficiency and 
present-day design— incorpor 
ating in its features, the utmost 
in perfected function with the 
styling of modern America 


The PRESIDENTIAL 


In these dignified pieces of period 
design, is exemplified a grace and 
distinction which has set a new 
“high” in modern office equip- 
ment—lIuxurious comfort—which 


enhances beautiful surroundings. 
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MAGNIFICENT 
AND 


MARVELOUS 
WORLD'S FAIR 
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THE 


ACCO EXHIBIT 


AT THE FAIR 























See the Acco Exhibit—which thousands of your customers will also 


and be sure to visit the 





examine at the Business Systems Building 
Acco factory where you will be welcome to inspect the interesting 


process of making 
ACCO PRODUCTS 


Business men will learn and profit from the New York World’s Fair. 
1940—and we should like you to see with your own eyes how and why the 
quality and service that make them business favorites are built into Acco 
Products. So, we repeat, you're invited to look up the Acco exhibit 
at the Fair and to visit the Acco factory while you are in New York. 


We'll be glad to see you! 


ACCO PRODUCTS, INC. 


39th Avenue and 24th Street, Long Island City, N. Y. 
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COLUMBIA 


In 1939, The New York World’s Fair 
thrilled millions of people. In 1940 





it will thrill millions more. 


Representatives of the Office Equip- 
ment and Stationery Trades contem- 
plating a visit to New York in 1940, 
should inspect the display of CO- 
LUMBIA STEEL OFFICE EQUIP- 
MENT at 221 Fourth Avenue, be- 
tween 19th and 20th Streets—and 
if convenient, also visit us in Phila- 


delphia. 








Copyright New York World’s Fair, Incorporated 


THE DEALERS LINE 


Columbia Filing Cabinets, Wide Sections, Bank Equipment 
Apex Filing Cabinets, Half Sections, Steel Desk and Chairs 
Colonial Filing Cabinets, Short Line, Safes 


Atlas Filing Cabinets, Card Index, Custom Built Equipment 


COLUMBIA STEEL EQUIPMENT COMPANY 


Somer 7 PHILADELPHIA, PA. 
LINCOLN-LIBERTY BUILDING BROAD AND CHESTNUT STREETS 
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Top, left: Italian building, where the architecture combines the 
spirit of ancient and modern Rome. 

Top. center: Old Glory seems to caress another symbol of 
democracy—the Trylon—at the 1940 Fair. 

Top, right: Dedication ceremonies at Finnish Pavilion in 1939. 
As part of the Hall of Nations, it will be open in 1940. 

Center, left: Lagoon of Nations and Court of Peace as seen 
from an airplane. U. S. Government building is in distance. 

Circle: Girls from one of the shows in the Amusement Area 
make merry in the pool in Constitution Mall. 

Center, right: Court of States. The pool is part of the Flushing 
river put to beautiful use by the Fair engineers. 

Bottom: Water, steam, flame, color and music are utilized to 
make the nightly fountain display in the Lagoon of Nations. 
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Top, left: Imposing French Pavilion, where new exhibits will be 
on view when the 1940 Fair opens. 


Top. right: Symbol of a Poland that still lives. The equestrian 
statue of King Jagiello, early 15th century warrior and statesman, 
that stands before the Polish Pavilion. 


Center left: Billy Rose’s Aquacade, notable for the beauty of 
performers and precision formation swimming. 

Circle: The Trylon and Perisphere serve as backgrounds for 
the sculptured figures, “The Four Freedoms,” by Leo Friedlander. 

Center, right: The Railroad building, where the railroads show 
their skills and tell their colorful story. A pageant with music, 
“Railroads on Parade,” will be staged in the building. 


Bottom: Flashing symbol of electric power before the General 
Electric building. 
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What an eye full 
of typewriter value 
| MASTER GRADE "SPEED MARGIN’ 


UNDERWOOD 


The name UNDERWOOD means TOPS in 
Plus VALUE the typewriter field everywhere. 


The ability of the UNDERWOOD to do 
Plus PERFORMANCE very typing job PERFECTLY is known. 


The reputation of the maker is backed by 





Plus SERVICE 5,000,000 typewriters. 
Assurance to users of Value, Performance 
Plus PROFIT and Service guarantees profit. 
THE WHOLESALE TYPEWRITER COMPANY 
155 SIXTH AVENUE NEW YORK, N. Y. 


Cable Saletype 
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in principle 


in operation 


in design 


yet it retains the basic simplicity, easy operation, 
and flexibility of every Monroe Adding-Calculator 


The new MA-7-W Monroe has a single set of carry-over 
counting dials equipped with a unique control system 
that is coupled with the automatic divide lever. Or for 
certain kinds of work it can be disengaged. Simple, in- 
deed, but it marks a great improvement in the building 
of calculating machines designed to meet the users’ re- 
quirements no matter what they may be. And there are 
over 20 models so that truly Monroe offers a calculator 
for every figuring purpose and for every purse. Besides 
Monroe has a complete line of adding-listing, account- 


ing, and bookkeeping machines, also check writers. 


MONROE 











MONROE MODEL MA-7-W 


Here are some 
important features 


® Automatic Division 

® Automatic Change Lever 
@ Electric Carriage Shift 

@ Electric Dials Clearance 

@ “Velvet Touch” Operation 


® Quiet, Rhythmic Operation 








CALCULATING MACHINE COMPANY, INC. 


GENERAL OFFICES e¢ ORANGE, NEW 


JERSEY 


Branch Offices in All Principal Cities 
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TRANSFILE 


TRADE MARK 








STEEL REINFORCED CORRUGATED FILES 








Thousands of concerns now keep all 


their records instantly accessible 


this safe low-cost way 


Low-cost TRANSFILE FILES solve all those annoying record 
filing and storing problems in a practical way at a surprisingly 
small investment. They are made in 4 distinct styles and in 
13 sizes—each style and size to meet a specific demand of 
filing and record keeping so every record can be right at the 
finger tips at all times. 

TRANSFILE FILES look and act like regular steel files. Their 
steel fronts and their olive green finish give them the same 
appearance as regular steel filing equipment. Finger tip 
drawer operation is accomplished by roller or ball bearings. 








TRANSFILE FILES were used here to 
clean up an unsightly conglomera- 
tion of wrapped packages in one 


sore room. GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET NEW YORK, N. Y. 















TRANSFILE FILES have every good 
feature known to the art. Steel 
reinforcement gives remarkable 
rigidity. 2-Way Interlock enables 
units to be locked securely into 
staunch batteries. The Follow Block 
keeps drawer contents in working 
condition. The Sanitary legs keep 
units up away from grime and grit. 
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Our Latch String Is Out! 


We eh. ra “p yy eee se Cee ee Me jae 











Tue World of Tomorrow—the New York World’s Fair 1940—calls you today! 


To miss the Fair would be to miss its many splendid commercial exhibits, which 


will help you in the conduct of your everyday business. You must come! 


Only a few short miles from the Fair is a factory exhibit which typifies an industry 
closely allied to your business and your profits—the ribbon and carbon industry. 


The Columbia factory at Glen Cove, Long Island, one of the largest and finest, 


awaits your inspection. 


Let us show you the workings of this outstanding plant. Let us show you the 
fascinating detail of manufacture which makes for the Columbia uniformity and 
quality that are known the world-over. Let us tell you how you can make substan- 


tial, all-year sales and profits in your ribbon and carbon department. 
Our latch-string is out. 


COLUMBIA RIBBON & CARBON MANUFACTURING CO., Ine. 
Main Office and Factory: Glen Cove, L. I., N. Y. 
New York: 58-64 West 40th Street Kansas City, Mo.: Dwight Bldg. 


toric MILAN, ITALY; LONDON, ENGLAND; SYDNEY, AUSTRALIA 


COLUMBIA 


TYPEWRITER RIBBONS & CARBON PAPERS 
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EVER HEADY 


offer 
CALLE for Every Heed 


No. 55... 
New Flat Type 
Commercial 
Calendar with 
Plastic Base 





the girls are leaping <£Z2. 7 
for this P EERLESS- €y te Tp Fe 
IMPERIAL DEAL! && 


Orchids to the girl at the typewriter! Nine out of ten times 
she is your first contact—quick to see the unprecedented 
value of the PEERLESS-IMPERIAL DEAL—quick 
to convince the boss—quick to give you the 
order. . 
Ribbon and Carbon Salesmen and Specialists! . No. 3258.... 
—never in your entire selling career have you Florentine Leather 
been offered such an exciting opportunity to Calendar with 
"crash" customers who never gave you a “look Top Cover 
n'' before. This Deal postively eliminates sales 
resistance. If you desire proof we have a moun- 
.tain of evidence to show you. We urge you to 
act at once—before the deal is withdrawn. 
Note to Specialists: If you have been dream- 
ing about going into business for yourself this 
is a golden opportunity. Territories not in con- 
flict with established outlets are still available. 
No. 5046.... 
Distinctive Gift 
Calendar with 
Watch 


Meet Tony Dopke 


A real customer- 
minded salesman. 
He is about 98% 
customer - minded 
and about 2°, fac- 
tory-minded. His 
hosts of friends in his 
territory will be glad 
to see his likeness. 


Keys for all Office Keyboard Machines * Peerless Tuchtype Keyboards 
Machines * Rubber Twirler Rings, all sizes * Rubber Cushion Feet « 


Molded Rubber Goods to customer's specifications * Rubber Typewriter Pads © imperial Ribbons 
and Carbon Paper of every description and for every purpose * Carbon Rolls for all uses 


We make Peerless Rubber 
for all Office Keyboard 





PEERLESS KEY-IMPERIAL MFG. CO., INC. 


Settee SP titel Meters win hs adie toa 
Manujacturers wt e dealers viewpoin 
ae EVER READY CALENDAR MFG. CO. 





New York City, 321 Broadway Chicago, 19 South Wells St 
Detroit, 808 American Radiator Building | Los Angeles, 827 S. Main St. 160. MAPLE ST. JERSEY CITY, N. J. 
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7th Annual 


NATTUNAL 
BUoINEos oH W 


America's Efficiency Exposition 


GRAND CENTRAL PALACE 
NEW YORK CITY 


October 28 to November 2, Inel. 
I P. M. to 10 P. M. Daily 





The National Business Show is the open door 
through which businessmen of the nation seek the 
means to greater executive efficiency. Through 
this door manufacturers of office machines, equip- 
ment and systems find increased markets. Plan 
now to share the opportunities available when the 
doors of the 37th annual Show open on October 
28, 1940. 


NATIONAL BUSINESS SHOW 


FRANK E. TUPPER, Manager 


50 CHURCH STREET NEW YORK 
Telephone Cortlandt 7-1392 
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A bigger discount gives 
you a bigger margin 


The 
Roberts 


The Roberts ‘49"—the world’s 
largest selling numbering machine 

-is the result of years of study and 
appreciation of the dealer's require- 
ments for a popular priced, general- 
use numbering machine. At $7.50 
list, it cannot be duplicated for 
value, performance or profit. 





The 
Roberts 


“Q5” 


The Roberts Model ‘’95,"" at $13.00 
list will fill more exacting number- 
ing requirements. It is the lowest 
priced, dial set machine with five 
actions, consecutive, duplicate, trip- 
licate, quadruplicate and repeat. A 
popular machine in larger offices 





The 
Roberts 


“37” 


The Roberts Model “37” at $7.50 
list is the most popular consecu- 
tive lever numbering machine 
sold. Ideal for use where irregu- 
lar quantities of consecutive num- 
bers are required. 






ae” <= ———__ ay : 
cet 


Send for prices, discounts and descriptive circulars 
The ‘Big Six,’ a quality grouping, offers the advantage of 
a wide selection of any of its numbers, with the privilege 
of obtaining the greatest quantity discount ever offered on 
any line of numbering machines! 


ROBERTS NUMBERING MACHINE CO. 


694-710 Jamaica Avenue, Brooklyn, N. Y. 
Western Distributor 


LOUIS MELIND CO. 


362 W. Chicago Ave 
CHICAGO, ILL. 


593 Market St. 
SAN FRANCISCO 
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ood News! 


FROM 


‘“AMERICA’S LARGEST MAKER 
OF POPULAR PRICED 
WRITING INSTRUMENTS” 


i and better than 


ever, the line of Wearever 


fountain pens and mechanical pen- 


new 


cils is ready—to build your sales, 
to increase your profits and reputa- 


tion. 


Visit new and enlarged 
New York Showroom at 200 
Fifth Avenue. Prove to your- 
self that here is the line that’s 


easier and more profitable to 


our 


, 


iy 


eT 








sell because it represents better 


quality and bigger value. 


tee 


Items from 
10c to $1.50 
including the famous 
Wearever De Luxe 
Dollar Pen 


DAVID KAHN, Ine. 
North Bergen, N. J. 


Visit us at our new 
New York Show Room 
200 Fifth Ave., N. Y. City 
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what's 
a few 


bridges 


between 
friends! 


he . 
\ \ — \ 
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A flying trip to the home of M.4&V. 
Thousand-and-Five Products, while 
you are at the New York World's 
Fair, will be profitable as well as 
pleasant. It is astonishing how 
many interesting things happen 
while these world-renowned Car- 
bon Papers and Typewriter Rib- 


bons are being made... we want 


you to see. Drop off enroute to or 


from New York... or motor over 


during your sojourn. . . we're just 
a few bridges from the main ex- 


citement. 


MATCHED PACKAGES 


MITTAG & VOLGER, Inc. 


PARK RIDGE 


NEW JERSEY 






out 
at , , ae WW 
‘ \ \ | | ? Bonn | 
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To LINCOLN TUNNEL ~ 5 \"\ ( a J NOC 


To HOLLAND TUNNEL ~~ 





103 


USING ABOUT 35 SWINGLINES 


wouldn't buy anything else! 


. writes a Detroit firm 


\ 






% 


A 
7 






No. 4, $4.50 


We sent a million dollar-Detroit firm a sample 
of our Speedway File Fastener with the regular 


letter. The purchasing agent took the 


form 
trouble to reply, saying, in effect, “The Speedway 
is a fine product, but let me tell you how much 
we like your Swingline Speed Fasteners.” 
Reproduced below are the purchasing agent’s 
remarks on Swingline. They speak for them- 


selves. Original letter on file. 





“I would like to tell you that we, at 
the present time, are using approxi- 
mately thirty-five (35) of your frozen 
wire staplers in both sizes three (3) 
and four (4) and I do not think it 
will be possible within our organiza- 
tion to buy any other kind or type 


of stapler since we have used these.” 








TOT, $1.50 


No. 3, $3.50 


SPEED PRODUCTS COMPANY 


37-18 Northern Blvd. Long Island City, N. Y. 
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OWHERE on earth is the staggering im- 
mensity of man’s commercial activity 
revealed on such extensive and dramatic 

scale as in New York City. And nowhere is the 
panorama more colorfully portrayed of people 
engaged in the creation and distribution of life’s 
necessities, comforts, conveniences, and luxuries. 
Key city of the continent, New York is the em- 
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located in the “Empire” state. Metropolitan 
New York, of course, rightfully claiming the 
lion’s share of the 3,071 in the state. This figure 
becomes the more impressive when you are re- 
minded that the famed Empire State Building, 
for instance, counts for but one—though several 
hundred offices catacomb its 102 layers of steel 
and stone. Office buildings here are legion. 


¢ OFFICE EQUIPyy 
, a 





bodiment of the enterprising spirit of American 
business. It pulsates with the movement of 
commodities and other transactions of trade; as 
well as with its enormous production and con- 
sumption of goods. 

New York is a gigantic nerve center of com- 
munication and transportation essential to the 
flow of trade to and from all directions of the 
compass. Here is employed every known means 
of contact with the outside world. Linking the 
great metropolis to other important areas of the 
continent are its railway, automotive, and air 
transport terminals. Its trans-oceanic cable and 
telephone headquarters, radio and television 
broadcasting stations. 

Fringing Manhattan, like the border of a great 
tapestry whose fascinating pattern depicts the 
world’s greatest market place, are the piers and 
warehouses to which come the ships of the 
Seven Seas. Her water front of 771 miles com- 
prises the largest port on the globe. The foreign 
trade of the Port of New York, including im- 
ports and exports, averaged approximately 29 
million tons annually during the five-year period 
of 1926-30; accounting for 23.3 per cent of the 
entire foreign waterborne commerce of the U. S. 
In the same period, 32 per cent of the total U. S. 
imports passed through the Port of New York. 
Add to this an enormous volume of coastwise, 
local, and transport traffic. 

Amidst Manhattan’s piles of cubes and cloud- 
piercing shafts is the “world’s most important 
financial center.’’ And from here is exercised the 
control and leadership of countless divisions of 
industry and commerce. While here, too, are 
representatives doing business for numberless 
persons, organizations, and factories elsewhere 
situated. 

One-third of the office buildings in the United 
States,* says the Department of Commerce, are 





*In cities of 10,000 or more. 


Competing to supply the demands of the city’s 
ten million inhabitants and visitors are 41,233 
retail stores in New York County or Manhattan 
Borough. Some of them the country’s largest; 
some models of modern store layout, employing 
the best in merchandising methods; altogether 
transacting about 4.5 per cent of the total U. S. 
retail volume. 

Likewise significant of the immensity of this 
great market place are its 18,055 wholesale es- 
tablishments, handling goods of every descrip- 
tion. 

And, in terms of numbers of establishments, 
more manufacturing activity is concentrated in 
greater New York than in any other area in the 
country. There were 22,235 manufacturing es- 
tablishments reported in the 1937 Census of 
Manufactures. 

No imagination is required to realize that this 
greatest of trade centers is in consequence the 
world’s greatest market place of office equip- 
ment. For wherever modern business is trans- 
acted there is demand for the tools of business— 
office equipment, systems, supplies, and office 
furniture. Each contributing immeasurably to 
the efficient and profitable operation of every 
type of commerce and industrial enterprise. 

A substantial percentage of the products of 
the office equipment industry are manufactured 
and sold in New York. 

To supply New York and its requirements in 
office utilities, the retail divisions of the indus- 
try are represented here in considerable num- 
bers: firms specializing in the sale of commer- 
cial stationery, office machines, and furniture. 

While a substantial percentage of the indus- 
try’s products are sold here, New York is like- 
wise a great source of supply to the office 
equipment field. A large number of office util- 
ities are manufactured in this area. In fact, 
combined with other production centers in the 
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state, New York state leads all others in number 
of establishments manufacturing business ma- 
chines other than typewriters. According to the 
1937 Census of Manufactures, 30 establishments 
out of the 87 in the entire United States were 
located in the state of New York. These con- 
cerns employ more than one-fifth of the wage 
earners ii this division of the industry. And the 
value of their products amounted to $20,023,778 
compared to the U. S. total of $138,071,067. 

The principal products of these companies are 
mechanical devices for performing such opera- 
tions as adding, calculating, counting, change- 
making, card sorting and tabulating, check 
writing and canceling, addressing and mailing, 
and duplicating or manifolding. 

In the manufacture of typewriters and type- 
writer parts and attachments, and in rebuilding 
of typewriters, New York state had 14 of the 21 
establishments reported in the last census. 
Though first in number of firms, the state ranks 
second to Connecticut in total dollar value of 
typewriters and parts manufactured. 

New York City is the home of 10 establish- 
ments producing carbon paper and inked rib- 
bons, whose product value amounted to $3,068,- 
760 for 1937. The same survey shows 14 manu- 
facturers of pens—fountain, stylographic, and 
pen points; 9 pencil manufacturers—wood cased, 
mechanical, and crayons—whose points were 





valued at $5,918,908; 40 establishments produc- 
ing hand stamps and stencil brands; and 493 
furniture makers, including store and office fix- 
tures valued at $51,887,550. 

These and other business tools produced in the 
industrial area find ready outlets in the channels 
of trade near at hand. While the domestic and 
foreign markets likewise obtain large volumes 
of office equipment from this section. And 
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through the Port of New York, from other im- 
portant production cities of the country, is 
shipped the greater percentage of the industry’s 
exportations. 

Logically, too, practically every well-known 
manufacturer of office appliances, furniture and 
supplies, maintains sales or branch offices in the 
metropolis. Some whose plants are situated 
elsewhere have their executive and sales offices 
here. For example, in the machine division of 
the industry, four of the seven manufacturers of 
typewriters maintain executive and general sales 
offices in New York. All of them operate branch 
Sales offices in the city. 

The other types of business machines—such as 
adding, calculating, and bookkeeping machines 
—mentioned under this classification in the fore- 
going paragraphs, together with such mechan- 
ical devices as duplicators, staplers, and number- 
ing machines, are similarly well represented in 
New York’s distribution field. 

Both New York City and its state may claim 
prominence in the production of filing equip- 
ment, systems, and supplies, and visible record 
equipment, as well as office furniture—hence in 
the city will be found the home offices or display 
rooms of several of these firms. In addition, of 
course, are the branch sales offices of companies 
manufacturing similar utilities, whose factories 
and main offices are in other cities and states. 
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And equally active in sales representation are 
the many firms whose lines include loose leaf, 
blank books, specialties, and the extensive va- 
riety of merchandise classed as commercial sta- 
tionery. 

Source of the complete facilities for the main- 
tenance and improvement of business operations, 
this industry serves its greatest market place 
with distinction. 
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@ Styled for comfort, 


Built to give service. . 
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Dependable Leather fur- 
niture that invites Repeat 
Business . . . Made Right 
and Priced Right 








No. 420 Chair 
Ehrlich Upholstery ny teeny 


Qc 


520-528 West 43rd Street, New York, N. Y. Height 35 in. 


At Last.. simple shifting, visible, 


portable loose leaf record system—at a fraction of 





the usual price. 


Simple Shifting—Take a few cards in one hand, slide 
them up or down as required, slip the new records into | 
position and all the cards lock themselves upon each 
other automatically. No cumbersome metal parts or 


mechanical contrivances. 


CARBON | 
PAPERS | 
Efficient—All records kept on cards or paper can be | TYPEWRITER RIBBONS | 


kept more efficiently with Redi-Record Shift-Visible 


Portable—Housed in metal hinged, post binders full 





levant grain imitation leather, end lock. 


(Shiftline). Cuts posting time to a fraction of that Made right — Priced right — 


. . S 4 4 . . 
necessary with ordinary ledger systems. old right. Here's a ribbon 
and carbon proposition you 
Sizes and Capacities—Made for card sizes 3x5, 4x6 can turn into real profit. You 
and 5x8 inches in capacities from pocket sizes to can always count on our co- 


operation. 


Inexpensive—A fool proof system at low cost. Nothing EXCLUSIVELY for 
complicated—as simple as A, B, C. | DEALERS “No STATIONERS 


Complete details on request 


ALLEN & COMPANY 
DEPT. M 
q 11-13-15 Vandewater St., 
¢ New York, N. Y. 


post binder set ups limited only by your needs. Cards 


come straight cut or half tabbed. 





Exclusive agencies are now being appointed. Write 


or wire for new catalog. 


THE REDI-RECORD COMPANY 


160 MADISON AVE., NEW YORK, N. Y. 
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Edita upon a time 
a typist made a 
mistake. But did) 
she have to... 










...do the page 
over? No! She 
; a 





reached 





. a Dixon "Thin Edge" Disc Type- 
writer Eraser, No. 899. You see this 
eraser removes mistakes cleanly. 
Saves time. Leaves work neat. 


The little story told above explains | 
why Dixon "Thin Edge" eraser is a 
favorite with typists and stenog— 
raphers. It saves doing work over, 
helps get work out on time. Why not 
profit from their popularity by 
displaying Dixon "Thin Edge" Disc, 
No. 899 (and No. 888 Disc with brush 
attached) erasers at your store? | 


Pencil Sales Department 98-J4 
JOSEPH DIXON CRUCIBLE COMPANY | 


JERSEY CITY, W. J. 
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THE CHIPPENDALE SUITE 





Now 


STOCK OFFICE FURNITURE 
BY 
CUSTOM-MAKERS 








BUILDING FINE executive furniture toorder has gained 
for Sloane one of the proudest reputations in the field. 
NOW SLOANE PRESENTS a group of ten executive 
suites...ready for immediate shipment...that bring 
fine design and workmanship within the reach of 
every one of your customers. 

THE SUITES are based on authentic designs. The ma- 
terial and workmanship are top quality. Sloane-made, 
they have the new Permo-Weld panels that are proof 
against checking, climate, age, warping. The range is 
sufficiently wide to fit into every decorative scheme. 
SLOANE QUALITY is easier to sell. This new line fills 
a long-felt need for fine furniture that is available 
immediately at moderate prices. 

DETAILS about handling the Sloane line are yours for 
the asking. 

Illustrated: Sloane’s Chippendale executive suite. 
Desk, $362.00; bookcase, $283.50; swivel chair, 
$112.00; armchair, $104.00; wastebasket, $33.50. 


All prices list, subject to a liberal dealer discount. 


Wholesale Office Furniture Division 


ws1 Sloane 


575 FIFTH AVENUE» NEW YORE 
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~ FOR UP-TO-DATE 
MERCHANDISERS 


“Store-Test”’ Clarotype. See how 
Clarotype makes profits for you 

















Your customers repeat on Claro- 
type because they can depend on 
its cleaning action to the last 
drop in the bottle. The dauber 
lasts ... the product works. That 
is why more than 4500 dealers 
push this national leader. Order 
today from your jobber or direct 
from The Clarotype Co., Inc., 


Pa — 16-D Hudson Street, New York 


aw Meds ha): 


THE BEST KNOWN TYPE CLEANER 





KNOWN AS THE BEST 
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Dealers Wanted 


(One in a territory) 
For a spring cushion 
typewriter key having 
permanent pure white 
characters. You will 
get more key business 
by selling 


MASTER 
SPEED KEYS 


(No rubber to wear out) 


Write for our interesting 
proposition. 

















“TE: B” 
BINDER 
CLIP 


Small, Medium and Large 


THE CLIP WITH A VISE-LIKE GRIP 


FOLDING AND REMOVABLE HANDLES 
WITH HANDLES REMOVED A PERMANENT BINDER 


CUSHMAN & DENISON MFG. CO., 133 W. 23rd St., N. Y. 
Cado Card Holder @ Niagara Paper Clips @ Deluxe Thumb 
Tacks @ Klutch Board Clips and Binders 














ALLEN § WALES 


ADDING MACHINE 
CORPORATION 


444 Madison Avenue NEW YORK CITY 





CEL-U-DEX 
fap" 


PROTECTORS 


PAT. PENDING 


« TRANSPARENT « FLEXIBLE 
* REINFORCED EYELETS 


* WATER PROOF 


BROOKLYN 





Speed Key Mfg. Co. *srosmynnnt'ys 
COMMERCIAL VISIBLE INDEX 


SELLS WITHOUT HOUSING EQUIPMENT 


Commercial Visible Index 





sells like a house-afire. Re- 
quires no special housing 
equipment. Used in any 
desk drawer, filing cabinet, 
desk file, ete. Dealers being 
appointed. Write for dealer 
plan and details of Demon- 
stration Kit. 


Makes every drawer a visible 


index file. 
COMMERCIAL 


VISIBLE SYSTEMS 
328 Broadway, 
New York, N. Y. 











When in 


CW bole 


to see the Fair or for any other reason, stop 
at Office Appliances’ branch office located in 
the Pershing Square Building at the corner of 
42d Street and Park Avenue, and opposite 
Grand Central Station. Use it as headquarters 
to receive mail and telegrams. Perhaps we 
may assist you in establishing contacts with 
manufacturers in the metropolitan area and in 
various other ways. We are at your service 
and hope to have the pleasure of hearing 


from you 


THE OFFICE APPLIANCE COMPANY 
20 N. Wacker Drive 100 E. 42d Street 
CHICAGC NEW YORK 
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IT’S VERSATILE! 


THE AMERICAN 
“5 IN 1” 


MODEL 110 
5 MOVEMENTS IN 1 MACHINE 


PRICE $9.00 RETAIL 
WRITE FOR DISCOUNTS 


AMERICAN NUMBERING MACHINE CO. 
BROOKLYN, NEW YORK 











A LINE THAT WILL SHOW 










A nationally used adhesive 
for every pasting and 


hepeat & 
seat Protits msegt 


shrink or wrinkle paper. PAPER CEMENT 
Sold in sizes from tubes to five 
gallon drums. 

Stocked by leading jobbers every- 
where. Write for Dealers’ List No. 


- BESZ=TEST 


REG s RUBBER PAT off 


PAPER CEMENT 
AND ACCESSORIES 
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It’s Easy to Sell 











These 
bape ieis Rebuilts 
When your customer cannot afford 
mbe tha 
built refinished saa ou oven i T. REFINISHED 
REBUILT, REFIN 
VISIBLE RECORD GUARANTEED 
EQUIPMENT and = a 
3 ern- 
OFFICE MACHINES ine and a. = 
UNIVERSAL OFFICE | tets, panels and book 
units. 
EQUIPMENT CoO., INC. ¢ Calculators 
“The House That Confidence Built” Pre tonne 
561 Broadway New York City ” Peer omy er 
Cable—“Uniquip’”—New York ao 








INVENTORY SPECIALS 


on our complete stock of 10,000 Used 
Business Machines 


Here’s your chance to buy from one of the choicest stocks 
in the country—at prices you may never see again. 
We have what you need. See J. S. Morse first. 


Write for our special inventory 
bulletins Nos. 40-1T and 40-1AM 


(mye 5 Morse Treewnrer Ca 


©" Wholwale. and. Cryort. 
Pa 296 BROADWAY 
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NEW“LOW PRICED 


Graphic Economy Duplicator 


With Advantages of Expensive Machines 


Gelatin Rolls and Films for All 
Makes of Duplicators 


HEKTOGRAPHS AND REFILL COM- 
POSITION IN ATTRACTIVELY LITH- 
OGRAPHED CONTAINERS. TWO 
AND FOUR SURFACE OAK FRAME 
DUPLICATORS IN FIVE SIZES. 
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NEW YORK 
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Efficient and economical. 
Will keep correspond- 
ence and papers always 
on hand and properly 
arranged. The most ef- 
ficient desk file on the 
market. Made in four 
sizes. A very profitable 
item for stationers. 














It’s so easy to acquire the habit of keeping the same old 


line in ‘stock.’ 


You can “sell” Allied prod- 
ucts with the greatest of ease 
—and make bigger profits, 
too. 


For information and Quick 
Action Telegraph NOW at 
our expense. 





ALLIEN 


CARBON & RIBBON MFG. oe eet 
165 DUANE STREET STR 
NEW YORK, N. Y. 
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, HALF A CENTURY 


Serving the Dealer 








| Years devoted to the manufacture of Inked Ribbons and Carbon Papers 
| exclusively have developed 
| 


| 

tT 

| THE COMPLETE LINE 

Inked Ribbons—Carbon Papers—Roll edge of the dealers’ problems and re- 
quirements by a manufacturer who 
; SOLICITS DEALER BUSINESS ONLY. 
a complete range of price and quality. There jc prestige and profit in STORMS 


A dealers’ line made with a wide knowl- products. 


Carbons for every known device and in 





Write today for our N-] price scale and our special offer on ribbons or carbons 
under your private labels. 


H. M. STORMS COMPANY 


| 
| Manufacturers of “THE COMPLETE LINE” 
561 GRAND AVENUE BROOKLYN, NEW YORK 

















The New 


FULTON “*tt.westeer” WARSHAW 
, a | FILING SUPPLIES 


STAMP | HAVE WHAT IT TAKES 
PAD | When you have the goods at the price 


most people can and will pay you have 
the ideal merchandising setup for which 
every dealer strives. 
The WARSHAW Filing Supply line is 
| just that—a line of good, honest mer- 
| chandise, priced for popular appeal. This 
is the reason so many stationers make 
good profits with the WARSHAW line. 


Write for full information and samples. 


Representing 39 years of | The WARSHAW MFG. CO., INC. 








continual improvement | 1 Main Street, Brooklyn, N. Y. 
. | 
and experience. | 
In 1901. Fulton manufactured the first | 
4 | 
stamp pad of this type to be patented ;  auaidiaee 
in America. | INDEX CARDS — 
| REINFORCED ; 
FULTON Iie 
4 PROTEX 





MENDING TAPE 


. i a) ah r . | 
SPECIALTY CO. | STICKONS 
FACTORY, ELIZABETH, N. J 


GUMMED 
Sales Office: 200 Fifth Avenue, New York City | !NOEX TABS 


Pacific Coast Representative: 0. H. DAVISON & CO., 788 Mission St., San Francisco 
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SOFA NO. 


é 
BRIGHT SKILL and craftsmanship satisfy 


the natural passion of every busi- 
ness man for rich, luxurious and comfortable surroundings. 
BRIGHT Stylists present new charm to their creations in a 
variety of motifs of the moment as well as in motifs of the 
great periods. 
All according to the BRIGHT Creed—fine furniture for 
everybody at prices everybody can afford. 


x 
BRIGHT CHAIR Ca. salen tia aa: a CHAIR NO 7800CE : 
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That. CELLO 


streamlined record equipment is available for every 
commercial need? 






eas WERE! 


ata dealer 


Cesco dealers today not only possess one of the 
most complete lines but also have the added ad- 
vantage of offering their customers any individual 
type of form, record-keeping system, or binder 
required by that particular customer. 





Write today for our catalog, and acquaint yourself 
with this amazingly complete line. 


Exclusive agencies available— 





SHEPPARD CO 


TWENTY-FIRST STREET, LONG ISLAND CITY, N.Y. 
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Famed Liberty 
Statue in New York 
Harbor typifies city’s 
welcome. Circle de- 
picts the Fair's La- 
goon of Nations. 
At right are Brooklyn 
Bridge, Woolworth 
Building, and the 
City Hall. 


Seein 





« 


| a fo Vsit While At the Whrlds - = 


ISITORS to the 1940 ex- 
V, position of the New York 

World’s Fair, whether 
they come for the first time or 
for a return visit, will find as 
much in Manhattan to enter- 
tain and interest them as in the 
great assembly of exhibits pro- 
jecting the “World of Tomor- 
row” over in Flushing Meadows 
For New York City is in itself 
one of the greatest shows on 
earth. Hence of all the cities in 
the World, New York is credited 
with entertaining the most 
visitors. 

Should you be one of them 
this year, whatever your bent of 
mind and individual tastes, you 
will find ample to absorb your 
interest; amidst the skyscraper 
canyons — within magnificent 
buildings—in the busy market 


New York 


places—at the glamorous water 
front—on the crowded avenues 
and network of spacious boule- 
vards—in the halls of culture- 
at historic shrines—or among 
the city’s bright lights. 

No one could hope to visit the 
many fascinating places in New 
York without spending a whole 
summer there. But even in a 
spare hour or an evening—or 
an extra day—you can “take 
in” a number of things that will 
enhance the pleasures of your 
trip. Many are of easy access to 
the downtown and midtown 
sections. 

Aside from the World’s Fair, 
situated in the borough of 
Queens, a distance covered in 
about twenty minutes from the 
Pennsylvania Station, the vis- 
itor will give most of his thought 










to places of interest in the bor- 
ough of Manhattan. An island 
of but twenty-one square miles, 
it is one of the most interesting 
spots on the face of the earth. 
And its historical past captures 
the imagination quite as much 
as its imposing present. Limited 
space precludes mentioning 
more than but a few of the 
many points of interest. 
Battery Park. At the south- 
ern tip of Manhattan is Battery 
Park, named from the battery 
here in the days of the English. 
Visited now as the site of the 
Aquarium with the world’s larg- 
est variety of specimens. 
Statue of Liberty. From the 
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Battery you take a ferry over 
to Bedloe’s Island and pay your 
respects to the city’s reception 
committee of one to voyagers 
from other lands. In whose lofty 
hand is the symbol about which 
somebody said, “That’s the 
torch we want never to go out.”’ 
Gazing from the grounds of the 
fort here you'll get a splendid 
view of lower New York’s inspir- 
ing skyline. 

Ellis Island—Governor’s Is- 
land—Port of New York. As 
you take other steamers to the 
islands nearby, or go on a 
longer jaunt around Manhat- 
tan Island, you will behold the 
most wonderful of harbors— 
great ocean greyhounds berthed 
side by side—liners and freight- 
ers from around the world—a 
salty tang in the air. Every 
twenty minutes of daylight an 
ocean going ship comes in and 
goes out. From the shore you 
can visit some of the great 
ships, if it is not too near sailing 
time. And if your time permits 
you must be on hand to feel the 
electric thrill that runs through 
the crowd when one sails—see 
the monster slide out as chuf- 
fing tugs tease it from shore. 


Bowling Green, at the foot 
of Broadway, is just above Bat- 
tery Park. The spot where some 
say Peter Minuit purchased 
Manhattan Island from the In- 
dians for a collection of things 
valued at about $24. Once New 
Amsterdam’s market center and 
scene of many activities, it was 
later rented for several years as 
a bowling green. Under the 
English, a _ lead statue of 
George III was set up there. In 
July 1776 it was pulled down 
after a reading of the Declara- 
tion of Independence, and the 
lead used for bullets in the Rev- 
olutionary War. 


Facing the Green is the Cus- 
toms House on the site of the 
early traders’ Fort Amsterdam, 
begun by Minuit. A few blocks 
away is Fraunces Tavern, 54 
Pearl street, center of many 
events in Revolutionary times 


and where Washington gave his 
farewell to his officers. It is now 
a museum and luncheon ren- 
dezvous in center of world’s 
greatest financial district. 

Trinity Church—that fine bit 
of irony facing Wall street, 
whose original building was 
erected in 1696-7. Among the 
tombs in the adjoining church- 
yard are those of Alexander 
Hamilton, John Watts, British 
governors, and others of his- 
toric note. 

Wall street—where fortunes 
are made and lost every day. It 
took its name from a wooden 
wall built in 1653 on the north 
edge of New Amsterdam to pro- 
tect its citizens from “a threat- 
ened invasion of New England- 
ers.” But the old Englanders 
made successful invasion and 
changed the name of the town 
to New York. 

Sub-Treasury—44 Wall street 
—on the site of theColonial City 
Hall, and Federal Hall. From 
the balcony of the old building, 
facing Broad street, Washing- 
ton took the oath of office on 
April 30, 1789. Here the first 
Congress under the Constitu- 
tion met, and in its early days 
of local import it housed a debt- 
ors’ prison. In front stood the 
cage, pillory, and whipping 
post; now stands the figure of 
Washington in bronze. 

City Hall—in the center of 
City Hall Park. Opposite the 
city’s seat of government, the 
statue you will see and from 
which you will get a thrill of 
patriotism is that of Nathan 
Hale. Across the way ascends 
the great Woolworth building, 
from whose observation tower 
you can look down upon a 
thousand cities within a city. 

Chinatown—Mott, Pell, and 
Doyer streets. From the Chat- 
ham Square station you'll find 
yourself in the heart of the 
Oriental quarter. 

Bowery — Chatham Square 
north to East Sixteenth street. 
Originally the Great Bouwerie 
(farm) where Peter Stuyvesant 
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lived after the English, led by 
Duke of York, took New Am- 
sterdam. Now in New York’s 
famed East Side. 


Greenwich Village — West 
Fourteenth street to Spring 
street. The second oldest settle- 
ment on Manhattan Island, the 
one around Fort Amsterdam be- 
ing the first. It was settled by 
farmers, who found the soil very 
fertile and for a long time cul- 
tivated tobacco there. Its health- 
ful situation attracted many of 
the ‘‘best” families and made it 
a popular center. 

Washington Square—at the 
foot of Fifth avenue and Uni- 
versity place. A Potters Field in 
1789-1823, later a park where 
stood original Washington’s in- 
augural arch. Now where art- 
ists from Greenwich Village, 
just around the corner, display 
their canvases in the summer. 

New York University Build- 
ing—facing the square. Where 
Morse experimented with his 
telegraph instruments, Colt in- 
vented his revolver, and Draper 
perfected the daguerreotype. 

In the various parts of town 
are other squares with back- 
grounds of interest and me- 
morials of various sorts to per- 
sons whose lives were signifi- 
cant: Tompkins Square in 
Bowery Village, Union Square 
at intersection of the Bowery 
and Broadway, Madison Square 
at Broadway and East 23rd 
street, Chelsea Square in old 
Chelsea Village at Ninth avenue 
and West 20th street, etc. 

Empire State Building—Fifth 
avenue and 34th street. World’s 
tallest, soaring upward to 102 
stories, with observation ter- 
races on the 86th and 102nd 
floors. 

Between the park backing 
the Public Library, at 5th ave- 
nue and 42nd street and Grand 
Central Station, was the corn 
field on the Murray farm where 
Washington tried to rally his 
troops when pursued by Howe. 

Murray Hill—the stretch be- 
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tween what is now 34th and 
42nd streets and Third avenue 
and Broadway—was named for 
Robert Murray, who owned a 
farm in the section. 

Grand Central Terminal— 
Park avenue and 42nd street. 
Covering 79 acres over all, it is 
the largest and most costly ter- 
minal in the world. 

Hamilton-Burr duelling 
ground. Only across the river 
at Weehawken, not far from the 
42nd street ferry slip. The ac- 
tual ground has been blasted 
away. Hamilton’s son fell in a 
duel on the same ground three 
years before his father’s death. 

Rockefeller Center—48th to 
51st streets between Fifth and 
Sixth avenues. Its RCA Build- 
ing is the city’s second highest; 
home of the world’s largest 
radio and television studios; has 
sky gardens, restaurants, ob- 
servatories, offices, displays, 
shops, and New York Museum 
of Science and Industry. Its 
Music Hall theater is famed for 
its combined film and stage pro- 
ductions. 

Theater section — 42nd to 
59th streets, including Broad- 
way. Where entertainment runs 
the gamut in variety. 

Central Park—59th to 110th 
streets, between Fifth and 
Eighth ayenues. Largest of 
Manhattan’s oases of green 
amidst its miles of concrete and 
stone. Site of the zoo and the 


Egyptian obelisk—Cleopatra’s 
Needle, gift of the Khedive of 
Egypt in 1877. 

Metropolitan Museum of Art 
—in Central Park at Fifth ave- 
nue and 82nd street. Famous 
for its collections of fine and 
decorative arts. 

American Museum of Natural 
History—Central Park West 
and 79th street. Overlooking 
the park, with the Theodore 
Roosevelt Memorial between its 
two wings. 

Hayden Planetarium — just 
up the street from the Museum 
of Natural History, where six 
lectures are scheduled daily. 

Columbia University—Broad- 
way, 116th to 120th street. 

Grant’s Tomb— Riverside 
Drive and 123rd street. 

Soldiers’ and Sailors’ Monu- 
ment—Riverside Drive at 89th 
street. 

Jumel Mansion (Washing- 
ton’s Headquarters) — 160th 
street and Edgecomb avenue. 
One of the most interesting of 
historic places, along with 
Fraunces Tavern and St. Paul’s 
Chapel. Nearby camped 8,000 
volunteers. The mansion was 
lost to the British and Hessians 
and won again. Names associ- 
ated with the place include 
Washington, John Adams, Ham- 
ilton, Jefferson, General Knox, 
Aaron Burr, Lafayette, Joseph 
Bonaparte, and Louis Napoleon. 

Other historic houses: Theo- 
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dore Roosevelt’s birthplace, 28 
East 20th street; Hamilton 
Grange, Convent avenue at 
141st street; home of President 
Chester A. Arthur, 34 West 21st 
street; house of Washington 
Irving, 17th street and Irving 
Place; Mark Twain House, 
Fifth avenue and 9th street. 


Fort Washington—18lst to 
196th streets between Harlem 
and Hudson rivers, near Jumel 
or Morris Mansion and identi- 
fied in Fort Washington Park. 

Base Ball parks: Polo 
Grounds—Home of New York 
Giants, 155th street and Eighth; 
Yankee Stadium—home of New 
York American League team, 
16l1st and River avenue. 


Outstanding churches: St. 
Paul’s Chapel—Broadway be- 
tween Fulton and Vesey streets, 
where Washington and Gov- 
ernor Clinton had pews, and 
which being built in 1764-66 is 
New /York’s oldest church; 
Cathedral of St. John the Di- 
vine—Amsterdam avenue and 
112th street, largest gothic ca- 
thedral in the world; St. Pat- 
rick’s Cathedral—Fifth avenue, 
00th to 5Slst street, nation’s 
largest Roman Catholic church; 
Temple Emanu-El—Fifth ave- 
nue and 65th street, third larg- 
est religious structure in the 
city; Riverside Church—River- 
side Drive, 122nd street, con- 
taining world’s largest carillon, 
of 72 bells. 





“Moods of Time’’ on Constitution Mall, New York World's Fair—'‘Morning”’. 


“Day”. ‘Evening’, ‘Night’. 


Here endeth the New York World’s Fair 1940 Special Section. To any 
member of the office equipment industry able to visit the great 
erposition in its second season, we suggest that he avail 
himself of the opportunity also to visit the plants and 
offices of sources of supply in New York and 
vicinity whose invitations are pre- 


sented in this section. 
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N. A. M. ISSUES EMPLOYMENT ANALYSIS 


In an effort to help employers achieve a more stable 
level of employment, the National Association of Man- 
ufacturers has released in pamphlet form a compre- 
hensive analysis of the employment regularization 
experiences of 183 diversified member companies, in- 
cluding manufacturers of office appliances. 

Several manufacturers in the office appliance field 
were among those cited as having achieved outstand- 
ing employment regularization progress. The meth- 
ods employed by these firms were outlined as an aid 
to others seeking similar improvement. The study, 
which revealed increasing efforts of management to 
control production fluctuations so as to permit greater 
employment stabilization, was conducted by the asso- 
ciation’s employment relations committee, headed by 
A. W. Hawkes, president of Congoleum-Nairn, Inc. 

The study found the more important, financial ad- 
vantages that accrue to employers from employment 
regularization include: Reduction of tax rate through 
merit rating provisions in state unemployment com- 
pensation laws; increased efficiency of the plant; 
greater use of plant and equipment; lower production 
and labor costs; the avoidance of overtime penalties 
during peak periods; reduction of labor turnover costs; 
the elimination of expense incidental to the examina- 
tion and training of new employes; increased versa- 
tility and flexibility of employes, and upgrading of 
workers. 

Comparing the employment curve of various con- 
cerns with their production and sales curves as a 
yardstick for measuring success in reducing labor 
turnover, the committee found ‘that the employment 
curve in the large majority of responding companies 
was definitely more stable and maintained a consid- 
erably better level than did either their production or 
sales curve, thus giving proof of industry’s practical 
attempts to reduce the fluctuations of employment.” 

Methods and techniques utilized successfully to 
achieve regularized employment were comprehensively 
analyzed by the committee as applied in production, 
distribution, personnel and management. 

Techniques utilized in various programs of planned 
production included: Forecast of sales volume based 


on a company’s past records; close coordination of 
manufacturing, sales, advertising and warehousing 


departments so that all activities may be integrated 
in a single comprehensive program; periodic review 


and check-up of planned production schedules as 
they compare with inventory, sales estimates and 
business conditions; scientific production control; 


scientific budget control; inventory control; study of 
the warehousing problem; and building up inventories 

manufacturing for stock in slack periods; low in- 
ventories during busy seasons. 


Successful Methods 


Distribution methods successfully employed were 
found to include: Stimulation of off-season business; 
special discounts for slack season orders; special sales 
campaigns to induce spreading of year’s business; 
future billing for early deliveries; introduction of new 
models during dull seasons; use of special advertising 
to change consumer buying habits and special advertis- 
ing campaigns to develop new uses for old products. 

Personnel techniques included: Forecast of person- 
nel requirements in relation to estimated sales vol- 
ume and production budget; training of employes for 
greater versatility; departmental interchange of work- 
ers to dovetail busy and slack periods; use of “special 
squadrons” (special groups of employes) to carry peak 
production loads in different departments on a rotat- 
ing basis; work sharing; flexible work week (in ratio 
to volume of incoming business); placing ‘key people” 
on salary basis; specialized groups of workers retained 
in off-season at lower wage rates to do miscellaneous 
plant work; interchange of employes between a com- 
pany’s different plants in accordance with peak and 
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slack season; control of hiring; and averaging of work 
hours. The latter method, it was pointed out, is now 
restricted by the wage-hour law. 

Efforts to promote regularized employment through 
the avenue of management included: Use of scientific 
management techniques; diversification of products 
manufactured to permit dovetailing of different prod- 
ucts throughout the year; development of new 
products; improvement of old products; simplification 
of products manufactured; elimination of old seasonal 
products; waste reclamation work held in abeyance 
until slack seasons; plant maintenance and repair 
work done only, or at least as far as practicable, dur- 
ing dull periods; and closed-down vacation periods to 
obviate the hiring of extra workers for short period 
substitutions. 

“Mention also should be made,” the study declared, 
“of the interest of Many company managements in 
constant wage and guaranteed employment plans. 
Although formal annual wage plans are limited in 
number, and are considered impractical for industry 
as a whole, many industrial managements give partic- 
ular thought to the feasibility and practicability of 
providing employes with greater assurance of employ- 
ment and income regularity. Closely related to these 
activities are the considerable number of company un- 
employment compensation benefit plans now in opera- 
tion throughout the country to provide employes with 
some measure of financial protection during law-offs.” 


Various Handicaps 


Although unanimous in the conviction that every 
possible means of achieving employment regulariza- 
tion should be examined and undertaken where prac- 
tical, many companies, the committee found, were 
handicapped by such factors as style changes, sea- 
sonal fluctuations, dependence on conditions in other 
markets or industries, limited capital, physical prob- 
lems of warehousing advance inventories and other 
obstacles making a general employment regulariza- 
tion plan for all industries impossible. 

To illustrate the various points developed through 
the study, the report listed the responses of many indi- 
vidual companies, indicating their respective fields but 
not mentioning names. Among the examples of com- 
panies which have accomplished employment regulari- 
zation wholly or to a very substantial degree was that 
of a fountain pen manufacturing company which com- 
mented as follows: 

“Ever since our company has been organized, an 
attempt has been made to stabilize production. This 
has been done by carrying a large stock of all items 
that we manufacture. We do not build items as 
orders are received for them. Orders are filled from 
the stock on hand. 

“This method, which stabilizes employment and gives 
us an opportunity of spreading our production 
throughout the entire twelve months of a year, re- 
quires: 

“1. Big investment in inventory. 

“2. Careful estimating of sales. 

“3. Judicious purchasing of materials. 

“4. Efficient scheduling of production. 

“Building merchandise to orders received, is a much 
simpler method of operation. However, in our opinion 
the more complicated and costly system of building 
merchandise to a surplus stock has advantages that 
make it much more worth while than the other 
method. These advantages are: 

“1. Stabilized employment. 

. Better satisfied employes. 

. More efficient operators. 

. A higher quality product. 

. Smaller investment in equipment and floor space. 
. Greater returns on fixed investments.” 

Among the experiences listed by the report of com- 
panies which have achieved an appreciable degree of 

(Turn to page 166, please) 
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2 new money-making ideas 










for you in 


engbusch Handi-pen sets 


[ies No.1: The new Sengbusch ane | 










feature in the popular handi-pen line... 
uniform pen-inking, no flooding 


Here's a feature that wins praise 
from the user, helps build big repeat 
orders for you when you get a trial. 


Only the tip of the pen point touches 
J the ink. Ink can't creep up to the 
B || finger-grip. No over-supply of ink 

in the feeding compartment to spill. 
Compartment “B” controls ex- 
pansion due to temperature 
changes. Write for folder and 
new sales-building ‘‘merchan- 
diser” deal. 





Compartment “A” holds 
6 months’ to a year's 
supply of ink. Less re- 
filling. Narrow slit al- 
lows only enough ink 
to reach pen feed for 
smooth, instant writing. 












New streamlined HP-6 
—gun metal or an- 
tique copper fin- 
ish, or plain 
black or 
green. 


















Fits 2 oz. ink 
bottles of any of 
these shapes. Cus- 
tomer may use his 
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favorite ink from 
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| ‘ comes with set, 
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Tilt } fh, Idea No. 2 
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new 


Sengbusch la Rt- Desk Set 


Hard rubber adapter detaches from base of set 
for insertion of ink bottle. No pouring of ink. 
Easy to reload. 

Durez base with Tenite top, in: BLACK — red 
or black top. MAROON — ivory or black top. 
MAHOGANY — black or red top. 
Write today for folder 
and prices. 


Sengbusch Self-Closing Inkstand Co. 


Miiwaukee, Wisconsin 














415 Sengbusch Building ° 
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Calendar of Industry 
Activities 


Chronological A\rrangement of Major 
Events For Easy Reference 


April 1 and 2. N.S. A. tenth regional meeting, Park 
Lane hotel, Denver, Colo. (Governor) Lawrence 
Gillespie, Sheridan Stationery Company, Sheridan, 
Wyoming. 

« » 


April 4 and 5. N. S. A. twelfth regional meeting, 
Alexandria Hotel, Los Angeles. (Governor) Carl G. 
Grimes, Grimes-Stassforth Stationery Company, Los 
Angeles, Calif. 


« » 


April 8 and 9. N.S. A. twelfth regional meeting, San 
Francisco. (Governor) Carl G. Grimes, Grimes-Stass- 
forth Stationery Company, Los Angeles, Calif. 


« » 


April 12, 13 and 14. N.S. A. eleventh regional meeting, 
Seattle, Wash. (Governor) Owen G. Bayless, Lowman 
& Hanford Company, Seattle, Wash. 


« » 


April 19 and 20. N.S. A. seventh regional meeting, 
St. Paul, Minn. (Governor) Arthur Grayston, Thomas 
& Grayston, Minneapolis, Minn. 


« » 


April 22 to 25. National Association of College Stores 
annual convention, Palmer House, Chicago, Ill. (Ex- 
ecutive secretary) J. Oliver Lott, 18 East Forty-first 
street, New York, N. Y. 


« » 


May 6, 7 and 8. N. S. A. sixth regional meeting, 
Hotel Faust, Rockford, Ill. (Governor) Oscar Modene, 
Marshall-Jackson Company, Chicago, IIl. 


« » 


May 10 and 1l. N.S. A. fifth regional meeting, Hotel 
Lincoln, Indianapolis, Ind. (Governor) C. W. Leonard, 
Leonard & Company, Detroit, Mich. 


« » 


June 14 and 15. N.S. A. third regional meeting, 
Claridge hotel, Atlantic City, N. J. (Governor) R. L. 
Thomas, Lucas Brothers, Inc., Baltimore, Maryland. 


« » 


June 21 and 22. N. S. A. first regional meeting. 
(Governor) Rhys Llewellyn, R. H. Llewellyn Company, 
Manchester, N. H. 


« » 


July 22, 23 and 24. National Typewriter & office Ma- 
chine Dealers Association annual convention, Book 
Cadillac hotel, Detroit, Mich. (President) John Loser, 
Noiseless Typewriter Company, New York, N. Y. 


« » 


September 23 to 26. National Stationers Association 
annual convention, Palmer House, Chicago. (General 
Manager) Charles P. Garvin, 740 Investment building, 
Washington, D. C 
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Art Metal Co 











aucther powerful sales ally for art METAL dealers! 


OST OFFICE managers have two problems in common when it comes to 
buying new office equipment. First, their space is limited so they must 
buy to conserve space where possible. Second, they look for efficiency 
in the desks they buy to increase the “work flow” of their organizations. 


ART METAL'S two lines of modern desks meet both of these requirements. 
Both the ‘Airline’ and ‘’Mainliner’’ are designed for greatest efficiency as 
well as beauty. And from a space-saving standpoint they both feature 
Art Metal's exclusive FOLD-O-WAY typewriter shelf, which makes possible 
the only complete line of 55” desks on the market! 


The FOLD-O-WAY feature gives Art Metal dealers an unusual advantage 
over competitive lines, because it makes possible an efficient, compact Airline Desks 
desk that meets the requirements of all types of work including secretarial. 


Now is the time for dealers to cash in on this exclusive feature. Not only 
will it sell Airline’ and “Mainliner’’ desks for you, but it will provide an _ 
opening for the sale of other ART METAL products. LG 


Art Metal desks are the product of over 50 years’ experience in making 
all-steel office equipment that is keyed to the requirements of modern 
business. Art Metal dealers are the only ones who can offer their 
prospects the extra style and efficiency that results from this experience. 


If you would like to know whethera sales franchise 
is open in your territory, write the Agency Division: Mainliner Desks 


ART METAL CONSTRUCTION COMPANY, JAMESTOWN, N. Y. 
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THE MODERN CHAIR CONTROL 


Bassick 10-7777 


Tilting in Rubber 


An entirely new 
mechanism for con- 
trolling the tilting 
action of an office 
chair. Has a patent- 
ed principle that 


cannot be imitated. 





HERE’S WHY THE FLO-TILT CONTROL IS DIFFERENT 


The tilt of the chair seat is controlled by torsional 
stress on deterioration-protected rubber which has 
been given many times its normal strength by tons 
of compression between steel members. 
















Replaces the fast 
throw-back and 






snap of metal 






springs with the 





smooth, quiet, easy 






and controlled ac- 





tion of rubber. 


Seatky 


YOU'LL LIKE THE CONVENIENT FINGER-TIP ADJUSTMENT 
No stiff, heavy metal springs to try and tighten. 
The degree of tension can be adjusted quickly to 
give you the comfort vou want—without getting 


out of the chair seat. 


Bassick Flo-Tilt Chair Control is now used by leading chair 
manufacturers. It’s easier to sell chairs equipped with Flo-Tilt. 


THE BASSICK COMPANY - Bridgeport, Connecticut 


Division of the Stewart-Warner Corp., Chicago, Ill. 
Canadian Factory: Stewart-Warner-Alemite Corporation of Canada, Ltd., Belleville, Ontario 
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a 
PASSED AWAY hts. 
“A. W. THOMAS—NOBLEMAN” iS N O A 
(A Business Associate Writes a Tribute to a Fine Man) 


“With most sincere grief we announce that our 
dear friend and business associate, A. W. Thomas, 
managing director of The Visible Writing Machine 


Company, Limited, of London, passed on suddenly on 


March 7, — CLASP ENVELOPE 


“Honor, sincerity, loyalty, courage, unselfish devotion 
to duty, tolerance—and warm considerate love for his 
fellowmen, were his outstanding qualities, known to, 
and beloved by all who were privileged to call ‘Tommy’ 
their friend. 

“Great in heart and spirit—but unfailingly modest 
and kind in manner—to highly positioned and lowly 
alike. 

“One of God’s finest noblemen has passed on in the 











CHAMPIONS never give away on the corners and 
break down with their load. These envelopes are 
built for strenuous service. 





THE LATE A. W. THOMAS Well gummed, deep flaps and seams that do a 


erfect job of protecting heavy contents. 
flesh—but his spirit will live always—in the hearts and P 4 P 9 Y 


memories of his friends. 
“His unpretentious, intelligent, able efforts, not only Recommend. and. Soll 


to his country in the World War, and to his company 
always; but also in civic and philanthropic affairs; Champion Clasp Envelopes and you know 


progressively brought successes and honors—both of : 
which rested lightly on his deserving shoulders. —- selling the best the market affords. 


“Additionally to his attainment of the managing di- | 

rectorship of The Visible Company—after joining the ‘ ar 
organization in 1915, and steadily working upward; a ma a 
he successively had presented to him the presidency | ntti 

of the British Typewriters Trades Federation; a di- | 
rectorship of the British Office Appliance Trades As- | = 
sociation; and finally the significant honor of election | oY S \ 
as president of the Shuttleworth Club—for specially _ 4 Tae | 


ga 
meritorious services rendered in the fields of civic | a 
affairs and philanthropies. 

“The thousands who crossed his threshold—from 
both his homeland and from the far corners of the 
world—always found a warm fire burning on the 
hearthstone of his heart; a cheery greeting; a sympa- 
thetic ear and a strong, able, unselfish, helping hand. | 


| 


“His country, his family, his friends, his former as- \ | 
sociates, and his company, have suffered an irrepa- | 
rable loss. We extend to each our most sincere and j l ~ | 
profound sympathy. a —J 


“Godspeed, ‘Tommy’! Until we meet again.” 


dade QUALITY PARK ENVELOPE CO. 


G. F. MOSS ° P ° 
George F. Moss, president of the Western States En- General aeons — = se and 
velope Company, Milwaukee, died in that city Friday, Qua wy oF Grenouse 
March 8 after a series of strokes which began last St. Paul, Minnesota 11-116 Merchandise Mart 


September. 
From his grandfather, George B. Moss Of Batavia, ° qugquuummsssssst 
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Presenting 

the way to 

guarantee 

user satisfaction 
The New Superfine 


ey Sa — 
dy 


TESTING PLATEN 


Put science into platen selling—bring greater 









profits to your business! Here is a way to let 
the typist find out for herself the platen best 
suited to her typing. You install it and satis- 
faction is guaranteed .. . so is future busi- 
ness. With the SUPERFINE Testing Platen 
you take guesswork out of both buying and 
selling. Dealer aids are available to help 
you make the most with this remarkable sell- 
ing aid. You can even get test platens with- 
out cost. Write at once for full details. 


PLATENS @ PARTS 
MACHINES 


Shipman-Ward is headquarters for genuine 
replacement parts for all typewriters at man- 
ufocturer’s prices. Also for adding machine 
parts. Platens furnished for all office ma- 
chines. 

Typewriters, adding and calculating ma- 
chines, all makes, supplied rough or rebuilt. 


SHIPMAN -WARD 
MFG. CO. 


325 N. Wells St. 
CHICAGO 


“The Dealers’ Quality Supply House” 


Consolidated buying on Adding & 
Calculating Machines, Typewriters, 
Parts and Platens saves you money SHIPMAN-WARD 
and time. An Exclusive S-W MFG. CO.CHICAGO 
Service. meet 
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Ill., a paper manufacturer, and from his father George 
W. Moss, a paper supply distributor in Chicago, Mr. 
Moss acquired his knowledge and incentive to enter 
the business he made his life’s work. He went to 
Milwaukee in 1891 as a salesman for the Standard 
Paper company. In 1909 he bought into the newly 
formed Western States Envelope company, becoming 
vice-president and treasurer. In six years he was 
elevated to the presidency of the concern. His com- 
pany, which traversed the depression and recession 
without cutting hours of work or reducing the per- 
sonnel, now has a capacity output of 1,000,000 en- 
velopes a day and a running stock of 20,000,000. 

Mr. Moss is survived by his widow, Josephine; a son, 
George B., vice-president of the envelope concern; a 
daughter, Mrs. Elizabeth Knowlton, Wauwatosa; two 
brothers, John B., secretary of the firm, and Joseph 
L., Evanston, Ill.; two sisters and five grandchildren. 


—DNS 
+ - | 


W. E. DANDO 


William E. Dando, fifty-five years old, operator of 
the Dando Equipment Company, which he has headed 
for the past eleven years, in Seattle, died this March 
at a hospital in that city. He had been a Seattle resi- 
dent for twenty-six years, living at his home at 2207 
thirty-second avenue, S. Born in Paisley, Ont., in 
1885. Five years later his parents moved to Chi- 
cago and in 1905 Mr. Dando, at twenty years, started 
his business career with the Darby Desk Company. 
During the following nine years he accumulated ex- 
perience in Chicago, Pittsburgh and Minneapolis. In 
1914 he went to Seattle and opened the office furniture 
department of the Standard Furniture Company. Then 
he became manager of the office furniture department 
of the Lowman & Hanford Company. In 1929 he estab- 
lished the Dando Equipment Company of which he was 
president and sole owner. Through his business con- 
nections, civic interests and his activities in the Wash- 
ngton Athletic club and Seattle Yacht club Mr. Dando 
had made a wide circle of friends who will lament his 
death. He is survived by his widow, Mrs. Willmyrth 
Dando of Seattle; His mother, Mrs. Mary Dando of Chi- 
cago; a sister and brother in Chicago, and another 
sister in California—CML 


- & h 


R. I. COWLES 


Raymond I. Cowles, for many years connected with 
Bradley & Scoville, Inc.. New Haven, Conn., and 
past president of the Connecticut Valley Stationers 
Association, died Monday, March 18. 

Mr. Cowles was one of the outstanding members of 
the industry in the New England district. He had been 
a member of the association, which he served as 
president for a two-year term, for a considerable time 
and it is recorded of him that it was chiefly through 
his efforts that the organization enjoys the prominent 
position it occupies today. 

Funeral services were held on Wednesday, March 20, 
at the Beecher & Bennett establishment in New Haven. 


t & + 


0. E. BRAITMAYER 


Otto Ernest Braitmayer, retired vice-president of the 
International Business Machines Corporation, died 
February 29 at Raleigh, N. C., while en route to Florida. 
He was sixty-six years of age. 

With his retirement in 1938 Mr. Braitmayer marked 
off a half-century of service with I. B. M. and a prede- 
cessor organization. His first job was that of secretary 
to Dr. Herman Hollerith, inventor of the punched card 
method of electric tabulation. That was in 1899, and 
in 1911 he was promoted to the position of assistant 
general manager of the Tabulating Machine Company, 
the predecessor of I. B. M. He became vice-president 
of the original firm in 1921, and vice-president of the 
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This Double Line 
of over 4,000 


Loose-Leaf Items 


Creates a New 


It will be worth your while to investigate the new Shaw-Walker Loose- 
Leaf Line. Awarded under exclusive contract to one dealer per territory, 
this unique double line opens up broad new markets with unlimited 
sales possibilities. 

This 2 in 1 line provides all the staple competitive goods — Post Binders, 
Standard Punched Sheets, Indexes, etc. In addition, it provides a complete 
line of non-competitive specialties . . . exclusive goods that you alone 
can sell . . . including Thong Binders and Forms for several hundred 
uses — “Figure Facts’ — Kopi-Spot — Public Utility Equipment — new 
popular priced Bookkeeping Outfits, etc. 

Here is equipment that sells readily because it simplifies and speeds up record 
keeping .. . reduces costs. Here is new sales volume that can be yours 
— now and in the future — with the exclusive Shaw-Walker Franchise. 


GHAW-WALKER Loose-LEAF DIVISION 


Kalamazoo, Michigan 


and Get the Facts 


Master-Craft Division 

The Shaw-Walker Co. 

Kalamazoo, Mich. 

Tell me about the exclusive Shaw-Walker Loose-leaf franchise 


and explain how the complete line of exclusive Master-Craft 
specialties opens up a profitable new market. 


Firm Name 
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a Another ACME Product... Visible Pocket Equipment y 
‘8 .. . with the many features your Customers ask for: qe 
| - ie @ Tough Kraft Pockets . . . with protecting t 


: | 
i oh transparent edges... visibly held in Acme 3 
Tray Cabinets and Card Books. at 





1] oH @ For Record Cards ranging in size from 5” x 

Bis, 3” to 11" x 6”. 

| Bt @ Existing Records may be visualized with- 

: * out transcribing. 

@ Many combinations of Records are possi- 

| ble. 

| yi "" e@ Perfect alignment of Record Card Pockets. 
e@ Unvarying uniform exposure of Visible 

eae margins. 


@ Record Cards held on both front and 
back of Pockets. 


@ Individual Pockets easily shifted. 


Always a leader in the Visible Equipment 
field, Acme’'s line is now more complete than 
ever. All your customers Record require- 
ments can now be filled with Acme Visible 
Record Equipment. 


a Record Service 
Gam For Your Customers 


Bae Twenty-five years of designing and 
developing Visible Record Systems 
... for and with executives in every 
line of endeavor . . . has caused 


Acme's Systems Service Depart- 





ea ‘ ment to accumulate a vast store- 
| S Sa house of tried and proven Record 
Forms and Methods. This valuable 


material and information is avail- 





able to you and your customers 
. . « demonstrating the Acme way 
of multiplying the worth of their 


Records and reducing their costs. 

















Illustrated above ... Acme's Visible Pocket Equip- 
ment Catalog, giving details on this new equipment. 
Write for this new Catalog . . . and information 
regarding the Acme Franchise. 


Acme does nol sell in 
with its franchised dealers 


ACME VISIBLE RECORDS sac 


122 SOUTH MICHIGAN AVENUE - CHICAGO, U. S.A. 


WORLD'S LARGEST EXCLUSIVE MANUFACTURERS. 
OF VISIBLE RECORD EQUIPMENT 
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International Business Machines Corporation four , 
years later. 
Mr. Braitmayer is survived by his widow, Mrs. 


Marian Winifred Schoeffel Braitmayer, five children 
and a brother. Three of the children are by a previous 
marriage, and are Mrs. Alexander D. Shaw, Ridgewood, 
N. J.; Mrs. John M. Demerest, Binghamton, N. Y., and 
Mrs. William Howell, Poughkeepsie, N. Y. The remain- 
ing two are Anne and John Watson Braitmayer. The 
brother is Joseph Braitmayer, of Washington, D. C. 


- i fs 


HIRAM GROSS 

Hiram Gross, for the past forty years engaged in the 
office equipment and printing business in Waterloo, 
Iowa, died last month in his home following a heart 
attack. He was sixty-one years of age. With his son, 
Kirk, he conducted the Waterloo Office Supply Com- 
pany at 517 Lafayette street. 

Mr. Gross lived with his family in Chicago as a boy 
and moved to Waterloo in 1898. For thirty years he 
was a partner in the Gross-Allbee Print Shop and 
then went into business with his son. 

He is survived by his widow, Mrs. Vera Gross; four 
children, Kirk V. and Richard Gross, Mrs. Roger Hasel- 
man and Mrs. James Vander Salm, and four grand- 


children. 
+ - 


H. C. McPHERSON 

Harry C. McPherson, a member of the stationery and 
printing industry for many years, died last month at 
the age of seventy-nine years. He lived at 4259 Grimes 
avenue, Morningside, a suburb of Minneapolis, Minn. 

Born in Shippenburg, Penna., Mr. McPherson spent 
the last seventy years in Minneapolis where he also 
conducted his business. He is survived by his widow, 
Mrs. Gertrude McPherson, two nephews and four 
nieces. 

+t i 

E. B. PAXTON 


Earl B. Paxton, former superintendent of the Zion 


Office Supply Company and latterly an employe of the 
Brosk Printing Company, Kenosha, died last month at 
his Zion, Ill., home, at the age of fifty years. He is sur- 
vived by his widow, Mrs. Edna Paxton; two sons, Sam- 
uel and Charles; a daughter, Elizabeth; his mother, 
Mrs. Lida Paxton; three brothers, James, Cecil and 
Frank, and one sister, Bernice. Mr. Paxton was promi- 
nently connected with the church and was assistant 
director of the Zion Choir. 

y ot ol 
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R. W. ERICSON 


Richard W. Ericson, member of the board and ex- 
ecutive superintendent of the Mead & Wheeler Com- | 


pany, Chicago, died March 1 following a heart attack. 
He was in his sixty-fourth year. 

Associated with the Mead & Wheeler organization 
for more than twenty-four years, Mr. Ericson was a 
noted designer of office furniture and 
known figure in that field. 
and three sisters. 

ol 


i “y 


G. 0. MININGHAM 
George O. Miningham, for many years associated 
with the Stewart Warren Company, New York station- 
ery and office supply house, died in February at his 


oo 


was a well- | 
He is survived by a widow 


home, 14 Greystone place, Yonkers. He was thirty-five | 


years of age. Funeral services were held on February 
29 from the Havey’s Funeral Home, Yonkers. 
rt kt & 
E. W. MORSE 

Earl W. Morse, for many years Managing partner 
in the firm of C. H. Morse & Son, manufacturers of 
rubber stamp products at Rochester, N. Y., died at his 
home in that city on March 8. He was in his forty- 





@ No extra “footwork” is necessary to 
step up sales volume with Lyon Cabinets and Folding 
Chairs. Your salesmen can write profitable business on 
them during regular calls. Every customer and prospect 
in his territory can use one or both of these items. They 
are priced to attract immediate favorable attention. And 
Lyon's consistent advertising has established them as 
dependable, long-lasting, quality merchandise. 

Mail coupon today for prices and full details on our 
new proposition to office appliance dealers. It's proving 
a profit-builder everywhere. LYON METAL PRODUCTS, 
INCORPORATED, Aurora, Illinois. 


LYON 


OFFICE 


EQUIPMENT efiv 


LYON METAL PRODUCTS, INCORPORATED 





| LYON METAL PRODUCTS, INCORPORATED 


2804 River Street, Aurora, Illinois 














Without expense or obligation, send full particulars on building | 
extra sales with Lyon’s extra values | 
Nome tesinseaesepienes=itesheaiatinisabciat | 
Address — —" | 
City P State | 
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McCASLIN'S 


TYPEWRITER 


Set Them 
UnderRents 
Give Them 

With Sales 





$295 


less unusually attractive trade discount. 
F.O.B. Oakland 


As One Jypownrter Man 
to. Another 


Here it is... just the table you've been waiting for... 
by the designer of ''Pack-a-way" and "California Folding." 
It is the result of sixteen years of experimentation, trial 
and error... . Lightweight, strong, folds within itself, no 
loose parts to get lost. Stacks like a deck of cards. 
LOAN IT WITH RENTALS. ... THEY WILL STAY 
OUT LONGER. GIVE IT WITH SALES... . IT WILL 
CUT THAT SALES RESISTANCE AT THE CRITICAL 


MOMENT. 


The cost of this table is and will remain low. Your 
response and mass use of it will determine further reduc- 
tions in cost which can easily be attained with volume 
demand. Our policy shall always be—ONE first class 
product at the least possible cost to the dealer. 15” x 28” 
x 2!/.”—27” high. Wogt. I1!/ Ibs. 


DESCRIPTION—Gur-hardwood top—otherwise pine | 


and plywood construction. As free of metal parts and 
gadgets as this piece of wood in your hand. 


Finish—Walnut lacquer. Patents Nos. |782623—1876999 
—others pending. 


Single introductory table price $3.95, f.o.b. Oak- 
land, California, less unusually attractive trade discount. 
All repeat orders minimum of five tables at this price. 


EASTERN DEALERS—Please indicate in your order through 
which wholesale distributor you would prefer to be supplied. 


McCaslin's Typewriter Table 


12th and Franklin Streets, Oakland, California 
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fourth year and was a past commander of the Memo- 
rial Post of the American Legion and a member of 
the Masonic lodge. Mr. Morse is survived by his 
widow, Mrs. Lamora Morse; a daughter, Nancy, and 
his father, Colonel Henry W. Morse, former sheriff of 
Monroe county. 


t i tf 


W. G. FOSTER 


Ward G. Foster, originator of the “Ask Mr. Foster” 
travel service and operator of an office supply and sta- 
tionery business at 100 East Flagler street, Miami, Fla., 
died last month at his Coral Gables, Fla., home, at the 
age of eighty years. 

During his career Mr. Foster was connected with 
Henry M. Flagler, Florida developer and after a time 
he created the Foster & Reynolds Company with 
Charles B. Reynolds, the firm adopting the famous 
slogan of “Ask Mr. Foster.” The office supply store was 
established in 1911 and grew from a modest beginning 
into a three-story establishment. 

Mr. Foster is survived by a sister, a daughter and 
three grandchildren. 


tb fF 


J. S. POLLOCK 


John S. Pollock, L. E. Waterman Company represen- 
tative in Washington, D. C., and Baltimore, Md., died 
suddenly on March 20. He had been associated with 
the company since 1924 and was well-known to the 
fountain pen industry. Surviving Mr. Pollock, who was 
in his forty-sixth year, are a widow and a daughter. 


o—~ eo 


FOCUSING ATTENTION ON POST-INVENTORY 
MARK-DOWNS 

Drawing attention of a large local clientele to useful 
groups of stationery items as an after inventory or 
post stocktaking event, Shaw & Borden Company, 
Spokane, Wash., recently built up interest through an 
unusual triple-plate campaign,—that is of (1) window, 
(2) advertising and (3) personal contacts, to make such 
stationery sell after inventory taking. Thus featuring 
of the “after inventory mark downs” was a most inter- 
esting merchandising maneuver this March, fraught 
with timely results. 

Converging on the customer with the post-inventory 
specials were window build-ups no less than special 
advertising, and word of mouth selling of genial con- 
tact men making their rounds of offices and business 
houses daily,—and equipped to tell of these special 
numbers fitted for any business office. 

The large stationery and printing organization at 
325 Riverside avenue, Spokane, set aside in a Riverside 
window a groupment designed to sell. It was a ques- 
tion of fitting the salesmanship to the occasion,—and 
the post-inventory items to the needs of office man- 
agers and little office lassies. 

The selected items were designated for movement; 
discounted, to be featured on the “must move” list,— 
so Shaw & Borden Company got set to clean house of 
them,—after the big stock taking and listing of inven- 
tory items for another year of service to Spokane 
bureau workers,—and bargain prices were made to 
speak the language of the customers. 

Many persons via the advertising approach were told 


| to view the window on the Riverside side of the store, 


—and they were also urged to “Ask our salesman about 
them when he calls,”—or request further information 
at such a time. 

Extensive build-up provided a means of disposing of 
these discount items that it was determined to clear in 
the “after inventory” manner. Their post-inventory 
status was a cardinal selling point, with an attractive 
window display made of the items to contact customers 


| from the street,—pedestrians passing by and all pros- 


pects of the stationery store —CML 
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PERMANENT 
FASTENING 


TEMPORARY 
FASTENING 
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Intense Selling 5 wn. 


creates sales today. Specialties are profitable, 
but NEVA-CLOG stapling devices are doubly 
profitable. Of all the articles sold through the 
stationer and office outfitter this particular article 
has a general appeal to almost every prospect 
you can call on. 


NEVA-CLOG Stapling Pliers and Staples are 
used for stapling office correspondence, cloth, 
leather, fibre, soft wood—for attaching labels to 
samples, tags to carpets, sealing cloth and paper 
bags—and dozens of similar operations. Fastens 
baskets in manufacture, makes pot covers for 
florists, seals wrappings for bakers, etc. 


The NEVA-CLOG Pliers are portable. They 
are light and handy to use. They slip into pocket 
and can be easily taken to the work. This adds 
to their usefulness, for in many types of business 
they are carried from place to place for occa- 
sional or regular uses by the operator. 


NEVA-CLOGS are real machines and will stand 
hard usage. They are not to be compared with 
any other type device designed for light or occa- 
sional usage. NEVA-CLOGS can be used day 
in and day out in production work. All work- 
ing parts are hardened to give long life. They 
are backed by a guarantee of satisfaction. 

Study the application of these Pliers to your 
prospect. Where are they now performing fas- 
tening operations that can be done better, more 
speedily, or with the saving in labor over the 
present method? 
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Set the stage so the high lights will illumine your service and 
merchandise. One good way to accomplish the effect is to select 
value lines, for example JASPER CHAIR CO. Leather Upholstered 
Office Chairs. They are used in the president's and general man- 
ager’s offices and are under the constant scrutiny of men in posi- 
tion to influence all purchases made for the business. Their life 
long durability, deep luxurious comfort and graceful, pleasing 
appearance give convincing testimony in support of our slogan 


THE RIGHT CHAIR AT THE RIGHT PRICE. 


JASPER CHAIR CO. Leather Upholstered Chairs are presented 
in many designs of genuine walnut, and an interesting series in 
birch. They are upholstered in Eagle Ottawa leathers of several 
grades and colors—Dixie Vealskin, New Eagle Grain, Moorish 


Grain and Full Top Grain in brown, tan, blue, green, etc. 


ER CHAIR 
@& 


° 
YASPER, \S 






The JASPER CHAIR CO. catalog describes an exten- 
sive line of leather upholstered and all wood office 
chairs, also library, school, courtroom and correct 
posture chairs and is sent upon request. 














JASPER, INDIANA 


REPRESENTATIVES 
( A. Litchfield, Sales Mgr 
R. J re : Eastern) 505 Fifth Ave New York. N. ¥ 
S. H. MacDona West) 405 Orpheum Bldg., Seattle, Wasl 
J s S. Fowls, (Southerr 414 E id Heights Blvd., Cleveland, Ohio 





JASPER CHAIR CO. 
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SENGBUSCH ANNOUNCES MERCHANDISER DEAL 

The Sengbusch Self-Closing Inkstand Company of 
Milwaukee follows closely on the heels of their an- 
nouncement of the new Handi-pen desk set and the 
Adapto pen set with a new merchandiser deal. This 
deal has a number of unique features that command 
the attention of every stationer interested in turnover 
and profit. 

It consists of a beautiful piece of equipment made in 
metal and finished in light Swedish walnut to give the 
appearance of natural wood, one set of window and 





AN AID TO SENGBUSCH DEALERS.—This hand- 
some merchandiser is being offered to the trade by 
the Sengbusch Self-Closing Inkstand Company as 
part of a plan to increase the dealers’ sales of the 
Sengbusch Handi-Pen desk set. 


counter display cards and a number of new, illustrated 
circulars. 

The illustration conveys but a faint impression of 
beauty and utility of the merchandiser and the display 
card. One of the features of the construction is a 
drawer which permits a complete set of pens and pen 
points. The merchandiser is illuminated and forms a 
complete writing set department from which any sta- 
tioner can do a very profitable business. 

The Sengbusch Self-Closing Inkstand Company 
makes this complete set available to dealers where 
they stock a representative line of Handi-pen desk 
sets. Complete details can be secured by writing the 
company direct. 


—->--— 


AUTOCOPY APPOINTS BURKHARDT 
M. F. Burkhardt, well-known in the office machine 
field in which he has had many years of experience, 
last month was appointed manager of the Milwaukee, 





M. F. BURKHARDT 


(Kohler phot« 


Wis., branch office of Autocopy, Inc., 450-466 Superior 
street, Chicago. 

In the Milwaukee territory Mr. Burkhardt will repre- 
sent the Autocopy lines of rotary gelatine duplicator 
machines, sorters and gelatine duplicating supplies. 
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— Me New 
CATALOG OF 


DICTATOR 
BOXED TYPEWRITER PAPERS 
IS’ OFF THE PRESS 





bd Included In this very compact line of quality boxed 


variety of fine bond papers, thin 


1 'y pewriter Pape rs isa 


papers, marginal ruled papers, printed “COPY” sheets, 

manuscript covers, etc. 

e Each ream of DICTATOR ‘Typewriter Paper is 

banded with a hammered silver paper band, and boxed 

in a substantial attractive box finished in hammered silver 
paper and printed in metallic blue. 

e Sold exclusively through dealers, the DICTATOR 

line carries full dealer protection. 


e Write today for your copy of the new DICTATOR 


Typewriter Paper catalog. 


ROCKWELL-BARNES COMPANY 


1515 West 38th Street 


Chicago 























FAST SELLING 


FOUNT-O-I0K 
eriling se 


. eee WILL WIN PROFITS 
— FOR YOU 


THEY | 
STIMULATE 
SALESME/ 

Because they are 

easy to sell and ev- e 
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ever multiplying or- “== 
ders for more. 
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With perfect writing 


service, ending dry 


el-paupatbet-t-bate-™ 
No messy well fill- 
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BUILD UP 







double desk 
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Because theyare made 
mechanically andscien 
Lifically right to assure 
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customer satisfaction. 
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. Don't wait a minute to start Fount-O-Ink winning 


for you. 
-. “Write now for 1940 catalog and information. 


GeaanT-0-INk CO. 


"2652 Pasadena Ave. - . Los Angeles, Calif. 
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THE IMPORTANCE OF LETTER WRITING 


By L. I. Kriloff, Vice-President, 
The Reliable Stationery Company, 
Chicago, Il. 


How many of us stop to realize just how much 
energy, material and substance is required to produce 
a Single letter? There are perhaps more, but here are 
a few of the elements necessary: 

Envelopes, envelope glue, letterheads—paper; print- 
ing—type; ink, typewriters, typewriter ribbons, carbon 
paper, typewriter keys, stenographers—employment; 
correspondence—clerks; desks, chairs, filing cabinets, 
pencils, stenographic notebooks and postage. 

Yes, letter writing does represent big business, big 
investments, and deserves more thought and con- 
sideration towards—Better Letters. In fact, it is an 
institution in itself. 

Every couple of hours 5,000,000 letters are taken to 
the post office—ambassadors to build for us good will 
or ill will. At a cost of approximately twenty cents 
each, this country spends $1,000,000 every couple of 
hours on letters. Doesn’t that challenge us to give 
more thought to an improvement in our letters, and 
to write more letters that are “result producing?” 

With all the office improvements that we have, the 
one outstanding neglect in every office is letter writ- 
ing. In most cases it is merely something to be dis- 
posed of quickly. We rarely find any firm in which 
letter writing is under supervision. 

By becoming “letter writing conscious,” realizing its 
vastness, its importance, its earning power, its pur- 
chasing power, and by putting ourselves out just a 
little to make a study of a few modern fundamentals, 
how amazed we would all be to see the great difference 
in results from our customers and friends, as com- 
pared to the old method of letter writing wherein that 
famous “jargoned, hackneyed trite language” is so 
generally being used. 





COVER OF THE DAWN MANUFAC- 
TURING CORPORATION'S CATA- 
LOGUE WHICH IS DESCRIBED ELSE- 
WHERE IN THIS ISSUE. 
NEW ROYAL APPOINTMENTS ANNOUNCED 

James F. Vreeland, sales manager of the Roytype 
division of the Royal Typewriter Company, Inc., last 
month announced the following appointments and 
promotions: 

John Orr promoted to salesman in charge of the 
Roytype division sales at the Cleveland office; Joseph 
Comiskey, promoted to a similar position at St. Paul, 
and George Williams appointed Roytype representa- 
tive to cover the states of California, Nevada and 


Arizona. 
At the same time the company appointed Michael D. 
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full particulars today. 


No. 249-N 
EXECUTIVE CHAIR 
Roomy and comfortable. 
20 inches of space between 


upholstered arms. Arms are 


rubber cushioned. No squeak “Metal Furniture 
“Flotilt'' tilter never needs Since ‘97” j 
oiling. : 
No. 394-N f Cc 
POSTURE CHAIR " 7 
(own at desl) Royal Metal Mfg. Co 
Spring tension, adjustable pa 
curved’ tack that. plese ane 187 N. Michigan Ave., Dept. A, 
lowers. Adjustable Marshall CHICAGO 
rolled-front spring and wide 


seat. New York Los Angeles 


Toronto 


% 
ES. 





Ropes 
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DISTINCTIVI IRNITURE 


When they sell Royalchrome, their market is greatly enlarged. 
Institutions, retail establishments, professional men, churches 
and schools are active customers for Royalchrome . . . and 
in business houses it is also very appropriate for rest rooms, 
recreation rooms, reception rooms and sales meeting rooms. 
More calls—more business—more profit—and less cold turkey 
solicitations. 


Write for 84-page catalog in color, aaae a, are 


the Royal dealer proposition and 
















<<. 














the Royalchrome line! 
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E 1105 CHESTER AVE., CLEVELAND, OHIO 


EXPORT 


Y Yout Customer Wants a Dosh 


E ASKS you man to man... . “what's the best buy?” 
He values your opinion and you want to give him a 
break. There is one sure way to do it and what's more 
make him a friend for life. Tell about the new STEEL AGE 
Executive DESK. 
@ Show him it is not the same old thing dressed up in a 
modern shell. . . but an entirely new conception of desk 
designing from its smart pontoon bases to its eye saving 
linoleum top. Point out its functional styling and precedent 
shattering construction throughout . . . its energy conserving 
efficiency . . . its distinctive Executive gray metallic finish 
.. and that it is a part of a complete grouping of related 
pieces of similar design. 
@ We could go on for hours but what really counts is for your 
customer to see this desk. So when your customer wants a 
desk... give him and yourself a break. Show him the 
new STEEL AGE EXECUTIVE GROUPING and you 
will both be ahead. 


@ Additional information is yours for the asking. 


( Shee | 
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Devitt manager of the Des Moines, Iowa, branch office. , 


Mr. Devitt has been active in the typewriter field for 
a number of years and possesses an extensive back- 
ground of selling ability and an unusual talent for 
management and leadership. 
*—- - 
WILLIAMS JOINS ACCO PRODUCTS 

Acco Products, Inc., Long Island City, N. Y., last 
month announced the appointment of Ray Williams 
as Sales representative to cover Pennsylvania, Mary- 
land, Delaware, Virginia and the southern section of 





RAY WILLIAMS 


New Jersey. Mr. Williams was formerly with the Co- 
lumbia Ribbon & Carbon Manufacturing Company and 
is a member of the Penn-Mar-Va Travelers Club. In 
joining Acco he succeeds John Dwyer who has been 
transferred to the New England and Upstate New York 
territory. 


*—-« 





BANKERS & MERCHANTS STAMP WORKS EXPANDS SPE- 
CIAL OFFER.—A special deal of twelve chromium mounted 
rubber stamps, announced in the February issue of Office 
Appliances, has been expanded by the Bankers & Merchants 
Stamp Works, 3215 Sheffield avenue, Chicago. The previous 
offer was for twelve specific stamps most generally used in 
office routine, but under the new arrangement, dealers taking 
advantage of the deal will be given their choice of any twelve 
of 1000 and 1 stamps manufactured by the company. The offer 
includes an attractive display box for window or counter use. 


- —__ 9-9. 


ZEPHYR REDUCES PRICE OF CLIPODEX 
The Zephyr American Corporation, 31 West Forty- 
seventh street, New York City, last month announced 
a change in the retail price of its Clipodex, a combina- 
tion paper weight and holder for pen or pencil. Previ- 
ously retailing for thirty-five cents, the item is now 
priced at twenty-five cents. 


There's a 


Profit 


FOR YOU IN “IDEAL” SAFETY! 




















Model No. 23-A. A type and size for every need. 


Ideal Stands provide a safe, non-tipping 
support for expensive business machines. 
A typewriter or other office machine on 
an Ideal Stand is more useful, because 
quick, safe portability is assured. 

That’s why dealers everywhere find that 
Ideal Stands sell readily. Ideal safety, con- 
venience, and utility are popular features 


and bring substantial repeat business. 
Write for complete catalog, price list, 


and dealer’s discounts. 


SHERMAN-MANSON MFG. COMPANY 


625 South Kolmar Avenue «+ Chicago, Illinois 


ae 





BUSINESS MACHINE STANDS 

























YOUR BIG 
SALES 
OPPORTUNITY 
FOR 
1940! 





Practically every business organization in your local- 
ity needs A-S-E Dead Storage Files. And every day 


the demand for them is mounting. You should cash- 


in on this profitable business now! 


With A-S-E DS Files you can give your customers 
the practical answer to their problems of filing per- 
manent and inactive records. DS Files are made in 
sizes that fit any form. Providing steel file advan- 
tages, dustproof, they cost no more than cardboard 


boxes and shelving. Contents are always quickly 
accessible. New stacking 
device prevents any side 
slipping, tipping forward 
or backward. No other files 
stack as securely as DS 
Files. DS Files are made 
only by All-Steel-Equip 


Company. Get the details 


now—vwrite for illustrated 


folder describing these 


more convenient, efficient 


filing 


and economical 


cases. 





ALL-STEEL-EQUIP COMPANY, Ine. 


furora, Illinois 


604 John Street + 





All-Steel-Equip Company, Incorporated, 
604 John Street, 


Aurora, Illinois. 


Please send me the illustrated folder, describing A-S-E DS Files. 
Name 

Address 

City State 
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CANADIAN NEWS NOTES 


Alexander Naismith, associated with the wholesale 
and manufacturing stationery firm of Buntin, Gillies 
& Company, Ltd., Hamilton, was recently appointed 
sales manager. He covered the northern Ontario ter- 
ritory. John Johnston, formerly with Eaton, Crane & 
Pike Company of Canada Ltd., was recently made 
superintendent of the firm’s factory. 


* 7 * 


While the stationery trade has not benefited to any 
marked effect from war orders, the $61,000,000 in con- 
tracts which the government has let to Canadian in- 
dustries since the end of November last, has created 
a much greater consumption of stationery and office 
supplies. 

Capitol Printer Ltd., a new firm, with offices at 530- 
533 Rogers Bldg., Granville street, Vancouver, B. C., 
will carry on a stationery business in addition to 
printing. 

© ~ * 

Canada Office & Store Furniture Company, Preston, 
Ont., recently received an order for $5,175 worth of 
folding chairs from the War Supply Board. 


* * * 


W. A. Gray, associated with the Willson Stationery 
Company’s branch in Regina, Sask., since 1927, has 
been appointed manager of the firm’s branch in that 
city. 

re ” “ + 

Weber Costello Company, Chicago Heights, Ill., has 
appointed S. J. Reginald Saunders, 84-86 Wellington 
street, W., Toronto, Ont., as Canadian agent. 


* * * 


Many changes have been made recently in the 
executive staff of W. J. Gage & Company Ltd., office 
stationery firm, with head office in Toronto, Ont. 
H. H. Love, the president, has been moved up to the 
newly-created post, chairman of the board of directors, 
and H. F. E. Kent, promoted to the presidency. Frank 
C. Schofield is now vice-president and secretary-treas- 
urer, John F. Taylor is now general manager, C. N. 
Parkinson is assistant general manager and W. E. Buck 
manager of the western branch.—SJL 


—__»— 


“FOLLOW THROUGH” POLICY BUILDS DEALER’S 
BUSINESS IN MACHINES 


On March 10, M. R. Allen, Central Typewriter Com- 
pany, San Antonio, Tex., rounded out his tenth anni- 
versary as a dealer in new and used typewriters and 
adding machines. His experience carries unusual in- 
terest in that, during one of the worst periods for 
business in the history of the United States, Allen has 
built his business from one representing $350 in ma- 
chines and equipment to one that now exceeds $15,000. 

The firm is dealer for R. C. Allen, Victor and Re- 
mington adding machines and Underwood, Royal, 
Corona, Remington and L. C. Smith typewriters. 

Discussing his policies, Mr. Allen said: 

“We have enjoyed a good business during the ten 
years we have been in existence, and such expansion 
as we have had may be attributed to the fact that 
our typewriter business is not a side line but one to 
which we give our full attention. 

“We make it a practice to follow through on every 
sale made. Frequently machines that are new are 
strange to the operators. The make may be different 
with certain keys in different positions. The touch 
may be too stiff, the levers not working just as they 
should, or some other difficulty that fails to give full 
satisfaction. By following through on these sales we 


uncover these little things, correct them, and we know 
that the customer is satisfied. 

“When we call on a prospect, we endeavor to make 
a sale of some sort. If a machine is not needed, then 
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Faster Turnover! 


UNDREDS of dealers are “go- 
ing to town” with the A-S-E 
Aurora line. They’re building up new 
sales records—taking full advantage 
of the SALES MOMENTUM which 


: has been generated by A-S-E Aurora 





Files, Dead Storage Files, Storage and Wardrobe Cabi- 
nets, and A-S-E Aurora Desks and Tables. 
Get on this open road to profits. Take advantage of 


the customer-convincing features, the national advertis- 


ALL-STEEL-EQUIP 
COMPANY, INC. 


618 JOHN STREET 
AURORA, ILLINOIS 
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Greater A cceptance! Bigger Demand! 


You Can Cash-in on Them! 


ing, the improved construction, the extra value and the 
force of rapidly increasing acceptance and demand. 
You'll step up your income without additional outlay 


ci time, money or effort. 


Be sure to get the full particulars, today. Send for 
your copy of the A-S-E catalog and discount sheet and 
see if you don’t say it’s one of the 


hottest sales opportunities you ever 


had! There’s no obligation. © If 
: hi 


All-Steel-Equip Company, Incorporated, 
604 John Street, 


Aurora, Ill. 


( Send me the new 72-page catalog of A-S-E Aurora 
Balanced Design Filing Equipment 
( ) Send complete information about A-S-E Storage and 


Wardrobe Cabinets 
Name 
Address 


City 


























SMARTLY STYLED IN STEEL 
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The COLUMBIAN 
Executive Chair 





Many 
Harter Dealers Profit! 


These dealers well know that Harter Steel Chairs are the right and proper choice for 
any office modernization program. They act accordingly—they go after the business 
and they get much of it. 

Harter dealers make profits the Harter Way. First: They have a line of smart steel 
chairs to present—not simply a few models, but the most comprehensive line in the 
steel chair field. Second: They have back of them an organization that believes in 
and practices dealer-cooperation. Third: They are backed by national advertising— 
a Campaign now running in leading business publications. 

N. B.: If you are not a Harter dealer perhaps you would like to know more about the 
Harter line of steel chairs; about Harter cooperation and about the Harter advertising 
campaign. If so, we will be glad to give you complete details—just drop usa line on 
your own letterhead. 


THE HARTER CORPORATION « STURGIS, MICHIGAN 


‘HARTER - 
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we try to Sell a ribbon, a roll of adding machine paper, 
a service job, or a bottle of cleansing fluid. What we 
try to do is get in. Once we have broken the ice, it is 
easier next time, and soon we are getting all their 
business. It is easy to sell a ribbon or some small 
item, and that one little sale will go a long way in 
getting the permanent business.” 

In addition to being the youngest typewriter dealer 
in the city, Mr. Allen is also recognized as one of the 
best known. In addition to himself, there are seven 
employes in the sales and service operations. 

The business is located at the corner of Crockett 
and Losoya streets —BCR 


-— o— ee 


‘Old Mampshive ABond : - 


CAREW MANUFACTURING co 
South Hadley Falls, Mass 





HAMPSHIRE’S NEW DISPLAY PANEL.—Available to dealers 
is this new display panel for Old Hampshire bond, manufac- 
tured by the Hampshire Paper Company, South Hadley Falls, 
Mass. It is 30 inches wide and 24 inches high and shows actual 
samples of filtered water, rag stock, resin, alum, hide cuttings 
for sizing and other materials going into the making of high 
grade paper, as well as samples of Old Hampshire bond in 
white and twelve colors. The display has an easel arrange- 
ment or can be hung on a wall. The Old Hampshire bond is 
a 100 per cent rag paper. 


Se eras 
PACIFIC NORTHWEST NOTES 

Formal incorporation papers were filed this March 
for Kershaw’s, Inc., of Spokane, Wash., with capitaliza- 
tion of $50,000, to operate a stationery and supply busi- 
ness—the incorporators being Frederick L. Kershaw, 
Elizabeth Kershaw, Charles D. Yenney and Mildred K. 
Yenney. 

+ * . 

From a stationery store as well as public standpoint, 
the first typing school held at the University Book 
Store of University Way, Seattle, was declared a great 
success by E. Lyle Goss, assistant manager. This 
school, recently closed, after the high enrollment of 
304 students, is to be made an annual event by 
the large stationery and typewriter outlet situated 
not far from the college campus. There were all 
ages represented in the school from seven to sixty 
years—school children as well as two fine classes of 
housewives, taught by Miss Florence Barry, nationally 
known typing instructor. About 80 per cent of the 
students, or close to 250 of them, were off-campus peo- 
ple. Coming for five lessons a week into the store cre- 
ated considerable traffic and activity for other mer- 
chants along University Way as well as the stationery 
and school supply house. Miss Barry pronounced the 
school most successful—from the standpoint also in 
numbers and quality, with the best suburban enroll- 
ment she has had in her several years of experience 


a” . * 


Charles R. Griffin, vice-president of Trick & Murray, 


Superior Because It’s 
One-Half Inch Longer 


Than Ordinary Kinds! 
CEN=TR=KOTED 
CARBON PAPER 


CEN-TR-KOTED CARBON PAPER is made 8!/)-inches 
wide and 13!/2-inches long instead of just 8!/ by 131 
The extra half-inch acts as a handy tab, which enables 
the stenographer to put the work into the typewriter 
faster and to take it out faster, tool This unique CEN-TR- 
KOTED feature not only speeds work and saves time, 
but also considerably extends the life of each sheet of 
carbon paper. Test. Compare. Convince yourself about 
CEN-TR-KOTED superiority] 











Send for our helpful booklet “Car- 
bon Paper Facts.” It will be sent 
to you free on request and will 
jive you many informative facts 


n Carbon Paper. 











An Exclusive Agency on Grand 
Prize Carbons and Ribbons in your 
city is a sure step toward greater 
profits. Write for our dealer prop- 
osition booklet. 


GRAND PRIZE 
CARBONS and RIBBONS 


PACIFIC CARBON & RIBBON MFG. CO. 


J. FRANCIS O'CONNOR, PRES. 


Head Office and Factory: 
1451 Harrison St., San Francisco 


Los Angeles Denver 
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ANOTHER ONE- 
PATENTED PRECISE 
TRIMMING BOARD 


American now offers a 24% inch Trimming 
Board to round out a complete line of seven 
models ranging from 6%” to 24%”. 

Each board is a precision product made to 
exact specifications. You can boast of the 
following features when you sell the Precise 
Line. 


@ Finest seasoned Hardwood, Ebony finish. 


®@ Blade is best grade steel, properly ground 
and hardened. (Only three large sizes 
have removable blades.) 


@ Adjustable Patented Paper Guides for 
easy trimming. 
@ Two Rulers for perfect alignment top and 
bottom. (Also Patented.) 
@ Graduations every 2”, vertical and hori- 
zontal. 
@ Safety Spring, prevents knife falling. 
@ Made in seven sizes from $2.50 to 
$27.50. 
A Quality Trimming Board, made to last a 
lifetime and fully guaranteed. 
Get acquainted with this profit-building line 
today. You will be proud to show and sell a 
Precise Patented Trimming Board. (We will 
protect our patent rights against any infringe- 
ment.) 
WRITE FOR DEALER DISCOUNTS AND 
FURTHER INFORMATION 


American Photo Laboratories 
28 N. Loomis St. Chicago, III. 


REPRESENTATIVES 
ver Col Western States 
Mic? Ky 


Raynes Davis P. Oo Box 1173 Der Hi 
Hallarn 2216 S. Wayne Ave Dayton (Ohio, Ind 
Drew 1619 First Ave S.E Cedar Rapids lowa lowa Nebr Bids 
Equipmt. Co 1228 Locust St Philadelphia (Eastern Penna., Western N.J 

Greater New York 


M. A. Robins, 830 E 1634 St New York, N. Y 
Maurie Barnett, 1429 N. Highland Ave., Los Angeles, Calif 
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Seattle stationers, printers and office outfitters, who 
each year pays his respects to the stationery fields of 
the Northland, was again this March planning to shove 
off in the near future for Alaska, and the districts now 
opening up in Uncle Sam’s promising territory, which 
is being pre-empted as a stationery territory by this 
well-liked veteran of the stationery trade of Seattle — 


CML 





HARTFORD SHOPPERS LEARN ABOUT 

ROYALS FROM ROYAL.—Two steps in the 

manufacture of Royal typewriters were shown 

Hartford, Conn., shoppers recently in a dis- 

play set up in a local department store, the 

G. Fox & Company. Dosigned by J. C. Rey- 

nolds, assistant superintendent at the Royal 

factory, the display showed the processes of 

assembling and the burnishing of parts, and 

proved to be interesting and educational judg- 

ing by the large crowds which visited the 

unusual show. 
<>. 
TEXAS NEWS NOTES 

R. M. Maddox of the San Antonio branch of Under- 
wood Elliott Fisher Company, who has been associated 
with the repair and servicing end of the business for 
twenty years, has joined the selling staff of this branch. 
He has been succeeded in the service department by 
L. L. Hunt, who has been fifteen years in service. 
Barney Stapert, former world’s amateur typewriter 
champion and now a member of the educational de- 
partment of UEF, was in San Antonio last month 
calling on classes at the public and business schools. 
While in the city he was the guest of Frank C. Hall, 
local manager for Underwood Elliott Fisher Company. 
The San Antonio branch of L. C. Smith & Corona 
Typewriters Inc. had an interesting booth at the con- 
vention of commercial and industrial teachers held in 
that city March 29 and 30. E. P. Haye is branch 


manager. * * 7 


Richard C. Bryant has been named agent for Rem- 
ington Rand Inc. in Laredo, supervising noiseless 
and standard typewriter sales. C. B. Spence has been 
transferred from Amarillo to Corpus Christi, where 
he will serve as an agent for the typewriter division. 
R. S. McCartney, who has served in the service de- 
partment of several branches, has been named type- 
writer agent at McAllen. A. B. Bond has been named 
a city salesman. W.N. Liles is manager of this divi- 
sion in San Antonio. 

T. C. Leonard, who started with the portable type- 
writer division of Remington Rand Inc. in San Antonio 
in February, has been named supervisor of retail 
portable sales for this branch, and has under him 
E. D. Fisk and Ed Dumas, salesmen. L. Gerson, retail 
portable manager out of the Houston branch, made 
the appointments. 


. * * 


Maverick-Clark Lithographing Company have com- 
pleted a sales campaign planned to increase type- 
writer sales, a new department established by this 
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*A 

warm, 

soft, neutral 
gray finish, 

with scientifi- 
cally correct 
reflection factor. 


WHY be content with an outmoded desk, 
when for a fraction of the cost of a low-priced 
car you can own a Style-Master Steel Desk? 
At your executive desk you spend a third 
of each 24 hours. Your business associates 
judge you by it. 
That's why we recommend this desk to you. 


YAWMAN AND 


1030 JAY STREET e 


ROCHESTER, N. Y. 





System-planned to lessen your work—fin- 
ished in Neutra-Tone Gray to eliminate harsh 
eye-tiring contrasts and to blend into any 


decorative scheme. 
At your Franchised ‘‘Y and E"’ Dealer or 


write for FREE catalog of 75 models. 


MFG. COMPANY 





The “Y and E” Advertising Campaign currently ap- 
pearing in TIME MAGAZINE has broken all records 
for consumer interest. Inquiries by the hundreds have 
deluged our main office. Frankly, we didn’t expect such 
a response but it’s most welcome for it proves the 
tremendous interest in the new Neutra-Tone Gray 
Style-Master Steel Desk. 

Designed for your customers’ every need—the Style- 


Master is system-planned in the modern manner. Its 
superb exterior sets a new standard in office design, 
and its new Neutra-Tone Gray Finish leads in beauty 
and eye-comfort. 75 models meet every customer re- 
quirement. Complete merchandising program—brings 
your customers into your store for a demonstration. 
And remember—this is just one of the many advantages 
of the famed “‘Y and E” Franchise. Write. 


Gig, "FOREMOST FOR SIXTY YEARS” (oe 




















138 OFFICE APPLIANCES 


ITS A 3-POINT 
BOOSTER! 
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Dealers everywhere are pointing-up sales with 
these three strong steps in the LG Catalog— 
steps that lead to a higher volume of business 
and profits. If you haven’t received your copy, 


write for it today. No obligation. 


FAULTLESS 


OFFICE CHAIR 


CASTERS 










EMONSTRATOR 
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FAULTLESS CASTER CORPORATION evansvitte, inciana canadian Factory: Swatford, Onterio 
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firm recently. The campaign was supported by an 

interesting window display, interior arrangements, and 

other aids. Results were reported as very satisfactory. 
-BCR 
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TYPEWRITER INDUSTRY 


EMPLOYMENT 6 Pare ; 
“ > rE Se RENOS wi ms OF D Bout ARS 


~. 
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“BUSINESS M ACH INES INDUSTRY 


2. - 
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80 
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TREND OF TYPEWRITER AND BUSINESS MACHINE INDUS- 
TRIES SHOWN BY GOVERNMENT CHARTS.—lIssued by the 
Bureau of Foreign and Domestic Commerce, the above charts 
tell the story of two important branches of our industry and the 
trend of the various divisions thereof. (Top) As shown, the pro- 
duction, employment and payroll trends of the typewriter divi- 
sion reached a new high in 1937, took a sharp decline in 1938, 
fluctuated somewhat in 1939 and was again sloping downward 
at the end of that year. In this chart the employment and pay- 
roll scales read from the left and the production scale from 
the right. (Lower) Production, payroll and employment trends 
in the business machines industry. Practically the same situa- 
tion existed, the chart indicates, but on a smaller scale, the 
noticeable difference being that at the end of 1939 the general 
trend was upwards. As in the top chart, employment and 
payroll scales read from the left, and production from the 
right. In both charts the employment is indicated by a heavy 
line, the payroll by small dots and production by large dots. 


<2 ¢ - 
GOVERNMENT TO EXPAND MACHINE TABULATION 
DIVISION 

From a staff of less than 100 regular employes to a 
peak of probably 4,000 people is the jump to be made 
soon in strength of the Division of Machine Tabula- 
tion, U. S. Bureau of the Census, according to George 
B. Wetzel, veteran chief of the division. 

Such increase is necessary, he said, in order to tabu- 
late the tremendous flow of sixteenth Decennial Census 
facts now pouring in from field offices of the Census 
Bureau to Washington, in time to allow preparation of 
final Census reports by December 31, 1942, as specified 
by Congress. 

“The work of the Division of Machine Tabulation 
this year,” Mr. Wetzel declared, “will be at least twice 
as heavy as in any previous decennial Census. For the 
first time since the Bureau was formed, all census units 
on machine tabulation or doing work directly asso- 
ciated with tabulation, such as card-punching, verify- 
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pores 2 Pelt! 


...and it’s the 
handiest quart-size bottle to use 





CARTER’S 
Quart-Size Ovals 


Now, quart-size ovals in finest Ink. Adapted 
from the famous Carter's oval mucilage bottles 
which made such a sales hit last year. Ribbed 

so they won't slip — easy to hold — easy to 
pour and certainly easy to look at. Carter's 
new quart-size Ovals come in Permanent and y 
Washable Inks — and Sunset Inks in colors, 
Pint-size ovals, too. 


“IDMIGHT 
E-BLACK 


(ARTERY (ARTER? 


WASWABLE 
Swe 


The CARTER’S INK COMPANY 


Makers of fine inks—Adhesives—Carbon Paper 
Typewriter Ribbons—Cube- Wells 
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(Do YOU 


want to increase your number of customers? 





Introduce 
the new ULRICH INSERTS for 


vertical files 








Series of card, check, 
bill, tariff, desk 
drawer and 

catalog files. 


FOR NEW or PRESENT FILES 


All partitions in Ulrich filing equipment are made 
of heavy, moisture-proof, black pressboard and 
provided with a metal shoe, readily adjustable. 
Sub gyides are supplied for classifications. 
Compressors are eliminated. Contents always 
held vertical with saving of space. 


Fully illustrated folder with complete data in- 
cluding prices is ready for you. Mail coupon 
or send request on your letterhead. 


ULRICH 


PLANFILING EQUIPMENT COMPANY 
Jamestown, N. Y. 


\ FILL OUT THIS COUPON — MAIL TODAY! 





Ulrich Pianfiling Equipment Co. 
Jamestown, N. Y. 


Gentlemen: 
Please send us at once information on your new equipment. 
MY NAME 
NAME OF COMPANY 
STREET ADDRESS 
CITY STATE 
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ing, sorting, and the review of tabulations for errors or 
inconsistencies, have been combined in one division. 
This consolidation definitely assures greater speed, effi- 
ciency, and accuracy, in publication of Census sta- 
tistics.” 

Nearly half a million pounds of tabulating machin- 
ery and equipment, cards, and other supplies of the 
machine division will be transferred about the middle 
of March from the Department of Commerce building 
to new quarters in the General Federal Office building. 
Eventually, approximately a million additional pounds 
of leased and owned property will be installed in the 
new building. The first three floors of the general office 
building were especially designed and wired to accom- 
modate this machinery. The remaining three floors 
will house the Census Divisions of Population, Agricul- 
ture, and Housing. 

The machinery required for this gigantic undertak- 
iing includes some 1300 card-punch machines, 1000 
verifiers, 100 sorting machines, 45 unit tabulators (the 
only machines in the world built primarily for tabula- 
tion of population data), 60 adding tabulators, 15 gang 
punchers, and approximately 100 other pieces of special 
equipment. Steel files are being constructed with a 
capacity of more than 400 million punched cards, the 
number, it is estimated, required to record all the facts 
from the various 1940 Census enumerations. 

First figures to be compiled in the Division of Ma- 
chine Tabulation for the Sixteenth Decennial Census 
will probably be those for the 1940 Census of Business. 
Approximately one million schedules, or questionnaires, 
have so far been received from the field force by the 
Division of Business. Most are from retail stores, with 
a considerable number from wholesalers, service estab- 
lishments, hotels, laundries, construction companies, 
and the like. 





NEW CASTLEITES MEET THE SPEED-O-PRINT.—Residents 
and business men of New Castle, Penna., had an opportunity 
to find out all the details of the Speed-O-Print duplicator when 
the Charles T. Metzler Company, 22 North Mill street, displayed 
this window of machines and supplies of the Speed-O-Print 
Corporation, 153 North Michigan avenue, Chicago, Ill. 
I 
SOUTHERN NEWS NOTES 

Ivan Allen, Sr., chairman of the board of the Ivan 
Allen-Marshall Company, Atlanta, Ga., addressed the 
Georgia Academy of Social Sciences on the subject of 
“County Consolidation” at a meeting held at Emory 
University on Thursday evening, February 29. Mr. 
Allen, who was apointed by Governor Hardman, of 
Georgia, in 1929, to head a commission on state gov- 
ernment simplification, has recently undertaken 
another important civic post which is reported else- 
where in this issue. 


* al * 


Julian Cox, for the past six years a member of the 
sales force of the Carithers-Wallace-Courtenay Com- 
pany, Atlanta, Ga., has resigned in order to settle the 
estate of his father-in-law in Memphis, Tenn. While 
no definite plans have been made as yet, it is possible 
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VAN DYKE offers 


JwoVlew MONEY MAKERS! 


Completely 
Adjustable 
FLOOR LAMP 





Single and double 
completely ad- 
justable floor lamp 
for the business 
office, professional 
office and home 
supplied in beau- 
tiful ivory and 
chrome, or Moroc- 
co brown and 
chrome. The arm 
moves up or down 
and is securely 
held by an exclu- 
sive Van Dyke 
grip fitting. 


Model No. 701 for 
18” tube—$23.50 
Less Tube 


Model No. 702 
for 2-18” tubes 
$29.50. Less Tube. 


VAN DYKE Fluorescent BED LAMP 





Men and women who like to read in bed may now enjoy 
the same scientific illumination which they have at the 
office. Supplied in ivory and bronze, Van Dyke brown 


and bronze or orchid and bronze. 


No. 800—one 18” tube $7.50 
Price does not include tube 


This noiseless bed lamp incorporates the new feature of 
the auxiliary and plug combined—the auxiliary is on the 
end of the cord which plugs into the wall. Also equipped 
with the new type switch which provides instant light. 





The name Van Dyke means the ultimate in efficiency, 
engineering, beauty and salability. Van Dyke offers 
the most complete line of fluorescent in America. 
There's a unit for every commercial lighting need. 
Write for complete literature and dealer discounts. 


VAN DYKE INDUSTRIES 


2857 S. HALSTED ST. CHICAGO, ILL. 
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that he may remain in Memphis and re-enter the 
office appliance and stationery business under his own 
name. 

= * ss 

Jake Harris, formerly with the Ivan Allen-Marshall 
Company, has entered the new and used furniture 
business for himself under the title of The Harris 
Company. His new store is located at 37 Houston 
street, where he has display rooms and offices. Mr. 
Harris had more than twenty years of experience in 
the office equipment field in Atlanta and is well-known 
to the local trade. 

* ~ * 

A $17,690 order for paper to be made into stationery 
has been placed by the United States navy with the 
Champion Fibre Company, Canton, N. C. The sta- 
tionery will be made in the Baltimore plant of the 
Whitaker Paper Company. 

= * e 

The North Carolina Supreme court, in a case 
brought by Best & Company, New York merchants, 
has affirmed the validity of the state tax of $250 on 
persons, firms or corporations not licensed as retail 
merchants in the state who display samples of mer- 
chandise for sale in hotel lobbies and other places. 
Attorneys for Best & Company said they were pre- 
pared to take the case to the United States Supreme 
court.—JHR. 


—_—__—_~—= 9 





‘ ‘ ise P| 
SKILLED HANDS.—This unusual photographic 
portrait of the hands of a skilled typewriter 
mechanic was created by Supervisor of Assem- 
bly Sherman at the Royal Typewriter Com- 
pany’s plant at Hartford, Conn. The picture's 
simplicity emphasizes the delicate adjustment 
and precision craftsmanship of modern manu- 
facturing as well as Mr. Sherman's clever 

photographic technique. 








cc 
NEW DEALER ESTABLISHES IN JACKSON, MISS. 


A new office appliance and supply company, offer- 
ing a complete service to every type of businessman, 
has opened at 420 East Capitol street in Jackson, Miss., 
with Everette Beck Pritchett as president. 

Mr. Pritchett, who is thirty-nine years old, went to 
Jackson from Camden, Ala., where he was owner for- 
merly of the Planters’ Hardware Company. He opened 
his new business in Mississippi’s capital city on Jan- 
uary 1, 1940. 

“I was amazed at the opportunities that seemed to 
be open here on my first trip to Jackson last year,” the 
new office appliance company owner explained. “And 
since being in business, I have discovered that there is 
indeed a wide field open for new enterprise both in the 
office supply and appliance fields and in other lines 
of endeavor. 

“This town is growing too fast for anyone to make 
any conservative predictions—and I hate to make 
radical ones. However, I do intend to stay in the field 
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EASY TO GET SALES STARTED... 
EASTER TO KEEP THEM COMING! 





''T’S the same story over and over! Customers like the 
looks of INVINCIBLE Files on your sales floor—and 


once they try them. they're sold for keeps. Why? Because 





Invincible Files dress up the office, give such smooth, de- 


pendable performance, and greater value. No matter what 


Fast-Selling 1600 Line 


the customer’s requirements, Invincible has the file or file : 
Rich beauty—rugged dependabil- 

combinations to fill the bill. Its the completeness and oh !amous paces free-floating 
: ; J ; . ; ? rower; progressive arawerf suspen- 
superior quality of the Invincible Line that assures you quick sion—in big range of drawer and 
: ‘ : Late height combinations—all in a 
first sales and steady repeat business. Sell the Line that has Grade “C” line at a utility price— 
— mM ~ ‘ ; . . ‘ make the Invincible No. 1600 Line 
EVERYTHING—Invincible. Write for catalog and prices. . relekihis here 


INVINCIBLE METAL FURNITURE CO. 


2604 FRANKLIN ST., MANITOWOC, WISCONSIN 
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ROTARY STANDS 


FOR CARD AND TUBE REFERENCES 





DESK STANDS BOOK UNITS 





CARD AND TUBE REFERENCES CONVENIENT CARD RECORDS 


BOOK UNIT CABINETS 





EFFICIENT HOUSING DEVICE 





RECORDEX 








VISIBLE CARD RECORD FOLDER 





WALL BRACKETS 





CARD AND TUBE 


SWITCHBOARD BRACKETS 





INSTANT REFERENCE TO PHONE NUMBERS 





CARDS FROM 5X 1% TOT! X9 








TRAOE MARK REG 


SSeS VISIBLE 
S2S=ee RECORD 


EQUIPMENT 





VICTOR VISIBLE RECORD CABINETS 
N MANY CAPACITIES AND FOR ALL SIZES OF 



















































































LISTING INDEX 





UNPROTECTED REFERENCE EQUIPMENT 





RAND SECTIONAL CARD EQUIPMENT 






VISIBLE RECORDS 
THAT EXPAND 
WITH THE BUSINESS 


\ 








VISIBLE SAFES 


FOR PROTECTION FROM FIRE 











CARD AND TUBE FRAMES 








Victor’s complete line of Visible Record Equipment will make more money for any 
dealer. It is the last word in modern design and careful, expert manufacture. It enables 
the dealer to effectively and profitably fill the requirements of any type or size of bus- 
iness, or for any kind of record. Sold only through office equipment and stationery 
dealers (some specialized items through exclusive contract dealers)... . write for full 


particulars today. 





THE VICTOR SAFE & EQUIPMENT COMPANY INC., N. Tonawanda, New York 
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for a long time, judging by results of my first month’s 
activities.” 

Specializing in used office equipment at the present, 
Mr. Pritchett said that as soon as he stocks up on new 
equipment he will feature this merchandise more read- 
ily. He and his wife make their home in Jackson at 
503 High street. Both believe they are now in “the best 
town in the Deep South.’—LDF 


SS! —ee 


NEW ENGLAND TRAVELERS NOTES 


The club welcomes as new members the following | 


men: William A. Mayers, David Kahn, Inc.; Frank X. 
McQuillen, Boorum & Pease Company; H. G. Shreiner, 
Polar Manufacturing Company, and Fred A. Slaughter, 
Sanford Manufacturing Company. 


* * * 


Jack Dacey, Wilson-Jones Company, has been elected 
secretary and treasurer of the Setters Club of New 


England and, in addition to his regular duties, does | 


some judging at dog shows. 


* ” * 


Members will be glad to hear that Osman Giddy has 


improved sufficiently following a serious illness at the | 


Charlesgate hospital to be now convalescing at home. 


* * ~ 


Three stationery and office equipment stores in the 


New England territory have recently moved their es- | 


tablishments to new addresses as follows: Connery- 
Cavanaugh Company, now at 132 Monroe street, Lynn; 
Dedham News Agency, now at 7 Eastern avenue, Ded- 
ham; Manson & Company, now at 332 Main street, 
Fitchburg. 


* x * 


On Wednesday, February 21, Mr. and Mrs. Frank B. | 


Chaffee celebrated their fortieth wedding anniversary 
by holding open house from 7:30 to 10 o’clock in the 
evening. The house was filled with flowers as friends 
and neighbors dropped in to help make the day one 
long to be remembered. 

* * - 

Fellow members of the club will be delighted to 
learn that ever-popular Ed. Knapp has returned to his 
home and is on the road to recovery following a serious 
operation in a local hospital. 


* * ” 


The above news items were gleaned from the N.E.T. 
Club News, official organ of the New England Travelers 
Club. 

© 
FRANK COOPER AND WIFE INJURED 
IN FLORIDA AUTOMOBILE CRASH 

As this issue goes to press word is received that Frank 
Cooper, president of the Codo Manufacturing Com- 
pany, Chicago, and Mrs. Cooper have suffered severe 
injuries in an automobile crash near Fort Pierce, Fla. 

According to the report Mr. and Mrs. Cooper were 
driving from Miami, Fla., to New Orleans, La., as part 
of a southern tour, when the accident occurred. Their 
car was Said to have been completely demolished. 

Mr. and Mrs. Cooper were taken to the Fort Pierce 
Memorial hospital where it was said they would be 
able to travel in about a week’s time. They will 
abandon the tour and return home to Chicago as soon 
as permitted to leave the hospital. 

NR cnt 
SWILER INJURED IN CAR CRASH 

C. B. Swiler, Jr., of the Orchard & Wilhelm Com- 
pany, Omaha, Neb., is recovering from severe injuries 
suffered in a recent automobile accident. The crash 
occurred when Mr. Swiler was driving to Burlington, 
Iowa, to visit The Leopold Company factory in that 
city. He was treated for fractures of the nose, ribs and 
knee. Members of his family riding with him also sus- 
tained injuries, according to reports 


| ance and utility that cannot be 


| side of the building. In winter, 


145 





Perfect Ventilation and 
Light Control for Offices 


@ The dealer who sells Chicago 
*Alumilite Venetian Blinds has 
two strikes on competition right 
from the start—because Chicago 
Alumilite has features of appear- 


matched in any other material. 
These advantages are particularly 
pronounced in office installations. 

Offices, large or small, can be 
perfectly ventilated in any weather 
with these blinds. Light can be so 
controlled that a perfect indirect 
lighting result can be achieved. 
Solar heat is repelled in such de- 
gree that offices on sunny exposures 
are as cool as those on the shady 


Hote/ Statler 
aC onch, : 
Key Wer Hotel, 

orn Exchan 
ew Yorg 


Der ror 


’¢ Bank 


Pac; iio N 
Seat (National Bank, 





| heat loss through glass is reduced by as much as 75 per cent. 


Upkeep expense is slashed. These blinds never need scrub- 
bing or refinishing. They cannot warp, chip or peel. Immune 
to all climatic conditions. 


NO BLINDS SOLD DIRECT 


We make no direct sales, on either large or small orders. Thus 
the dealer’s profits are protected. We assist in closing large 
contracts and refer all inquiries from our national advertising 
to the dealers in whose territories they originate. Mail the 
coupon for sample of Alumilite slat, with information on the 
dealer franchise and our complete line which also includes 
wood, rigid or flexible color-metal and Plastone blinds. 


*Patenied process owned by Aluminum Company of America 


“lh GS, 
CHICAGO en 7 Seni COMPANY 


MICHIGAN AVENUE at 39th STREET, CHICAGO, ILLINOIS 
World’s Largest Custom Blind Manufacturers 


CHICAGO VENETIAN BLIND CO. ! 
Michigan Ave. at 39th St., Chicago ! 
Send information on complete line and dealer franchise. Also sample 
of Alumilite slat \ 
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ACE PILOT + CADET 








Ace Standard $6 














ANUTHES | non ACE TRIO 


! TO MAKE 
You can duplicate CAI ES AND PROFITS 


your Ace-Pilot-Cadet / 


success with the new 
Ace machines. 

The SCOUT at $1.50 and the GLIDER at $2.50 
have found quick sales to homes, small offices, 
schools, etc. The CLIPPER Pliers at $4.50 has 
proven a consistent seller. All three machines 
reward extra sales effort with a steady repeat 
business on undulated staples. If you have not 
already campaigned your new market with the 
new trio of Ace machines . .. begin at once. 








Clipper 


$4.50 


ACE FASTENER CORPORATION 


3415 N. Ashland Ave., Chicago 


Makers of 


BEST STAPLING MACHINES 


THE WORLD'S 
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TYPEWRITER SALES INCREASE IN SAN ANTONIO 

A marked improvement in typewriter sales is re- 
ported by the various agencies in San Antonio, Tex., 
such sales not only showing substantial improvement 
over those for the preceding quarter, but also good 
increases over those a year ago. 

Frank C. Hall, manager of the San Antonio branch 
of Underwood Elliott Fisher Company, reports an im- 
provement in sales and looks forward to better busi- 
ness through the first half of the current year. In 
discussing sales, Mr. Hall said: “People are paying 
more attention to quality and less to price. Now 
it isn’t so much how much is it as how good is it.” 

Speaking for L. C. Smith & Corona Typewriters 
Inc, E. P. Haye, branch manager, reported the biggest 
February in the history of the branch, and is look- 
ing forward to good business during March and April. 

The San Antonio branch of Remington Rand Inc. 
led all other offices in the Houston division during Jan- 
uary in typewriter sales with sales being 137 per cent 
of quota—BCR 


<>< 





SAMPLES LEAD TO SALES.—The Art Steel Company, Inc., 
145th street and College avenue, New York City, offers proof 
that the installation of sample merchandise definitely leads 
to increased sales for dealers. The company’s desk-high 
“Monitor” cabinet received an enthusiastic welcome from 
dealers who afterwards reported, in answer to a recent checkup, 
that in every instance of a sample order of the cabinet being 
placed, a stock order followed. The Monitor was designed to 
provide additional working space beside a desk, telephone 
switchboard, etc. 


—<—_>-e 
S. F. FAIR RE-OPENS MAY 25 

The Golden Gate International Exposition will re- 
open for its second season on May 25 on Treasure 
Island in San Francisco bay. The fair will be under 
the management of Bill Monahan, former graduate 
manager of the University of California 

Featured will be the historical pageant 
Cavalcade of a Nation.” Ona stage 400 feet wide and 
200 feet deep, 1500 characters in the history of this 
country will be portrayed in one of the largest spec- 
tacles ever produced 


“America! 


One of the great exhibit palaces is being converted 
into an indoor pool for the Treasure Island Water 
Follies which will daily entertainment with 
famous swimmers, divers and comedians and a chorus 
of seventy-five girl swimmers 

Many of the largest exhibitors have already signed 
for the new season and educational displays will in- 
clude a model of the famous cyclotron, atom-smashing 
machine from the University of California which 
brought the Nobel prize in physics to its builder, Pro- 
fessor Ernest O. Lawrence 


offer 














APRIL, 1940 147 





FOR THIS AMAZING GROWTH 









The experience behind this organization 
has produced a complete line of Stream- 
lined, Fully-Automatic Calculators for every 


business need—large or small. 


FRIDEN Calculators have proven to be so 
fast, useful, practical, that this modern up- 
to-date factory had to double in floor 
space and productive capacity 

in order to take care of the 
constantly increasing sales. 





WRITE 
FOR 
INFORMATION 





|CALCULATING MACHINE CoO., INC. 
FACTORY AT SAN LEANDRO, CALIFORNIA, U. S. A. 


FULLY-AUTOMATIC ADDING-CALCULATORS 




















OFFICE APPLIANCES 


148 











GIVE YOUR CUSTOMERS 
MORE FOR THEIR DESK 

No. 2967 — Full Walnut 
DOLLARS WITH — ' exterior. Drawer fronts 


and back panels of 
Quarter Stripe Walnut, 


special _ PLUS-VALUES! 





PUT new life in your office furniture de- to help you give your customers more for 
partment this Spring! Pep up your sales their money. 
. . step up your profits! You'll feel as frisky as a Spring lamb 


when you see what plus-values the new 
Imperial line offers. Write—today—for 
your copy of the 1940 Imperial catalog. 


If your desk business has been slow and 
sluggish, investigate the Imperial franchise. 
It’s better than a Spring tonic! 

Imperial desks, tables and matched suites IMPERIAL DESK COMPANY 


are styled right, made right and priced right EVANSVILLE, INDIANA 














Bank of England Chairs “Bread-and-Butter’ 
Sellers for Office Equipment Dealers 


Because they go well in any 
kind of office . . . because the 
styling is staple .. . office fur- 
niture dealers consider these 
Bank of England chairs as 
their “bread-and-butter”’ sell- 
ers. What’s more they’ll fit 
into almost any scheme of 
office decoration. Your cus- 
tomers will like these chairs 

their new silent swivel 
chair mechanism and the rub- 
ber bumper. Write today for 


descriptive material and 





»rices. - 
No. 6710 f No. 6711 


HIGH POINT BENDING & CHAIR CO. 


SILER CITY, NORTH CAROLINA 
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NORTHWEST TRAVELERS NOTES 





By A. J. Nordstrom, Correspondent 
Charley Grady, long associated with the Farnham 
Stationery & School Supply Company, and more re- 
cently owner of his own business, has been confined 
to his home by serious illness during March. 


* * * 


Ed Safford, the Superior (Wis.) stationer, is moving 
to a new location in uptown Superior, about two blocks 
south of his present location on Tower street. This 
new store will have a modernistic lighting system and 
is wider than the present store, as well as deeper. The 
grand opening will be announced later. 


* * * 


Dave Bevans the “De Luxer” was seen in Duluth, 
along with Ken Chase, the Dennison man, about the 
first week in March. 

* * * 

Elgin Burke, the Boorum & Pease man, has joined 
the increasing circle of travelers who now make their 
homes in the Twin Cities. Incidentally “El” is quite 
some punkins as a musician, and quite a coterie of 
entertainers could be recruited out of the Northwest 
Travelers Club. For example take “Fiddler Fleet,” the 
aforementioned El Burke, drummer Carl Kaufman and 
that ol’ master of the zither, Gene “St. Louis Blues” 
Mitchell. Then again there is Bob “Bazooka” Valleau, 
Bass Horn Griebel, Morgan, the wizard at chopsticks, 
and many others too numerous to mention. Any time 
the dealers are looking for entertainment for their 
affairs they need not go further than the Northwest 
Travelers Club for their talent. 


* * * 


Then again there is Ed Little, of Wabash Cabinet, a 
very talented magician, who has donated his services 
on many occasions, for stationers’ meetings, etc. 
Might even call on the Coles for a trick shot exhibition. 


* * « 


Arthur Grayston, governor of the seventh regional 
district of the National Stationers Association, has 
announced a fine program of events for the meeting 
to be held at the Hotel St. Paul in St. Paul, Minn., on 
Friday and Saturday, April 19 and 20. 

Feature talks will be “Over the Desk,” by Charles 
Garvin, general manager of the association, and Har- 
old Hampton, past president, whose subject will be 
“The Future Possibilities for the Stationer.” In addi- 
tion there will be forum discussions on taxes, costs, 
profits, advertising and merchandising. 

On the fun side there will be the House of Friend- 
ship, the banquet on Friday night, with no speeches; 
nothing to do but eat and enjoy the entertainment. 
And this entertainment, so says Art and his co-work- 
ers, Colonels Jerue, Hansen, Fall and Parrott, will be 
something to write home about. A lunch ticket goes 
with the registration fee as well. 

The ladies’ tour arranged by Mrs. Herbert Morgan 
and her hard working committee, will be a succession 
of surprises. 

Art says this is to be the finest regional meeting 
ever held, and reservations are coming in at a very 
fast clip, so drop a line, wire or card to Art, care of 
Thomas & Grayston, 713 Marquette avenue, Minneap- 
olis, or to any of the Minneapolis or St. Paul stationers, 
and they will be glad to see that a reservation is made 
for the kind of room or rooms you desire for your stay 
in the city. 

Two well known figures in the stationery and print- 
ing industry in the Northwest territory have died in 
March and the Northwest Travelers Club extends to 
the families of Harry McPherson of Minneapolis and 
Hiram Gross of Waterloo, Iowa, their sympathy. Re- 
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Specials! 


Some manufacturers tolerate 
them as necessary evils 
but we are organized to 


Specialize 
in Specials 








Whether you look to us for 
your regular stock Filing Sup- 
plies or not we want you to 
know that we welcome orders 
for specials, large or small, and 
give them careful and prompt 
attention regardless of size or 
origin. Prices, too, have the 
same consideration. A NEW 
Table in our price list enables 
you to determine cost in ad- 
vance of any quantity, size and 
style of guides. 


Nothin g As Convincin gas a Trial 


a 


\surruns) 


Cyhe Wabash Cabinet Co. 











Wabash~Indiana. 
The Wabash Cabinet Co., Wabash, Ind. 
Please send Complete Information about your line, with 
price list, terms, etc. No obligation. 


Na me —— 


Address 
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Andy Units of STEEL” 


Every Style and Size of 
STEEL SPECIALTY 
made BETTER to Sell FASTER!! 


FILES 


Non-Suspension and Suspension 
Grades in all sizes, styles and combina- 
tion of drawers. Attractive hardware, 
finely finished and built for hard usage. 


STORAGE 
CABINETS 


Wardrobe, Storage and Com- 








bination Cabinets in numerous 
sizes and colors to fit any office 


requirement. Also can be made 


to any special specifications. a 
WRITE FOR PRICES AND DEALER DISCOUNTS 


ANDERSON-HICKEY CO., INC. 
GENEVA, ILLINOIS 




















No. 7214 


A Sturdy, Low Priced TABLE built of Pecan 
and finished in Walnut. 

The Murphy line contains several other pat- 
terns, including costumers and small chairs for 
knee-hole desks. 

Write for our catalog No. 67, and supple- 
ment. 


MURPHY CHAIR COMPANY 


INCORPORATED 
OWENSBORO, KENTUCKY 


iL. 
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ports of these two passings appear elsewhere in this 
issue. 
* * * 

L. Edward “Sticky” Friedman had as his guest, dur- 
ing the Maestro’s engagement in Minneapolis early in 
March, Horace Heidt, director of the “Pot 0’ Gold” 
radio feature program, which Sticky attended as a 
guest of Mr. Heidt, accompanied by Sticky, Junior and 
Mrs. Friedman. 

Ed is also a personal friend of Evelyn Chandler, the 
skating star with the Ice Follies show which appeared 
in Minneapolis at the Arena, in March for a two week 
run. It is reported that Ed spent a lot of time back of 
the scenes, during this show. It could not be that Ed 
is a follower of “fancy figure(s) skating.” Anyway the 
Skating chorus is one to attract the eye of the most 
critical. 

o 7 * 

P. S. Eddie did not win the Pot O’ Gold, but it is 
reported that he saw the Ice Follies a half dozen times. 
Seen at the ice show were quite a few of the leading 
lights in the stationery and printing industry. 


—-e—___ 


TUTTLE TO MANAGE HUB STORES 


B. A. Tuttle, since 1903 connected with the office 
equipment industry, last month was appointed to man- 
age the Hub office supply store, a subsidiary organiza- 
tion of the Utility Supply Company, Chicago. 

Store No. 1 has been in operation for some time at 
116-A North Wells street and was described in a pre- 














B. A. TUTTLE 


vious issue of OrricE APPLIANCES. Others will be opened 
in the near future in strategic parts of the Chicago 
Loop district to serve the retail trade. Mr. Tuttle is 
assisted in the first store by Harry Prescott, who was 
previously connected with Horder’s, Inc. 

From 1903 to 1908 Mr. Tuttle operated a typewriter 
agency at Fort Wayne, Ind., and twice during that 
period worked as Northern Indiana agency manager 
for the Oliver Typewriter Company. In the fall of 1908 
he started The Typewriter Shop in South Bend and six 
years later it became the Tuttle Corporation. He closed 
out this organization in 1930 and immediately opened 
another store to sell business systems, which he ran 
until 1934. 

The Utility Supply Company has operated for many 
years from catalogue and through direct salesmen and 
the formation of the Hub chain is its first venture into 
the retail field in Chicago 


———_—=>-—____ 
CERTAIN STEEL EQUIPMENT SHIPMENTS SHOW 
INCREASE 


Increases in certain types of steel office equipment 
for January, 1939, over the same month in 1938 are 
shown in a report recently issued by the United States 
Department of Commerce. 

The figures disclosed in the report cover as four sepa- 











APRIL, 1940 


AUTOMOBILE CK) 
C OMFO RT BALANCED ACTION 
CHAIR IRONS 


OFFICE CHAIR 


Unmatched comfort will be found in chairs equipped 
with rubber cushioned irons. These cushions are not 
merely substitutes for springs, but are shock ab- 
sorbers on which the weight of the occupant in any 
position is evenly distributed. The ball bearing 
swivel is a feature of this fixture and together they 


provide the utmost in comfort. A COMPLETE LINE OF OFFICE 



















































— | CATALOGUE ON REQUEST 


(e) ‘Collier-Keyworth Co. 
Gardner, Mass., U. S. A. 





POSTURE AND STOOL IRONS 
\% 
PATENTED 














EQUIPPED WITH EITHER RUB- 
OECRETARIAL 


BER OR STEEL SPRINGS. 
DESKS 


1100 SERIES 


Combination Quartered Oak, 
Walnut or Mahogany 





By efficient use of available 
space, Alma provides an extra 
drawer in their 1160-C and 
1146-C (single pedestal) desks— 
a practical example of more desk 
for the money more utility 
where space is limited. 


Note hinged door—Extra strong 
mechanism supporting platform. 
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ALMA DESK COMPANY cn. 


No. 1160-C 
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The Security National Bank 
of Greensboro, North Carolina 
Through The S. T. Wyrick & Co. 
Chose — 
Leopold's Streamline Desks 

Built at Burlington, lowa 
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URNS Autoliner 


. 2.50 List 


za-13 $1 


OFFICE SPECIALTIES 


American Automatic Electric Sales Company 
1033 W. Van Buren St., Chicago 





TELEPHONE BRACKETS * COPYHOLDERS * GOOSENECK LAMPS ¢* CHAIR & DESK PADS 
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rate products steel office furniture, steel shelving, steel 
lockers and steel safes, and list the total of new orders 
received as well as shipments for the month of Feb- 
ruary in both years. 

New orders and shipments of steel office furniture 
for January, 1939, were respectively $1,926,499 and 
$1,782,791, as against $1,986,423 and $1,996,364 for Jan- 
uary, 1938. 

Steel shelving, $368,096 and $310,810 for January, 
1939, as against $384,352 and $415,901 for January, 1938. 

Steel lockers, $310,790 and $210,248 for January, 1939, 
as against $224,115 and $216,690 for January, 1938. 

Shipments only of steel safes for the two periods 
were $233,267 for January, 1939, and $218,090 for Jan- 
uary, 1938. 





FEATURING VICTOR EQUIPMENT IN A BIG WAY.—Ward's, 
well-known Boston stationery store, recently gave an entire 
window display to products of The Victor Safe & Equipment 
Company, North Tonawanda, N. Y. In the window graphic 
charts enumerated the many aids to modern business through 
the medium of visible record keeping. Actual records were 
set up in visible cabinets, boo units, rotaries, wall brackets, 
etc., so that passersby were given an excellent opportunity 
to see visible filing equipment actually in use. 


re 


OKLAHOMA FAIR TRADE LAW UPHELD 


Oklahoma stationers, along with other retail mer- 
chants, were interested recently when, in a third test, 
the Oklahoma Fair Trade Law was upheld by District 
Judge Clarence Mills, Oklahoma City, who granted an 
injunction restraining the Katz Drug Company (head- 
quarters in Kansas City, Mo.) from advertising, selling 
or offering for sale, any of the products of Mead John- 
son & Company, of Evansville, Ind. 

Rounding out a three-way test of the law, the case, 
—the first in Oklahoma involving an indirect method 
of altering minimum resale prices on merchandise 
under fair trade contract,—grew out of a promotion 
scheme, called a “Gigantic Treasure Hunt,” which was 
held in connection with a “Million Dollar Sale,” at the 
Katz Drug store, 200 West Main street, Oklahoma City. 

Advertising stated that 15,000 large aluminum disks 
had been distributed about the city. These disks, about 
214 inches in diameter, were accepted at the Katz 
store in lieu of twenty-five cents on unrestricted pur- 
chases made during the month-long sale. 

Specific violations charged included the following: 

(1) That beginning October 26 and through suc- 
cessive weeks, the Katz Drug Company advertised and 
conducted a “so-called Treasure Hunt,” whereby it 
was claimed that 15,000 tokens were distributed 
throughout the city, each token worth twenty-five 
cents and redeemable in merchandise without restric- 
tion during their “Million Dollar Sale.” 

(2) That on November 22 a one pound package of 
Mead’s Dextri-Maltose, on which the company’s mini- 
mum set price is sixty-three cents, was sold by the 
Katz Drug Company at thirty-eight cents and one 
token. 

(3) That on December 2 a package of Mead’s Pab- 
lum, on which the company’s minimum retail selling 
price is forty-three cents, was sold for eighteen cents 
cash and a (twenty-five cents) token. 

It was also charged that in addition to violating the 
Oklahoma Fair Trade Act and Mead Johnson & Com- 
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SELF ADJUSTING? 
YES INDEED! 
A 10-YEAR FEATURE 


SELL so tne tine 


THAT’S YEARS AHEAD 


“A MODEL FOR EVERY NEED” 


SOLD 


BY DEALERS ONLY 


Write for catalog 
and prices. 


' 


STURGIS POSTURE CHAIR CO. 


STURGIS, MICHIGAN 














New Improved AIRMAIL Model 


TRINER 
Airmail 
Special 
No. 300 


EXTRA 
FINE 
CONSTRUCTION 





Capacity 1 Ib. x Y% ox. 


for automatically indicating with highly improved 
legibility of figures: 

Airmail 

First-class Mail (local & out-of-town) 

Foreign First-class 

Merchandise & Printed Matter 

Catalogs, Books, Newspapers 

Publications, ete. 
Built throughout of steel, highly sensitive and accur- 
ate, handsomely finished in chrome and satin black. 
This special model offers a new range of opportuni- 
ties for selling scales for Airmail as well as general 
mail. 


Write for Circular X. 


TRINE SCALE & MFG. CO. 
2714 W. 2\st St. Chicago, Ill. 
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1 The QUALITY 
CeMey LINE of SUPPLIES 
4 That Is Absolutely 


25 

< a /4 Stencils, duplica- 

—— tor ink, slip sheet 
ers, scope—every- 
thing your cus- 
tomer needs to get 
i perfect duplicator 
results. Write for 








ACK hy 











HILCO CORPORATION 


1512 MERCHANDISE MART e¢ CHICAGO 














ARTILITY 


METAL OFFICE CHAIRS 
A MODEL FOR EVERY PURPOSE 


No. 49! THE "AIR-FLOAT" 
A COMPLETE LINE—A PROFIT LINE 


SEND FOR LITERATURE 


ARTILITY METAL PRODUCTS, INC. 


421 SECOND STREET 
ELKHART, INDIANA 
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pany’s contracts through use of the tokens, the Katz 
Drug Company was guilty of unfair competition 
through use of the tokens in connection with the two 


| sales in that the net cash realized was less than re- 


tailers’ buying price —EVH 





——> 

FREE EASEL FEATURED IN AUTOPOINT DEAL 
A new deal whereby one E-S110C easel, valued at 
$4.50 retail, will be included without additional cost 
with each E-120 easel ordered, has been announced to 
dealers by the Autopoint Company, 1801 Foster avenue, 
Chicago. Both easels display “Real Thin” lead Auto- 
points with barrels of assorted colors, priced at 39, 49 


new 
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4 THE 
LEAD AT THE 
WRITinG TIP 
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4% | 


7 3% va 
1s Sharper Smoother Writing 
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(cans 
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AUTOPOINT’S OFFER.—At left is Easel No. E-S110C which the 
Autopoint Company is offering free with deal involving the 
easel No. E-120, shown at right. 


and 75 cents. Real Thin leads are 39 per cent smaller 
in area and write a smooth, hair-thin line. The 
patented Grip-Tite tip grips the lead near the writing 
point so that the lead cannot work loose, fall out, 
twist or break easily. The offer expires June 15, 1940. 


en ee 
WHAT CONFUCIUS SAID 

Forgotten these many centuries, sayings attributed 
to Confucius are being excavated and used to the 
advantage of the stationery, typewriter, book and 
office appliance field. Many such sayings of the wise 
old Chinese philosopher are being employed as modern 
wisecracks with a Chinese slant around the University 
of Washington of Seattle—such as these used to build 
interest and business for the Washington Book Store, 
of which C. L. Elliott is proprietor, at 4320 University 
Way—close to the campus of the big Seattle “U.” 

As the Washington Book Store has pointed out with 
a picture of the sage himself: “Confucius say: Wise 
man collect cash on books today. Foolish one collect 
dust on books tomorrow. Sell useless texts today” 
getting the students to trade in books for stationery, 
school supplies and other books. 

Another and more elaborate Confucius saying, with 
its cryptic picture writing of the Chinaman is “Dealer 
who give customer more for his money get more cus- 
tomers with money’’—which is skillfully employed by 
the Royal Typewriter Company.—CML 

<><. — 

WEINER MOVES COMPANY TO NEW ADDRESS 

Leonard Weiner, owner of the Capitol Office Machine 
and Equipment Company, Harrisburg, Pa., last month 
moved his organization from 202 Chestnut street to 
larger quarters at 28 South Third street, where avail- 
able floor space is more than tripled. The firm was 
organized three years ago and carries a complete stock, 
including Allen-Wales adding machines, Speed-O-Print 
duplicators, Ohmer cash registers, Friden calculators 


| and Yawman and Erbe steel equipment and supplies. 
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Prove wt yourself ! 
that 
the HOTCHKISS is 


the only temporary fastening that’s really removable! 


Staple ten or fifteen sheets of paper together with the Hotchkiss temporary 
clinch. It holds —till you want it to let go. You can pull the staple out 
with your thumbnail as easily as removing a pin, or-— you can hold the 
sheets and remove them one by one by sliding the bottom sheet to the left. 
NO OTHER “TEMPORARY” FASTENER WILL DO THIS! 








HOTCHKISS ZEPHYR 
MODEL 101A 








Try it—see how important this exclusive patented feature is to the hun- 
dreds of customers who have constant need for a temporary fastener. You 
can guarantee that the Hotchkiss temporary fastener will let go without 
tearing paper; that it requires no tools to remove, in short that it’s the ideal 
temporary fastener. 





This is another of the many selling points you can give your customers for 
the sensational Hotchkiss Zephyr . . . the world’s finest stapler. 














At the new low list price of $4.50 the Zephyr is taxing our 


Above:—Separating Sheets one by one. production capacity. Are you protected? Better wire your 
Below:—Removing a temporary fastening like a pin. order 


HOTCHKISS norwatx. conn. 


-"PITONREBESS IN ALL THAT’S BEST IN STAPLIEG ee 


MEiLiNK POSTING SAFE DRAWER 


—— PROFIT BY 
r. weaier: RECOMMENDING MEILINK’S 
POSTING SAFE DRAWER 











Every office doing mechanical book- 
keeping needs this efficient combina- 
tion of Posting Tray and Safe; not 
only for the filing of their ledger 
cards but also for Protection from 
Fire. 

The Meilink Post Safe Drawer gives 
constant SMNA Certified One Hour 
Fire Protection at a substantial sav- 
ings and convenience over separate 
trays and safes. 


} 
‘ meet oer 


~~ +3 = 


Meilink Safe Drawers May Also Be 
Divided For Documents and 8x5 Cards 


MEILINK STEEL SAFE COMPANY—TOLEDO, OHIO. “Hiss? 
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WHEN OILLESS SHOULD BE CALLED ‘'OILFULL’ 


Another Superiority Point of JOHNSON 
“PerfecTilT” Chair Irons 








Oilless bearings do not mean bearings without 
oil, but ‘bearings that never need oil.” ... Why? 
Because the only two sets of bearings required in 
the new JOHNSON “PerfecTilT’’ Chair Irons are 
of porous, oil-impregnated alloy bearing metal. 


Putting it briefly, JOHNSON ‘’PerfecTilT’ means: 


THE CHAIR IRON THAT NEVER NEEDS OIL. 


Easy, silent tilting action. Longer chair 
life and without Micky Mouse squeaks. 


A demonstratable feature that helps 
build your chair business. 


LIGHT UP A BEARING! Make a demonstration. Write 
us and we'll tell you how. You'll also receive complete 
No. 918W information about the new AMOLA RAZOR BLADE CHAIR 
This popular chair has the new “PerfecTilT” Chair SELLING PLAN now ready for all JOHNSON Chair Dealers. 


Iron. Shown with the new JOHNSON Rubber 
Protecting Boot. 





JOHNSON CHAIR CO. 


World’s Largest Manufacturers of Commercial Chairs. Est. 1868 
4401-4531 W. NORTH AVE. CHICAGO, ILLINOIS 





Jhe ORIGINAL and ONLY AUTOMATIC 


EXPANDING and COMPRESSING DRAWER 


M FA NS _ 20% Additional Capacity—9” Working Space—Easier Filing Operations 
» Lower Costs—{I) First Cost, (2) Floor Space Cost, (3) Operating Cost. 










Mr. DEALER 


How are YOU meeting swing front and drop front file competition? AUTOMATIC, with 
both EXPANDING and COMPRESSING drawer, eliminates competition. The AUTO- 
MATIC DEALER has something EXCLUSIVE—something MODERN—PRACTICAL—EFFI- 


CIENT—DIFFERENT to offer his customer and prospect. 
A PROFITABLE LINE—one YOU should investigate. 


Dept. 629 W. WASHINGTON BLVD. 
| n d ex C O. A20 CHICAGO, ILLINOIS 








Automatic File and 
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NEW YORK LEGISLATURE GETS NEW 
“UNFAIR SALES” BILL 

A new “unfair sales” bill, banning below cost retail 
or wholesale merchandising, has been introduced in 
the New York Legislature at Albany, by Senator Jo- 
seph Esquirol, Brooklyn Democrat. The measure dif- 
fers in several respects from a below cost sales ban 
bill vetoed last year by Governor Herbert H. Lehman 
after its successful guidance through the Legislature 
under co-sponsorship of Senator Esquirol and Assem- 
blyman George B. Parsons, Syracuse Republican. Last 
year’s bill also is again before the current Legislature, 
having been reintroduced by Mr. Parsons. 

The principal difference in the new measure is that 
the attorney general would not be required to enforce 
its provisions. Like the Parsons bill, however, the new 
bill by Senator Esquirol provides that a retailer or 
wholesaler who, with intent to injure competition or 
destroy competition, advertises, offers to sell, or sells 
any item of merchandise at less than cost, would be 
guilty of a misdemeanor punishable by $500 fine or 
imprisonment for not less than one month or more 
than one year. 

Another new provision in the Esquirol bill provides 
that “any contract, express or implied, made by any 
person, firm or corporation in violation of any of the 
provisions of this act is declared to be an illegal and 
void contract, and no recovery thereof shall be had.” 

Another new section of the Esquirol bill would com- 
pel any defendant or any witness in any civil or crim- 
inal action instituted under the measure, to testify 
and produce books. The proposed legislation also pro- 
vides for action for damages and injunctive relief. 

Provisions of the bill defining costs are as follows: 
“In the absence of proof of a lesser or higher cost of 
doing business, the cost of doing business to the re- 
tailer shall be presumed to be six per cent of the in- 
voice cost of the merchandise to the retailer, or the 
replacement cost of the merchandise to the retailer 
within thirty days prior to the date of sale in the 
quantity last purchased, whichever is lower, less all 
trade discounts except customary discount for cash. 

“In the absence of proof of lesser or higher cost 
of doing business, the cost of doing business of re- 
tailer who received in connection with the retailer’s 
purchases not only the discounts allowed upon pur- 
chases by a retailer but also in whole or in part the 
discounts ordinarily allowed upon purchases made by 
a wholesaler, shall be presumed to be two per cent of 
the invoice cost of the merchandise or of the replace- 
ment cost of the merchandise to such retailer within 
thirty days prior to the date of sale in the quantity 
last purchased, whichever is lower, less all trade dis- 
counts except customary discounts for cash, plus six 
per cent of such amount.” 

The term “cost to wholesaler” is defined similarly. 

Exemptions for the proposed law include isolated 
transactions not in the usual course of business, bona- 
fide clearance sales if advertised and marked as such, 
perishable merchandise sold to avoid a loss, damaged 
merchandise, final liquidation sales and contract sales 
to government institutions. 

Laws seeking to eliminate sales below cost, accord- 
ing to sponsors of the New York proposal, already are 
effective in twenty states—NJNS 

ee 


OFFICE SUPPLY COMPANIES WIN SAFETY AWARDS 

Branches of the office appliances industry were 
represented among New Jersey industrial plants re- 
ceiving certificates of merit for perfect safety records 
during the twelfth annual statewide interplant safety 
contest conducted by the State Department of Labor. 

Certificate award winners included New Jersey plants 
of Wilson-Jones Company, S. E. & M. Vernon, Inc., 
General Pencil Company, Richard Best Pencil Com- 
pany, Inc., Paramount Pen Company, Inc., Joseph 
Dixon Crucible Company, National Brief Case Com- 
pany; Eberhard Faber Pencil Company, Summit Pen 
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_9¢, RING BINDER SJime/! 


FOR COLLEGE AND HIGH SCHOOL STUDENTS 





No. 417 


Boar Grain Split Cow- 
hide. Genuine Talon 
Zipper. Metal Booster. 
Swirl Leatherette Lined. 
For sheet sizes |1x8!/.— 
H/.x6—B!/2x5'/>. 


The Season's Greatest Values! 


For combinations of modern efficiency, style, and quality at 
prices that will help you double or triple your sales, get in 
touch with VARAT. 


The VARAT Line of Zip Ring Binders and Portfolios are 
especially attractive for student trade, because they are the 
biggest values today. 





College Book Store Buyers are invited to visit our 
office and factory. 


Murray VARAT Company 


The Leather Goods trade prefer VARAT MADE 


27 S. MARKET ST. CHICAGO, ILL. 
SAN FRANCISCO OFFICE—833 MARKET ST. 











DANOUUE 


Premium Ink 


FOR FINEST 
RESULTS ON ALL 
STENCIL DUPLICATING 
MACHINES!! 


This ink will help you make satisfied 
users and increase your repeat ink busi- 
ness. The Quality of PREMIUM INK is 
maintained by exhaustive laboratory tests 
of all raw materials. 





Whnt you bry if on your 
own pe duplicator F 


We'll be glad to send a generous sam- 
ple along with complete prices and 
dealer discounts. 


INK SPECIALTIES CO., INC. 


525 S. LAFLIN STREET . . CHICAGO 
FRED B. CANODE, PRES. 























INTRODUCING 
Shes 


Any office can now afford a ‘‘valet Here it is 
a new smart, compact, wardrobe fixture by Petersor 
which really provides ample room for all of the 
outer garments of six people and their overshoes 
and umbrellas too! 
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Now you can replace the awkward and invariably 
overloaded office costumer with this clean, efficient 
unit which holds twice as much in less than half the 
space (6% feet high and 2% feet wide). The Peter 
son 8-6 office valet is of sturdy steel constructior 
with ventilated hat shelves individually divided. Has 
umbrella rack and base shelf for overshoes. Vacuum 
cup rubber shoes, beautifully finished in choice of 
three baked enamel colors. Walnut, Green and 
Mahogany 





INDIVIDUAL HAT SHELVES 





VENTILATED AND DUSTLESS 








LARGE UMBRELLA RACK 





RIGID, NON-TIPPING BASE 








At the right is the Double 
(2-sided) “‘Valet’’ No. 
D-12 efficiently designed 
for accommodating 12 


people 
© 


Dealers write at once for 
full information about this 
attractive fast selling 
utility—be first to intro 
duce it. It is a natural 





OGEL-PETERSON CO., INC. 
“The Checkroom People” 
1823 N. Wolcott Ave., Chicago, U. S. A. 








JASPER 
SEATING 
COMPANY 


presents 


A New Series 
of Upholstered 
Office 
Chairs 


IN IMITATION 
LEATHER 


This interesting group of smart designs enables the ottce 
furniture dealer to provide his trade the solid comfort and 
appearance distinction of upholstered office chairs in good 
value and moderate cost, equal in quality to our fine line of 
all wood office chairs. Full details on request. 


Jasper Seating Company 


JASPER, INDIANA 
REPRESENTATIVES 
CHICAGO: L. H. Farber, 529 So. Wabash Ave. Phone: Webster 3217 
NEW YORK: Office Furniture Warehouse Co., 573 Broadway 












\ OFFICE VALET. 
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Company, Inc., Acme Staple Company, E. O. Weigel & 
Sons, Mittag & Volger, Inc., A. W. Faber, Inc., J. L. 
Hammett Company, and W. C. Horn Bros. & Company. 

The contest covered the last three months of 1939, 
with certificate awards being recently mailed the win- 
ners after announcement of results at a dinner in 
Newark.—NJNS 





COVER OF THE NEW YAWMAN AND ERBE 
CATALOGUE WHICH IS DESCRIBED ELSE- 
WHERE IN THIS ISSUE 
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LOWER LEVEL STORE PROVES SUCCESSFUL 

Moving his store from a street level location to a 
lower level has brought a higher grade of profits to 
Charlie Helwig, The Office Supply Man, Portland, Ore., 
besides proving his theory that a basement stationery 
store would be successful. 

“T have always believed that a downstairs location 
is a good place for a stationery store and have now 
proved it. My overhead has been cut 60 per cent and 
as further proof I have just renewed my lease for a 
three-year period,” said Mr. Helwig. 

A neon sign with a big arrow points to the stair- 
way and just eighteen steps down are two doors. The 
one to the left leads into Helwig’s store which con- 
tains 2600 feet of space for store and printing 
department. Stock is arranged compactly, but easily 
visible and accessible. Display units take up the 
floor space in convenient groups with aisles between 
and shelves cover all of three walls with a counter 
along one side for display and selling. Along part of 
another side is a show case and behind this is Mr. 
Helwig’s desk, in friendly proximity to all customers 
who come into the store. 

The firm carries a complete line of Smead Manufac- 
turing Company folders and guides, Anderson & 
Hickey steel filing equipment and Old Town ribbons 
and carbons.—ATW 

a i ame a 


SEYMOUR CONOVER SEEKS MID-WEST EXPANSION 
OF BUSINESS 


The Seymour Conover Company, manufacturers’ 


| representatives of 350 Broadway, New York City, is 


planning to increase its representation to include Mid- 
West manufacturing concerns. For a number of years 
the company has acted as distributor for many well- 
known manufacturers situated on the Atlantic sea- 


| board and will continue to represent these. 


SS EE 


| “BRANDED” OFFICE MACHINES TO FOIL THIEVES 

A method of branding state owned typewriters, desks, 
chairs and miscellaneous properties is being worked 
out by John Rogers, Oklahoma state examiner and 
inspector, who wants to make it difficult for a thief 
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A Counter for 
Every Office 


General or Departmental 





Combination of various types of fil- 
ing equipment, combined with many 
other advantageous features, make 
an office counter almost an absolute 
necessity. 





Prices are surprisingly low. 


PEERLESS STEEL EQUIPMENT CO. 


UNRUH AND HASBROOK STREETS, PHILADELPHIA 











STREAMLINED 
MODEL*5 





joat_— clan — guset—_ acWiale 


Streamlined in appearance and performance. Turns out 


é 
sconcntcial . perfect work . . . insures hairline registration . . . patented 


Write for More Details feature prevents smudged, spoiled copies. New design on 
and Dealer Proposition long flowing lines, with chromium trim. 





THE HILCO CORPORATION 


MERGHANDISE MARTI SR IiCAG O 
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The 3000 Series 


Correctly Styled “Sheraton” in 
American Black Walnut 


The No. 301312 
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<a : JASPER, INDIANA 




















A New Indiana Of- 
fice Chair . . . rep- 
resentative of an ex- 
tensive, popular 
priced, leather up- 
holstered comfort 
line! 









Selid walnut, genuine leather—a_ distinctive 





New naumber, popular among executives for its hand- 
i. some appearance. Choice of red, maroon, brown, 
Indiana tan, dark and grass green, blue and black leath- 
° ers. Other New Indiana upholstered chairs offer 
Chair Co. choice of walnut and birch. Compare the New 
JASPER Indiana upholstered group for quality and price 
INDIANA with your trade demand. Write for our catalog. 
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AUTOMATIC COIN WRAPPERS 


Steel-Strong”’ Products are s¢ 
Office Supply Dealers only We have no retail salesmen to 
pirate your customers and cash in on your missionary work. 


Write for liberal discounts and sales help on: 
Coin Wrappers Lead Seals 


Bill Straps Seal Presses 

Coin Bags Teller’s Moisteners 
Currency Bags Manual Coin Counters 
Draw String Bags Currency Racks 

Metal Clasp Bags Wrapper Cabinets 
Night Depository Bags Sorting Trays 

Linen Shipping Tags Coin Storage Trays 





Downey Change Trays 


ec | DOW. « cinciunet, > 
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to sell a piece of equipment stolen from the state. 
He is casting about for a suitable label to burn into 


equipment and identify it permanently as state prop- | 
erty. He said the brand will be registered with county | 


clerks and all counties in which state departments or | 


institutions are located. 

Typewriters and similar equipment have been stolen 
occasionally from institutions over the state and de- 
partments at the capitol—EVH 

anata: 
CHAMPION CORPORATION MOVES TO CHICAGO 


The Champion Fastener Corporation, formerly of 
New York City, has moved its factory and general of- 
fices to Chicago where the organization is located at 
157 North Wells street, equipped with new appoint- 
ments and modern furnishings. 

In announcing the change of location I. C. Tager, 
president of the company, said that a steady increase 
in the firm’s foreign and domestic business necessitated 
finding quarters nearer to the central market. 

At the same time the company announced a new 
setup of sales divisions. The central division is to be 
served from the general offices in Chicago and the 
eastern Office to stay in its present location. The west- 
ern office will remain in San Francisco and the Cana- 
dian office in Toronto. 





—_-— —- 
TWO PROVIDENCE COMPANIES MERGE 

As this issue goes to press word is received that The 
Franklin Press, 230 Plainfield street, Providence, R. I., 
and the La Salle Press, 399 Broadway, the same city, 
have effected a merger and will hereafter be known 
as the Benjamin Franklin Press, Inc., with offices and 
plant at 91 Broadway. Officials of both companies re- 
ported the two businesses were combined for the pur- 
pose of having a printing and stationery business in 
one organization. 

Se ae 
N. E. A. HONORS STONEHOUSE 

A. M. Stonehouse, manager of the school department 
of the Royal Typewriter Company, Inc., was elected 
president of Associated Exhibitors, affiliated with the 
N. E. A. convention, for the year 1940, at a recent 
meeting of the board of directors. 

As president, Mr. Stonehouse will direct the activi- 
ties of his organization and arrange the program for 
the 1941 exhibition which will be held in conjunction 
with the N. E. A. convention. 

As head of his organization, Mr. Stonehouse will 
be able to use to excellent advantage his many years 
of experience in the field of American education. 

oe 
CAHILL SEES RECORD YEAR FOR HIS COMPANY 

C. N. Cahill, president of the Chicago Venetian Blind 
Company, Chicago, Ill., last month reported that the 
firm’s sales for January and February totaled 373,000 
square feet as against the last year’s sales of 171,000 
square feet for the same period. This shows a gain 
of 118 per cent. 

Mr. Cahill declared that despite difficulties encoun- 
tered in bringing about the profitable operations in 
the Saginaw and Indianapolis subsidiaries, the parent 
organization is rapidly heading into favorable position 
and expects to do the largest volume of custom vene- 
tian blind manufacturing in its history before the 
present year comes to an end. 

ee 


REMINGTON RAND VIRGINIA BRANCH MOVES 


The removal last month of the Richmond, Va., 
branch of Remington Rand, Inc., to its new location in 
spacious offices on the ground floor of a building at 
703-05 East Franklin street, where the company has 
signed a long lease, is an event of more than ordi- 
nary interest and significance to the firm. The Rich- 
mond office through a half a century has been a 
medium of promotion for many well-known executives 
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CROS-VENT 


Respirator Cushions 


Write! Wire! Telephone! 
or Wait and Read the Full 


Page Announcement in the 
May Issue of Office Appli- 


ances. 
* 
A new type of Respirator 
the Perfect Chair 
Cushion. 
& 


L. M. BICKETT COMPANY 


WATERTOWN, WISCONSIN, U. S. A. 














HERE’S a Hanson for 
every office and factory 
mailing need. Feature the Hanson General Utility Postal 
Scale, the Hanson Heavy Duty Express Scale and the 
Hanson Air Mail Scale. Their proved reliability is their 
best recommendation to the modern business man. 

Ask your jobber for bulletin No. 5 


HANSON SCALE CO. 


525 N. ADA STREET CHICAGO, ILLINOIS 
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POSTURE 
‘cc 
Facility 9» YOUR SALES 


STEP UP 














WILL 








Dealers who sell the 
“FACILITY” line re- 
gard it a valuable asset 
to their business. You. 
too, would find that 
you would sell more 
posture chairs when 
you sell the “FACIL- 
iy Me 

If you are not now 
selling ““FACILITY” 
Chairs this money mak- 


ing line is worth in- “a 


vestigating. 





No. 250-P 


THE FRITZ-CROSS COMPANY 


304 E. 4TH ST. 


ST. PAUL, MINN. 








Write now for the new St. Johns catalog showing this and 
the many other distinctive tables in the St. Johns line. 














CADILLAC, MICHIGAN 
Office Furniture Warehouse Company, 573 Broadway, N. Y. C. 





OFFICE APPLIANCES 


of the company. The office was established fifty-two 
years ago by the late John B. Culpepper as resident 
salesman and has since steadily grown. 

a eae 


IF SAFE WON’T OPEN IN ALASKA—TRY SEATTLE 


Taking a bow for a spectacular accomplishment in 
Seattle banking and business circles this March was 
the Dando Equipment Company, at 1103 Fourth ave- 
nue, Seattle, Wash. It took a bow and won applause 
for as neat a job of safecracking aS was ever perpe- 
trated by the deftest Jimmy Valentine. 

Fred Robbins, on the staff of Dando, as cracker- 
opener of safes extraordinary, went to Ketchikan, 
Alaska, on a hurry up call to open a safe deposit vault 
of the First National Bank of Ketchikan, where the 
Alaskan miners and sourdoughs had put their dough 
and could not get it out again, for either the bank had 
lost the combination, keys or the safe stuck. Its doors 
would not open to any sort of “open sesame.” 

But no matter how hard the emissary of the Dando 
company tried, the safe and its combination was still 
a pretty kettle of fish (or salmon as it is in Alaska)— 
so it was necessary after considerable tinkering and 
pounding to take the safe with its impounded dollars 
and gold horde of the Northland down to Seattle. 

The heavy, two ton affair was removed from the 
First National Bank building of the Alaskan com- 
munity, with its cargo of silver, currency and gold 
of the bank’s depositors,—a neat amount close to a 
quarter-million dollars,——and placed on an Alaskan- 
Seattle ship. Then, in the work shop of Dando’s at 
Seattle, with the proper vault equipment, the safe 
was expertly cracked by Robbins, who succeeded at 
last when he applied a super-temperature acetylene 
torch to the three-inch manganese steel walls——CML. 
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| A “TAILOR-MADE” TRUCK.—This attractive vehicle was re- 
| cently purchased by the Office Equipment Company, Dallas, 


Tex., for fast city-wide delivery of light-weight items. Decorated 
with a colored reproduction of a photograph of the store, the 
truck was designed by W. C. Davis, Jr., son of the owner 
of the business, from plans worked out by him to best suit 
the needs of the delivery department.—_JDM 
37“ 
BROKEN LEG STOP WORK? 
NOT FOR MISS POWERS! 

When Miss Mollie B. Powers, who operates the Office 
Needs Company, in the Wright building, 105 North- 
west Second street, Oklahoma City, Okla., slipped on 
the ice January 11, she broke her left arm and frac- 
tured her right leg above and below the knee. 

The doctor decreed that bed is the place for people 
with broken legs and arms, at least until the casts are 
off. So Miss Powers, who felt she couldn’t be away 
from her business that long, moved her bed down to 


| the office on January 29, and from it she then directed 


ST. JOHNS TABLE COMPANY | 


the daily business. 

Her sister, Mrs. Joseph Dukes, of Talihina, Okla., 
came up to help out, and with the aid of John Porch, 
office boy, they carried on the work, which includes 
mimeograph and multigraph service, printing and 
office supplies.—EVH 
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Put a Speed-O-Print PUL- 
PIT in your store. It will 
increase your duplicator 
supply sales and profits — 
quickly, just as it has for 
so many other dealers. 
Write at once for details on 
how you can get one — 
without one cent of extra 
cost. 













Speed-O-Print products are 
now the finest packaged 
line of duplicating supplies 
on the market. Each item 
is individually contained 
in its own colorful carton 
—giving complete descrip- 
tion, stock number, and 
price. That's why any one 
can sell them. 









The PULPIT is a combination 
merchandise display and 
stock cabinet that was origi- 
nated by Speed - O - Print to 
produce increascd sales... 
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and . . . extra profits for 
Speed-O-Print dealers every- i 
where. 


It has an eye-appealing, bril- 
liantly illuminated glass en- 
closed front panel that dis- 
plays Speed-O-Print products, 
invites purchase, and stimu- 
lates buying. And the conven- 
ient and roomy shelved cab- 
inet in the back facilitates 
instant selling of any item in 
the line. 
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Because the Speed-O-Print 
PULPIT does a remarkable 
job of point-of-sale advertis- 
ing and point-of-sale selling 
it has increased dealer sales 
and profits in a most surpris- 
ing manner. TN 
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STATIONER TRAILS BURGLAR AND JAILS 
OF THEM 


Quite often youthful burglars have a picnic robbing 


PAIR 


stationery stores and getting away with it. But some- | 
times things turn out quite differently, as witness the | 
plight of two youths languishing in a Chicago jail | 
charged with robbing the John J. Sullivan Stationery | 


Store at 50 West Chicago avenue. 

Mr. Sullivan didn’t like being robbed, so he turned 
detective and did a little plain and fancy sleuthing. 
He learned the identity of a youth whom persons in 
the neighborhood had seen hanging about the store. 


The young man was nabbed, confessed, and implicated 


a friend in the job. 

Meanwhile the friend, alarmed at his pal’s un- 
explained absence, went to the Chicago avenue police 
station to make inquiries, blissfully unaware that said 


pal had named him an accomplice in the burglary. | 


He learned in a few minutes, however, when he was 


tossed into a cell already occupied by his companion, | 


to await trial. 
—_--e 


WAR BRINGS IT! THE COLLAPSIBLE OFFICE 


Making the war a more streamlined affair than ever, 
Corporal Lionel Lefebvre of the Corps of Military Staff 
Clerks at Ottawa, Canada, has invented a collapsible 
office including a desk, in the form of a packing case 
which will greatly facilitate orderly room routine in 
the front line. 

The idea, which is said to have won favorable com- 
ment from officers at National Defense headquarters, 
is new and was conceived as a means of aiding those 
in charge of active service “paper work.” 

Involved is a case, the top of which can be removed 
to make a notice board, on which are hung the orders 
of the day. Drop legs can be set in position to make 
the case a writing desk with a working space of twenty 
inches. A side can be let down and folded to make a 
seat. The typewriter is clamped inside the case which 
also includes filing cabinets in which paper can be 
safely stored.—RC 


————_—= 9 —__—_. 


SOCIAL SECURITY BOOKLET FOR EMPLOYERS 

Issued jointly by the Social Security Board and the 
Bureau of Internal Revenue, a new booklet has been 
prepared for employers under the title of “Outline of 
Employer’s Duties Under the Social Security Act and 
the Internal Revenue Code.” Published as a guide 
for employers, the booklet explains what action 
necessary under the unemployment compensation pro- 
gram. Copies are available by writing to the Social 
Security Board, Federal Security Agency, Washing- 
ton, D. C. 


—><- — 


STATIONER OFFERS “DRUG STORE” DELIVERY 

The Democrat Printing & Lithographing Company, 
Little Rock, Ark., recently devised a plan which is said 
to have substantially increased its sales of office sup- 
plies and equipment. The company advertised a “drug 
store” delivery on office supply items, promising deliv- 
ery anywhere in the uptown section on such articles as 
typewriter ribbons, carbons, etc., in ten minutes.——CG 


——__—_—_ 6-9 


PARKIN WINS PWA CONTRACT 

Six contracts for furnishing the Arkansas Tubercu- 
losis sanitarium were let last month by George M. Bull, 
regional PWA director at Fort Worth, Tex. Among the 
items were the following: auditorium seating for the 
commons building, $1308, to W. E. Hinson Manufac- 
turing Company, Fort Smith, Ark., and furniture for 
patients building, $1151, Parkin Printing & Stationery 
Company, Little Rock, Ark.—CG 
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PROFIT AND PRESTIGE 


The dealer who sells Eaton’s famous line of 
BERKSHIRE TYPEWRITER PAPERS offers his 
customers a paper exactly right in grade 
and price for every typewriter use. Such a 
dealer builds a steadily increasing, profit- 
able business on the certain return of satis- 
fied customers. He adds, also, to the 
prestige of his standing in the community 
by “keeping good company” whenever 
he displays and promotes the famous 
BERKSHIRE TYPEWRITER PAPER trademark 
of traditional excellence. 


aS 


For samples and detailed information write 


EATON PAPER CORPORATION 
BERKSHIRE DIVISION + PITTSFIELD, MASS. 





"An Investment in Profit” 


a 


SIGNALS 


FOR VISIBLE RECORDS AND SYSTEMS 
They Double Record-Keeping Efficiency 


CELLUGRAF SIGNALS 


Conceded the finest signal made. 
They speed up reference; increase the 
information value of the “‘visible 
margin.” A  Cellugraf installation 
means profit to dealer and user alike. 
Transparent celluloid, 6 colors, 2 
sizes; Opaque (matte finish), 4 cel- 


| 
ly 


A new and modern steel signal of improved 
design. Attaches more easily; grips firmly. 

Graffco has a Signal for every type of visible record 
or card system. If your customer has a problem, let 
us help solve it. 


GEORGE B. GRAFF COMPANY 


sheets. 4 styles, 3 widths, 12 brilliant colors. 
64 Washburn Ave. Cambridge, Mass. 





CELLUGRAF 
SIGMALS 
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STAINLESS STEEL FILE SIGNALS 


GIVE YOUR SALESMEN 
THESE 
FACTS & 
CLINCH 
THAT 
SALE! 
















Will not rust or discolor 
Non-chip, non-fade enamels 
Twelve different colors 
( J Easily attached—won't “skid” 

Yj Can't catch other sheets 

@ Add practically no bulk 

—— “Window” types have high visibility 
No. 2 Signals for all modern filing needs 




















No. 2V—The New 
Low Tab Signal 


SALESMEN’S SAMPLE CARDS FREE 


How many? 


THE H. C. COOK CO., 14 BEAVER STREET, ANSONIA, CONN 


“ONE HUNDRED PERCENT DEALER PROTECTION" 


“Tops for fhce Efficiency wi 
SCHWAB TRIPLE DUTY 
STEEL STORAGE CABINET 


3 possible uses broaden 
sales possibilities! 








1. Keeps coats and hats se- 
curely out of sight. 


2. Stores office supplies in 
dust-proof place, saving 
usual 10% loss in han- 
dling. 


3. Accomodates both office 
supplies and wraps by 
means of simple adijust- 
ment of shelves. 


*Ilustration shows cupboard 
set up for office supplies. 


Built like safes. All-welded 
steel construction, rigid in 
every detail. Doors care- 
fully hinged for permanently 
tight fit. Attractively finished 
in Green, Mahogany or Wal- 
nut. Fitted with fine lock. 
fvo'lable in a wide variety 
of sizes and adjustable shelf 
combinations. Also built and 
finished to any specification. 





There is a wide field of profit opportunity for Schwab dealers. 
Write today for the Schwab sales plan—it tells you how to 
develop the safe and cabinet market. 


THE SCHWAB SAFE CO. 


LAFAYETTE, INDIANA 
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(Continued from page 115) 
employment regularity was that of a typewriter manu- 
facturing company, which commented: 

“Regularized employment in this company has been 
maintained for all employes insofar as possible. The 
natural trend of business conditions during the past 
three years has been responsible for slight employ- 
ment variations in our employment for 1936, 1937 
and 1938. 

“Our employment curve has been more stable than 
the production curve, as shorter hours for all em- 
ployes rather than lay offs have been instituted when- 
ever decreased production demanded curtailment. 

“Specific methods used in a deliberate effort to stabi- 
lize production and reduce employment fluctuations 
are divided into three classifications. 

“1. Portable Division 

In order to meet the demands for Christmas trade, 
which is heaviest for portable typewriters, the stock 
is accumulated during the slack summer period to 
meet this condition, thus stabilizing employment con- 
siderably. 

“2. Standard Division 

A stock barometer is maintained at all times so 
that production can be continued throughout the year 
with a minimum of lay-offs. 

“3. Another valuable stabilizing factor is the transfer 
of individuals from one division to another, as there 
is a demand according to production. Trained opera- 
tors are many times interchangeable, and fortunately 
it quite generally happens that when one division is 
slow the other will be busy, and vice versa.” 

Also among those listed as having achieved an ap- 
preciable degree of employment regularity was a busi- 
ness machinery manufacturing firm, which said: 

“Since our industry is not a seasonal one we have 
been able to regularize employment to a large extent 
during the past few years. 

“With the exception of the depression periods from 
1930 to 1933, and during the past six months, we have 
been able to give continuous employment to all of 
our employes and have considerably increased our 
force during that period. However, during the past 
six months many of our employes of less than one 
year’s service have been laid off on account of lack of 
work while regular schedules have been maintained 
for the rest of our employes. 

“Our employment curve has been considerably more 
stable than the production curve and during the past 
five years and until about December 1, 1938, our em- 
ployment curve has shown a continual rise where the 
production curve has been subject to fluctuations dur- 
ing that period. 

“In times of slack production no additional men 
and women are employed and vacancies are not filled. 
It may be necessary at such times to re-transfer em- 
ployes to the departments in which they originally 
served before promotions. When production is nor- 
mal or on the increase, men and women are advanced 
to higher positions and their places filled with new 
employes. 

“When, as during the past six months, it becomes 
necessary to reduce the force, the newer employes 


| are separated from the payroll, and if necessary, em- 


ployes are temporarily returned to departments from 
which they were previously transferred in order to 
keep them employed.’—NJNS 

———_—— 


WELCOMES BACK FOUNTAIN PEN PHYSICIAN 

A public “welcome back” with hearty hails and 
hellos was extended the pen doctor or “physician” who 
formerly held consultations daily and presided with 
the best bedside manner at the many beds of the pen 


| hospital built up by John W. Graham & Company, 


Spokane, Wash. 
And glad to return to his ailing clientele after his 


absence was “the original pen doctor” of Graham’s,— 
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AICO GRIP TABBING 


WITH INSERTS INSERTED 











AICO GRIP TABBING with the inserts ready 
inserted is a money making item for alert 


dealers. Write for free sample and prices. 


G. J. AIGNER COMPANY 


503 S. Jefferson St., Chicago, Ill. 
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PELOUZE :2:77% 


Self-computing dials for 
all mail matter includ- 
ing parcel post by 
zones. Simply read the 
dial and affix the post- 
age. 





= Finished in attractive 
“Nati 1,°° 4 lbs. 
“Columbian.” 2/. Ibs. Gnd durable Gold or 
““Crescent,’’ 1 Ib. 
Green Bronze. 


ae 





Dealers supplied by 
leading Wholesale 
Stationers. 


Catalog of complete line 

















upon reguest. 


Member of 
National Stationers Association 


“STANDARD” 
2 Ibs. & 4 lbs. 





PELOUZE MANUFACTURING CO. 


232-242 EAST OHIO STREET G5 \@.\ClOmm as 
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PHILADELPHIA, U.S. A. 


















CHROMIUM MOUNT srames 


Cost No More than Ordinary Rubber Stamps 
Ask for the New 


1000 and ONE 
ChromiumMount 


Stock Stamp Catalog 


COMPILED WITH THE PUR- 
POSE OF MEETING EVERY 
CONCEIVABLE BUSINESS 
REQUIREMENT. EVERY 
STAMP IS MADE IN THE 
EXCLUSIVE CHROMIUM 
MOUNT WITH HEAVY 
SPONGE CUSHION BASE 
AND INDEX LABEL AND 
SELLS IN STOCK FORM AT 
GREATLY REDUCED PRICES. 








Write for information about our 


COUNTER DISPLAY BOX “DEAL” 


A Modern and Attractive Display of Our 12 Most Popular Chromium 
Mount Stock Stamps at a Special Low Price!! 


FREE! FREE! FREE! 


As a Bonus With Your First Order 


Beautiful Chromium Display Stand With 
Sample Chromium Mount Rubber Stamp 


ATTENTION DEALERS!! 


YOUR FIRM NAME IMPRINTED ON HANDLES FREE OF CHARGE. 
LATEST CATALOG AND DEALERS DISCOUNT ON REQUEST. 


BANKERS & MERCHANTS STAMP WORKS 


3215 SHEFFIELD AVE. CHICAGO, ILL. 
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AND BETTER transparent 
PROTECTORS for Sales 
Data, Illustrations, etc. 


“VISUALOPE” (Albums) 
Plastic bound units of 3, 6, 12 
or 24 transparent envelopes. 
Artificial leather covers. Can 
be carried separately or in- 
serted in ring binder. Retail 
$1.50 each and up. 


on its new popularity. 


“TRANSELOPE” (Envelopes) 


Single envelopes with a new triple 


oot 


S 
2 
strength reinforced edge. Three popu- 3} , s# “owl 
lar sizes. The newest development for 8; Bottom 
protecting valuable papers, photos, 8 dieeititiai. 
etc. at the price of ordinary trans- #/> Ney Tyee 
parent envelopes. ; Ring Bind 
© = Nie A} 
=|? ¥ ’ 
fe ees > 
Efficient Sales Portfolios 1 
mean 0 


Easier Selling—Bigger Profits f 
WRITE FOR COMPLETE INFORMATION. 


STEIN BROS. MFG. CO., INC. 
231 S. GREEN STREET CHICAGO STEBCO 











Visual selling is a growing practice. 
Enterprising dealers are cashing in 












“WKEILTAR® 


Unground Ball Bearings for the 
Metal Office Furniture Industry 


(U, S. Patent 1,782,622. Canadian Patent 324,059. Other patents pending.) 


All parts machined from bar stock and _ heat-treated, 
outer races are one piece and can be made in any desired 
shape. (No soft stampings used whatsoever.) For cradle 
slides our ball bearings and rivets are in one unit for 
quick assembly. 959% of filing cabinet drawer slides in 
United States and Canada operate on “Kilian” unground 
bearings. Samples made to your specifications 


Kilian Manufacturing Corp. 


Syracuse, New York 


1728-1736 Burnet Avenue 


| 
| 
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TALLY-HO 
A New Slde Ring Binder 


e Lies Flat 


e Multiple 
Ring Construction 








e Smart 
Appear- 
ance 


e Genuine 
Loose 
Leaf 


e At the 
“right 
price” 

e Wide range 
of Sizes and 
Covers 
Also manufacturers of 1001 other loose leaf items 
including Storage Binders, Meter Binders, Catalog 
Binders, etc. 





WRITE FOR complete information on our Loose 
Leaf Line for Dealers. We can help you sell 
more binders at the right price and profit to you. 


GRAND RAPIDS LOOSE LEAF BINDER CO. 


LICENSEES 
Grand Rapids, Michigan 




















STEN DLE BACK 
emamneyable... 
instantly! 


A handy machine for use in offices or small binderies 
where catalog and booklet assembling is done. 

Uses four different leg length staples, namely 1/4”, 
5/16”, 3/8” and 1/2”, without any mechanical change 
and has a 12” reach. Can bind from two sheets to a 
3/8” thickness. Both saddle back and flat interchange- 
able tables are standard equipment. 

Look into this and other Acme Staplers. Send today 
for our ‘'Silverstreak'' folder describing the various 
types of Acme Stapling equipment. 


The ACME Silverstreak Line 
of Office Binders and Staplers 
MIDGET DESK STAPLER @ ACME NO. 1 
ACME NO. 2 e SURE SHOT e SIMPLEX 








ACME STAPLE CO. 


1648 HADDON AVENUE, CAMDEN, N. 
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who made a name for the store wherever there were 
sick pen patients of “The Inland Empire,” as this sec- 
tion of Eastern Washington and the hinterland is 
known. Old friends as well as new customers came 
to the doctor’s office with their pens as soon as he re- 
turned on this recent occasion. 

Formerly with Graham’s for a matter of seventeen 
years was this pen physician,—making sick pens 
“click,” and giving their masters a new grip of life. 
The doctor arrived with his little black satchel, while 
pen troubles were packed into old kit-bags and brought 
down to Graham’s,—his many customers including 
accountants, teachers, stenographers, gentlemen of the 
press, businessmen and women,—as well as students 
of every sort. 

All brought in their sick pens in this welcome back 
to the “Herr Doktor” for diagnosis and prescribing, 
whether there were needed new innards, new barrels, 
or something more to the “point.” 

Furthermore, as a special inducement to folks with 
sick pens on their hands there was offered a trade-in 
allowance of $1 on all the old pens if they were be- 
yond repair or redemption,—and were fit only for the 
cemetery,—on the purchase of new pens beginning 
at a nominal sum. 

Hanging out his shingle once more, the pen doctor’s 
hours were announced as from nine-thirty a. m. to 
five-thirty p. m.—with long periods of consultation 
in the forenoon and afternoon. Thus this fountain 
pen department, since the pen doctor again took 
charge, has been a very busy spot,—occupying a stra- 
tegic position for attending to the nervous prostra- 
tions and general breakdowns of pens in the big sta- 
tionery store on the Sprague avenue floor—CML 


—— + Oto 


PROPOSES ANTI-TRUST LAW AMENDMENT 

Federal anti-trust laws amendment to enable bus!- 
ness men to enter into contracts on matters affecting 
their trades or industries under the auspices of trade 
associations and to obtain before further action a dec- 
laration that such contracts are not unlawful was pro- 
posed by J. K. Javits, of Javits & Javits, New York 
law firm, counsel for the National Paper Trade Asso- 
ciation of the United States. 

Providing a new avenue of attack against predatory 
price-cutting and other unfair trade practices, the 
suggested amendment would be of significant im- 
portance to all trade fields beset by such evils. 

Under the statute proposed by Mr. Javits as an 
amendment to the Sherman Act, the Clayton Act and 
the Wilson Tariff Act, constituting together the anti- 
trust laws, the rule of reason under which the courts 
now decide anti-trust cases would not be changed nor 
would the anti-trust laws be repealed. The proposal, 
it was explained, is in the nature of a procedural 
change to enable business men to ascertain before 
they proceed with the performance of an agreement 
whether it will violate the anti-trust laws. 

Mr. Javits explained that under the proposal, if the 
court declares such a contract not unlawful it may 
be performed without fear of criminal prosecution 
or injunction suit under the anti-trust laws. He fur- 
ther suggested that civil suits for triple damages if 
based on acts occurring under such a contract also 
not be permitted except with leave of the court which 
passed upon the matter. 

Outlining the types of agreement which would be 
possible under his proposal, Mr. Javits stated: 

“The proposed amendment permits contracts brought 
before the court to contain provisions prohibiting 
sales below cost, where they would be destructive of 
competition and against the public interest, cost to 
be defined as cost of materials, plus direct labor, with 
suitable exceptions to take care of the situations 
which experience has shown to require exceptions. 
The aim here is to put a concrete base under prices, 
in that a sale of goods below the cost of material and 
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RAVEN 
| AND 


NATI HT N A L Carbon Papers 


Lines of 











Lines of ThicTaton SILK 
Typewriter AND 


Ribbons SUPREME 


Use the “Buecki”’ Route to 
increased carbon and ribbon sales 


Write for Complete Details 


The Buckeye Ribbon & Carhon Co. 


Manufacturers 
1458-68 East 55th St., Cleveland, Ohio 








NORTHWEST Vow Announces 
A 4 Ball Bearing Roller 
TRANSFER CASE 


, = 
| in it’s 


Class! 


An amazingly low price for such a value. Made from one 
solid steel sheet—no unsightly seams—spot welded for 











| super-rigidity. 

| Self-stacking, interlocking feature for Safety. Plus four 
ball bearing rollers for easy opening and closing. 
Attractive label holder, steel handle, follower blocks and 
closed bases in all popular sizes. Olive green enamel 


finish. 
} Write for circular and low prices and dealer dis- 


counts on this newest of values in Transfer Cases. 


SEE MARCH ISSUE ANNOUNCING THE MANAGERIAL FILE. 


Northwest Metal Products Co. 


1337 E. Mason St., Green Bay, Wis. 


———————EE 
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In fact, the greatest contribution to stenciling since stenciling 

began! it is the modern, streamlined method that anticipated your 

stencil problems and set out t solve ther or you That is why y 

should investigate Tempo Film before you stock another stencil 

the only ster that eliminates mpletely type-filling, type-cleaning 

cut-outs and roller-swelling. And, the only stencil that gives you 
+h. Jetails Or. try Teme 7 


patent protectior Let us te you te e 
on our Trial Order Plar No obligation, Use convenient 


MILO HARDING COMPANY 


Eastern Division: 617 Commonwealth Annex, Pittsburgh, Pa. 











General Office-Factory: 432 W. Pico Bivd., Los Angeles, Cal. 


MAIL TODAY FOR AN EARLY START 


Send details of Tempo's Exclusive Dealer Plan () I 


Cor Send Quires, Tempo Film on Trial Order Plan 7] 











BLUE PRINT 
CABINETS 


offer 


@Smooth 
drawer opera- 
tion on four 
rollers. 


@eWeight 
flaps and hood 
protectors in 
every drawer. 


@ Nine stand- 
dard sizes. 


@ Choice of 
drawer com- 
binations and 
compartments. 


@ Special sizes 
and combina- 
tions to meet 
any require- 
ment. 





DEALERS: On your regular calls, notice the opportunities 
you have to sell Blue Print Cabinets. The BENTSON 1800 
LINE offers a size and combination of drawers for every 
one of your customers and prospects. 


See the BENTSON catalog and price 
list or write for complete details. 


THE BENTSON MFG. COMPANY 


AURORA, ILLINOIS 
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| labor going into it is a waste of resources, human and 








material. Such a restriction does not penalize the 
efficient producer, nor limit in any way competition 
which serves the public by producing better goods at 
lower prices. 

“Such contracts may also contain prohibitions of 
enumerated unfair methods of competition and un- 
fair acts or practices in commerce, as well as of labor 
conditions detrimental to the maintenance of the 
minimum standards of living necessary for the health, 
efficiency and general well being of workers. 

“The amendment suggests that any such unfair 
methods of competition or unfair or deceptive acts 
or practices contained in a contract not found by the 
court to be unlawful should be binding as well upon 
the competitors of those who have entered into the 
contract. In this respect I believe that competitors 
can be bound, because they would be doing or threat- 
ening to do something which the law already con- 
siders unlawful. 

“The proposed amendment suggests, too, that such 
contracts could contain provisions for the stardardiza- 
tion of goods, merchandise or commodities, and of 


| operations with a view toward improving production, 


distribution and quality, and lowering the price of 
goods. Such contracts are also to be permitted to 
contain provisions for the stabilization of prices to 
provide a fair return to the seller, as well as a fair 
price to the consumer, and for the regulation of mar- 
keting practices. In some cases curtailment or prora- 
tion of production may be justified and such pro- 
visions in contracts are also to be permissive. Con- 
tracts may contain provisions requiring the filing of 
statistical reports, provisions for the publication of 
prices and provisions for profit sharing by employes, 


| for pension and employes’ benefit funds and for the 


stabilization of employment. This last is a vital con- 
sideration as it represents the assumption and dis- 
charge by business of the obligations to employes 
which it would undertake under this program.”—NJNS. 


SS EE 


WELCOME STRANGER! 

When a family moves into a strange city, one of the 
first concerns is about the stores in that community. 
Far too many cities extoll the beauties and various 
advantages of their communities without particular 
mention of the retail stores, in welcoming these 
strangers to their midst. Many of them are already 
aware of these advantages before ever reaching their 
new place of residence. The first persons who meet 
these strangers upon really familiar ground are the 
retail merchants. Therefore, the new family is very 
apt to form an opinion of the community after their 
first dealings with the stores of the community. 

Realizing this fact, the McFarland Office Equip- 
ment Company, and a group of other Rockford, IIl., 
businessmen are co-operating in the issuance of one 
of the most novel “Welcome Books” in the country. 
This book, which is delivered to new families promptly 
upon moving into their new homes from outside 


| Rockford, contains a welcome from each participating 


merchant in the form of a full page store ‘message. 
Many of these page ads have attached a coupon, 
which when presented at the store of the merchant, 
entitles the newcomer to some valuable merchandise 
or service, free of charge. This is done with an idea 
of encouraging these new residents to visit the various 
stores and get acquainted with the personnel and the 
merchandise or services offered. These co-operating 
merchants and their personnel are prepared to answer 


| all questions relating to Rockford, and after that first 
| visit, it is only natural that the newcomer no longer 
| feels that he or she is a stranger in the city. They 


have found new friends. The good-will thus obtained 
is inevitable, and the McFarland Company has gained 
hundreds of new friends and customers. 

To tie in with this Welcome Book, these merchants 
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GAYLO 








A NEW LOW-PRICED HAND-OPERATED 


MULTIPOST ENVELOPE SEALER 


Model SS — Price $55.00 


An automatic feed sealer, backed by our 28 years’ experience. Positive 
separation, perfect moistening—at a speed of 75 envelopes per minute. 
An ideal envelope sealer for the small or medium sized office. 

We also make a geared, hand-operated Model SH Sealer at $90. 
Seals 150 envelopes per minute. Also a motor driven Model SM at 
$150. This model is the finest machine of its kind. Seals 350 envelopes 





SYlIVHD 





a minute. 
i ‘ : We also manufacture: 
| It's easy fo make money selling Supported front edge of seat pre- = - 
| Gaylo quality seating. This com- vents tipping. Weight-tested #. ts 4 Models LETTER OPENERS, 
plete line offers your customers 1000 Ibs. Fold flat with no pro- 2 Hand-operated, $50 and $90 
| the chairs they want at the price jections, stack easily. Rulber~ 2 Motor driven, $110 and $150. 
i they want to pay. tipped front legs. Upholstered 4 Models MULTIPOST STAMP AFFIXERS, prices from 
| Consider these Gaylo advan- backs and convenient hand grip. $20 to $35. 
tages! Scientific construction for Baked synthetic enamel finish— THE MULTIPLE MULTIPOST, an automatic stamp dis- 
Correct Posture. Wide, comfort- dipped, not sprayed. Smart styling penser, for handling various denominations of stamps. 
able seats properly pitched. Widely and attractive colors. Write for P 
spaced ics for perfect balance. literature, prices and discounts. ALL machines shipped on approval—no obligation. 
DEALERS—Write for booklet and get dealer proposition. 








GAYL MANUFACTURING CO., INC. MULTIPOST CO., 100 Centre Pk., ROCHESTER, N. Y. 


823 No. Michigan Ave., Chicago, Ill. 








We give you. 


| Sell this Popular Line 
. SERVICE! 





MADE 
RIGHT 
e 
PRICED 
RIGHT 






And Sell 
on 


SIGHT 





The N.B.C. Line of Business Cases 
embodies style and design with com- 
pleteness at popular prices. National 
makes a case for every business need. 


Get acquainted with this complete 
line of leather goods now—send for 
catalog and dealer prices and dis- 
















counts. 
National Brief Case Mfg. Co. 
512 S. Peoria St. Chicago, III. 


New Address in New York 10 East 34th St. 
New Address in Los Angeles 1709 W. 8th St. 








MEYER & WENTHE we. 
30 5. Jefferson St, FL. 
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PRODUCT 
FOR LETTERING WITH PEN AND INK 





aA ee i 
MAKE YOUR OWN nse 


ORE TACS 









BULLETING \ 
WOTICES | 
LETTERING 
WOME TITLES \ 
SIGNS cn\ 







\ prOmEREE PERS 
| comectoRs 
| ORAFTSMEn 
} PHOTOGRAPHERS 
| aerits 
\ avout MEN 
LITHOCRAPHERS 
\ 4cHOooLs 


CHURCHES 
\. + soreee ovece oe nap 
sit +7 oo OFF 


The Master Printer Kit, illustrated above, consists of ar 
adjustable drawing board, self-locking T-square, large 
bottle of Master Printer Black Drawing Ink, Lettering 
Guide and Pen. 


It’s an item of many uses, and having a selection of 
more than 60 different lettering guides, suitable styles 
can be selected to fit the various needs for making price 
tags, show cards, announcements, lettering names on 
diplomas, certificates, lettering stamp pages, making 
titles on negatives, lettering blue prints, making layouts, 
movie film titles, lettering master copies for the multi- 
graph duplicator, etc. 


A supply of circulars and your dealer’s discount sheet 
will be mailed upon request. 


THE TECHNYGRAPH 


TECHNY, ILL. 






THIS ZIPPER PORTFOLIO 
HAS BUY aAppEAL! 





There's instant appeal in this handsome 3-ring binder case for sales- 
men and executives. It has a four pocket portfolio, disappearing 
handles, Talon zipper on three sides, turned in edges, and is nicely 
lined. Its capacity to hold great quantities of papers and samples, 
easily accessible, has made it the fastest selling case available. Stock 


it today and watch your sales go to town! 


£5 T fw 412". Orteons 
(HARE AND Z cHicaee 
iS “L. —PMORGO Opposite 


W’MLE_ LEATHER GOODS Merchandise Mart 


STOCK UP NOW FOR THE SCHOOL TRADE! 

Makers of %DOPP-KIT, the All-Purpose Utility Case *% Com- 
mercial and School Zipper Brief Cases % Zipper Envelopes *% 
Zipper Binders % Catalog Cases %& Sample Cases. 
Send for Catalog. 














A Jackson Office Desk like a Good 
Secretary saves the Executive time, 
helps order and direct his effort. 





JACKSON Chippendale 
3000 Grade OFFICE DESKS 


You can sell beauty to business men; most of them have 
a lively appreciation of the charm and culture expressed 
in period furniture. This authentic Chippendale design 
in genuine walnut or genuiie mahogany combines 
beauty and utility in a high degree. 

It provides modern record filing facilities, sundries 
and supplies storage with ample working space. Made 
in 72, 66 and 60 inch sizes, also in the 48 inch size 
with open back. There are tables, phone stand and 
cabinet, waste basket and costumer to match. 

See our Jackson 409 catulog illustrating this and eight 
other interesting designs. 


Jasper Utfice Furniture Co. 


JASPER, INDIANA 











When You're Asked 





Can You Give Them ? 


Justry Are YOU 


ace witt m y information will help y 
act de rr keen u 
' 
p to date. 
nformat _ wee heel 
‘or 
ne e 9 e e| an 3 ~ q n eP U Pp a | 2] 
U ss tha >| 3 en. A 
T ry tes Aamnhie 1 
y C Memg | 
FICE APPLIANCES brings you the latest styles, news and 
- . 5 
ry om Bureau helps you 
BTION, MS 5 t impossible to 
ewnere aT ar 


Ask for your FREE copy of OFFICE APPLIANCES 


and subscription particulars. 


THE OFFICE APPLIANCE COMPANY 


20 North Wacker Drive Chicago, Illinois 
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GREEN-EDGE STORAGE 


APRIL, 


publish a full-page display ad in a local newspaper 
once each month. Containing pertinent facts about 
Rockford, this page also lists all of the new families 
who have moved into the city during the month. The 
merchants’ names also are listed—LOLNB. 
a mee aaa 
MACHINE SIMPLIFYING SEEN AS A TREND 

More simplicity in the machines used in offices was | 
seen as a trend already under way at a meeting March 
4 of the Montreal Chapter, National Office Manage- 
ment Association, held in the Regency Room of Henry 
Morgan and Company, Ltd. 

“We cannot describe the office of today as simple,” 
said John Crawford, supervisor of office equipment 
and services, Sun Life Assurance Company of Can- 
ada, the speaker of the evening. “It is a highly-geared, 
complicated business structure, full of figures, reports, 
complicated machines, elaborate equipment, intricate 
routines and monotonous drudgery. 

“It is my opinion that this trend has been some- 
what misdirected by the effort to copy the application 
of equipment to factory management. 

“Now the pendulum has started to swing in the 
other direction, and the trend is towards simplicity 
in the application of equipment to office methods. I 
picture the office of the future as less prone to imi- 
tate the production technique of the factory, and the 
development of its own technique of a mental-mechan- 
ical activity. The forecast does not imply that the 
office of tomorrow will be less mechanized than the 
office of today; far from it, but I believe the machines 
and methods will be more simple.”—RC. 

2 —_—- — 

STATIONERS SQUARE CLUB MEETS 
Featured by the showing of motion pictures portray- 
ing the inventions of Thomas A. Edison, a meeting of 
the Stationers Square Club of Greater New York was | C e Vuppties 
held on March 28 in the Greeley Room of the Governor | BRM aERasaS eh Beans CHICAGO, ILL. 

Clinton hotel, New York City. 








C. L. BARKLEY & CO. 


ESTABLISHED 1921 








STATIONWER Y 















Bluffton, Ind.—The Julian Office Supply Company has moved from a | TI, W. , / $"4 g . if 
room on West Market street t 1 roon n North Main street north of 
Sunier & Lockwood 

Klamath Falis, Ore.—J. R. Peebles has opened the “Klamath Stationery 
Store."’ The new store will handle stationer fice ipplies, Royal type 
writers and school supplies, and is nicely furnished witI pecial cabinets 
for merchandise display Mr. Peebles was formerly a ciated with the 
1. K. Gill Company of Portland, Ore Ss 

Lawton, Okla.—An impressive increase in it ictivities and stock has 
recently heer nnounced bv the Sout t Stationery & Bank Supply 
Company with the acquisition of the il age for the A. B. Dick Esterbrook has earned 
( \ li f imeogrant duplicators and supplie ill m Stites ° 

“tags gen :, ca wile its unsurpassed reputa- 

who recent ned the company and } had ter ears’ experience ir . as : 
the dup itor field. will be ir hargs f the Mimeograph department tion for writing points 

‘ording to Owner Ted Warkentir through consumer pref- 

Little Rock, Ark...A contract to furnish filing equipment and _ three erence. For over 80 

teel desks for the Little Rock | e department traffle bure has beer years Esterbrook has 
warded to the De rir ts Peinéin a St atinnas a , h ° ° . 
eg 7 ‘DR , g 4 : sol led in the designing and 

f #8 mR , - te > 

: ee ; styling of writing points 

New York, N. Y.—The Bulkley & Horton Company has leased to Harry mam d 
Harriso store at 620 Kosciusko street for the openine of a stationery for every business neet 
ind office pply busine i and every personal re- 

Oklahoma City, Okla..Jess W. Beck. president and general manager quirement. 

t} t 1 tank 4 Tice SuUDDI\ par 4 00 vest firs * 

a tee Wonerns Bank & Os 5 es ag tan gr tos har > 1 Mer his. Nationally known and 
Taam. Wew Orieens. Ya. and fan Antonio. Houston. Galveston. Austin nationally accepted by 

nd Fort Worth, Tex.—EVH individuals, business 

Philadelphia, Pa.—The Joseph Shapiro Company, Inc.. printing and office concerns and school 

ipph } 1s¢ recent] ved int new ind reer aq ter it Seventeent} svstems.Standardize on 

rel etreete he firy whicl j We know r the industry is 5 

Me = tg se (8 19 N a net atened J i.” Esterbrook for turnover 

any * Fe and profit. 

San Francisco, Cal. After having mace . f AnVASS f the I Here are just a feu of the 
Pacifie Northwe Pp I Smitt ¢ +} R I Smith Company manufac many ste of f terkonah 
+ irers’ representatives at ANS TI rd ctreet r u y ak ng the southerr writing points that are stand- 
nart of } territor He represents tl Hotchhk Sales Company. the ard throughout the world. 
George B. Graff Company, G. Yaeger ( 1 several others.—SS *~ COMPANY 

San Franci Cal.The National Blank Book Cor vy of Holvok THE ESTERBROOK PEN COMPANY 
M 4 ee ts . ; a rh leer Secggeeins Tie : a . 747 “Rialt 86 Cooper Street, Camden, N. J. 

Ags Ag ONene a permaner Ce ul pla roor i ] ialt pan se 
building. Harrv H. Spurlock. who has beer vering the eleven Western or Brown Bros., Ltd., Toronto, Canada 

tates for the past three veare will make } headquarter ’ the new | 

fire __&c 

San Francisco, Cal._.Joseph G. Murphy has ned the A. Carlisle & | 
Comnany Wnhar & Rutledge Ir reanizatior Te wa previously 

nnected with the Ritter General Manufacturing Compar n the adver 
tising nd promotion department Ss 





San Francisco, Cal... L. H. Chanmar f A. Carlisle & Company, Uphanr 
& Rutledge Ir ba heer nending al + thre, voek na business trip 





Sonthern Califor SS 
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Yona note 4 <M py 


DOLLARS ..+ for a 3c investment! 


Our new wholesale price list, containing 
a world of facts and figures on all types of 
inked ribbons and carbon papers, is just off 


the press. Why not send for a copy? 


Just clip this ad to your letterhead and 
drop it in the mail. Your only investment 
will be the postage stamp ... a 3c investment 


that can make you dollars and dollars! 


U. S. Typewriter si: Ribbon Mfg. Co. 


Filbert at Tenth St. > San i», Philadelphia, Pa. 


Established 1895 








SUPERSINE Sofl4 on Sight! 


A Revolutionary Metal Sign with RAISED LETTERS— 


Patented process on Alumilited Alaminum. 


i MR_H.ARMITACE 7 


Advantages of Supersine Unlimited Prospects 














1. LOW COST | 1. DESK NAME PLATES 
2. PERFECT LEGIBILITY | 2. OFFICE SIGNS 
3. DURABILITY 3. BUILDING & SPECIAL SIGNS 


Generous dealer discount—Write for details 


SUPERSINE COMPANY ...‘.. 


200 MURRAY STREET FORT WAYNE, INDIANA 














TWIRLI Most Power 
Least Strain 


An office paper drill with especial features to sell 
your trade! ACCURACY—you drill the hole just 
where required, exact to a hair's breadth. CAPA- 


| tae * 
CITY—~you drill any quantity up to 150 sheets (a TWIRLIT 
half inch thickness) of paper. FACILITY—you 
simply turn the handle. It’s as easy as winding 
your watch. & 
’ .. 300 
> Series 


$12.50 
& 








Choice of one, two or three 
drillheads and four sizes of 
hole from % to 13/32 inch. 
Order your TWIRLIT demon- 
strator and get illustrated 
folder with full details. 


Mitchell Binder Co. 


107 Bower Ave., Hagerstown, Md. 
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Douglas, Ariz.—Arthur J. Larkin has recently moved his typewriter and 
office supply business from 631 Ninth street to 538 Tenth street, where 
much additional space is available for an increase in stock and expanded 
activities. Mr. Larkin founded the business four years ago and since that 
time it has greatly increased in scope. Included in the organization is a 
first-class office machine repair and service department and the company 
is also the local representative of Remington Rand, Inc., the Narco 
Register Company, the Columbia Ribbon & Carbon Manufacturing Com 





pany and several other firms 

Fort Wayne, Ind.—Wilbur F. Schell, owner of the Schell Typewriter 
Company at 111 West Jefferson street, has recently leased the storeroon 
it 808 South Clinton street where he has opened a typewriter, adding 
machine and supply store The new organization has been named the 
Clinton Typewriter Exchange and is being operated in addition to Mr 
Schell’s other business house, 

Halifax, N. §., Canada.—The Soulis Typewriter Company has been ap- 
pointed distributor for the A. B. Dick Company's Mimeograph and line 
if Mimeograph supplies.—WJM 

Kansas City, Mo.—M. E. Bailey, formerly manager of the Royal Type 
writer Company, Inc., branch office at Des Moines, Iowa, has recently 
been transferred to the branch in this city where he has taken over the 
active management of the office at 230 Dierks building. 

Malone, N. Y.—-The Adirondack Business Service has recently undergone 
considerable expansion by the addition of a complete typewriter rebuilding 
department, according to a statement of Lloyd Fairburn, the owner. 
Carl W. Grambs, formerly associated with one of the largest typewriter 
companies, will be in charge of the new department 

Montreal, Canada.—S. Rudner, who was formerly with the National 
l'ypewriter Company of this city, has recently become connected with the 
Acme Typewriter & Office Equipment, 1217 Bleury street 

Portiand, Ore.-H. K. Ehrsam, manager of the Underwood Elliott 
Fisher Company branch here, reports that the official closing of the 
books for the month of February shows an eleven per cent increase for 
the year to date over the same period last year. He also reported that 
E. L. Buchanan has become associated with the company as salesman 
in the accounting machine division. Mr. Buchanan was formerly field 
1uditor for the Federal Land bank.—ATW 

Portiand, Ore...The Pacific Stationery & Printing Company last month 
announced Ralph Graybill, formerly with the Shaw-Borden Company in 
Spokane, as a new member of the sales staff.—ATW 

Reno, Nev.—Morrill & Machabel, Inc., is the title of the new type 
writer store opened at 57 Sierra street The proprietors are Frank 
Morrill and Delbert Machabel. Both are natives of Reno and graduates 
of the state university. Mr. Morrill has been connected with the type 
writer business for twenty-three years, and Mr. Machabel since 1925.—SS 

San Antonio, Texas.—Wilbur W. Bailey, who has had more than twelve 
years’ @xperience in the office machine and stationery industry, last month 
joined the staff of the Paul Bernd Typewriter & Supply Company here. 
Because his activities have been principally in the typewriter sales field 
in Texas, Mr. Bailey is well known in the territory. 

San Francisco, Cal.—Arthur Wreck, Henry Chrisphel and Victor C. 
Banks, service men in the San Francisco branch of the Underwood Elliott 
Fisher Company, returned recently from a training course in the com- 
pany research laboratory at Hartford, Conn. This is in keeping with the 
Underwood policy of giving all service men and many of the salesmen 
thorough factory training on all new products.—SS 

St. John, N. B., Canada.—George J. Smith, owner and operator of a 
commercial school here recently purchased thirty-five typewriters with which 
to increase the school’s classes in typing and stenography.—WJM 





OTHER MACHINES 





Cleveland, Ohio.__T. P. Warren, branch manager at Providence, R. I.. 
as been named to succeed R. R. Gleason, veteran branch manager here 
of the Portage Meter Company Mr. Gleason has been granted a leave 
of absence due to ill health Willard L. Tibbetts succeeds Mr. Warren 
at Providence.—AK 

Halifax, N. §., Canada.—The board of school commissioners has ap 
proved purchase of a checkwriting machine to guard against loss in 
connection with the issuance each month of 700 checks.—WJM 
Wichita, Kans.—Sam McHarg, for the past fourteen years connected 
with the dictating machine industry here, has opened an office at 225 


North Market street, where he will specialize in dictating machine equip 





ment and supplies. 

Youngstown, Ohio.—The Acouster Company has been incorporated t 
manufacture sound-deadening equipment for use with office machines 
The firm has been chartered with authorized capital of $25,000 by E. R 
Watkins, Florence M. Schwartz and Chester C. Beard. The plant will be 
wated on Woodbine avenue AK 


ream i tee se 


Youngstown, Ohio...The basketball team of The General Fireproofing 
Company won the second-half title in the Industrial Basketball League 
by defeating Truscon Steel by the close score of 21 to 29 in an overtime 
game. The GF team was undefeated in ten games during the second half 
while Truscon, which could have tied for the lead with a win, won eight 
of its ten frays. General Fireproofing also won the first-half champion 


ship.—AK 


MARKING DEVICES 


San Francisco, Cal.__J. L. Yager, manager of the Louis Melind Com 
pany West Coast branch at 598 Market street, returning from a success 
to Southern California, reports that their eighty-eight-page retail 
“iation, and helped to sell many items 














ful trip 
catalogue won considerable apprec 
not previously listed.—SS 
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JUST custions tJUST PRICES 


Fillers used in PERFECT 
CUSHIONS are of one 
piece sponge rub- 
ber, covered with 
fine grades of 
soft materials 
to prevent 
shine on 
clothes. 












Fast Moving 
Item, Reason- 
ably Priced 
. 


Convertible 
Style 
, * 
STATIONERS—An 
all year round 
pad. Stock this fast 
moving and profit- 
able item. Compare office chair cushions. We will be glad to send 
the “Perfect” line full details and prices. A trial will convince you 


of sponge rubber it is profitable to keep “Convertible” in stock. 


THE PERFECT RUBBER SEAT CUSHION CO. 


1412 UNITY STREET PHILADELPHIA, PA. 

















o~ 
CARBON PAPER AND 
TYPEWRITER RIBBONS 


Topflight businessmen and women 
like Codo Carbons and Ribbons be. 
cause they can be depended upon for 
consistent, high grade service. Codo 
serves every ribbon and carbon need 
and simplifies the dealer’s problem of 
getting repeat business. Make the 
Codo test. 


CODO MANUFACTURING CORP. 


509 S. Franklin St. 270 Lafayette St. 
Chicago New York 
Factory: Coraopolis, Penna. 





FURNITURE OF DISTINCTION 


Today's trend is to business-like, 
metal furniture. For executive 
and secretarial offices, reception 
rooms, professional and general 
use 


ee ee ee 


price list and Dealer Proposition 


THE TROY SUNSHADE CO 








Watch. METALSTAND 
Advance ! 


FINER quality—-IMPROVED appearance — COM- 
PLETELY dependable: Assures adequate support 
with perfect safety. Its especial convenience and mod- 
erate price are sales builders. 

Don’t risk your trade prestige on untested equip- 
ment just for the sake of a special price leader. Be 
sure of customer satisfaction by concentrating on 
METALSTAND. Write for prices and full details to 
our New Address: 


METALSTAND COMPANY 


1615-25 Melon Street Philadelphia, Pa. 





OOOOOOOOOOOoOoOO 





ee MAKE APRIL BETTER 


(and May) 


For bindings requiring 
loose-leaf, don’t fail to 
investigate Mult-O. Sales manuals, catalogs, and 
directories gain salesability with Mult-O. Cushion 
Edge gives strength and snappy looks. Trussell 
achievement has made Mult-O - 

The Ring Book of Tomorrow 


Ask for your free sample or quotation on special jobs. 


TRUSSELL MANUFACTURING CO. 
Poughkeepsie Dept. A New York 








Map and 
Plan 
Steel Units 


In every draught- 
ing room or of- 
fice where maps 
and plans are 
handled, there is 
a source of 
profitable  busi- 
ness with B-M 
Map and Plan 
Units. A com- 
plete assortment 
of sizes. 


Write for infor- 
mation. 


Browne-Morse Company 
Muskegon, Michigan 

















adding + billing + 
bookkeeping + 
calculating machines 


TYPEWRITERS CHECKWRITERS 


MIMEOGRAPHS DICTAPHONES 
AND OTHER OFFICE DEVICES 
Rough and Rebuilt. Write for Latest Price List. 


Reliable tecwarter & ADDING MACHINE CORP. 


303 W. MONROE ST. CHICAGO, ILL. 
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RUBBER SEAT BUMPER which protects! 


AFTER TWO YEARS ACTUAL TESTS 
IN THE FIELD on thousands of Cramer 
Chairs, with neither a complaint nor 
a replacement, all Cramer Chairs are 
now equipped and built with rubber 
bumpers to protect the chair as well 
as the furniture. 


Protected by the following patent numbers: 
2,054,557, 2,191,848, 2,192,070 and 2,195,241. 
Other Patents pending. 


Ask for catalogue soon off the press. 


Cramer Posture Chair Company 
1210-18 Campbell St. Kansas City, Mo. 








CARD INDEX AND FILING SUPPLIES 


created to meet dealer needs 
and satisfy customer demands 
A wide range of stock forms for record keeping in banks, insurance 


companies and commercial institutions. A complete line at attractive 


prices. 
Send for samples and prices on your SPECIALS. 


Write for our NEW CATALOG. 


THE DACO CARD AND INDEX CO. 


No. 9 Federal Court Boston, Mass. 
ESTABLISHED 1919 








IMPROVED STEEL 
TRANSFER CASES 


Stee! Equipment 
Priced to give you 
QUICK SALES 


Private Secretarial 
Machine Cabinets 

Sorter Tray 

Typewriter Desk and Stands 
Sort-A-File Mail Rack 


Desk Stationery Rack 25” Deep 


Send for catalog. Liberal Dealer Discount. 


EFFICIENCY EQUIPMENT CO., INC. 


360 W. Superior St., Chicago, Ill. 

















PERFORMANCE 


Sells this 


REX-O-Graph 
AUTOMATIC Spirit Type 
Dupiicator! 






AUTOMATICALLY Feeds, 
Prints, Counts and Stacks uo 
to 125 copies per minute. 
Prints 1 to 4 colors direct 
from ONE Master Copy 
» written, drawn or 
printed—up to 600 copies 
from one master Paper 
sizes, postcard to 9 x 14 
Starts in 5 seconds’ time- 
no waiting for ink or fluid 
absorption. No stencil or 
type. 
100° Roller Moistener—no wick or pump 


Simple, sturdy, attractive, FAST, Econom 
ical, Accurate. 


Mode! F Automatic 


Only $125.00 


F.0.8. Milwaukee 


Real Performer at an amazingly Low : A 
ee * Experienced Duplicator Men! 
Write for details, terms and exciu 
sive territories on this LEADER—and 
eon the popular Hand Feed Spirit 


A 
Pri 





REX-O-Graph, Inc. 


3725 NO. PALMER STREET Type REX-O-Graph, and Gelatin 
MILWAUKEE, WISCONSIN Duplicators and SUPPLIES. . . 
Cable Address: REXO, Milwaukee Al! Codes Offering Ready Sale and Steady Re- 


peat Profits. 





OFFICE APPLIANCES 


ARE 


REPLACEMENT PARTS 


For Adding, Bookkeeping and Calculating 
Machines. Keytops. 
NEW CATALOG No. 6 with pictures of 
over 400 parts 


MECHANICAL INFORMATION 


LA DINININ NINN INIA ININAARAINAI IN 


Write: W. J. McCormack, formerly of 
Burroughs Service, 16 Years 


CLOYES GEAR WORKS 


Cleveland, Ohio 


17214 Roseland Rd. 


VAY AYAVAYAYAYAVAYAVAYAYAYAYAYAYAYAVAYAYAAYAYAYAYAYA) *% 


V/ 


SARA R IDA AR ARIA IIIS 


DARNELL Will Snap DARNELL 





















Office Chair  LAPLALES. 


WSLS Your Sales TAREE 


1 Complete Customer 
SATISFACTION 


2 Protect Business 
REPUTATION 
3 Every Guarantee of 
FUTURE PROFITS 


WRITE FOR SPECIAL 
DEALER PROPOSITION 





DARNELL Ge) 170) 7.0118). 5 Ltd., Long Beach, California 
36 N. CLINTON ST., CHICAGO, ILL.» 24 E. 22nd ST., NEW YORK, N.Y. 





SELL MEILICKE CALCULATORS 
The Modern Method of Figuring 


PAYROLL, INTEREST, DISCOUNT, LUMBER, COAL, FREIGHT 
AND MANY OTHER CALCULATIONS 


No levers to pull. No 
keys to punch. No tedi- 
ous figuring. No errors. 
Just copy the answers 
tabulated in convenient 
form. Sold on 10 day 
free trial basis. Nation- 






ally advertised! Write Simply tip a 
for details nowl pom Bonn ‘ 


3468 N. Clark St. 


Meilicke. Systems, Inc. Chicago, Ill. 











Yowr QUESTIONS 


ANSWERED free 


Subscribers to Ofhce Appliances have free access to 
a competent service bureau which 1s prepared to 
answer almost any question relative to office equip- 
ment. 

A considerable number of our readers have found 
that this service in itself is worth many times the 
subscription price 


The Office Appliance Company: 20 North 








Wacker Drive, Chicago, U. S. A.::::::: 
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ea|CKROWN 


Carbon 


Ribbons Paper 


Have been earning profits 


for dealers for nearly 








forty years. 
Why not let them help you too? 


CROWN RIBBON & CARBON MFG6. CO. 


782 St. Paul St. Rochester, N. Y. 





When Ordering 
PRESTOVAC Keys‘— 


1 Do not divide your order for “sets to fit Under- 

" wood, Royal, L. C. Smith, etc.” Regular 

PRESTOVACS fit all makes of standard and 
portable typewriters. 


9 Have patience, please. We are filling orders 
* as fast as we can, but not fast enough to keep 
up with sales. 


PRESTOVAC CORPORATION 


OAK PARK ILLINOIS 


*PRESTOVACS are the Cushion Keys that retail for $1.00 
per set. They are fully guar=nteed. 














MARKILO 
CELLULOID PRODUCTS 


\\ Loose-leaf envelopes, punched; card-cases, any 

—7 \\ size; menu covers; factory record protectors; tag 

\ holders; bill-fold envelopes; stamp containers, etc. 

\ Made of acetate (flame resistant) transparent cel- 
lulose. We build to fit your particular need. Write 
us for details. 


Markilo Company, Mfrs. 


3633 S. Racine Ave. Chicago, U. S. A. 






















GET DEALER PROPOSITION 


The ELLIOTT ENVELOPE SEALER 
the fastest office appliance in the 
world and easily automatically 
feeds, seals and delivers 400 
envelopes per minute with an 
thickness of 









he, average 
>~ contents. It was greatly 


sS y/ changed and im- 

[ | proved in 1937 

s and is a desirable 

_—S j item for station- 
“S| so ery stores. 


144 Albany St. 
Cambridge, Mass. 


THE ELLIOTT ADDRESSING MACHINE CO. 














THE HOME OF 
THE FAMOUS 
YELLOW BOX LINE 











COMPANY 


Division of Scovill Manufacturing Company 
WATERBURY, CONNECTICUT 





NEW YORK CHICAGO SAN FRANCISCO 
In Canada: BROWN BROS., LTD., TORONTO 2 
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points your way to TOP PROFITS on 
Addressographs, Mimeographs, Multi- 
graphs, etc. 


Write Pruitt, 4] Pruitt Bldg., Chicago 














pread Grippit with your 


and see how it rubs off, 
them cleaner than before 





it brings actual pleasure 
pasting of charts, reports, 
albums 


Look for this display on stat 


counters ... Write s tor 


to the 


stamp 


erstwhile pesky j« ybs 


yneryv 


new ly 


designed, larger tube Free 


Harriman-Welts Products ¢ 


Summer St., Boston 
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PATENTED 
PES. 17,1920 JAN. 11. 1021 
MOV, 6.1923 


Eight Sizes 
inside Diameters: 








No. 2, 1% in. 
No. 3,2 in. 


Ne. 00, % in. 
Ne. 0, Yq in. 
No. 01,1 in. We. 4, 2% In. 
Ne. 1, 1% in. Ne. 6,8 in. 


Come also boxed assorted 
in seven sizes. 












| Henry T. 








Adams Mig. Co. 





Ideal BOOK RING 


THAT FLATTENED JOINT is there 
for a purpose—to keep the ring al- 
ways right side up. No need to hunt 
and fumble to find the place where 
the ring opens, if it’s an Adams ring. 
Here is the simplest, quickest-operat- 
ing and most satisfactory ring ever 
invented for perforated sheets or 
binders of all sorts. Allows binder or 
sheets to lie flat when open at any 
point. The enlarged joint, nicely 
rounded and smoothed, keeps ring 
right side up in position to be in- 
stantly unlocked. 
Order through your wholesaler. We also 
manufacture inexpensive loose leaf metals. 
856! So. Chieage Ave., 
Chicago, Illinois 

















Hot-dip 
price Deal 
other sizes 


Sole Distr. A. W. K 


Manufactured by BE 


regular office size 

















Scientifically brush 
moistens gummed surfaces 
for tight, solid adhesion. Safer 
cleaner, more sanitary 
brush that 
properly moistens larger envelopes as well as 
Nickel plated, enameled 
ped galvanized, rust proof tank. Low retail 
ers write for generous discount on this and 


ELLOGG SALES CO., 


TTER PACKAGES, Inc., 





Waltham, Mass. 
Shelton, Conn 
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SHEPHERD C 


3100 CARROLL AVE. 





6“ 
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“ORTHOFORM” BACK SUPPORT 
. . . Body Conforming . . . Auto- 


99 
POSTURE 
CHAIRS 


atic Reclining Action. 


“AIRFOAM” CUSHION 212” 
THICK with Roiled Edges Flanged 
to Form Bumper all around SEAT. 


. 
RUBBER BUMPERS... A great 
protection to SHOES and DESKS. 


Exclusive Sales Rights to Alert Dealers 


HAIR COMPANY 


CHICAGO, ILL. 








YOU CAN SAVE MONEY BY BUYING 
ALL YOUR MARKING DEVICE RE- 
QUIREMENTS FROM THE . . 





39 CORTLANDT STREET 362 W. 


NEW YORK CITY 








LOUIS MELIND CO. 


593 MARKET STREET 
SAN FRANCISCO 


CHICAGO AVENUE 
CHICAGO 





Are You 


| interested in 


OFFICE APPLIANCES 





| 





trade doings in 
GREAT 
BRITAIN 


w | 











If so, there is only one way of keeping 


abreast of the times and that is by the 








| _____.. SEND US THIS COUPON -~----=4 


regular monthly receipt and perusal 


of the 


BRITISH 
OTATIUNER 


—a monthly journal for the Stationery 





and Allied Trade whose editorial pages 


are unique for news, instruction, orig- 
HH 


inality and general interest. | 
|| 


To the Proprietors THE BRITISH STATIONER, : 


Grand Bldg.. Trafalgar Square, 

LONDON, ENG. 

Send to the address below FREE SPECIMEN COPY of 
British Stationer’’ for examination. 


“The 


Name rae Be = 
(Please attach your business card or letter-head) 


Address 





Date 
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IN EVERY COUNTRY 


You will find ONE leading office equip- 


ment trade journal of national importance. 


IN FRANCE 





First and foremost office equipment maga- 
zine dealing with office and factory manage- 
ment and efficiency is the ideal advertising 
medium for U. S. Manufacturers desiring to 
increase their export trade, particularly with 


FRANCE 
BELGIUM 
SWITZERLAND 
erc. 

Include “METHODES” in your ad- 


vertising appropriation: It pays. 
Send for free copy today. 





‘“METHODES" 
SUBSCRIPTION RATES 


To France, Colonies, Belgium and Luxem- 


Rs Kin ie ccecudevceesenwcbievenes 50 Francs 
Countries adhering to the Stockholm Con- - 
Gs osc nbexdec en cassckdenseweses 55 Francs 


Countries not adhering to the Stockholm 
Convention (including the U.S.)....... 60 Francs 











METHODES 


27 rue des Petites Ecuries 
Paris X° France 





Clear Print 


The long-wearing, easy-to-ink 
non-warping, no cloth or felt 


WOOD 
Stamp Pads 


Used and Sold everywhere 


FREE sisi3i3 4 foe 


HILUIPS PROCESS CO. Inc. 


194 Mill Street Rochester, 
L. A. Phillips, President 


Any of these paper mer 66 
il give you sam- . 
un alee of Wiggins hat you don’t know won’t hurt 





















Book Form Cards and you” is obsolete as the letter press! 
Compact Binders: . 7 5 : 

New York City _ For if you don’t know what profit 
maa me oe - lies in business cards, it surely will hurt 
Chatfield & Woods Co you. For these can be ordered easily 
ne cneineianatl as office supplies; and if you insist that 
, . > ‘o . *. J 
aoe a your printer or engraver uses Wiggins 
Seaman-Patrick Paper Co Book Form card stock, you will have a 

Grand Rapids reputation for a “better buy” than 
Carpenter Paper Co hers 5 

others. 
Houston 
L. 8. Bosworth Co., Inc isk us for the stationer’s 
St. Louis ra 
Tobey Fine Papers, Inc proposition at once. 


The John B. WI qs qs | N\ 


1162 Fullerton Avenue, Chicago 


Book Form Cards Compact Binders 


DR. SCAT 
Thanks You 


Your business is 
always appreciated. 








LET US SERVE YOU AGAIN—SOON. 


Sold from Coast to Coast an 
by Stationers, Office Supply z 
and Typewriter Dealers. ce 











Manufactured By 


DR. SCAT CHEMICAL CO=——== 


178 North Franklin St., Chicago, Ilinois ®°9 ¥- 5- Pet. O#. 




















DUST PROOF—SWEAT PROOF—SAG PROOF—-SILENT 


SPEED-MO STAMP PADS 


These unique Sponge Rubber pads out- 
perform and outwear all others. They give 
perfect impressions, every time. Whatever 
the job, there’s a Speed-Mo Pad to do It 
Write us for attractive Dealer Offer, 


RIVET-O 
MFG. CO. 


85 Jason St., 
Orange, Mass. 


or Louis Melind Co., Western Repr., 
362 W. Chicago Ave., Chicago, Ili. 
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Quality fPAYS first, last, all the 
time! One satisfied customer beats any num- 
ber who are sour on your store or on the 
typewriters you have sold them! Sell “UP” to 
the quality your customer deserves for his 
money—not “DOWN” to the price he thinks 
he expects to pay. Sell ROYAL... the New 
MAGIC Margin Royal, leader of the line 
that last year set an all-time Royal Portable 
sales high for dealers. Feature ROYAL... 
THE FRONT LINE for prestige and profit! 


*Trade-mark, Reg. U.S Pat. OF "ae P 
Copyrig 194 Type er an , 


NeW MAGIC Marin RU Portable 


YOU’RE WELCOME ... When you come to New York this summer to see the World’s Fair—or 


for any other reason—be sure to visit Royal’s offices at 2 Park Avenue. (Telephone: Ashland 4-4800). 








These § Niay laypewed, 
~LOW-PRICED [ETTERGRAPHS 


HECK these five new Lettergraphs on any point—Price... Value... .Utility ... Perform- 
ance... . Appearance—and we believe you can't help but agree that they are the 
outstanding duplicator values in the field today. Just think of being able to get full legal size, 
inside-inked rotary stencil duplicators at these amazing !ow prices! Among these five new 
models you are sure to find one that is tailor-made for any installation or price requirement. 
Through careful forethought, most of the parts of these new models are interchangeable. 
Thus it is possible for a customer to later add an automatic feed to the hand feed models, an 
automatically inked cylinder to the hand inked models, etc., etc. They feature quality 


construction such as cast aluminum side frames, heavy gauge steel parts, attractive finishes 
and an abundance of gleaming plated parts. All are sold complete with initial supplies! 


















HAND-FED LETTERGRAPHS 
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THE HEYER CORPORATION « CHICAGO, ILL., ESTABLISHED 1903 


© AUTOMATIC R 


ae INKING  AUTOMATI 


° Avram 2 st 
C ri 6 


° Smeaton FEED ARM 
ith eg ng allow! mage why 
a screw, @ 
pods contased tor tending seeneer anger: 


@ HOOK-ON RECEIVING TRAY 
Sturdy, adjustable tray hooks firmly onto 

ne so that tray ma 
end of table or cabinet. of this, 
machine requires much less table space. 


@ POSITIVE CYLINDER BRAKE 
Newly pet me a — brake has no 


ri pepe i 
Sonetibnesn ast oie Wom ra BFF os 
@ UNIVERSAL BUTTON BAR 


Newly designed, takes sither slot or but- 
tonhole punched stencils. Adjustable, sten- 
cil may be tilted if copy isn't straight. 


* ig tage 
Open Cylinders; Automatically-inked - 
inder; t- Figure sera sone yp a 
Feed Attachment for converting hend-feed 
models; Lettergraph Cabinet. 


© INTERCHANGEABLE CYLINDERS 


Camano uickly removed or cha by 
removing bea i inserts. Thus po 
for different colors or Automatic-inked 


cylinder can eg changed at will, 


Ye SELF-INKING 
CYLINDER 
Patented sandy Cham- 

ber 


holds suppl 
until needed. 3 poss 
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EXCLUSIVELY 
UNDERWOOD 


IT’S BUILT IN 


Portable Typewriter Division 
UNDERWOOD ELLIOTT FISHER 
COMPANY 
Typewriters {ccounting Machines idding 
Machines . Carbon Paper Ribbous and 
other Supplies One Park Ave., New York. 
Sales and Service Everywhere 
Underwood Elliott Fisher 
Speeds the World's Business 


Copyr t M0, I lerw I I 








Only UNDERWOOD 


OFFERS YOU 


THIS Wow OPpPorTUNITY 
FOR INCREASED PROFITS! 


In addition to the BIG MACHINE features of the 
Underwood Portable, such as Champion Keyboard 
and Dual Touch Tuning, you can offer this exclusive 
Underwood Built-in Typing Stand . 
extremely liberal terms, too 

Tell your customers that there is no need now 
to Aunt for a place to do their typing. It’s right 


there folded into the carrying case! 


and on 





Increase Your Profits 
with the Complete Line 
of UNDERWOOD PORTABLES 


Continuing the Underwood policy 
of ‘Dealer First,’’ there is a com- 
plete line of Underwood Portables 
to enable vou to offer ‘‘a model for 
every writing need at a price for 
every purse’ 

If you are not now selling the 
complete Underwood Portable line, 


write for full information 





DEALERS FIRST 


In the Underwood Portable 
sales policy the Dealer a/ways 
comes first. Underwood 
Portables are sold “over the 
counter” through authorized 
Underwood Portable Deal- 
ers. All Underwood promo- 
tional activity is designed to 
send customers into the 
Dealer’s store. 
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